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Bring them in off the streets with 
Rage ’n the Cage! 

Your reward will be hot action and high profits. 
Their reward will be an immediate redemption 
prize, with 7" Street Balls or tickets vending to the 
winners. Hot graphics, gas plasma display for ani- 


mation/information, exciting sounds and a challeng- 7m 


ing moving basket that is operator adjustable, dares 
players to keep trying! 





You’re in total control of the action! Complete 
adjustable percentaging to maximize profits. 
Specifications: Height: 9’—Length: 10'1""— 
Width: 36”; 110 volt. 

Catch The RAGE today! 


Call your 
\ distributor NOW! 


< ACE e ACME 


A Division of H. Betti Industries, Inc. 303 Paterson Plank Road ¢ Carlstadt, NJ 07072-2307 * 800-524-2343 * 201-438-1300 * FAX 201-438-4837 





CAPCOM AND DATA EAST SETTLE SUIT 


On Nov. 15, Capcom Co. Ltd. of Japan announced that 
in discussions presided over by the Japanese court, it has 
agreed to settle its copyright suit against Data East over 
alleged copyright infringement of Capcom’s popular 
Street Fighter II series of video games. As part of the set- 
tlement, Capcom USA has dismissed the suit pending 
against Data East in federal court in San Francisco. Data 
East also dismissed its counterclaims against Capcom. 

The companies agreed that the question of appropri- 
ate standards of originality in video games should be a 
part of an ongoing process of discussion between the 
companies and other industry leaders. 


SOUTH CAROLINA COUNTIES VOTE ON GAMING 


Voters in 11 of 46 counties in South Carolina voted 
against retaining legal gaming machines when they went 
to the ballot box on Nov. 8. The county-by-county referen- 
dum was held to let voters decide whether Class III ma- 
chines, including video poker, video craps, and 8-liners, 
would remain legal. Of the 11 counties that voted against 
video gaming, most were located in the northwest, al- 
though the Greenville and Spartanburg areas did ap- 
prove keeping the machines. 

The vote “put us down by about 25 percent of the state,” 
said Phillip Caldwell with Drew's Distributing in Fair For- 
est. “That’s not the end of the world. There was such a big 
question...at least we have a clear future.” Voters will be 
unable to reconsider the issue during the next four years. 

Industry leaders in South Carolina mounted a massive 
voter registration campaign in hopes of bringing their 
customers out in majority numbers in all 46 counties, and 
even in some of the counties that voted against gaming, 
the majority won by less than 100 votes. Machines in 
counties that voted no must be removed by May 1995. 
State computer tracking of all machines by the Depart- 
ment of Revenue is scheduled to be put in place the fol- 
lowing month. Currently $60 million in revenue from the 
machines goes into the state’s general fund, which is used 
for governmental programs in all counties. 


MORE GAMBLING UPDATES 


Voters in New Mexico approved a constitutional 
amendment that would authorize statewide lottery and 
video gaming. The Legislature must address the issue, 
determining the extent and the regulations, now that vot- 
ers have expressed their wishes. In Missouri, voters ap- 
proved a referendum to allow slots and other games of 
chance on licensed riverboats, where previously only 
video poker machines and table games were allowed. 


ACCLAIM COIN-OP APPOINTS PASIERB 


Acclaim Entertainment has appointed John Pasierb as 
vice president of research and development for Acclaim 
Coin-Operated Entertainment. He will be responsible for 
overseeing engineering and design of coin-op arcades 
and will report directly to Tom Petit, president of the new 
company. Pasierb is an industry veteran who previously 
held engineering posts at American Laser Games, Scien- 
tific Games, and Midway Mfg. 

Acclaim is making its entrance into the new interac- 
tive entertainment software market with its first title for 
the PC CD-ROM market, martial arts video Mortal Kom- 


PLAY METER 


NEWS BULLETIN 


bat II, scheduled for release this month. It will be 486- 
compatible and utilize digital characters. 


SEGA UNVEILS PINBALL LOGO 


There is a reasonable explanation why you don't see 
the Sega name on the new Maverick The Movie pinball 
machine. According to Sega Pinball president Gary 
Stern, “That’s because we didn’t know exactly when the 
name of the company would change. I’m happy to an- 
nounce we have officially and legally become Sega Pin- 
ball Inc. We have a great new logo incorporating the well 
recognized Sega design. With Sega on our backglass we 
have what is unquestionably the best known trademark 
in the coin-op business and the only one the casual player 
will recognize. As Data East Pinball I feel we were innova- 
tors and in many ways leaders in the pinball business.” As 
far as the future is concerned, Stern said, “The industry 
can expect to see some pretty exciting stuff out of us.” 

In other Sega Pinball news, vice president of design 
Joe Kaminkow announced the dedication of the compa- 
ny’s newest title to Louis Boasberg of New Orleans, who 
passed away on Nov. 9. Kaminkow said, “I was deeply sad- 
dened to learn of the passing of a dear friend of mine. 
Though separated by many generations, Louis was a 
staunch supporter of our company and a great critic of 
my work. Louis was always making welcome suggestions, 
throwing ideas at me to consider, or suggesting that we 
explore making games based on the classics. When the 
design team that I was a part of designed Space Shuttle 10 
years ago, Louis was the first to welcome pinball back. 

“Deep down in his soul, Louis was always a ‘pin man.’ 
I’m sorry that he will not be here to play our next game, 
Mary Shelley’s Frankenstein. I know he would have loved 
it. Our design team will dedicate Frankenstein as a 
memorial to his memory in the display of its first new 
game under Sega ownership.” Turn to the “News” for 
more about Boasberg’s passing. 


PAPA 5 RETURNS TO NEW YORK CITY 


The Professional and Amateur Pinball Association’s 
major event of the year will return to New York City on 
Feb. 3-5 at the Park Central Hotel. That’s the time and 
place for the PAPA 5 World Pinball Championships. Over 
$30,000 in cash and prizes is at stake. In addition to the 
pinball action, a benefit party will be held Sunday evening 
for Broadway Cares/Equity Fights AIDS. For information 
on special hotel rates, call (800) 346-1359. No pre-registra- 
tion is necessary. 





VIDEO LOTTERY SQUEAKS BY IN SOUTH DAKOTA 


Voters also spoke up in South Dakota on Nov. 8 to rein- 
state video lottery terminals, which were shut down Aug. 
12 in the aftermath of a state Supreme Court ruling that 
declared video lottery unconstitutional. The vote on 
Amendment E was 53 percent for and 47 percent against. 

Slow returns in some precincts made it a nail-bitter for 
supporters of video lottery. Bob Williams of Musivend in 
Sioux Falls, commented, “We are grateful and thankful 
that we survived this whole process. Operators and loca- 
tion owners worked hard together to make it happen.” 

Forty-four of the 64 South Dakota counties voted 
for the amendment to reauthorize the games, 
which were expected to be up-and-running again 
by the end of November. 
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FROM THE EDITOR 


Passing through time 


t was a thrill meeting Bob Gale at the 
recent AMOA show. Even if the name is 
not familiar, his work certainly is. He 
wrote and produced the "Back to the 
Future" movies. He was at the show 
promoting Tattoo Assassins, a game he 
worked on for Data East. 

I enjoyed meeting him so much be- 
cause "Back to the Future" was one of 
my favorite movies. Haven't we all 
dreamed of going back to a time when 
our parents were young and vulnera- 
ble (even though they tell us a different 
story!). We conjure up a list of changes 
we d love to make, fig- 
uring that the future 
would be _ different. 
Marty McFly was 
stunned to see how 
whimpy his dad was 
and how aggressive 
his mom was. He made 
the changes that af- 
fected their future for 
the better. In our 
minds there would be 
so many things wed 
change to make our 
future different. 

It's been a similar ex- 
perience doing this 
20th anniversary is- 
sue. Weve had a 
chance to travel back 
in time and read all 
the stories that dominated Play Me- 
ter's pages. Who could forget when 
pinball went to _ solid-state from 
electromechanical? But what we do 
manage to forget is that many thought 
it was never going to work. We learned 
then that no one likes change. After the 
change from electromechanical games 
to solid-state, pinballs went through 
even more of a metamorphosis: combi- 
nation video and flipper, double play- 
fields, more and more balls in play at 
one time, etc. There was always some- 
one looking ahead and creating for the 
future. 

I chuckle now when I think of how 
Skeptical people were about video 
games! They were not taken seriously 
at all while Nolan Bushnell was making 
Pong in his garage. They weren't even 
called video games; it was TV games or 


arcade games. Space Invaders made 
believers out of even the most skepti- 
cal. After that, I began wondering how 
many space games it was actually pos- 
sible to introduce! Space was the 
theme and there was every conceiv- 
able (maybe some not even conceiv- 
able) scenario out in video form. | call it 
the beginning of the hit syndrome 
which was talked about quite a bit back 
then. We know it well now--a game is 
popular, players flock to play, and sud- 
denly that theme is top priority. 

In looking back, I can't help but ask 
how Pac-Man could have been the cat- 
alyst for such dramatic changes in our 
industry. Amid space themes dominat- 
ing the industry comes a cutesy game 
that is so different from anything out at 
the time that no one imagines what ef- 
fect it will have. The industry peaked 
with Pac-Man and began descending 
into what we call the video bust soon af- 
ter. Could we have done anything dif- 
ferently? 

Maybe we wouldn't change things, 
but possibly we'd change the way we 
react to industry changes. All the high 
points of the coin-op industry have 
been followed by a slump of sorts. Not 
to dwell on the past, but I well remem- 
ber pay telephones, basketball games, 
and now virtual reality. Whenever any- 
thing new catches the fancy of the play- 
ing public, there are people coming out 
of the woodwork to offer a version of 
that product. There's a groundswell of 
product, and eventually it dwindles 
down to those who were doing it right 
in the first place. 

There's a lesson here if we can sift 
through the past and realize that as 
much as things have changed, one ba- 
sic remains: there's always someone 
doing something different, and there's 
always someone doing something 
right. They aren't always the same 
someone. We have to cautiously ap- 
proach new ideas, but be poised to act 
when that something new turns out to 
be right. If nothing else, we should at 
least learn from our mistakes and our 
successes So we can spot either one 
when it comes along. A 
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Tornado's foosball storm is brewing bigger and better TORNADO 
than ever before with the TORNADO 2000. aa ‘faim 
For 23 years we've set the standard that other 
manufacturers refuse to meet. 


Our Foosball table provides operators the highest 
possible return on their investment...with low 
maintenance costs. 





Don't get blown away with cheap imitations. Demand 
the best from your distributor. 


No one builds a better table than TORNADO. 
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Have You Seen The World's 
Only Patented Foosball? 








Yes, the ball is the object of 
the game itself, and now 
TORNADO has the PERFECT 
foosball! For the distributor 
nearest you call today. 





4949 Rendon Road 
Fort Worth, TX 76140 
(817) 483-6646 © Fax (817) 561-2899 


EQUIPMENT POLL 


GAME 


ALLEY BOWLERS 
. Smartball 
. Skee-Ball 


SPORTS GAMES 
. Sonic Blast Man 
. Strike Zone 
Around the World 
Two Minute Drill 
Full Court Frenzy 
Shoot to Win! 
Slugfest 
. Hoop Shot 
. Super Shot 
10. Arm Champs 
11. Champ. Basketball 
12. UBQB Football 
13. Pop-A-Shot 
SINGLE COIN PUSHERS 

1. Jungle Jive 

2. Klondike 
3. Dream Boat 
4. Rock N’ Roll 
9) 
6 
ej 


Ne 


OCHNBN AWN SE 


. Starburst 
. Wedges/Ledges 
. Turbo Pusher 


SINGLE CRANES 
Candy Crane 
Watch Crane 
Clean Sweep 

Big Choice 

. Action Claw 

. Hollywood Crane 
Top Choice 


CHILD-SIZE GAMES 
Hightops 

. Kiddie Whac-A-Mole 
. Shoot to Win! Jr. 
Kiddie Can Alley 
Li'l Dump the Ump 
Froggy Jr. 

. 1/2 Pint Frenzy 

. Smart Toss ‘Em 

. Li'l Razzle Dazzle 

10. Toss Em 

11. Super Mario Mushroom 
12. Skee-Toss B.C. 

13. The Flintstones 

14. Jr. All American 

15. Awesome Toss Em 
16. Bozo Basketball 

17. Barnyard Babies 


ROLL DOWNS 
1. Spin-to-Win 
2. Jungle Rama 
3. Quackers 
4. Clown Rolldown 


3S VP eh 


OMNOUAWNY 


POINT 

MFG. VALUE GAME 

5. Rock N’ Roll 4 
(Smart) 8.19 6. Pizza Roll 
(Skee-Balbl) 8.08 7. Roll Down 

8. Tic-Tac-Toe 
(Taito) 8.93 9. Spin-A-21 
(Purple Star) 7.71 
(UETD) 7.67 NOVELTY 
(Taito) 7.00 . Seven Waters 
(I.C.E.) 6.94 é SAE OES 
(Smart) 6.65 3. Wheel 'M In 
(Williams) 6.59 4. Robo-Bop 
(Doyle) 6.54 5. Addams Family Values 
(National Sports) 6.50 6. Roll for Gold 
(alec) 6.17 7. Home Run Hitter 
(Grayhound) 6.11 . Serpe 
(National Sports) 6.00 1 Pop-A-Slot 
ey aes — 11. Feed Big Bertha 

12. Super Rock-N-Bowl 
(Coastal) 8.83 13. Aftershock 
(Betson) 7.83 14. Wacky Gator 
(CCD 0.79 15. Super Bank It 
(Betson) 7.73 16. Hop-A-Tic-Tac-Toe 
(CCD 7.20 17. Paint ‘N Puzzle 
(Betson) 6.50 18. Pop-A-Tac-Toe 
(Quick Silver) 5.25 19. Circus Hi-Rise 

20. Tiddly Dinks 
(Smart) 8.00 21. Can Alley 
‘CC? 7.75 22. Buddy Bear 
(Smart) 7.69 23. Whac-A-Mole 
(Betson) 7.60 24. Coin Circus 
(Betson) 6.50 25. Boom Ball 
(Maxwell) 5.89 26. Dino Rally 
(Betson) 5.25 27. Pop-A-Ball 


28. Trash Can Alley 
29. Fuddy Duddies 

30. Flip N’ Win 

31. Dump the Ump 


(National Sports) 8.80 
(Bob’s Space) 8.75 


(Smart) 7.75 
(Bob’s Space) 7.75 7 eee on 
eo ee 34. Flingshot 
(CE) 799 35. Cracky Crab 
( Smart ) 7 30 36. Bowler Roller 
(Doyle) a ee coe 

38. Godzilla Wars Jr. 
(CCI/ UETD) 7.00 39. Sonic the Hedgehog 
(Premier) 6.44 40. Big Mouth 
(Skee-Ball/Betson) 5.88 41. Neck-N-Neck 
(.C.E.) 9.79 42. Double Cheese 
(CCI/UETD) 9.67 43. Cosmo Gang 
(Lazer-Tron) 5.57 44. Hungry, Hungry Hippos 
(Design Plus) 5.42 45. Shake, Rattle, & Roll 
(Skee-Ball) 5.33 46. Hot Shot Basketball 

47. Killer T-Rex 

(Lazer- Tron) 8.29 48. Crazy Clown 
(Lazer-Tron) 8.00 49. Bank It 
(Seidel) 6.86 50. Body Match 
(Bay Tek) 6.79 51. Digger’s Prize 


MFG. 


(Bay Tek) 
(Bay Tek) 
(Bay Tek) 
(Skee-Ball) 
(Lazer-Tron) 


(Bob’s Space) 
(Planet Earth) 
(Bromley) 
(Coastal) 
(Midway) 
(Benchmark) 
(CCL 
(Bromley) 
(Lazer-Tron) 
(Coastal) 
(Smart) 
(Bromley) 
(Lazer-Tron) 
(Data East) 
(Lazer-Tron) 
(Data East) 
(Century) 
(Coastal) 
(Skee-Ball) 
(GaMCO) 
(Bob’s Space) 
(Smart) 
(Bob's Space) 
(Am. Sammy) 
(Meltec) 
(Bromley) 
(Coastal) 
(Coastal) 
(GaMCO) 
(Planet Earth) 
(Doyle) 

(Am. Sammy) 
(Am. Sammy) 
(Planet Earth) 
(Namco) 
(Bob’s Space) 
(Meltec) 
(Namco) 
(Sega) 
(Meltec) 
(Bundra) 
(Midway) 
(Data East) 
U.C.E.) 
(Lazer-Tron) 
(Williams) 
(Smart) 
(Coastal) 
(Lazer-Tron) 
(CCD 
(Betson) 


POINT 
VALUE 


6.59 
6.50 
6.33 
5.89 
5.80 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on 


a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 
(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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MO.ON MO.IN POINT LONGEVITY 
GAME CHART TOP 10 GAME VALUE POINTS 
1. Daytona USA (Sega) 3 3 1. Daytona USA (Sega) 9.50 180 
2. Cruisin’ USA (Midway) 1 1 2. Cruisin’ USA (Midway) 9.25 59 
3. Mortal Kombat Il (Midway) 13 13 3. Primal Rage (TWI/Atari) 8.13 169 
4. Star Trek: Next Generation (Williams) 11 10 4. Out Runners (Sega) 8.07 786 
ae eee eee ener ° 5. Suzuka 8 Hours (Namco) 7.88 386 
6. Out Runners (Sega) 15 5 _ 
7. The Addams Family (Bally) 33 33 6. Ridge Racer (Namco) 18 ais 
8. Terminator 2 (Williams) 1 1 7. Virtua Racing (Sega) 7.62 1331 
9. World Cup Soccer (Bally) 5 8. Solitaire Challenge (Dynamo) 7.60 237 
10. Suzuka 8 Hours (Namco) 26 20 9. Virtua Fighter (Sega) 7.51 476 
11. Ridge Racer (Namco) 10 8 10. Suzuka 8 Hours 2 (Namco) 7.47 380 
12. Virtua Racing (Sega) 25 24 11. T-MEK (TWI/Atari) 7.43 146 
13. Solitaire Challenge (Dynamo) 6 3 12. Revolution-X (Midway) 7.35 252 
14. DarkStalkers (Capcom) 3 3 13. Crime Patrol (Am. Laser) 7.33 410 
15. Virtua Fighter (Sega) ? ° 14. Lucky & Wild (Namco) 7.30 504 
16. Suzuka 8 Hours 2 (Namco) 7 7 
17. T-MEK (TWI/Atari) 3 9 15. Cybersled (Namco) 7.29 385 
18. Indiana Jones (Williams) 14 14 
19. Revolution-X (Midway) 5 3 
20. Guns N’ Roses (Data East) 3 3 Vi plae, KITS 
21. The Flintstones (Williams) 3 2 
22. Crime Patrol (Am. Laser) 14 5 POINT LONGEVITY 
23. Lucky & Wild (Namco) 16 3 GAME VALUE POINTS 
24. Cybersled (Namco) 12 5 
25. Raiden II (Fabtek) 12 12 1. Mortal Kombat II (Midway) 8.56 770 
26. Lethal Enforcers II (Konami 7 4 2. DarkStalkers (Capcom) 7.52 154 
27. Lethal Enforcers (Konami 26 26 3 Raiden II (Fabtek) 7.28 497 
28. Demolition Man (Wiihams) f \ 4. Lethal Enforcers (Konami) 7.18 1253 
ri eo : , 5. Alien vs. Predator (Capcom) 7.12 200 
31. Alien vs. Predator (Capcom) 5 5 6. D&D Tower of Doom (Capcom) _ 7.11 297 
32. D & D Tower of Doom (Capcom) 7 7 7. Last Bounty Hunter (Am. Laser) 7.09 27 
33. Corvette (Bally) 1 1 8. NBA JAM Tournament (Midway) 6.86 325 
34. Last Bounty Hunter (Am. Laser) 1 1 9. Aero Fighters 2 (SNK) 6.78 42 
35. Rescue 911 (Premier) 7 6 io, Super Street Mielter Il 
36. NBA JAM Tournament (Midway) 7 7 
37. Ridge Racer 2 (Namco) 1 0 Turbo (Capcom) 6.70 127 
38. Twilight Zone (Bally) 20 19 11. Drug Wars (Am. Laser) 6.64 985 
39. The Who’s Tommy (Data East) 8 4 12. King of Fighters (SNK) 6.56 44 
40. Aero Fighters 2 (SNK) 3 = 13. Mortal Kombat (Midway) 6.49 1325 
14. World Rally (Atari 6.39 403 
P| N BALLS 15. Gals Panic II (Kaneko) 6.20 169 
16. Samurai Shodown (SNK) 6.07 524 
POINT LONGEVITY 17. Super Street Fighter II (Capcom) 6.06 107 
GAME VALUE POINTS 18. Twin Eagle II (Seta) 5.80 . 
1. Star Trek: Next 19. Fighters History Dynamite 
Generation (Williams) 8.28 600 (Data Kosi 5.79 9 
2. The Addams Family (Bally) 8.01 1884 _ 
4 Terminator 2 (Williams) 8.00 53 20. Aero Fighters (Mc O’River) 5.72 393 
4. World Cup Soccer (Bally) 7.93 246 21. Super Sidekicks 2 (SNK) 5.72 11 
5. Indiana Jones (Williams) Fat 617 22. World Heroes Jet (SNK) 5.59 117 
6. Guns N’ Roses (Data East) 7.33 138 23. Wild West C.O.W. Boys (Konami) _ 5.47 18 
7. The Flintstones (Williams) f pes | 94 
& Demolition Man (Willian) 7.15 267 24. Street Fighter Champ (Capcom) _ 5.43 1262 
9. Freddy (Premier) 7.14 31 25. Art of Fighting 2 (SNK) 5.37 55 
10. Corvette (Bally) TAl 28 26. Windjammers (Data East) 5.32 83 
11. Rescue 911 (Premier) 7.05 310 27. World Heroes 2 (SNK) 5.17 296 
12. Twilight Zone (Bally) 6.85 873 ‘ 
13. The Who's Tommy ‘Data East) 6.81 245 at: OG) WEEE Uae al 
14. Jurassic Park (Data East) 6.63 727 29. NFL Hard Yardage (Strata) 5.13 92 
15. White Water (Williams) 6.48 Tou 30. BloodStorm (Strata) 5.05 76 
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UP FRONT 


Message received, 


loud and clear 


he message was delivered at an unex- 
pected venue: the AMOA Expo '94 an- 
nual business meeting and breakfast. 
The messenger was not a coin-op vet- 
eran but a sports figure: Michael Sin- 
gletary. He implored the audience, ‘If 
you could for a moment think about 
this: What effect do you have on Amer- 
ica's youth? What is the impact you 
have on young minds? There is an op- 
portunity waiting out there, an oppor- 
tunity to take a young mind and help 
facilitate character, 
morals, and value. It's 
time to change, add 
on to what you have, 
and look at how you 
can go forward and 
make a difference." 
He referenced anoth- 
er industry with po- 
tential, saying, 

"Television cashed 
in." He decried having 
to screen the _ pro- 
grams his children 
can watch. "Some- 
thing is wrong," he re- 
marked. Turning his 
attention back to our 
industry, he acknowl- 
edged, "Your hearts 
are in the right place. Getting to the 
next level will take a serious change. 
As America's divorce rate rises and 
the influence of drugs is felt, who 
molds the minds of young people? 
Yes, you're right, it's you. You can be 
the one to make an amazing impact. 
Just think about it." 

I wonder what he thought when he 
saw some of the moves players can 
use in afew of the games on the exhib- 
it floor. He may have echoed what an 
operator and his wife told me two 
years ago, that we are crossing the 
line of good taste. 

Singletary never used the word "vi- 
olence." It went unspoken, although 
the audience understood what he was 
talking about. 

An operator's wife, who came up to 
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new AMOA president Tami Norberg- 
Paulsen to ask what she thought was 
his real message, said her husband 
would like to use more non-violent 
games but they don't make as much 
money. 

Not only violence but vulgarity has 
reared its ugly head. 

Highly sought after and promoted 
secret codes access new moves, but 
can also taunt opponents with vulgar 
and suggestive phrases. All taken 
good-naturedly I am to suppose. An 
operator told me that the program- 
mers put such items into a game as 
private jokes among themselves, 
without intending it to reach the gen- 
eral public. I can't say for sure if this is 
true. It seems rather juvenile, but I 
would prefer to believe that scenario 
than accept the notion that educated 
adults can find nothing better to think 
of building into games whose major 
audience is young people 12 to 19 
years old. 

Is our industry coming down to 
nothing but body function references 
and gross-outs that are inherently of- 
fensive, yet passed off as entertain- 
ment? If a little vulgarity sells, then 
let's give them more. The same for ex- 
cessive violence. What next? A return 
to the days of public cheering as lions 
eat Christians and gladiators fight 
each other to the death? Surely we 
have progressed from the barbarism 
of such displays. They need not be re- 
peated on video screens across the 
land. 

In the past I have defended the 
games to others, thinking that fantasy 
adventure was at the heart of the ac- 
tion and harmless role-playing was 
the end result. lam changing my mind 
rapidly because I see higher levels of 
offensive material creeping into game 
play. Opponents can be vanquished 
without being reduced to a bloody 
pulp. When will our industry get the 
message? We are sinking our own 
Ship. A 
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Play Meter has been a vital 
part of the coin-op industry for 
20 years. It’s hard to believe it’s 
been that long, but the old 
adage “time flies when you're 
having fun” must be working in 
this case. While it does seem 
like time has flown by, so much 
has happened the past 20 years, 
including the loss of Play Me- 
ter’s founder Ralph Lally, who 
died in acar accident just as we 
were putting the finishing 
touches on our 10th anniver- 
Sary issue in 1984, that there’s a 
sense that Play Meter has been 
around much longer than two 
decades. 

The past 10 years the maga- 
zine has been run by Ralph’s 
wife Carol. After his death, 
though devastated by the grief 
of losing her husband and with 
two young daughters to care 
for, Carol vowed to keep her 
husband's dream alive. 


A great idea 
That dream started one night 
in early 1974 when the Lallys 
were watching a TV show called 
“Playboy After Dark” starring 
Hugh Hefner. Ralph couldn't 
get over how successful Hefner 


14 


COVER 
STORY 


This page: 

Carol Lally, publisher, 
and her daughter, 
Carol Ann Lally Durand. 


Opposite page: 
The entire staff, 
(back row, I-r): 
Carol Lally, 

Carol LeBell, 
Valerie Cognevich, 
Jane Nisbet, 

Ron Kogos, 

and Steve White; 
(front row, I-r): 
Kristin Durand, 
Bonnie Theard, 
Carol Ann Lally Durand, 
Renee Pierson, and 
Mary Henderson. 


had been publishing a maga- 
zine that was a unique concept 
at the time. It was amazing, 
Ralph said. Soon his thoughts 
drifted to the coin machine in- 
dustry and how it was sadly 
lacking in a trade publication 
that was timely and informa- 
tive. 

You see, Ralph had a special 
spot in his heart for the coin 
machine industry. It had been a 
part of his life since his college 
days. During those years he 
worked for Automatic Vending, 
stocking the vending machines 
on campus in Lafayette, La. The 
job enabled him to work full 
time and go to school full time. 
Of course, he didn’t know then 
that the industry would be his 
career, but fate would inter- 
vene. 

After Ralph graduated with a 
degree in business, Automatic 
Vending offered him a job in 
Houston, which he accepted. 
Carol remembers that they 
went to Houston, put a deposit 
on an apartment, and were 
ready to move. Before they had 
a chance to pack their bags, = 
Ralph was offered, and accept- 
ed, ajob with an operating com- 
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pany in New Orleans. AlI- 
though Carol had been will- 
ing to move to Houston if 
that’s where Ralph's career 
led him, she was secretly 
thrilled to be staying in 
New Orleans where all of 
her family lived. 

Ralph thrived on being in 
the coin-op industry. It was 
because he loved the indus- 
try that the idea for a maga- 
zine seemed like such a 
good one. Anyway, the 
night he was inspired by 
the brilliance of Hugh Hefn- 
er was the night that Play 
Meter was conceived. 

Carol remembers that 
night like it was yesterday: 
“Ralph was so. excited 
about the idea of a coin-op 
trade magazine. He told me 
that it was a good idea, but 
he’d wait until the morning 
to see if it still seemed like 
a good idea.” 

The next morning, he 
hadn’t changed his mind. 
He began a list of things 
he’d have to do. At the top 
of the list was getting the 
capital to begin. Carol cer- 
tainly remembers where 
that came from. The young 
couple had been saving for 
a house and were on the 
verge of having enough for 
a down payment. After the 
idea for a magazine began 
to take shape, instead of 
reading the “House for 
Sale” ads in the newspaper, 
Carol spent time in the li- 
brary learning how to start 
and run a magazine. Need- 
less to say, the house would 
have to wait. 

While still holding down 
his day job, Ralph spent 
weekends and nights plan- 


ning Play Meter. Finally, toward 
the end of 1974, the magazine 
made its debut. Hundreds of 
copies were sent out to per- 
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The editorial department, (I-r): managing editor 
Bonnie Theard, editor Valerie Cognevich, and as- 
sociate editor Steve White. 


Art director Jane Nisbet (I) and production assis- 
tant Mary Henderson. 





spective subscribers and Ralph 
began the arduous task of sell- 
ing advertising. Although he al- 
ready knew many manufactur- 
ers through his job, and some 
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had even expressed to him 
that a magazine for coin-op 
was needed, convincing 
them that advertising in 
the new publication was 
something they needed to 
do was not always easy. 

But it didn’t take opera- 
tors long to catch on and 
soon subscriptions and 
checks were making Ralph 
wish he’d gotten a bigger 
post office box! The follow- 
ing year, Ralph was confi- 
dent enough to quit his day 
job and fork over the mon- 
ey for a real office. 

His office until then hadn't 
been an office at all. It was a 
nightstand in his apart- 
ment. Carol explained: 
“Our daughter Carol Ann 
was just a baby when we be- 
gan the magazine. I re- 
member Ralph setting up 
shop in our apartment, 
which wasn't that big to be- 
gin with. In fact, I don't 
think we even had a desk. 
A tin recipe box held the 
call list and everything was 
typed on a manual type- 
writer that we borrowed 
from my dad.” 

The next year, editor Va- 
lerie Cognevich joined the 
small staff. “I remember 
walking into this office 
wondering what I was get- 
ting into!” she said. “It was 
chaos. There were only four 
people working there: 
Ralph, the most unorga- 
nized person I’ve ever met; 
a very strange guy doing 
the paste-up; editor David 
Pierson, who had started 
just the month before; and 
a girl doing circulation (or 
supposed to be doing it, as 
it turned out).” 


She added, “I think my most 
vivid memory was wondering 
where on Earth they could find 
enough to write about every 
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month. Pinball was the 
game of choice then, but I 
had never given the games 
much thought. I took a stack 
of back issues (there weren't 
that many!) and read every 
one from cover to cover. I 
was amazed at how interest- 
ing the industry was. By the 
way, I remember using that 
manual typewriter!” 
The industry matures 

When Play Meter began, 
the amusement industry 
was bursting with change. 
Pinballs, still king of the 
hill, were making the tran- 
sition from electromechan- 
ical to solid-state; video 
games were not even called 
video games, but arcade or 
TV games; and even the 
jukebox industry was un- 
dergoing dramatic changes 
as companies closed, were 
bought out, or reorganized. 
Pool, air hockey, shuffle- 
board, and foosball round- 
ed out the mix. 

But it would be video 
games that would have the 
most dramatic effect on the 
industry. In fact, a few short 
years after Pong was intro- 
duced, the industry was be- 
ing called “the video game 
industry.” Pong, the first 
video game, had been pre- 
sented to arather skeptical 
industry. Most called video 
games a passing fad. There 
were many operators who 
did not buy video games at 
all. After Pong there was a 
smattering of other TV 
games, some comical in 
retrospect. Huge, cumber- 
some cabinets were the 
norm. How did they get some of 
them through a door? 

Each year it seemed more TV 
games were introduced and 
each year they were accepted 
as what they were then, a nov- 
elty that many figured would 
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Director of advertising Ron Kogos with Carol 
LeBell, classified advertising manager. 





Circulation manager/office manager Renee Pier- 
son with accountant Sal Todaro. 





wear thin with time. But in 1978 
the industry collectively 
changed its tune. Namco, a 
Japanese company, ushered in 
what would become the video 
boom with a game called Space 
Invaders. It wouldn't be exag- 
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gerating to say it revolu- 
tionized the industry, lur- 
ing even the most staunch 
resistors to try a video 
game in their locations. 
Players loved Space In- 
vaders and wanted more, 
more, more. 

And they got it. Space 
games like Space Wars, 
Space Panic, Space (fill-in- 
the-blank) dominated the 
market. Although it didn’t 
have aname yet, this could 
very well have been the be- 
ginning of what we'd later 
call the hit syndrome. An- 
other space game, this time 
introduced by Atari, the 
company that gave us Pong, 
soon won players hearts 
and became one of the 
most popular games of all 
time. Of course, it was As- 
teroids. Still black and 
white graphics, with no hint 
of realism, it was a decided 
hit. With its introduction 
the space theme dominat- 
ed the industry. 

The industry was growing, 
but not necessarily matur- 
ing. There were so many 
people getting into the 
business it was hard to tell 
who was who. People with 
other careers couldn't re- 
sist the lure of quick money 
with no effort—or so they 
thought. Video games were 
everywhere. If there was a 
few square feet of space, it 
was fair pickings for a video 
game to be placed. Gas sta- 
tions, donut shops, conve- 
nience stores, restaurants, 
bars, etc., were tapped as 
“prime” video game loca- 
tions. Prime, that is, to location 
finders working for blue sky op- 
erators preying on the naive. 
These people would often place 
an ad in a local paper offering a 
deal too good to pass up. They'd 
offer a package deal of games 
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and locations to go with them. 
Play Meter often warned 
against being taken in by these 
shysters since the games were 
often outdated and were of- 
fered at more than they really 
cost, and the locations were 
anything but prime. But there 
were always investors willing to 
part with hard-earned money 
without reading any fine print. 

During the early ‘80s, Play 
Meter’s subscriber list swelled 
to nearly 14,000; its issues get- 
ting so large that Ralph decid- 
ed it was time to begin publish- 
ing two issues a month. There 
simply was too much going on 
to put it into one volume a 
month. And the news needed to 
be timely; a month was too long 
to wait. 

Entering the ‘80s, the Japan- 
ese dominated the industry and 
American companies ushered 
them in with delight. The 
Japanese games were clever, 
and licensing them was much 
easier than developing them 
in-house. And if not easier it 
was at least quicker to get 
something to market to satisfy 
an insatable industry. 


The AOE makes its debut 

In March 1980, Ralph saw an- 
other dream of his come to 
fruition. In 1979 he saw an ur- 
gent need for a springtime 
trade show. Ralph was a firm 
believer in educating operators 
and saw a tremendous lack of 
education within the industry. 
While AMOA sponsored its 
Notre Dame sessions, there 
was no other way for operators 
to learn more about their busi- 
nesses. Even the AMOA Expo 
each year lacked any sort of 
seminar program. 

The first Amusement Opera- 
tors Expo featured an impres- 
sive slate of seminars and 
speakers. While some had tried 
to discourage Ralph, saying 
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The AOE was the site of the first manufacturers’ firing line. Here Tom Stroud, Ben 
Rochetti, and Larry Berke answer some tough questions. 


that no one in the industry 
would want to share their trade 
secrets, he found just the oppo- 
site to be true. The speakers 
were willing to share knowl- 
edge and operators, hungry for 
information on running suc- 
cessful operations, were eager 
to learn all they could. 

That first AOE offered some- 
thing that had never been tried 
before: a manufacturers’ firing 
line. Operators packed the 
room and the panel was literal- 
ly “fired” upon with a barrage of 
questions. Valerie remembered 
the first firing line: “No one 
knew how it would go over but I 
have to admire those manufac- 
turers for putting themselves 
on the line. In fact, Frank Bal- 
louz, who worked for Atari at 
the time, was simply standing 
in the back of the room listen- 
ing to his comrades take the 
heat. Some of the questions 
were about Atari and soon 
Frank was up on the stage an- 
swering questions. I’m sure he 
remembers that first firing line 
very well!” 

AOE’s first two years admit- 
tedly were a struggle, but the 
third show hit on all cylinders. 
Manufacturers grabbed up 
double the booth space from 
the previous year and opera- 
tors were out in force, lured by 
the seminar lineup. Ralph at- 
tributed AOE’s success to four 
ingredients: the time of year, 
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Ralph and Carol Lally passing out their 
first magazine at the MOA. 


the venue, strong products, and 
the operator-oriented flavor of 
the show. 

“Timing,” Ralph said, “is the 
most important factor. There 
are two seasons for the U.S. 
coin machine industry—fall 
and spring. We have AMOA in 
the fall, because that is the 
main buying time for jukeboxes 
and that dictated the time of 
their show. But our industry is 
now predominantly a game 
market and spring is the most 
important time for game buy- 
ers, with Easter as the deadline. 
When our pleas to AMOA to 
change its show to the spring- 
time fell on deaf ears, we decid- 
ed to do it ourselves!” 

AOE was successful and 
proved that springtime was in- 
deed ideal for a show. It was 
then that the relatively new 
manufacturers’ association de- 
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cided that it was going to spon- 
sor a springtime show. Ralph 
was devastated by the an- 
nouncement.Hehadtaken ~» 
a risk with the first show, 
was willing to take the risk 
again with the second, and 
finally saw his vision be- 
come a true success. 

In 1983, both shows were 
held. AOE, with three years 
under its belt, was deemed 
a success despite the sizing 
down of booth space by many 
manufacturers. But Play Meter 
and AAMA realized that no 
good would come of asking the 
industry to draw battle lines 
over the two shows. Negotia- 
tions were started to merge the 
shows. Ralph was killed before 
a settlement was reached. 

After AOE ‘85, Carol picked 
up the negotiations with AAMA 
to merge the shows. An agree- 


ment was reached that year; 
AOE and ASI became ACME. 
ACME was a hit and continues 





to be a major event for the coin- 
op industry. “Merging the two 
shows was a positive step for 
the industry,” Carol stated. 
“We're all part of the same 
team, the team working for the 
success of the industry.” 


Pac-Man gobbles his 

way into the industry 
At AMOA ‘80, the industry 
was introduced to a little furry 


& 


fellow who would have a pro- 
found impact on the future of 
the industry. Perhaps because 
it was truly the first video 
game to cross all barriers 
between the coin machine 
industry and the general 
public. Maybe it just simply 
appealed to everyone— 
kids, moms, dads, grandma, 
grandpa, everyone. His 
name was Pac-Man and far 
from being welcomed with 
open arms, he was given a criti- 
cal look but hardly seemed des- 
tined for the fame he'd see. 

In Play Meter’s coverage of 
that AMOA, we said: “Although 
this was supposed to be the 
show marking the Japanese in- 
vasion, it turned out otherwise. 
It appeared the American man- 
ufacturers got the best of it all, 
for the top games of the show 
were not only being marketed 
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by U.S. companies but were 
also designed right here in the 
states.” 

Play Meter singled out Bat- 
tlezone, Berzerk, Star Castle, 
and Defender. Ironically, Atari 
had the largest exhibit space on 
the floor to highlight its Battle- 
zone. Even more ironic in retro- 
spect is the fact that Atari had 
turned down the opportunity to 
license Pac-Man from Namco. 
Midway, which fell heir to the 
game after Atari's refusal, had 
also licensed Rally-X and both 
garnered mild attention. Play 
Meter’s coverage of Pac-Man 
went like this: “It’s a cute game 
which appears to grow on play- 
ers, something which cute 
games are not prone to do. 
There’s more to the game than 
at first appears. One drawback 
may be the game's sound. It’s 
good for awhile, then becomes 
annoying.” 

But we did say that it looked 
like a game that showed signs 
of being a solid money maker 
on location! 

By the end of 1981, it was evi- 
dent that Pac-Man was a fa- 
vorite among players. Its ap- 
peal was universal, its image 
was everywhere. People who 
would never dream of going 
into an arcade knew who Pac- 
Man was. There were clothes, 
lunchboxes, T-shirts, cereal, 
cups, figures, stuffed toys, 
Sheets, pillows, etc., sporting 
the fuzzy phenomenon. Opera- 
tors bought like they never had 
before. 

Soon Ms. Pac-Man was steal- 
ing hearts and winning over 
even more players. Between 
the two, over 200,000 games 
were sold. Twenty years later, 
you can still find them earning 
their keep in arcades around 
the country. 

But the industry's bubble was 
about to burst. Saturation was a 
word we would hear a lot in 
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Ralph Lally conducted his last interview with Mike Macke, then of Digital Controls. 





Ralph died before the interview appeared in the magazine. 


1983. Manufacturers were still 
producing games in record 
numbers, but something was 
clogging the video game 
pipeline—saturation. Pac-Man 
had made it nearly impossible 
for operators to rotate their 
equipment. Why? Because no 
one wanted to wait for The Pac, 
they wanted him NOW! Nearly 
every location had one, leaving 
very few places to move him to. 
When operators normally 
would have rotated the game 
on to secondary locations and 
bought some new games, all 
they could do was look at the 
new offerings. Budgets were 
strained. Operators weren't 
buying in record numbers any- 
more, but the supply of games 
didn't stop or even slow down. 

It would be a devastating two 
more years for the industry. In 
1986, the industry began to re- 
cover. Many of the newcomers 
simply went back to their pri- 
mary careers, some better, 
some worse for the experience. 
But for the most part, those who 
left hadn't really been a part of 
the industry, they had been ex- 
ploiting it. 

Play Meter’s subscription list 
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Leslie Lally picks a card out of the bowl 
in a drawing at a 1987 trade show. 


went back to normal. Valerie 
tells the story of a lawyer who 
was canceling his subscription: 
“As people canceled their sub- 
scriptions, I decided to give a 
few of them a call and ask why. 
One lawyer spoke for many 
others when he told me that he 
didn't know it was going to be 
so much work!” 

Operators got down to busi- 
ness, distributors bought more 
cautiously, and manufacturers 
scaled back their operations. 
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Your time is almost up... 








he clock is ticking on 1994 ... and 
on that elderly, outdated route- 
management system. As long as 
you're making your New Year’s 
resolutions, isn’t it time to get rid of the 
old and bring in the new? Don’t miss the The Gold Standard In Route-Management 
best opportunity all year to start out fres 


with one of Coin ConneXion’s superior (605) 3o1 55 7/5 


route-management systems. 
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Pinball made a comeback of 
sorts as operators looked to the 
basics to be able to make ends 
meet. Operators often claimed 
that if they hadn’t had pool, 
jukeboxes, other table games, 
and pinball to fall back on they 
may very well have had to shut 
their doors. 

Since the mid-’80s, the indus- 
try has seen its share of good 
times and some tough times. 
We noted in the late ‘70s that 
the industry grew but hadn't 
matured. It had now matured. 
And Play Meter continues to 
chart the changes, the trends, 
and the successes. To do so 
takes a dedicated staff with the 
knowledge to assess a compli- 
cated industry. 

Carol has continued to guide 
Play Meter through some 
rough terrain. Carol and 
Ralph’s daughter Carol Ann, 
who was a baby when the mag- 
azine started, is also working at 
the publication. 

Valerie, who told Ralph when 
she started 18 years ago that 
she was not looking for a full- 
time job, hasn’t left yet! As edi- 
tor, she heads up the editorial 


department, which includes 
managing editor Bonnie 
Theard and “the new guy’ 


Steve White, associate editor. 
“Bonnie started here nine years 
ago onatemporary basis,” ex- 
plained Valerie. “We had hired 
someone else who wasn't able 
to start for several weeks, so I 
scanned the other resumes. 
Bonnie was the only one not 
working at the time. I called 
and asked her if she could help 
for a month. Obviously, after 
that month we realized she was 
too good to let go. By the way, 
that other person we hired only 
lasted a year!” 

Valerie continued, “Steve 
has only been here about two 
months but he’s working out 
great. He hadn't yet started 
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gatas NV. 


AOE and ASI merged to form the ACME, which has remained a vital part of the in- 


dustry. 


here, but took a day off of his 
other job to go to AMOA in San 
Antonio to see what he was get- 
ting into. He met a lot of people 
and played a lot of games. And 
he still decided to take the job! 
We feel fortunate to have him. 
Since we introduced him to 
everyone as “the new guy’ I’m 
sure that’s how he’ll be known 
for a long time to come.” 

The production department 
is headed by Jane Nisbet, who 
joined the staff after a chance 
meeting with Valerie and Car- 
ol. Valerie explains: “In 1988 
Carol and I had gone to a semi- 
nar on some new typesetting 
equipment and met Jane, who 
was attending the same semi- 
nar. Carol asked her if she 
knew anyone who was looking 
for ajob and Jane said she was. 
After seeing her work, she was 
hired. She is the creative ge- 
nius behind the layouts and 
page designs. We're very proud 
of her.” 

When Jane needed some Ca- 
pable help, she didn’t have to 
look far. Mary Henderson had 
been doing Play Meter’s type- 
setting at a typesetting house. 
When asked if she'd like to join 
the staff, she quickly accepted 
the offer. She’s been with Play 
Meter for five years now. Jane 
and Mary have recently taken 
on a new challenge. With the 
help of some _ sophisticated 
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You never know who you'll run into at 
a show. Here’s editor Valerie Cognevich 
and her husband Russell (r) with the 
late Spanky McFarland, loved by all as 
Spanky in the “Our Gang” shows. 


equipment, they can now do in- 
house work that previously was 
done outside the office. 

Renee Pierson is Play Me- 
ter’s office manager and circu- 
lation manager. Renee's hus- 
band David was the editor at 
the time Renee started. Here's 
how it happened: “In the late 
‘70s, the industry was growing 
tremendously,” Valerie began. 
“Renee had accompanied 
David to trade shows and 
worked in the booth. Occasion- 
ally she’d help out in the office. 
One day I asked David if Renee 
would be interested in working 
full time. He didn’t like the full 
time part but said she could 
come in part time. After awhile, 
she became full time. Although 
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IS REASON TO BE PROUD! 


CONGRATULATIONS FROM YOUR FRIENDS AT 
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David left the magazine in 1985, 
Renee has remained a vital 
part of the magazine's success. 
We all often say we don’t know 
what we'd do without her.” 

In the advertising depart- 
ment there's Ron Kogos and 
Carol Lea LeBell. Ron has been 
with the magazine since 1987 
and handles the display ads. 
Carol Lea joined Play Meter in 
1986 and is in charge of classi- 
fied ads. In addition to her clas- 
sified responsibilities, Carol Lea 
is the resident computer expert, 
guiding Play Meter’s computer- 
illiterate staff through the maze 
of using a computer. 

The coin machine industry is 
always evolving. Right now 
family entertainment centers, 
virtual reality, redemption, and 
new technology are taking cen- 
ter stage. In reading through 
back issues for the last 20 years 
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Randy Fromm (I) has been a vital part of the magazine since the ‘70s. He and his 
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wife Lenore (in front of him) help out in the Play Meter booth. Here they are with, 
(I-r): Bonnie Theard, Carol Lally, Steve White, Carol LeBell, Renee Pierson, Ron Ko- 
gos, Valerie Cognevich, and Carol Ann Lally Durand. 


the changes jump out, yet some 
things are timeless: operators’ 
concerns about their futures, 
attracting players, upgrading 
their businesses, fighting ad- 
verse legislation, buying the 
right equipment, and present- 
ing the right image to the gen- 
eral public. 


Happy 20th 
Anniversary 


In Loving Memory of 
Ralph Lally 


From.Fred Skor 
and the Staff.of 


Play Meter has been tracking 
trends and reporting on the in- 
dustry for 20 years. We just 
keep getting better at it. We'll 
be around for many more years 
bringing the industry the latest 
news and reporting fairly on all 
industry issues. A 


Congratulations 


Play Meter 
on your 20th 


Anniversary! 
We Want to Thank. 
you for your Service 

to the Industry 


American Vending 
Sales, Inc. 
750 Morse Ave. ¢ Elk Grove Village, IL 60007 


(708) 439-9400 
FAX (708) 439-9405 


Worldwide 
Distributors, Inc. 


2730-W..Fullerton Ave. 
Chicago, IL 60647 


(312) 384-2300 
(ILL. ONLY) (800) 572-4285 
FAX (312) 584-0659 
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For two decades Play Meter 
has been a media leader in our coin-operated 
machine, family entertainment industry. 


We have been enriched by the values of 
Play Meter and the heritage of the 


management who has built it. 
Carol, we salute you, your late husband, 
Ralph, and Play Meter 
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Lauran Bromley er 
Bromley Incorporated 


From the creators of Wheel ‘em In, Super Rock ‘n Bowl, Turf Champ and many more 
high earning, long lasting, quality products! 


Corporate Headquarters: 
6 Bridlewood Road ¢« Northbrook e« IL ¢ 60062 
Tel: 708-509-0940 « Fax: 708-509-0242 
Sales: 136 Forest Avenue e« Lake Zurich e IL ¢ 60047 
Tel: 708-438-3834 ¢ Fax: 708-438-5254 


The coin-op world will 
have to go on without one 
special person. Louis 
Boasberg of New Orleans 
Novelty Co. passed away 
on Nov. 9 after fighting a 
debilitating illness that 
limited his participation in 
the industry he loved. 

Boasberg often penned 
articles for the trade press 
voicing his true feelings on 
important issues. He was a 
regular contributor to Play 
Meter and our pages were 
all the better for his contri- 
butions from the heart. 

Long-time friend Paul 
Calamari recalled the 
words Boasberg recently 
wrote describing their 
friendship in a tribute to 
his wife Edna Calamari: “I 
won't say that we fought 
together in the Civil War, 
but I will say without hesi- 
tation that we fought the 
Battle of New Orleans not 
once but many times.” 

Said Calamari, “These 
complimentary and mean- 
ingful words were written 
by a great man, Louis 
Mark Boasberg. Louis 
wrote nice things about 
many people in our indus- 
try. | have known him for 
50 years, since 1946 to be 
exact. If were to tap my 
‘memory and recall’ to tell 
his story, Play Meter would 
have to allot me its entire 
publication. He will surely 
be missed by his many 
friends in the industry. I 
extend my sympathy with 
a heavy heart to his wife, 
four sons, and daughter.” 

Fellow Louisianan Bob 
Nims of AMA Distributors 
said, “Louis was always a 
strong competitor, a good 
competitor. We became 
very close friends. In the 
early years (late ‘40s) he 
wrote me letters telling 
me what I should do. In 
later years he wrote me 
congratulatory letters. 

“He was concerned 
about the industry as a 
whole, not only on the lo- 
cal level but also on the 
national level. He operat- 
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Play Meter editor Valerie Cognevich with New Orleans Novelty 
Co.'s Louis Boasberg at ACME ‘88 in Reno, Nev. 


ed his business and dis- 
tributorship with the high- 
est scruples, and never in- 
fringed on other 
distributors. He was a 
class act. He had the high- 
est ethics of almost anyone 
I have known in the indus- 
try. The whole industry is 
going to miss him very 
much.” 

Upon hearing the sad 
news, Elaine Shirley of 
Atari/TWI commented, 
“Louis was one of the first 
people I met in the coin-op 
industry. He made me feel 
welcome immediately. I 
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will always remember 
him.” 

Although his strength 
was ebbing, Boasberg’s 
mind remained sharp and 
he kept in touch with in- 
dustry friends by phone. 
Up until three days of his 
passing he was inquiring 
about games and day-to- 
day business. The word 
“retire” was not in his vo- 
cabulary. 

Services for Boasberg 
were private. Two of his fa- 
vorite worthy causes were 
The Times Picayune Doll & 
Toy Fund and the public li- 


brary. He made numerous 
donations to both as an in- 
dividual and in honor of 
friends. Industry members 
wishing to honor his mem- 
ory may choose the same 
manner. 

It is impossible to cap- 
sule a career as long as his 
in afew paragraphs. His 
decades of coin-op dedica- 
tion will be highlighted in 
our January issue. 

We reluctantly bid 
farewell to an industry gi- 
ant. Ifa game room exists 
beyond the pearly gates it 
may well become Fun Ar- 
cade-Heaven now that 
Louis Boasberg is there. 

Boasberg, who was 84, 
is survived by his wife of 56 
years, Barbara; sons Jack, 
Bob, Eddie, and Barry; 
daughter Barbara Jane 
Johnson; and nine grand- 
children. 

(For donations, specify 
“In memory of Louis Boas- 
berg” and send to The 
Times Picayune Doll & Toy 
Fund, 3800 Howard Ave., 
New Orleans, LA 70140; or 
send to the Orleans Parish 
Library, 219 Loyola Ave., 
New Orleans, LA 70140.) 





Affordable VR planned for home systems 


While economical virtu- 
al reality systems have 
been long on promise and 
short on delivery for the 
coin-op market, a home 
market system may be 
closer at hand. 

Virtuality Group and 
Atari Corp. have signed a 
technology licensing 
agreement to produce the 
world’s first immersive VR 
game systems for the con- 
sumer side. 

Under terms of the 
agreement Virtuality 
Group will design, engi- 
neer, and produce a proto- 
type consumer head- 
mounted display for use 
with Atari Corp.’s 64-bit 
Jaguar video game con- 


sole. Atari Corp. will con- 
tribute to the development 
costs of the display, which 
it plans to manufacture in 
commercial quantities. 
The aim is to have 
head-mounted displays 
retailing at under $200 by 
the 1995 Christmas sea- 
son. Jaguar sales are ex- 
pected to rise with the de- 
but of new peripherals, 
such as the VR headset, 
and the increasing 
Jaguar software library. 
Virtuality Group and 
Atari Corp. believe that 
their high-quality con- 
sumer VR product will be 
priced at a level near that 
of new non-VR console 
platforms from other 


companies. 

Said Sam Tramiel, pres- 
ident of Atari Corp., “The 
agreement extends our 
technological lead over 
our competitors, and puts 
us right in the vanguard of 
the next wave of consumer 
games.” 

Jon Waldern, chief ex- 
ecutive of Virtuality 
Group, added, “This deal 
offers both companies 
great opportunities to 
build on an early position 
in the home market for im- 
mersive VR. ” 

This marks Virtuality’s 
third major technology li- 
censing agreement. Oth- 
ers were signed with Sega 
in 1993 and IBM in 1994. 
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MAKING CHANGE 
SHOULD NOT COST 
A BUNDLE!!!! 








Measures only 14 ga, Heavy steel construction 


8%'"'w x 18"h x 10"d 


High Security screw in "T" 
handle 


Scratch resistant 4-color 
graphic front 

600 quarter capacity bulk loaded 
hopper with options to 1,000 
quarter/ tokens 


Coinco BA30 bill acceptor. 
Accepts $1, $2, $5, $10 and 
$20's and carries a 2 year 
warranty on parts and labor 


Recessed safety coin cup 





“Optional base and header available 


$799." 


Six other models from which to choose 


American Changer Corporation 
1-800-741-9840 





ae 





DB 
\ 


i 





? 





AX 


Call for your local Distributor 
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Merit game releases 
coincide with award 


No sooner had Merit 
Industries won the 
AMOA award for Most 
Innovative Technology 
for its Supertouch 30 
countertop game, it in- 
troduced the Megatouch 
IT program and two new 
games, Trivia Twister 
and Royal Flash. 

The new program re- 
lease also adds promo- 
tional possibilities 
through high score con- 
tests, with locations able 
to clear high scores with- 
out needing access to the 
cabinet. In addition, op- 
erators can now pro- 
gram up to eight games 
on the select screen from 
a menu of 11 games. 

When accepting the 
AMOA award, company 
president Peter Feuer 
said, “We are very proud 
to be honored by AMOA 
operators. Touch screen 
technology is not some- 
thing new to Merit. We 


have been manufactur- 
ing video lottery termi- 
nals using touch screen 
for most of the approved 
jurisdictions for several 
years now. 

“We feel the use of the 
technology, combined 
with our successful fami- 
ly of tavern-oriented 
games, is what makes 
the Supertouch/Mega- 
touch games a winner in 
the marketplace. In the 
end, what really counts? 
The technology or the 
cash box?” 

The Supertouch 30 de- 
buted in late 1993 with 
tavern operators in 
mind. Two new Game- 
Pak updates quickly fol- 
lowed, one adding Run 
21, anovelty blackjack 
game, and then the 
Megatouch program that 
combined the best of Su- 
pertouch 30 with Run 21 
and Great Solitaire. 





Leisurexpo set for Orlando 


Family entertainment 
center owners and oper- 
ators, mark your calen- 
dars for Jan. 19-21, dates 
for Leisurexpo ‘95 in Or- 
lando, Fla. 

Billed as a trade event 
featuring practical busi- 
ness seminars, Leisurex- 


po promises 425 booths of 


displays featuring rides, 
attractions, equipment, 
and supplies for the FEC 


market. 

New this year is the 
novelty showcase of 
themed products, sou- 
venirs, candies, and nov- 
elties that can become 
profit generators for lo- 
cations. 

For more information 
on registration and hous- 
ing, contact Leisurexpo 
‘95, (305) 448-7976; FAX 
(305) 448-4630. 





Acclaim launches Stargate video 


Acclaim Entertain- 
ment brings the action of 
the big-screen release 
“Stargate” home to video 
game players in time for 
the holidays. 

Acclaim’s Stargate 
home video will be sup- 
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ported by a multifaceted, 
far-reaching marketing 
campaign that includes 
an on-line CompuServe 
promotion, sweepstakes, 
and cross-promotions 
with Hasbro and Collect- 
A-Card. 





More ADA guidelines 


under consideration 


Attendees approach the ADA panel to ask questions. 


Arne Lundmark of Ad- 
venture Golf Services 
termed the seminar “the 
most important session 
you will attend at this 
show.” 

During the recent Fun 
Expo ‘94, Lundmark was 
joined on the panel of 
“ADA Compliance: Access 
Equals Success” by Tom 
Sheehan of the Amuse- 
ment Industry Manufac- 
turers and Suppliers In- 
ternational and Lary 
Zucker, amusement safety 
attorney and consultant. 

The Americans with 
Disabilities Act (ADA), 
passed in 1990 and imple- 
mented in 1992, is being 
updated with proposed 
guidelines targeting ac- 
cessibility. 

The Architectural and 
Transportation Barriers 
Compliance Board (AT- 
BCB), also known as the 
Access Board, has submit- 
ted the guidelines for com- 
ment. Industry members 
have an opportunity to 
add their input by Dec. 20. 

Lundmark said, “This is 
a series of regulations that 
will become law and will 
influence every part of our 
business, from design to 
construction. Some people 
are going to the extreme 
in terms of compliance. 
We want to help you live 
with the standards being 
set.” 

According to Sheehan, 
“The treat can be great if 
guidelines are not fair.” He 
explained that because 
recreation facilities have 
unique features, an advi- 
sory committee was 
formed to help draft spe- 


cific guidelines. They cov- 
er such diverse aspects as 
parking areas, play activi- 
ty and ride access, and 
walkway surfaces. 

As Zucker sees it, “The 
ADA has been a learning 
process. Those not dis- 
abled cannot always see 
what is not accessible to 
others. It is best to first be 
sure there is access to the 
main area of your busi- 
ness.” In essence, the ADA 
boils down to “don’t dis- 
criminate and do accom- 
modate.” 

He advised, “If your 
state has a code more re- 
strictive than the ADA, 
you must abide by that 
code.” 

Sheehan added, “No 
matter what the ride or at- 
traction, there is a way to 
accommodate special pa- 
trons and then go market 
it to the handicapped com- 
munity. It can add to your 
business.” 

His last recommenda- 
tion, “Every owner/opera- 
tor should have a written 
policy of commitment to 
the broad goals of the 
ADA. If you can make rea- 
sonable accommodations, 
you are required to do so.” 

To stay abreast of the 
guidelines, a free copy can 
be ordered via FAX: (202) 
272-5447, or by automated 
order line: (202) 272-5434 
(then press one on the 
keypad, press one again, 
then request publication 
S-26). Send comments to 
U.S. ATBCE, 1331 F St. 
N.W., Washington, D.C. 
2004-1111. 
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106 Garlish Dr. 
Elk Grove, IL 60007 


Tel: (708) 593-6130 
Fax: (708) 593-6137 


Toll Free Fax: 
(800)593-HAPP 
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T-MEK draws a crowd while on tour. 


Atari/TWI takes T-MEK on tour 


As reported recently, 
Atari/Timer Warner In- 
teractive has taken its T- 
MEK deluxe sit-down 
combat simulator on an 
international tour 
dubbed Nazrac’s Galactic 
Tour. 

T-MEK combines im- 
mersive technologies, fun 
and challenging game 
design, and a six-player 
format. The 3-D graphics 
and quadraphonic 
sounds immerse players 
in an adventure that 


takes place in battle 
zones of the future. The 
themed attraction offers 
a briefing for warriors 
(players) preparing for 
battle. Monitors and 
loudspeakers broadcast 
the battle for bystanders 
to experience. 

The tour started in San 
Antonio in September, 
then traveled to Dallas, 
St. Louis, New York, New 
Jersey, Atlanta, Miami, 
Los Angeles, and next 
London. 





MVI and Seeburg join 
forces on vending machine 


Music Vending Inc. 
(MVD announced that it 
has entered into a confi- 
dentiality and non-compe- 
tition agreement that will 
allow Seeburg Interna- 
tional Inc. to manufacture 
the company’s patent- 
pending music vending 
machine. 

MVI has developed a 
vending machine through 
which CDs, tapes, cassette 
players, batteries, and 
other products can be 
purchased by the public. 
The machine also plays 
music videos on a video 
monitor for a charge. 

“Seeburg International 
is the oldest jukebox man- 
ufacturer in the USA with 
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over 90 years experience 
in the business,” said 
Steve Peters, president 
and CEO of MVI. “With 
their expertise and our 
state-of-the-art prototype, 
we anticipate a marriage 
of the two technologies 
which will allow us to 
build a more economical 
machine for our fran- 
chisees.” 

MVIis anew venture 
founded by Peters, who 
also began the Video 
Jukebox Network Inc. 
(also known as The Box). 
“The responses from the 
vending industry to our 
prototype was over- 
whelming,” Peters said. 


No bad rap from Deion 
on “Street Fighter” movie 


With a resume that al- 
ready includes stints as a 
professional football and 
baseball player, Forty- 
niners defensive back 
Deion Sanders will debut 
his rap talent on the up- 
coming “Street Fighter” 
soundtrack. 

Joining Sanders on the 
soundtrack is a who’s who 
of rappers including Ice 
Cube, Public Enemy, L.L. 
Cool J., and Hammer. 
Sanders and Hammer 


will perform the title 
track of the movie, which 
is based on the video 
game Street Fighter II 
and is being financed by 
Capcom Co. Ltd. 

Also on the sound- 
track will be the Japan- 
ese super-group Chage 
and Aska. The movie will 
open nationwide on De- 
cember 23. The sound- 
track will go on sale on 
December 6. 





ILP enhances Kids Adventure Dome 


International Laser 
Productions has made 24 
separate upgrades and 
changes to its Kids Ad- 
venture Dome young play- 
ers’ interactive video. 

Among the enhance- 
ments are “live sound” 
added to the joystick and 
buttons, anew marquee, 
optional bill acceptor and 
ticket dispenser, anda 
host of new programs that 
allow the players more in- 
teraction. New adven- 
tures have five to eight 
situations where children 
can branch off and create 
up to 64 different combi- 
nations of two-minute ad- 
ventures. 

When it debuted in 
1993, the Kids Adventure 
Dome offered three dif- 
ferent fantasy journeys: 
“Adventure in Dinosaur 
Land, “Adventure in 
Haunted Canyon,” and 


“Adventure in Outer 
Space.” 

Among the new pro- 
grams are the “Undersea 
Adventure to the Haunt- 
ed Galleon,” “Baby Di- 
nosaur Lost in Dinosaur 
Land,” and “Adventure in 
Candyland.” 

According to ILP’s 
newsletter Amusement 
Times, Kids Adventure 
Domes are in 27 coun- 
tries; programs are of- 
fered in 11 different lan- 
guages. 

In the United States, 
units are in family enter- 
tainment centers and 
shopping malls, as well as 
the Luxor and Circus Cir- 
cus in Las Vegas, Nev. 
Customized units are also 
located in several Mc- 
Donald’s restaurants, in- 
cluding one inside the 
Darrien, I[ll., Wal-Mart. 


od 





Ascene from ILP’s “Adventure in Haunted Canyon.” 
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e Getting lucky. But, when you look at 
hen If COMmeS to what’s happening around us, you 
probably couldn’t get lucky enough ... 
bd e A telephone book with every phone number 
ul in ul e OXeS in the country on a single compact disc. Full 
length movies reduced to digits and imprint- 
ed on a CD. Pictures, sounds, and text all 
these da S being digitalized. 
y y To expect that the average CD jukebox being 
4 built today will survive this “explosion” in 
digital communications is expecting a lot. 
there § only One We'd all have to get pretty lucky. 
é At NSM, we’re not counting on luck. 
alte mative We’re planning ahead. 
We’re not just keeping abreast of the new 
« technology, we’re helping to advance it. 
{0 ood lannin And we’re building our current CD jukebox- 
4 D J es so they can accomodate likely changes in 


technology. All said, our now “ultra” high 


™ 





performance HyperBeam™ sound system 
provides you with the epitome of features, 
functions, and reliability for today ... and, 
most critically, they’ll likely be “‘technologi- 
cally fit” a decade from now. 











But we’re not suggesting that you just 


vor?” ° “up & switch” to NSM. 
e We don’t expect that. What we are 
pa suggesting is that you plan ... 
c that you look closely at the 


%&. manufacturers behind the 
jukeboxes you’re buying. 
Convince yourself that 

they’re planning. 


Look closely at us, too. 


Start by sending for our free 

er booklet, ““Technology that works. 
And keeps on working.” It’ll give you a 
good idea of what lies ahead in digital 
technology ... and why, for those operators 
who are prepared, it could well mean a 
more profitable future than 
ever in coin-operated music. 


Getting lucky. 
It’s a matter of 
planning. 





NSM M™.U.S.!.C. 


NSM-America 
1158 Tower Lane 


™HyperBeam is a trademark of NSM - Bingen, Germany ¢ Bensenville, Illinois Bensenville, IL_60106 ; 
© Copyright 1994, NSM - Bingen, Germany ¢ Bensenville, Illinois Phone: (708) 860-5100 FAX: 5144 


COIN-OP NEWS 


Fun Expo sees record attendance increase 


The fourth annual Fun 
Expo held in Las Vegas 
the first week in October 
recorded a 40 percent in- 
crease in exhibitors anda 
50 percent increase in 
buyers, according to fig- 
ures released after the 
show. 

Show manager Bailey 
Beeken said a record 
5,500 trade buyers made 
their way through the 
show floor seeking prod- 
ucts, services, and advice 
from 300 exhibitors. 

The show also saw an 
expanded seminar pro- 
gram, management lun- 
cheon, and on-site child 
care. The first-time spon- 
sorship of the Internation- 
al Family Entertainment 
Center Association (IFE- 
CA) also brought the 
group’s membership out 
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“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


in droves. 

“Our industry is made 
up of creative people, 
each with their own vision 
of the experience they 
want to offer,” said 
Beeken. “Through IFECA, 
members can meet and 
share their areas of ex- 
pertise with those adept 
in other areas. Fun Expo 
brings them together an- 
nually, but IFECA lets 
them bounce ideas off 
each other all year long.” 

Fun Expo staff also not- 
ed three purchasing 
trends which emerged 
from the show: the pro- 
duction of smaller, more 
affordable theme park 
rides; the continued 
growth of laser games; 
and the creation of anew 
wave of virtual reality for 
smaller facilities. 


Don't take chances! Dependable 
performance, on time delivery, and 


effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


Deltronic 
Labs inc. 


Awards were given out 
at the show to the El Ca- 
jon Family Fun Center in 
El Cajon, Calif., for the 
best new or renovated 
FEC; to Magic Mountain 
d.b.a. Explorer Golf in 
Columbus, Ohio, for the 
most creative promotion; 
to Pear Apple County Fair 
in San Antonio, Texas, for 
the best use of a theme, 
the best facility brochure, 


and best use of a logo; and 
to Kid’s World in Novato, 
Calif., for community ser- 
vice. 

Supplier awards went 
to Milar Coasters and At- 
las Distributing for cus- 
tomer service, to Soft Play 
Inc. for best new product, 
and to Castle Golf Inc. 
and Omni Play Equipment 
for best booths, small and 
large respectively. 





Address changes 


e The Florida Amuse- 
ment Machine Associa- 
tion has a new office: 6015 
Benjamin Road, Suite 324, 
Tampa, FL 33634; (813) 885- 
1080 or (800) 329-GAME; 
FAX (813) 888-7452. 

e Worldwide Video En- 


Choose the “ industry standard” for ticket dispensers 


Redemption Machine 


outstanding service have made us the Ticket Dispenser 

preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over ° Validation 

10 years. * Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 








tertainment Inc. has 
moved. The new address 
is 4780-B Mission Gorge 
Place, San Diego, CA 
92120. The phone numbers 
are (619) 229-2200 or (800) 
729-6979; FAX (619) 229- 
2202. 
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120 Liberty Lane, Chalfont, PA 18914 e 215 997-8616 « FAX# 215-997-9506 
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¢ Counts and destroys 
redeemed tickets 
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COIN-OP NEWS 


Lame excuses bring 
out best in operators 


While some manufac- 
turers may bemoan lame 
excuses from operators, 
Valley Recreation Prod- 
ucts gave out awards for 
them—the lamer the bet- 
ter. 

As part of a recent pro- 
motion, the manufactur- 
er of pool tables and elec- 
tronic dart machines 
offered a free Cougar 
dart game to anybody 
who could throw a bull’s- 
eye from 50 feet in a sin- 
gle throw. A consolation 
prize was also put for- 
ward for the lamest ex- 
cuse from those who 
were unable to do so. 

“We received scores of 
lame excuses from oper- 
ators,” reported market- 
ing manager Scott 
Schroeder. “We were so 





impressed by the number 
of operators that took the 
time to send us back such 
excellent lame excuses 
that we decided to award 
secondary prizes to all of 
them.” 

Excuses ranged from 
the classic—”My dog ate 
the dart”—to the poetic— 
"If I could find the time, to 
step up to the line...”—to 
the surreal story of a se- 
ries of events stemming 
from the throw which 
“caused the entire Boston 
area to be blacked out.” 

Doug Minter of Tip Top 
Amusement in Carson 
City, Nev., was randomly 
selected as the winner 
from among those who 
actually reported hitting 
the bull’s-eye. 


It's the doggone truth. In fact, truth serum wasn't required to 
believe this operator's excuse. It only took a promotion. 
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Enchanted Castle adds 
“RAGE” adventure ride 





“The RAGE,” anew motion vehicle attraction at DZ Enchanted 


Castle. 


Discovery Zone’s En- 
chanted Castle Restau- 
rant and Entertainment 
Center recently pre- 
miered “The RAGE,” an 
Iwerks Entertainment at- 
traction featuring Trans- 
porter Six motion vehi- 
cles with state-of-the-art 
laser disc video projec- 
tion. 

“The RAGE” marks the 
first opening of a motion- 
based simulation theater 
under the Blockbuster 
Entertainment 
Corp./Discovery Zone 
agreement with Iwerks. 

Earlier this year Iw- 
erks acquired Omni 
Films Inc., a leader in 
ride simulation theaters 
responsible for creating 
films for major theme 
parks such as Mall of 
America and Six Flags. 

According to Harold 
Skripskey of DZ’s En- 
chanted Castle, “En- 
chanted Castle has al- 
ways been a leader in the 


family entertainment 
center industry, dedicat- 
ed to bringing the most 
innovative and exciting 
entertainment to our 
family and corporate 
clientele. “The RAGE’ 
meets that criteria by be- 
ing a cutting-edge attrac- 
tion, while advancing us 
to the level of a major 
theme park in a local 
market.” 

To further enhance its 
market position, DZ’s En- 
chanted Castle has re- 
modeled its 625-seat 
restaurant. It offers over 
45,000 square feet of fun 
activities, including Q- 
ZAR laser tag; ImaGYM- 
nation Station Adventure 
Playground; Krazy 
Bumper Cars; Bowlingo 
Lanes; miniature golf; 
sing-along karaoke; 250 
redemption, skill, and 
sport games; and are- 
demption center loaded 
with popular prizes. 





Samurai II hits 
chart prematurely 


It has come to our at- 
tention that SNK’s Samu- 
rai Shodown II video, 
which appeared on the 
November Equipment 
Poll in the kit category, 
was not available through 
all distributors in early 
November. Full-scale re- 
lease of the game was 
scheduled for the end of 
November. 

We apologize for any 
inconvenience this has 
caused SNK, its distribu- 
tors, and loyal customers. 
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A wide cross-section of 
operators receive our poll 
and some may have had 
the game on test or 
checked off Samurai 
Shodown II instead of 
Samurai Shodown (the 
original) listed above it al- 
phabetically. 

Early reports from 
those who do have the 
game indicate that it is 
just what the industry 
needs—solid software in a 
choice of dedicated or kit 
form. 
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People are dying... 
To play this game. 


1 or 2 player simultaneous 
i¢etol=lanl olitelamel-liuice 


Cp * Two ticket 
4 dispensers 
[= are included. 
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Glasco success seminar r paints a bright future 


Glasco, which manu- 
factures vending ma- 
chines, held an intense 
three-day learning ses- 
sion for its distributors in 
early October at the com- 
pany’s home base in 
Bridgeton, Mo. The event 
was attended by 40 of its 
distributors’ top sales 
people. 

Topics addressed in- 
cluded comptetitive 
equipment comparisons, 
the psychology of selling, 
hidden secrets of service, 
how to overcome objec- 
tions, and selling tech- 
niques. Detailed presen- 
tations of the Cafe System 
7 and Ice Cream Center 
were also given. 

Featured speakers 
were Joe Gilbert, vice 
president of Glasco, Andy 
Berry of the Dale 
Carnegie Institute, Bruce 
Witwer of Witwer & Asso- 
ciates, and Bob Bell and 
Peter Kallash, both of 
Glasco. 

The seminar theme, 
“Art of Success,” tied in 
with Glasco’s ad cam- 
paign at the time, which 
portayed the company’s 
equipment as modern 
masterpieces. 

A little fun was also 
mixed into the schedule 
with a trip on the Alton 
Belle riverboat, a visit to 
the country-and-western 
theme park A Little Bit of 
Texas, and the first annual 
Glasco golf tournament. 

Winners on the links 
were Bob Haim of R.H. Be- 
lam for low gross score, 
Tim Daly of Hanson Dis- 
tributing for longest drive, 
Jim McNally of Atlas Dis- 
tributing and Nick Griggs 
of Mountain Coin for clos- 
est to the pin, and Dave 
Gabrielli of Hanson for 
low net score. 

A special prize went to 
Fred Smith of Mondial 
Dist. for making a hole in 
one on his second shot; 
the first unfortunately 
flew off course into a lake. 
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Distributor sales people who attended Glasco’s three-day seminar earlier this fall said the in- 
formation should help improve sales. 


A special series of 
awards was also created 
and presented at the sem- 
inar. Lary Rabb of Atlas 
was named distributor 
rookie salesman of the 
year. The Circle of Excel- 
lence award for promot- 
ing Glasco went to A-1 
Distributing, Sacramento, 
Calif.; United Modifica- 
tion Center, Birmingham, 
Ala.; and Southgate 
Amusement and Vending, 
Houston/San Antonio. 

Glasco’s “Masterpiece 
Promotion’ was also pre- 
miered at a special ses- 
sion. The promotion ran 
through the end of last 
month. 

Most of the attendees 
at this first seminar re- 
sponded favorably, and 
more are being planned 
for 1995. 


Right: 

Also getting in a round at the 
golf tournament were Jim 
McNally and Jack Frugo, both 
of Atlas Distributing. 





All work andr no play? No! Pictured at Glasco’s golf tournament 
are (I-r): Jeff Flocken, Glasco vice president Joe Gilbert, Fred 
Smith of Mondial Distributing, and Bob Haim of R.H. Belam. 
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ATE holds meetin 


The second Inward 
Mission, held by Amuse- 
ment Trades Exhibitions 
Ltd. for amusement writ- 
ers around the world, 
took place on Aug. 30- 
Sept. 1. 

ATE Ltd., the exhibition 
company which stages the 
ATE International show, 
sponsors the event as an 
educational experience 
for amusement trade 
journalists. 

The event is aimed at 
providing in-depth infor- 
mation on major amuse- 
ment exporters from the 
UK, insight into the cur- 
rent state of the industry 
in Britain, a forum of ex- 
change for the attendees, 
and information neces- 
sary to cover the ATEI 
show which takes place 
on Jan. 24-26, 1995. 

A significant amount of 
funding for the Inward 
Mission comes from the 
UK’s Department of Trade 
& Industry (DTD, and a to- 
tal of 17 journalists from 
12 countries attended this 
year. 

“We believe that the In- 
ward Mission represents 
the single biggest gather- 
ing of international jour- 
nalists in the history of the 
amusement industry,” 
said ATE Limited Chair- 
man Charles Henry. “First 
and foremost, we believe 
that the product (ATED is 
right—but this needs to be 
communicated...is it any 
coincidence that following 
the 1993 Mission we had 
what was undeniably the 
best show ever in ATEI’s 
history with the largest 
ever contingent of inter- 
national visitors drawn 
from no fewer than 83 
countries?” 

Ray Mingay, with the 
DTI, also stressed the im- 
portance of the upcoming 
show and the need for 
that message to get 
across. “The high interna- 
tional flavor of the show is 
the lifeblood for the 
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g for journalists in London 


Inward Mission journalists emerge from Parliament: (I-r) Roland Speck, Jack Rodios, Roberto 
Salles, Juan Ferrer Alpera, Pierre Deledalle, Antonio Ingles, Connie Cheng, Carl Friere, Jurgen 
Claus, Stefan Dreizehnter, Marco Cerigioni, Danilo Tosetto, and Martin Dempsey. 


growth of export business 
for those companies ex- 
hibiting, not only from the 
UK, but other major pro- 
ducers as well,” he said. 
Journalists who attend- 
ed got a chance to meet 
with 20 British exporters, 
visit Parliament, and con- 
fer with a number of high- 
ranking government offi- 
cials and representatives 
of BACTA, the British 
coin-op trade association. 


Right: 

All aboard for Parliament at 
the ATE’s Inward Mission. On 
the bus (I-r) are Stefan 
Dreizehnter, Jack Rodios, and 
Jurgen Claus. Also pictured (I- 
r) are Roberto Salles, Danilo 
Tosetto, Carl Friere, Antonio 
ingles, Pierre Deledalle, Mar- 
tin Dempsey, Juan Ferrer 
Alpera, and Connie Cheng. 
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Space Sport expands to 


| 





Inside Space Sport's Laser Storm. 


Space Sport’s Laser 
Storm, an interactive 
themed laser tag game, 
has grown to more than 
60 installations, with ap- 
proximately five new lo- 
cations opening each 
month. 

Most recently, an are- 
na opened in Canada and 
more systems are sched- 
uled for South Korea. As 
previously reported, San- 
rio of Japan, a leading 
Asian themed entertain- 
ment and event produc- 
tion company, features 
Laser Storm at its Tokyo 
theme park and on a tour 
throughout southeast 
Asia. 

Company CEO Bob 
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Canada and Pacific Rim 





Cooney attributes the 
growth to Laser Storm’s 
simplicity of engineering, 
fast thru-put (patron ca- 
pacity), relatively low in- 
vestment, and fast return 
on that investment. 

Said Cooney, “Them- 
ing allows continued in- 
terest for even the most 
frequent players. Storm 
Track, our computer sys- 
tem, makes it easy for an 
operator to change the 
rules at any time. Games 
such as Galactic Maraud- 
ers and the new Circuit 
Commandos promote 
team strategy and goals 
to achieve rather than 
just letting customers 
blast at each other.” 





Irish trade show to 
be held in March 


The 16th annual Irish 
Amusement Trade Exhibi- 
tion will be held at the 
Green Isle Hotel in Dublin 
on March 7-8, 1995. 

An increase in the 
number of overseas ex- 
hibitors and visitors, a 
widening of the range of 
equipment shown, and an 
improvement in the sta- 
bility of the Irish market 
have seen the show con- 
tinue to grow over the 
past years. 

While business may be 
at the heart of the show, 
there is also a social 
event, the Irish Night Out, 
which has become inte- 
gral to the experience. It 
gives attendees a chance 


to relax and enjoy the 
hospitality of event spon- 
sors Kimble and Fair Play. 

A Spouse Programme 
including a tour of Dublin 
on the last day of the show 
and a Golf Day following 
the show have been 
added to the social calen- 
dar. Show organizers will 
also publish a list of short 
breaks that visitors can 
take during the show. 

For further details 
about the show contact 
Susan Feery, MD Associ- 
ates, Enterprise Centre, 
Melitta Road, Kildare, Ire- 
land. Phone: 045 21190 or 
+353 45 21190; FAX: 045 
21438 or +353 45 21538. 
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Division boards to be 
used at Virtual World 


An agreement an- 
nounced by Division with 
Virtual World Entertain- 
ment (VWE) will incorpo- 
rate the company’s 
patented VPX graphics 
boards into the latter’s 
Virtual World sites in the 
United States and around 
the world. 

VWE was formed in 
1990, and with 16 Virtual 
World centers in Japan 
and the United States it is 
one of the largest loca- 
tion-based entertainment 
developers in the world. 
Ten additional sites are al- 
ready scheduled to open 
worldwide next year. 

Virtual World sites pro- 
vide a complete entertain- 
ment experience within a 
fully-themed environ- 
ment. Each adventure be- 
gins with a multimedia 
presentation and one-on- 
one instruction on how to 
navigate the virtual world 
of choice. 

Customer pilots then 
climb into their individual 
cockpits and compete 
against each other while 
fully immersed in the en- 


vironment. Since all inter- 
action takes place be- 
tween people, not com- 
puters, every experience 
is unique. 

Each site also contains 
merchandising, party fa- 
cilities, food and beverage 
services, pilot briefing 
rooms, loading bays con- 
taining multiple cockpits, 
and special event activi- 
ties for customers. 

Since the first Virtual 
World was launched in 
Chicago in 1990, both VWE 
and the location-based en- 
tertainment concept have 
increased in popularity. 
And because this industry 
has evolved into a market 
that requires realistic vi- 
suals, it has become es- 
sential that the machines 
that run the game envi- 
ronments be affordable 
for the operator. 

According to Division, 
their graphics technology 
provides a very high de- 
gree of visual realism at a 
substantially lower cost 
than other suppliers were 
able to offer. 
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In 1961 Marvel Comics introduced the X-Men. 
For more than 30 years they have remained one of 
the most popular comics in America. In 1992 an 
animated X-Men series was launched on the Fox 
network; viewed in over 23 million households 
ene each week. Now Capcom has captured all the 
KICKS 2 15) (Sux) ¢ 55 tay, action and power of America’s most popular 

ea oe 2 IVI (Kaneko) (g) : 6 superhero team. Produced by the same team that 
-* - ae | , 6 created the Street Fighter II series, the X-Men 

brings together the characters that players around 
the world have been waiting for. 


P 2 SUPER sing 
P 3 GALS Panic 


From the savage Wolverine to the psionic 
subtlety of the telepathic Psylock, 
» players can choose from among six 
of their favorite X-Men or four of 
their dark opponents, in a head to 
head combat fight to the finish. With. 
graphics so sharp players will think 
they’re in the animated series, and to 
complete the illusion, Capcom has even 
used the actors from the animated series to 
supply the voices for the game. Giving the 
characters even more familiarity and 
recognition. 





Contact your authorized Capcom distributor or 
Capcom for referral and let the X-Men bring 
their awesome power to your cashbox. 


® 


475 Oakmead Parkway, Sunnyvale, CA 94086 
(408) 774-0500 


Copyright ® 1994 Marvel Entertainment Group, Inc. All rights Reserved. 
© 1994 Capcom U.S.A., Inc. 
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Virtuality arrives in Thailand 


Less than a year after 
being launched Virtuality 
Series 2000 has arrived in 
its 21st country, Thailand. 

A VR center has 
opened in Bangkok, Thai- 
land. The center has pur- 
chased four 2000 SU 
(stand-ups) and a 2000 SD 
(sit-down) running Zone 
Hunter and X-Treme 
Strike respectively. These 
are the first Virtuality ma- 
chines in this territory. 

According to the com- 





pany, inquiries are flood- 
ing in from all over the 
world, and Virtuality Se- 
ries 2000 machines are al- 
ready in use in places as 
diverse as Russia, South 
Africa, and Kuwait. 

“We are currently get- 
ting a great deal of inter- 
est from the Asian mar- 
kets and consider these 
territories as huge poten- 
tial for our products,” said 
Helen Horner, marketing 
manager for Virtuality. 


Electronic gaming 
comes to China 


Advanced Gaming 
Technology, a Scottsdale, 
Ariz.-based manufactur- 
er of gaming systems, has 
signed an exclusive 
agreement with Gaoming 
Caesar International 
Club Ltd. to establish 
electronic bingo, keno, 
pachinko, and video ar- 
cade machines in the first 
federally-sanctioned, 
American-style casino fa- 
cility in mainland China. 





The 110,000-square- 
foot operation opened 
Aug. 10 in the city of 
Gaoming in Guandong 
Province, China, about 30 
minutes by air from Hong 
Kong. The casino is sanc- 
tioned by the central gov- 
ernment of China in Bei- 
jing with the license 
authority from the 
provincial government of 
Guandong. 


Deith to manage Sega 
Amusements Europe 


Bob Deith, managing 
director of Deith Leisure, 
has been named as the 
chief executive of Sega 
Amusements Europe, 
Coin Slot International 
reported. 

George Kieffer will re- 
portedly remain as 
deputy chairman of Sega 
Amusements Europe and 
executive director of 
Sega Europe Group Ltd. 
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He will concentrate on 
the group’s corporate ac- 
tivities and work with 
Deith on new develop- 
ments. 

“We will continue to 
maintain and increase 
Sega’s lead in the related 
technology and to expand 
the family entertainment 
centers and amusements 
parks in Europe,” Deith 
told Coin Slot. 


Taiwan amusement show 
announces dates 


The Taiwan Amuse- 
ment Exhibition 1995 will 
be held on February 8-12 
at the CETRA Exhibition 
Hall in Taipei. 

Show exhibits will be 
divided into five areas: 
electronic games, elec- 
tronic game parts and re- 
lated equipment, com- 
puter and PC games, 
theme park demonstra- 
tions, and casino gaming 
machines. 

The show is being or- 
ganized by Taiwan 
Amusement Express 
magazine and Creative 
International Public Re- 
lations Consulting Co. 

As one of the business 


centers of Asia, the Taipei 
venue will provide excel- 
lent exposure and influ- 
ence throughout the con- 
tinent. 

The CETRA hall is also 
located immediately next 
to Taipei Sungshan Air- 
port, allowing for easy 
transportation of goods to 
the show and nearby ac- 
commodations. 

For more information 
on the show contact Cre- 
ative International Public 
Relations Consulting Co., 
144, No. 163, Sec. 1, 
Keelung Road, Taipei, 
Taiwan, R.O.C.; (02) 746- 
6860; FAX (02) 746-6875. 





Consumer electronics 
show held in Mexico 


The Electronic Indus- 
tries Association (EIA) 
Consumer Electronics 
Show was held in Mexico 
City on Oct. 4-6 at the 
Palacio de Los Desportes 
and the Ramada Inn. 

More than 150 major 
consumer electronics 
manufacturers partici- 
pated in the show. Ex- 
hibitors such as AT&T 
Consumer Products, Mo- 
torola, RCA, Sega, Thom- 
son GE Video, Toshiba, 
and Zenith showed prod- 
ucts ranging from tradi- 
tional electronics to the 
latest in specialty audio, 
home theater, and acces- 
sory products. 

“When we first decided 
to sponsor a trade show 
in Mexico our primary ob- 
jective was to attract a 
small number of quality 
manufacturers to spot- 
light their goods for Mexi- 
can retailers,” explained 
Gary Shapiro, vice presi- 
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dent of EIA’s Consumer 
Electronics Group. 

“However, that goal 
has been exceeded con- 
siderably,” he added. 
“The bottom line is that 
we have been over- 
whelmed by the enthusi- 
asm manufacturers have 
given this show. It’s ap- 
parent that manufactur- 
ers recognize the strate- 
gic importance of the 
Mexican market.” 

Participants also at- 
tended daily seminars 
discussing business and 
retail trends in Mexico, 
including one entitled 
“How to Deal with Legal 
Regulations in a 
GATT/NAFTA Mexico.” 

The show was en- 
dorsed by the country’s 
leading trade organiza- 
tions, which represent all 
of the consumer electron- 
ics manufacturers, dis- 
tributors, and retailers in 
Mexico. 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech ts far superior.” 






If you want to take more of these 
to the Bank every week... \ 


Just Push the Right Buttons. a 


Token Tech™ #2000 


High Security Token Dispenser 


© Control, Accuracy, Security & Dependability. 


® Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


@ Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
... Of Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial... $4 00 


FOB LEXINGTON 


Phone or Fax for 
Free Brochure 
LARGE HOPPER CAPACITY 


Token Size Capacity Token Size Capacity C 








BO seca tad 10,000 LS an 7,500 
882 bs rire iad id aude iierge gore 9,000 1.000 Se ee eee ae 7,500 Specify Size 
8 oe 9,000 5 a oe 6,000 of Coin or Token 
When Orderin 
Coin Capacity Coin Capacity Bi ioraanig 
US Quarter............ 7,000 Brazilian 20 Cruzados..... 4,500 
Canadian 25¢ ......... 8,000 Venezuela 1 Bolivar....... 5,000 
Australian 20¢......... 5,000 Chile 1 Peso ............ 4,500 
Canadian Dollar........ 6,000 Ecuador 1 Sucre ........ 4,000 





VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 ¢ LEXINGTON, KY 40555 « U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


aM TOLL FREE 1-800-553-3134. 


Call Us and Talk to Real People — Not a Machine 


VENDING VENDING CIGARETTE 

MACHINE aT TOKENS 

TOKENS MAS VENTA AVAILABLE MOVIE 
eee alls HERE TOKENS 


AVAILABLE PROOF OF AGE 
TOKENS HERE TOKENS REQUIRED 














PARKING 
METER 


TOKENS TOKENS 





BATTING : 
CANDY pei aps TOLL ROAD 


— and TOKENS “oS TOKENS 
TOKENS SNACKS ier TOKENS 





TOKEN 


Many Stock Signs available. Custom Signs (black & white or color) designed to order. 


Milhem, Shelton 
move up at Valley 
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Charles Milhem 


Changes in the execu- 
tive level at Valley Recre- 
ation Products have 
placed Charles Milhem 
in the post of company 
chairman and Richard 
Shelton in the position of 
president and chief exec- 
utive officer. 

Milhem, who has been 
president since January 
1979, said, “I’ve worked 
very closely with Dick for 
more than 15 years and I 
can think of no one who 
has had greater impact 
on Valley’s growth and 
successes. As vice presi- 
dent of manufacturing he 
was one of the most effi- 
cient and capable manu- 
facturing executives I 
have ever known. 

“Since becoming gen- 
eral manager, Dick has 
been responsible for de- 
veloping several new 
product innovations, as 
well as revitalizing Val- 
ley’s marketing strate- 
gies. The succession of 
management has been 
planned for quite some 
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Richard Shelton 


time and every step has 
been carefully integrated 
to make the transition 
smooth and without in- 
terruption. Our confi- 
dence level is high with a 


man of Dick’s experience, 


integrity, and vision at 
the helm of this fine com- 
pany.” 

Shelton joined the 
company as assistant 
manager of the specialty 
wood products division in 
Shakopee, Minn., in 1966. 
He became plant manag- 
er in 1974 and moved to 
Bay City, Mich., in 1976 to 
serve as vice president of 
manufacturing. He was 
named senior vice presi- 
dent and general manag- 
er in 1992. 

Valley has another 
reason to celebrate: 1995 
marks its 50th anniver- 
sary. Congratulations to 
one of the leading manu- 
facturers of coin-op pool 


tables and dart machines. 


Look for more about this 
special occasion early in 
the new year. 


WHO'S NEWS 


Fujimoto, Montgomery, 
and Novak at Data East 


Following the recent 
sale of Data East Pinball 
Inc. to Sega Enterprises 
Inc., Data East USA has 
made several staff 
changes. 

Max Fujimoto, who 
brings over 10 years of 
coin-op video game expe- 
rience to the organiza- 
tion, has been appointed 
coin-op vice president. 

Kristen Montgomery, a 
six-year Data East veter- 
an, has returned to the 
company as national 
sales manager. Mont- 
gomery had recently 
been director of sales and 
marketing for Quick Sil- 
ver Development Co. 

Steve Novak has 
signed on as manager of 
operations and engineer- 
ing. His duties will in- 
clude overseeing Data 
East’s contract manufac- 
turing in the Chicago 


area. 

Said Fujimoto, “Data 
East is committed to pro- 
viding our industry with 
innovative, profitable 
video and redemption 
games, aS we've proven 
with our new Tattoo As- 
sassins video and The 
Mask redemption game. 
With our key people in 
place, we're looking for- 
ward to avery exciting 
year ahead.” 

Data East USA has es- 
tablished a sales office for 
video and redemption 
products at 1850 Little 
Orchard St., San Jose, CA 
95125; (408) 286-7080; FAX 
(408) 971-0722. The coin- 
op division, including 
customer service, will 
open new headquarters 
next month at 260 Stanley 
St., Elk Grove Village, IL 
60007. 





White joins Play Meter 


There is anew name 
on the Play Meter mast- 
head, associate editor 
Steven White. He attend- 
ed AMOA Expo ‘94 in San 
Antonio to become ac- 
quainted with industry 
members and product, 
and recently traveled to 
[AAPA ‘94. 

White honed his jour- 
nalism skills at 
Louisiana’s Slidell Sentry- 
News, where he was re- 
sponsible for both news 
and feature stories. He 
covered business and 
economic issues, state 
and local government, 
and law enforcement. In 
addition to duties asa 
staff writer, at times 
White also served as as- 
sistant managing editor. 

White’s background is 
similar to that of former 
news and features editor 
Christopher Caire, who 


brought a special brand of 
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humor and a concise writ- 
ing style to our pages for 
six years. Caire departed 
in May to join his family’s 
business in Metairie, La. 
White has big shoes to fill. 
Welcome aboard! 





Steven White 
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ACME '95 is the only industry event, positioned for you to super-charge your 
business in time for the busy spring and summer season. It's the most powerful display 
of coin-op products under one roof! Video games, pinball, table games, dart games, 
jukeboxes, skill and redemption games, kiddie rides, plush and novelties — 
plus cabinets, coin- mechanisms, monitors, parts & supplies and services — 
all featured in more than 1000 booths! 


The leading suppliers of coin-operated equipment send their top executives 
and technical support staff to meet you and show you their newest products. 
They are ready to discuss promotional ideas and business strategies that 
will pack in the players and pump up the profits in your location. 


Se >), ¢ @ate 
ee ASS." Uys - 


o = f”, “ ais 
Py, Porte ers 


Knowledge gives you the power to succeed — and ACME '95 will be packed 
with powerful sessions for location owners and operators. Technical topics, 
issues and answers, new technologies and location tours will give you the 
coin-op know how you need to send your business soaring. 
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They're all here. Manufacturers and distributors. Technicians. Location owners and 
street operators. The major players with the biggest buying power know ACME is their 
one stop shopping source for the season's hottest hits and newest picks. 
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Plan NOW to attend ACME 95 in Reno if you own or operate a 
family fun/entertainment center, arcade, amusement/theme park, waterpark, restaurant, 
bar or nightclub, skating rink, bowling center miniature golf center, hotel or resort, 
movie theatre or convenience store. Join thousands of distributors and operators 
worldwide in their quest for the power of coin-op! 


° eng! Wire” 

-» Soh 40. +. 
vue ee oe 
oe See Oanence 3 


‘. iy 


William T. Glasgow, Inc., 16066 South Park Avenue, South Holland, IL 60473-1500 USA 
Phone: 708 - 333 - 9292 ¢ Fax: 708 - 333 - 4086 


Sponsored By: AAMA - American Amusement Machine Association 
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WHO'S NEWS 


— saver appoints Scribner 


Paul Scribner 


Industry veteran Paul 
Scribner has been ap- 
pointed vice president of 
sales and marketing for 
California-based Quick 
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Silver Development Co. 
Scribner will direct the 
worldwide sales and mar- 
keting efforts of the com- 
pany. 

Quick Silver offers 
proprietary electronic 
systems, amusement and 
redemption equipment, 
electromechanical engi- 
neering services, and 
contract game manufac- 
turing. 

Scribner has opened a 
Southern California sales 
office at 18782 Winnwood, 
Santa Ana, CA 92705, 
(714) 744-9011; FAX (714) 
744-9099. He can be 
reached there or through 
the corporate office at 
620 Marina Blvd., San Le- 
andro, CA 94577, (510) 
895-9699; FAX (510) 895- 
9747. 


ongratulations : 


Play Meter Magazine 


NSM-America desacldac 5 OrOuar 


NSM-America has 
named Dave Drouillard 
as national sales manag- 
er for its CD jukebox line. 
He will be responsible for 
the following territory: 
the United States, Cana- 
da, Mexico, and South 
America. 

Drouillard has nine 
years of experience in 
sales, four as regional 
sales manager for juke- 
box manufacturer Pio- 
neer Laser Entertain- 
ment and five as asales 
representative for Proc- 
tor & Gamble. 

NSM-America vice 
president of sales and 
marketing John Margold 
is upbeat about the ap- 
pointment. “NSM isa 
team-oriented company,” 
said Margold. “We believe 
in the team concept and 
feel Dave fits in well with 
our existing staff. He will 
be avital part of the team 
for many years to come.” 

Drouillard comment- 
ed, “This is an opportune 
time to join NSM. The 
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Dave Drouillard 


company occupies a 
strong position in the 
jukebox marketplace, 
particularly in terms of 
advancing technology. 
I’m glad to come on- 
board and play arole in 
the further progress of 
NSM.” 

Added marketing 
manager John Tracy, 
“Dave's experience in the 
jukebox niche will prove 
invaluable as he assumes 
his new duties.” 
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=n __. AMERICA’S LARGEST 
“==. EXPORTERS AND 


= Le 
23>, DISTRIBUTORS OF 
COIN OPERATED 
CON 46 ANOS DE EXPERIENCIA MACHINES. 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION ° VIDEO GAMES 


e PINBALL MACHINES 

¢ DRIVING SIMULATORS 

e JUKE BOXES 

¢ POOL TABLES 

e REDEMPTION MACHINES 


And The Famous BELITA 
e KIDDIE RIDES 

e FOOSBALL TABLES 

¢e COIN COUNTERS 


Representing All Major Manufacturers. . . 


e AMER LASER e MELTEC 

e AMER TECHNOS e NAMCO 

e ATARI ¢ NINTENDO 
¢ BOB’S SPACE RACER ¢ ROCKOLA 
¢ CAPCOM e ROWE-AMI 
e DATA EAST e SEGA 

¢ DYNAMO e SKEEBALL 
e FABTEK e SMART 

e GRAYHOUND e SMS 

e LC.E. e SNK 

e IREM ¢ TECMO 

e JALECO e VALLEY 

¢ KONAMI e WURLITZER 


BELAM 


R.H. BELAM COMPANY, INC. 
Nassau Plaza e 1 Fulton Ave. e Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 





WHO'S NEWS 


And baby makes four 





born on Sept. 19 to Alex Perner of R.H. Belam Co. and his wife 
Pauline. Best wishes! 


a very 
20th rou 


UCUCLILATY 


From the Management and staff of 
BRADY DISTRIBUTING 


COMPAN Y 





2708 Yorkmont Rd. 


Fax: 704-357-1243 
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1541 N.W. 165th St. 
Miami, FL 

33169 
305-621-1415 

Fax: 305-624-5278 


Serving The Southeast Since 1944 


4225 34th St. SW 
Orlando, FL 

32811 
407-872-1666 

Fax: 407-872-1667 


1584 Two Place 
Memphis, TN 
38132 


901-345-7811 
Fax: 901-345-0578 





Condolences to Ciambor 
and Huffine families 


Sincere sympathy is 
extended to the families 
of Gerald Ciambor Sr., 
who died on Oct. 25, and 
Albert Huffine, who died 
on Nov. 7. 

Ciambor operated the 
JNC Game Room in Elma, 
New York. His friends and 
co-workers in the west- 
ern New York Coin Ma- 


chine Operators Associa- 
tion mourn his passing. 

Huffine headed BAG 
Amusement in Metairie, 
La. He will be sadly 
missed by his colleagues 
and friends in the 
Louisiana Amusement 
and Music Operators As- 
sociation. 





Atari/TWI adds Kell 


Atari/Time Warner 
Interactive has added 
Tom Keil to its staff as 
regional sales manager. 
He joins existing sales 
managers Jim Newlan- 
der and Elaine Shirley 
in covering North 
American distribution. 

Keil has 25 years of 
experience in the indus- 
try, most recently with 
SNK as national ac- 
counts manager, and 
previously at Brady Dis- 
tributing as vice presi- 
dent in sales and opera- 
tions. 

According to Mike 


Taylor, Atari/TWI vice 
president of sales, “Our 
organization is very 
pleased to have Tom 
join the sales team, as 
he adds valuable expe- 
rience from the distrib- 
ution and operation 
perspective. We have 
had the opportunity to 
work with him when he 
was in distribution and 
we are confident he will 
be astrong contributor 
not only in our sales ef- 
forts, but also in our 
overall product quality.” 
Keil will be based in 
Charlotte, N.C. 





George rises to national post 


Keller George, a mem- 
ber of the Oneida Indian 
Nation, has been elected 
president of the United 
South and Eastern Tribes 
(USET) organization. It 
represents political 
strength on the national 
level for the affiliated Indi- 
an tribes of the country’s 
most populated states east 
of the Mississippi. 

George will represent 
not only the Oneida Indian 
Nation, but also 20 other 
Indian tribes. His term is 
for two years. 

The organization covers 
an area from Maine to 
Florida to Texas. According 
to the USET mission state- 
ment, it “is dedicated to en- 
hancing the development 
of Indian tribes, to improv- 
ing the capabilities of tribal 
governments, and to assist- 
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ing the member tribes and 
their governments in deal- 
ing effectively with public 
policy issues, and in serv- 
ing the broad needs of Indi- 
an people.” 

George's accomplish- 
ments include posts as 
USET secretary and USET 
Gaming Association trea- 
surer, special assistant to 
Nation representative Ray 
Halbritter, first representa- 
tive of the gaming commis- 
sion at the Nation’s Turning 
Stone Casino in New York, 
member of the board of di- 
rectors of the National In- 
dian Gaming Association, 
northeastern area vice 
president for the National 
Council of American Indi- 
ans, and first representa- 
tive of the Oneida Indian 
Nation Housing Authority. 
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It takes more than luck... 
when it comes to your buying dollar 





™ 


has the 
°e EXPERIENCE 


aaa eee await | ¢ KNOW-HOW 
b (i) aa 
NF At Benchmark Entertainment™ 
we extensively field test every 
game before we present it 
to you, the buyer. 


Our experience guides us in 
understanding what a player 
wants today, and our KNOW-HOW 
gets it to you, the operator, 
in time to cash in. 


For more information on 


Or 





Contact your 
LOCAL DISTRIBUTOR or Call 


1-800-808-8860 


Both games are available in 


METAL IN ra a OUT 


™ 


is the game 










STRAIGHT TARGET 


DIMENSIONS Bench r 

ON BOTH PROGRESSIVE AWARD chmark 

ae TARGET AWARD ; 

Helght: 61” Entertainment L.c.™ 
Depth: 48" ; 

Welght: 225 Lbs 2071 N. DIXIE HIGHWAY, POMPANO BEACH, FL 33060 


Height w/Display: 81” Tel: (305) 781-8080 Fax: (305) 781-7900 





- GAMES RELEASED 


Airball (MCI) 

All-Star Basketball (PMC Electronics) 
Bon Voyage (Bally) 

Boomerang (Bally) 

Chopper (Midway) 

Flim Flam (Meadows Games) 

Flying Ace (MCI) 

Grassland Hunter (Meadows Games) 
Karate (Brunswick) 

Lucky Horseshoe (Bally) 
One-on-One Basketball (PMC Electronics) 
Panzer Attack (Midway) 

Photo Finish (Brunswick) 

Ping Pong (Atari) 

Qwak (Atari) 

Race Car Pro (Electra) 

Road Race (Brunswick) 

T.V. Flipper (Midway) 

The Safe (MCI) 

Touch Me (Atari) 
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“Dominating the year of 1974 were concerns about the 

future of the industry, particularly in the age of the 

fledgling video or TV games. Their novelty was already 
creating the need for continuous capital outlay, and the eco- 
nomic condition of inflation was making operators’ lives 
tougher every day. This led to discussions of increasing play 
prices or adjusting commission arrangements between opera- 
tors and location owners. While some argued that higher prices 
would not produce more money from individual machines, oth- 
ers worried that belt tightening and less investment could hurt 
the industry overall. The year also saw one of the major victo- 
ries for operators seeking to head off a regular review by the 
federal government of a proposed annual jukebox copyright fee 
of $8 per machine. The fees, requested by the three performing 
arts societies, ASCAP, BMI, and SESAC, were being consid- 
ered as part of a Congressional overhaul of federal copy- 
right law.” 


SS “Ea =: 


Volume 1/ No. 1 ; 


t* Legalized gambling 
was proposed for At- } December, 1974 
lantic City, New RUC 
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© Wurlitzer shut down 
its jukebox manufac- CK) 
turing business, claim- 
ing that home records 
and television would 
make the jukebox 
a thing of the past. 
Other jukebox manu- 
facturers denied that, 
blaming it on the com- 
pany's other problems. 


‘= Louisiana operators 
won an initial victory 
in state court, oppos- 
ing a move by the state 
to collect sales tax 
from amusement 
machine earnings. 


«= The MOA stressed the 
need to upgrade the 
industry's image. 
“when | first 
went to work for MOA, 
| actually had people 
ask me questions like, 

‘Fred, do you really 
think you're in with the right 
group of people?" said then 





The cover of the first Play Meter. Can you find 
the mistake? 


MOA executive vice president 
Fred Granger. 
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You’re not worthy? Maybe not, but you'll never know unless you try 
SAMURAI SHODOWN II. 


The long awaited sequel to SNK’s chart buster SAMURAI SHODOWN offers what you've been waiting for. . . 


CONTROLability. . . Totally awesome! VERSATility. . . Available in many different formats. AFFORDability. . . Its a 
NEO GEO isn't it? POWability. .. More awesome “POWER” moves than before. YO DUDEability. . . Everyone will be 
talking about it! Enough said! Prove your worthiness... FIND IT... PLAY IT... ACCEPT NO IMITATIONS. . . 


SUPER HIGH TECH GAME 
= SSNIK & ancrica 


20603 EARL STREET, TORRANCE, CA 90503, U.S.A. TELEPHONE (1) 310-371-7100 FAX: (1) 310-371-0969 
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Air Aces (Bally) 

Air Handball (Brunswick Briarwood) 
Air Jai Alai (U.S. Billiards) 
Anti-Aircraft (Atari) 

Avenger (Electra Games) 

Ball Dark (Midway) 

Big Ben (Williams) 

Big Duke (Computer Games Inc.) 
Big League (Chicago Coin) 

Big Twin (Computer Games Inc.) 
Blue Max (Chicago Coin) 

Bow and Arrow (Bally) 

Bullet Market (Sega) 

Crash 'N’ Score (Atari) 

Drop Zone 4 (Meadows Games) 
Fairy (Playmatic) 

Fantasy (Playmatic) 

Flicker (Bally) 

Fotsball (Allied Leisure) 

Gran Trak (Kee Games) 

Hi-Deal (Bally) 

Hi-Flyer (Chicago Dynamic) 
Hollywood (Chicago Coin) 
Hunt Club (Chicago Coin) 
Invasion Strategy (Komputer Dynamics) 
Jet Combat (Kee Games) 
Knockout (Bally) 

Little Chief (Williams) 
Maneater (Project Support) 
Pace Race (Electra Games) 
Pachinko (Perfomance Enterprises) 
Pat Hand (Williams) 

Red Baron (Chicago Coin) 

Rifle Gallery (Chicago Coin) 
Robot (Allied Leisure) 

Shark (U.S. Billiards) 

Shoot Out (Chicago Coin) 
Slapstick (Vendex) 

Spirit of 76 (Mirco Games) 

Star Pool (Williams Electronics) 
Steeple Chase (Atari) 

Super Star (Chicago Coin) 

Tivia (Ramtek) 

Toledo (Williams) 

Top Ton (Chicago Coin) 

Triple Strike (Williams) 

UFO Chase (Electra Games) 
Video Action (Control Sales) 
Wheels (Midway) 

Wheels II (Midway) 

Wizard (Bally) 

World Series (Century) 








PLAY METER 


“As technology advanced, the diversification of products, 

such as the increasingly popular cocktail table videos, led 

operators to a wider range of locations that would not 
have gone for traditional coin-op products. The year can also be 
viewed as the Renaissance of pinball, making tremendous 
strides on both the public and technological fronts. At the end 
of the summer season Allied Leisure introduced Dynomite, the 
first solid state pin. The country also saw the release of a major 
motion picture version of The Who's rock opera Tommy, cen- 
tered around a “deaf, dumb and blind kid (who) sure plays 
a mean pinball.” The movie sparked national interest in the 
game of pinball that would last throughout the decade. " 


aes 


burg's possible demise being 
circulated. 


: oA Play Meter columnist predict- 

: ed that slot machine gaming 
would ultimately come to a wide 
cross section of this country un- 
der the guise of amusement or 
entertainment, as opposed to 
the more base pastime of "gam- 
bling." 





: «= The big surprise of the MOA 

: show was over something that 
didn't happen: none of the ma- 
jor pinball manufacturers came 
out with a solid state game. 


Cocktail table video games opened 
new locations. 


t= Gains made the previous year 
in fending off a jukebox copy- 
right law began eroding, and at 
least one U.S. Senator suggest- 
ed imposing a fee as high as $20 
per machine. 


: lra Bettelman, pictured here with his 
: dad Al, was Coinman in April. 





t=The Amusement Trades Exposi- 
tion (ATE), which was held in 
London, lost some of its interna- 
tional flavor of the past with 
fewer American and Japanese 
manufacturers present. 


6 While Wurlitzer's jukebox man- 
ufacturing business closed up 
shop the year before, its Ger- 
man counterpart picked up a 
significant section of the market : 
slack in 1975. But concerns 
about whether the jukebox busi- 
ness would remain healthy were 
widespread with rumors of See- 
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Players will scurry to find the keys and unlock the riches held in the 
treasure chest of Pirate’s Gold™ Players use their skills to try and 
guide their coins through pins into target holes on this fast paced 

coin-drop game. Players win tickets for each target they hit 

and if they hit all 6 targets they win the jackpot. 


PLAY TILL YOU WIN! 


Pirates Gold features a unique play till you 
win style which insures that every player Is 
77 fee A winner. If the player's coin does not go 
“ we Sy into one of the targets, or the 

e M treasure chest / 


‘ DXSTRDCTIONS: Yat. 
Pow 





oS ‘See OM the coin will be 


Sf es <4 ¥ ; 
2iS | 
4 EVES eo cones mca 







ee \ =F) returned to 
a the player to © 
be played 
/ again. ) 
Treasure chest jackpot a 
INNOVATORS IN REDEMPTION! PIRATE’S GOLD FEATURES: 
Pirate's Gold™ is brought to you by Lazer-Tron, creators of @ Fully operator adjustable © Size: 25 1/4"W x 22"D x 61"T 
the following hit games: Ribbit Racin", Spin-To-Win", @ Outstanding pirate @ Quality construction 
Aftershock", Jungle Rama", Shake, Rattle & Roll". sound effects! © Weight 250 Ibs. 
Super Bank-It II", Wild Thing™ and Flintstones’. © Progressive bonus jackpots @ Made with pride in the U.S.A. 


, ; |] 
Experience the difference: @ UL listed 


Call Lazer-Tron today for the 


distributor nearest you. y | A (FER-TROM bck ering = so 


Patented and Patents Pending LIGHT YEARS AHEAD! Pleasanton, CA 94588 
Al Rights Hosenved. Productions, Inc. Phone: (51 0) 460-0873 
Fax: (510) 460-0365 








GAMES RELEASED 


Ace (Allied Leisure) 

Aladdin's Castle (Bally) 

Alley Rally (Exidy) 

Amazing Maze (Midway) 
Barricade (Ramtek) 

Bazooka (PSE) 

Bigfoot Bombers (Meadows Games) 
Blockade (Gremlin) 

Bombs Away (Meadows Games) 
Breakout (Atari) 

Byplane 4 (Fun Games) 

Captain Fantastic (Bally) 

Card Whiz (Atari) 

Cinema (Chicago Coin) 

Cobra Gunship (Meadows Games) 
Coney Island Rifle (Chicago Coin) 
Conquest 200 (Universe Affiliated) 
Cops n’ Robbers (Atari) 

Daytona 500 (Allied Leisure) 
Death Race 98 (Exidy) 
Demolition Derby (Chicago Coin) 
Derby Day (Sega) 

Dyn-O-Mite (Allied Leisure) 
Eliminator IV (Electra Games) 

F-1 (Namco/Atari) 

Fandango (Playmatic) 

Flyball (Atari) 

Flying Fortress (Electra) 

Hit Me (Ramtek) 

Hokus Pokus (Bally) 

Indy 4 (Atari) 

Knights in Armor (Project Support) 
LeMans (Atari) 

New World (Universe Affiliated) 
Olympic 9 (Gametech) 

Outlaw (Atari) 

Pioneer (Gottlieb) 

Plinker'’s Canyon (Sega) 

Race (Fun Games) 

Royal Flush (Gottlieb) 

Set Shot (Exidy) 

Shooting Trainer (Sega) 

Shure Shot (Gottlieb) 

Sky Wars (Mirco) 

Sound Stage (Chicago Coin) 
Space Mission (Williams) 

Stunt Cycle (Atari) 

Super Stud (Mirco) 

Surf Champ (Gottlieb) 
Swashbuckler (Gottlieb) 

Target Alpha (Gottlieb) 

Top Gun (Midway) 

Tornado Basketball (Midway) 
Wild Gunman (Sega) 


PLAY METER 


@@ At the onset of the bicentennial year, optimism 
about growth in the industry abounded. Howev- 
er, an increase in the number of manufacturers, 

operators, games, and locations, led Play Meter corre- 

spondent Marshall Caras to take a second look. The in- 
dustry, he wrote, is ‘growing faster than it can handle 
its own growth problems.” And while pinball became 
increasingly popular, the industry continued to run 
into government roadblocks left over from a time 
when pinball machines were games of pure chance 
that operated as gambling devices. On May 13, the 

New York City Council finally voted to legalize pinball. 

But while many gains were made across the coun- 

try, not all law enforcement officials or legislators 

were convinced." 
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See ELTON JOHN starring in new 
Cans: Fantastic 


AND THE BROWN DIRT COWBOY 





ce» The MOA Officially adopted 
its current name, the 
Amusement and Music Op- 
erators Association (AMOA). 4-PLAYER CONVERTIBLE TO ADD-A-BALL 

es Free pinball plays were de- 
clared legal in Michigan. 


«* Controlling interest of Atari 
was purchased by Warner 
Communications Inc. 


cs Atlantic City approved gam- 
bling. 


ELTON oa STYLING 
international fare AB ad [aang Ls oe 
s if, a it Eitoy ing 
with sparkling mirr tine on n Backylans 

imenediate sthentio ta _ 
fn pene — hoids ole to ion 
nd super-star collections 


c=» At the AMOA show video 


games established a 
permanent foothold in the 
coin-op business. "Video 
games were everywhere and 
they're here to stay," Play 
Meter reported. Gremlin's 
Blockade and Namco's F-1 
sit down driving game were 


two of the most talked about : 


pieces at the show. 


c~ The jukebox copyright law, 
assessing an annual fee of 





See Distributor or 
: Elton John starred in the pinball Capt. 
: Fantastic. 


Reproduction of this advertisemen tor 
portions thereot is not permitted. 


write AY) 2640 Belmont Avenue, Chicago, Illinois 





$8 per machine, was passed 
by Congress but did not go 
into effect for another year. 


|e» Breakout (Gremlin) intro- 


duced at MOA 
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Choose from 12 classical cars 
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CHUGAI BOYEKI (AMERICA) CORP. 
55 Mall Drive ¢ Commack, NY 11725 
(516) 864-9700 « Fax (516) 864-9710 








@@ $j Only a year after first being introduced, solid 
state pinball games established their place in the 
industry with all the major manufacturers 

showing solid state games at the AMOA show. Two 

game manufacturers, Atari and Meadows Games, also 
released their first pinball machines, both of which 

were solid state games. Concerns that the future 
would see fewer operators, as many as 80 percent few- 
er over five years one Play Meter analyst predicted, 





2807-ZZAP (Midway) 








airborne avenger (Atari) with large conglomerates taking over locations also 
Big Deal (Willams) continued to dominate the conversation. However, on 
Boot Hill (Midway) the technological front the industry was already look- 
Canyon Bomber (Atari) i i i iIsSIOni . 
Carola exldy) nn ing into its crystal ball and envisioning large mul 

entigrade ottiie oo 
checkmate (Midway ti-player games with graphics as real as the hit 

erry bell (Sonic 

Depth Charge (Gremlin) movie Star wars. 
Desert Gun (Midway) 
Desert Patrol (PSE) 

isco (stern j j j “ 
AE cate Daca "The Chicago City Council le 
Deu Pia anc galized pinball leaving oper- 
Eight Ball (Bally) ators in the Windy City 
emia ue cree scrambling to get their 
Fire Queen (Gottlieb) hands on pin games. 

Oo a ‘ ‘ 
Freedom (Bally) "= While slot machines were 
ene ll eh the predictably dominant 
Minti Toe item at the ATE show in Lon- 
Hang Glider Haller” don, video games made a 
Huse ee. strong showing in their bid i 
Jai Alai (Sonic) bid for more of a market : Controversy over the game Death 
Jungel Eriicess (Gacilied! share in England and on the Race, released the previous year, neat: 
nae cuca cote continent ee 

ic ally) . , : 
Liberty Bell (Chicago Coin) '= The first Chuck E. Cheese pizza _ =: resembled real human beings. 

idway) : 
restaurant/game room opened: , 

M-79 Ambush (Ramtek) 
oadows Lanes Ogeacows Gomes in San Jose. | sabcemenaae 
riled ae © Georgia operators established a mine how the royalty would be 
Play Ball (Gottlieb) state association after 30 years : — cybdivided. 
Queen of the Nile (Gottlieb) sidbisaieaimeotiuaias : «= Solid state may have made its 
Road Runner (Midway) “Elvis Presley died. | stand, but ironically it was a me- 
pat taht la ‘= AMOA spent the latter partof : — chanical game, Bigfoot, that 
Score (Exidy) the year wrangling with the per- : stole the AMOA show, which also 

iver Falls ( ; hin ; te i 
Solar city (Gottlieb) forming arts societiesoverup- : sawthe first skirmish in the war 
Space Battle (U.S. Billiards) j j j : -lj in- 
raced vt pees a coming implementation ofthe ; of the space games. Old-line pin 
Space Wars (Ramtek) jukebox copyright law. Opera- : ball manufacturer D. Gottlieb & 
Spoakency (ncaa tors stood firm in their resis- | Company also came out with 
Sprint 8 inte . tance to providing location lists: its first solid state pin and 
Super Bowler (SUnEIFd) or allowing the societiesaccess : madeits first appearance at 
Super Bug (Atari) to thesongsincludedontheir :  theshow. 


Super Death Chase (Exidy) 

Super Spin (Gottlieb) 

The Atarians (Atari) 

The Great White Buffalo Hunt (Amutech) 
Triple Hunt (Atari) 

Vulcan (Gottlieb) 
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Magic Mr: X - Tic Tac Toe with Tickets! Then, watch the 
©. “Magic X” dance and. match for bonus Tickets! 
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700 Ibs. 











. Step right up.and Play COIN CIRCUS! The.only 
coin drop game with a “Bonus Wagon” Feature! 


52” Hx 50.5" Lx 30” W 
~ 350 lbs. 


>) PLE SIMON. 


Simple Simon:says “Match my Lit Squares” 
Toss the balls, match three squares, and Win!!! 


Nd 


f eer 
: Se 
SHEARER 


80" Hx 87" Lx 31.5" W 
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Note: All of American Sammy’s Redemption Games are made of U.S. Components and are UL Listed. 
For more information contact American Sammy Corporation or your local distributor. 
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3-D Bowling (Meadows Games) 
Aerobatics (Zaccaria) 
Avalanche (Atari) 

Battle Station (Allied Leisure) 
Big Town oe atic) 

Black Jack (Bally) 

Black Sheep Souadiron (Astrogames) 
Blue Note (Gottlieb) 

Bump (Burkheister) 

Charlie’s Angels (Gottlieb) 
Close Encounters (Gottlieb) 
Contact (Williams) 

Crash (Burkheister) 

Dark Invader (Ramtek) 
Dawn Patrol (Mirco) 

Dead Eye (Meadows Games) 
Disco Fever (Williams) 

Dog Patch (Midway) 

Dragon (Gottlieb) 

Extra Inning (Midway) 
Football (Atari) 

Frogs (Gremlin) 

Game Tree (PSE) 

Gemini (Gottlieb) 

Gypsy Juggler (Meadows Games) 
Heli-Shooter (Sega) 

Hit the Deck (Gottlieb) 

Hold and Draw (Mirco) 

Hot Tip (Williams) 

Joker Poker (Gottlieb) 
Jumpers (Burkheister) 

Last Lap (Playmatic) 
Lectonamo (Stern) 

Lost World (Bally) 

Lucky Seven (Williams) 

Mata Hari (Bally) 

Memory Lane (Stern) 

Middle Earth (Atari) 

Nautilus (Zaccaria) 

Nugent (Stern) 

Orbit (Atari) 

Phoenix (Williams) 

Playboy (Bally) 

Pokerino (Williams) 

Pompeii (Williams) 

Power Play (Bally) 

Rotation Vill (Midway) 
Seawolf Il (Midway) 
Shuffleboard (Midway) 
Sinbad (Gottlieb) 

Sinbad and the Eye of the Tiger (Gottlieb) 
Sky Diver (Atari) 

Sky Raider (Atari) 

Smoky Joe (Atari) 

Space Invaders (Midway) 
Space Riders (Atari) 

Space Wars (Cinematronics) 
Sprint 1 (Atari) 

Stingray (Stern) 

Strange World (Gottlieb) 
Strikes and Spares (Bally) 
Super Breakout (Atari) 

The Six Million Dollar i (Bally) 
Touchdown (Telmark Systems) 
Tug-O-War (Americoin) 

Ultra Tank (Atari) 

Wild Fyre (Stern) 

World Cup (Williams) 
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“On January 1, the dreaded jukebox copyright 


law went into effect. The federal Copyright Tri- 

bunal initially rejected a proposal requiring op- 
erators to provide location listings, but then reversed 
itself. This prompted the AMOA to file suit claiming the 
agency had overstepped its authority and placed an 
undue burden on the industry. However, a federal 
GAMES RELEASED FEED turned down a request to enjoin the ruling. In 
the interim, operators were slow to register, and AS- 
CAP filed its first suit against a New York operator. 
However, the suit was settled after the operator 


complied with the law.” 


t* Mirco sued Fairchild Camera and 3 


Instrument Corporation for $6 
million over a contract to devel- 
op ahome game which Mirco 
says the latter did not uphold. 
Fairchild in turn countersued 


Mirco alleging that they failed to 


take delivery of the machines. 


t= Signaling the continuing popu- 
larity of pinball, Bally held what 
was touted as the first national 
pinball competition. Ken Lunce- 
ford prevailed as the winner of 
the Bally Super Shooter compe- 
tition in Chicago. 


t= Play Meter investigated an IRS 
regulation that required a $250 
per machine fee for any compe- 
tition in which prizes were 


awarded. But even when the fee = aqvances in technology prompted a 


: proliferation of service training 
i schools by manufacturers. 
also opened up the possibility of : 


was paid, the pin games were 
seen as gaming devices, which 


prosecution. 


t= An appeals court in the state of 
Ohio ruled that pinball was a 
game of skill, not a game Of 
chance, under law. 


‘= Operators began raising the 


price of a game Of pool from the 


traditional quarter to $.50. But 





industry experts still questioned 
whether this price increase 
could hold. 


: t= The mania over space games 


continued at the AMOA show in 

Chicago, where gaming devices 
were shown on the floor for the 
first time. 
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18 Wheeler (Midway) 
Asteroids (Atari) 

Bandido (Exidy) 

Barrier (Vectorbeam) 
Basketball (Atari) 

Blue Shark (Midway) 
Bowling Alley (Midway) 
Buck Rogers (Gottlieb) 
Count Down (Gottlieb) 
Crash (Exidy) 

Dolly Parton (Bally) 
Dracula (Stern) 

Flash (Williams) 

Future Spa (Bally) 
Galaxian (Namco) 

Galaxy (Stern) 

Gee Bee (Gremlin/Sega) 
Genie (Gottlieb) 

Gorgar (Williams) 

GT Roadster (Ramtek) 
Head On (Gremlin/Sega) 
Hercules (Atari) 

Hot Hand (Stern) 

Kiss (Bally) 

Lunar Lander (Atari) 

Magic (Stern) 

Meteor (Stern) 

Paragon (Bally) 

Phantom Il (Midway) 
Pinball Pool (Gottlieb) 
Sharp Shooter (Game Plan) 
Sidetrack (Exidy) 

Solar Ride (Gottlieb) 
Speed Freak (Vectorbeam) 
Star Hawk (Cinematronics) 
Star Trek (Bally) 

Stellar Wars (Williams) 
Submarine (Midway) 

Subs (Atari) 

Sundance (Cinematronics) 
Superman (Atari) 
Supersonic (Bally) 

The Driver (U.S. Billiards) 
The Harlem Globetrotters (Bally) 
The Incredible Hulk (Gottlieb) 
Time Warp (Williams) 
Totem (Gottlieb) 

Tri Zone (Williams) 

Trident (Stern) 

Video Pinball (Atari) 
Zero-in (Namco) 
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“It was mostly good news for the industry. A 


Play Meter survey indicated that business 

was booming despite some lingering fears, 
with production figures doubling and video game 
per week earnings up from $50 to $68 per ma- 
chine. An explosion of arcades located in shopping 
malls was also noted. That trend appeared to re- 
veal tremendous growth potential. Arcade opera- 
tors were now able to put money formerly paid to 
location owners toward upgrading their facilities 
and their games. Such innovations prompted 
growing optimism. What next, asked Play Me- 


ter, coin-op games in McDonald's?’ 


*~ Play Meter announced dates for 
a trade show, the Amusement 
Operators Expo, which it would 
sponsor during the spring of 
1980 in New Orleans. 


ts Anticipating the release of the 
Susan B. Anthony dollar during 
the summer, manufacturers be- 
gan producing coin adapters 
early in the year. 


'= The movie “Tilt,” starring a 


young Brook Shields as a “pinball 
princess who was hard to beat— : 


and easy to love” opened, 
prompting fear among the in- 
dustry about the potential neg- 
ative connotations implicit in 
the story line. 


‘>A federal judge upholds the dis- 
closure of jukebox location lists 
required by the Copyright Tri- 
bunal. The AMOA established a 


defense fund to continue the le- : 


gal fight. 
'= The ATE show in London was 


deemed a success, despite terri- : 


ble weather and a strike by rail 
workers and municipal employ- 
ees. 


iNew York City Councilman Eu- 
gene Mastropiere, who spon- 
sored the ordinance legalizin- 





Tom Nieman, 
Paul Calamari, 
: and Bill O'Donnell 
Jr. headed up 

Bally's new 
pinball division. 





pinball, was accused of accept- 
ing a trip courtesy of a pinball 
company after the legislation 
was passed. 


: © A new federal law invalidated 


the $250 fee assessed against 
each pinball game used ina 
tournament. 


| ©The AMOA show achieved the 


maturity of a full fledged con- 
vention with more than 7,000 
people in attendance and two 
additional educational seminars. 
On the show floor, Atari's Aster- 
oids was seen as the possible 
successor to Space Invaders. 


Best Picture: “Kramer vs. Kramer” 
Top video: Space Invaders (Midway) 
Top pinball: Flash (Williams) 
Super Bowl: Pittsburgh 35/Dallas 31 
Gasoline Average: §$.90 per gallon 
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BEDROCK GAMES” 
NEW FROM LAZER-TRON 
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Get on board with one of the most popular cartoons of all time! 
Kids will have a Yabba-Dabba-Doo™ time playing with the 
lovable Flintstone characters in this exciting two-player ball 
Lan toss game. The faster and more accurately you throw your 
| ‘ fo IN AY balls in your bucket, the faster Fred anda Barney move up the 
: See \ track. For even more Tun, you can make the other player run 
©) ae Ke QS backward by tossing their balls in the middle bucket. The 
Ls cli = A graphics will make you feel like you are taking a journey 
= '\ to Bedrock™ with the whole Flintstones clan! 





COLOR RECOGNITION TECHNOLOGY 


‘ 
her 
‘ : 
13 
: 


Lazer—Tron created the color recognition device (CRD) 


BR WATCHES 


— BY MILETION: 


which allows The Flintstones game to determine the 
color of the balls thrown into the targets. This 

- OF PEOPLE 
ry oripwit ’ speed and hand-to-eye coordination skills which adds a 


- : whole new dimension to ball throwing games. 
dani 39 4 


technology allows the players to sharpen their acuracy, 








INNOVATORS IN REDEMPTION ! THE FLINTSTONES FEATURES: 
The Flintstones Bedrock Games™ is brought to Q Linkable game for 2,4, Q Size: 43"W x 72"D x 87"T 
you by paint Well, SR SRTGe of thie venewlti hit ; 6 or more players! Q Weight 500 Lbs. 
games: Ribbit Kacin™, Spin-To-Win™, Aftershock”, O Super sound and 9 - 
Jungle Rama™, Shake, Rattle & Roll™, graphics! Color recognition 

| Experience the aitference! adjustable! Q UL listed 
Call Lazer—Tron today for the 
distributor nearest you. 1A FE ft - TROY comer agar 

4430 illow Roa 

Patents Pending LIGHT YEARS MHEAD! Pleasanton, CA 94588 
© 1994 Hanna-Barbera Productions, Inc. Phone: (510) 460-0873 





All Rights Reserved. Fax: (510) 460-0365 


@@ Close to 1,300 people attended the first Amusement 

Operators Expo, which was sponsored by Play Meter 

and held at the Rivergate in New Orleans on March 

20-22. The show gave operators a long-awaited 

Spring buyers show, a three-day slate of much-needed ed- 

ucational seminars, and a sampling of the culture and cui- 
sine of the Crescent City. Discussion among industry lead- 
ers throughout the year centered around the growing 


dominance of video games, and the detrimental effect they 
were having on pinball earnings. Pinball advocates 
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9 Ball (Stern) 
Ali (Stern) 


Alien Poker (Williams) 
Astro Fighter (Data East) 
Astro Fighter (Gremlin) 
Astro Invader (Stern) 
Bezerk (Stern) 

Big Game (Stern) 

Blackout (Williams) 

Car Hunt (Gremlin/Sega) 
Carnival (Gremlin/Sega) 
Cheeky Mouse (Universal) 
Cheetah (Stern) 

Circus (Gottlieb) 

Cosmic Alien (Universal) 
Cosmic Guerilla (Universal) 
Counterforce (Gottlieb) 
Defender (Williams) 
Digger (Gremlin) 

Eagle (Centuri) 

Extra Bases (Midway) 
Firepower (Williams) 
Flight 2000 (Stern) 
Galaxian (Midway) 

Galaxy Wars (Universal) 
Head On 2 (Gremlin) 

Hot Doggin (Bally) 

Invinco (Gremlin) 

James Bond (Gottlieb) 
Laser Ball (Williams) 

Lunar Rescue (Taito) 

Mad Alien (Data East) 
Magical Spot (Universal) 
Missile Command (Atari) 
Monaco GP Mini (Gremlin/Sega) 
Monte Carlo (Atari) 

Moon Alien (Nichibutsu) 
Moon Cresta (Gremlin/Sega) 
Moonraker (Nichibutsu) 
Mystic (Bally) 

Nitro Ground Shaker (Bally) 
Pac-Man (Midway) 
Panthera (Gottlieb) 
Quicksilver (Stern) 

Red Tank (Sigma) 

Rip Off (Cinematronics) 
Roller Disco (Gottlieb) 
Scorpion (Williams) 
Seawitch (Stern) 

Silverball Mania (Bally) 
Skateball (Bally) 

Space Beam (Nanao) 
Space Chaser (Taito) 
Space Encounters (Midway) 
Space Invaders (Bally) 
Space Zap (Game-a-Tron) 
Space Zap (Midway) 
Spider Man (Gottlieb) 

Star Castle (Cinematronics) 
Star Gazer (Stern) 

Star Race (Gottlieb) 
Stratovox (Taito) 
Tailgunner 2 (Exidy) 

Targ (Exidy) 

Targ Classic (Exidy) 

The Rolling Stones (Bally) 
Tomahawk (Electro-Sport) 
Torch (Gottlieb) 
Tranquilizer (Sega/Gremlin) 
Viking (Bally) 

Xenon (Bally) 


PLAY METER 


°= A proposed bill in Congress, 


which would have added an ad- 
ditional dollar to the $8 jukebox 
royalty fee for performers, died 
from lack of support. A federal 
appeals court also denied 
AMOA’s bid to strike down re- 
quired location listings. 


&S"A trend in judicial rulings, de- 


scribed by some in the industry 
as “mayhem without recourse” 


to individuals who hurt them- 
selves while attacking vending 
machines. 


0 An Atari advertisement in Con- 


sumer Electronics, promoting a 
home game, added insult to in- 
jury by denigrating arcades. The 
advertisement, which referred 
to long arcade lines, raised the 
ire of operators across the 
country. 


‘Laboring under the burden of 


close to $700,000 in debt and 
back taxes, Seeburg shut down, 


only to be purchased later in the 


year by Stern Electronics for ap- 
proximately $1.6 million. Stern 
also produced its first video 
game, Astro Invader. 


"= Cinematronics sued Atari for 


patent infringement over the 
popular game Asteroids. 


us Allied Leisure changed its name 


to Centuri Inc. 


'= A referendum on gambling was 


defeated in the nation’s capital 
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called for a rejuvenation of creativity on the part of 
manufacturers. 


by a vote of 60 percent. 


©The much-maligned home of 


the ATE, Alexandra Palace in Lon- 
don, burned down. 


' © Pac-Man was quietly introduced 


at the AMOA show and billed as a 
“cute” game. The big games of 
the show were Battlezone from 
Atari, Defender from Williams, 
and Stern's Bezerk. 


: © Dave Treen, a former Congress- 
awarded numerous settlements: 


man who once returned a $100 
contribution from a Louisiana 
operator who expressed dismay 
at his support for the jukebox 
copyright law, took office as 
governor of the state. 





: Play Meter gave out its first awards to Atari 
: for Asteroids and Williams for Firepower. 
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GAMES RELEASED 


Armor Attack (Cinematronics) 
Astro Blaster (Gremlin) 
Astro Fantasia (Data East) 
Barracora (Williams) 
Battlezone (Atari) 

Berzerk (Stern) 

Black Hole (Gottlieb) 

Black Knight (Williams) 
Catacomb (Stern) 

Centaur (Bally) 

Centipede (Atari) 

Cobra (Stern) 

Colony 7 (Taito) 

Cosmic Avenger (Universal) 
Crazy Climber (Taito) 
Defender (Williams) 
Donkey Kong (Nintendo) 
Embryon (Bally) 

Enigma Il (Game Plan) 
Fathom (Bally) 

Fireball ll (Bally) 

Flash Gordon (Bally) 

Force Il (Gottlieb) 

Freefall (Stern) 

Frogger (Gremlin) 

Frontier (Bally) 

Galaga (Midway) 

intruder (Game Plan) 
Jungle Lord (Williams) 
Killer Comet (Game Plan) 
King and Balloon (Game Plan) 
Laser Base (Amstar) 

Little Casino (Shanco) 

Lock ‘n’ Chase (Data East Deco System) 
Lock ‘n’ Chase (Taito) 

Make Trax (Williams) 

Mars, God of War (Gottlieb) 
Medusa (Bally) 

Megatack (Game Plan) 
Moon Shuttle (Nichibutsu & Taito) 
Moon War (Stern) 

New York, New York (Gottlieb) 
No Man's Land (Gottlieb) 
Omega Race (Midway) 
Pac-Man (Midway) 

Panic (Universal) 

Pharaoh (Williams) 
Phoenix (Centuri) 

Pink Panther (Gottlieb) 
Pleiades (Centuri) 

Polaris (Taito) 

Pulsar (Gremlin) 

Qix (Taito) 

Quasar (U.S. Billiards) 
Radar Scope (Nintendo's first) 
Red Alert (G.D.1.) 

Red Baron (Atari) 

Route 16 (Centuri) 
Scramble (Stern) 

Shark Attack (Game Plan) 
Solar Fire (Williams) 

Solar Quest (Cinematronics) 
Space Firebird (Gremlin) 
Space Fury (Gremlin) 

Space Odyssey (Gremlin) 
Spectar (Exidy) 

Split Second (Stern) 
Stargate (Williams) 
Starwood (Rowe) 

Tempest (Atari) 

Time Line (Gottlieb) 
Tomahawk Missile (Electro Sport) 
Vanguard (Centuri) 
Venture (Exidy) 

Volcano (Gottlieb) 
Warlords (Atari) 
Warp-Warp (Rock-Ola) 
Wizard of Wor (Midway) 
xenon (Bally) 

Zarzon (Taito) 

Zero Hour (Universal) 


PLAY METER 


@@ The operator population swelled to an all-time high, 
somewhere near 13,000. Games were everywhere and 
doctors, lawyers, and assorted other professionals were 
now on the industry payroll. “Blue sky” sellers were out 

in force, dealing mainly in promises. The term “gray area 

games” was coined and the controversy over the equipment 
raged. Some argued that the skilled player knew when to dis- 
card cards and when to risk more credits. The courts agreed. 

But amusement people contended that the argument was only 

for the naive, that the real purpose of the machines was for 

gambling. Sega's David Rosen predicted that conversion kits 
would be the answer to escalating equipment costs and told 
distributors to be prepared for kits to virtually dominate the in- 
dustry. Industry observers thought he was exaggerating, but 
as it turned out his predictions were far below what really 
happened. Data East was on the same wavelength when it 





introduced its DECO system. ee 
s Pac-Man, in- moved the requirement for op- 
troduced at erators to submit a list of 
AMOA their jukebox locations to be in 
‘80 would be- compliance with the compulso- 
gin its rise to :  ryjukebox copyright law. 
eae nih iain : se Williams won six out of eight 
ronicaly, : Play Meter awards, including 
aollapettd Best Video (Defender) and Best 
sik ence Pinball (Black Knight). Defender 
se presented an idea other awards were for technical 
oan while “whosetimehad : _ innovations, design, artwork, 
signaling the come." ' and play features. 
beginning of 


the bust. It became the 
top selling game of all time. 


t= AMOA's plans to hold its first 
convention ever outside of 
Chicago were thwarted when 
the industry voiced its opposi- 
tion to going to Las Vegas. It was : 
argued that the industry's frag-: 
ile image could hardly afford to 
be so closely associated with 
gambling. AMOA relented and 
held the show in Chicago at the 
Hyatt, since the Conrad Hilton 
was being remodeled. 


c= Nintendo moved its facility toa 
new 30,000 square foot complex 
in Seattle from New York. 





° ; ——S= fan’ i j 

: Williams’ Black Knight won Play Me- 
: ter’s award for Best Pinball. With the 
: game is designer Steve Richey. 


c= In amove that delighted opera- 
tors, the Copyright Tribunal 
adopted a rule change which re- 
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GAMES RELEASED 


005 (Sega) 

Alpine Ski (Taito) 

Amidar (Stern) 

Blueprint (Bally Midway) 
Caveman (Gottlieb) 

Cosmic Gunfight (Williams) 
D-Day (Centuri) 
Dambusters (Game-A-Tron) 
Devil Fish (Artic) 

Devil's Dare (Gottlieb) 

Dig Dug (Atari) 

Donkey Kong Jr. (Nintendo) 
Electra (Bally) 

Electric Yo-Yo (Taito) 
Eliminator (Sega) 

Explorer (Data East) 
Fantasy (Rock-Ola) 

Got-Ya (Game-A-Tron) 
Grand Champion (Taito) 
Gravitar (Atari) 

Holey Moley (Game-A-Tron 
Jack the Giant Killer ar series! 
Joust (Williams) 

Jump Bug (Rock-Ola) 
Jungle King (Taito) 
Kangaroo (Atari) 

Kick-Man (Midway) 

Kram (Taito) 

Lady Bug (Universal) 

Lil' Hustier (Dynamo) 

Little Wheels (Continental Amuse.) 
Looping (Venture Line) 
Mars (GLAK) 

Moon Patrol (Williams) 
Moustrap (Exidy) 

Mr. Do! (Universal) 
Naughty ped pCR TONES 
Pat 9000 (Atar 

Pengo te 

Pepper (Exidy) 

Planet Patrol (Status) 
Ponpoko (Sigma)Fast Freddie (Atari) 
Punk (Gottlieb) 

Radar Zone (Tuni) 

Reactor (Gottlieb) 

Red Clash (SunTronic) 
Robot Wars (Promotional Concepts) 
Robotron ia (Williams) 
Rocky (Gottlieb) 

Round-Up (Centuri) 
Satan's Hollow (Midway) 
Slither (G.D.I.) 

Solar Fox (Midway) 

Space Duel (Atari) 

Space Dungeon (Taito) 
Speakeasy (Bally) 
Spectrum (Bally) 

Spiders (Venture Line 

Spirit (Gottlieb) 

Strategy X (Stern) 

Sweet Licks (Namco) 
Swimmer (Centuri) 

Tac Scan (Sega) 

Tazz-mania (Stern) 

The Pit (Centuri) 

Tri Pool (Gametechniks) 
Tron (Midway) 

Tunnel Hunt (Centuri) 
Turbo (Sega) 

Turtles (Stern) 

Tutankham (Stern) 

Viper (Stern) 

Whac-A-Mole (Bob's Space Racers) 
Wild Western (Taito) 
Zaxxon (Sega) 

Zektor (Sega) 


PLAY METER 





@@ ‘It was a year for factory closeouts, panic selling 
by distributors, declining revenues at the opera- 
tor level, adverse local legislation, and bankrupt- 
cies. 1982 would be etched in our minds as the 

year of the video bust. During that summer it was be- 

coming obvious that the market was way too saturat- 
ed with video games. This created panic in the indus- 
try as distributors’ inventories swelled and 
manufacturers pressured them for bigger orders to 
keep production lines running. Operator revenues 
were reported down by 30 percent, and they said there 
was no way they could buy new games. As game prices 
rose, copied games became more prevalent, causing 
manufacturers to become even more protective of 
their proprietary rights as granted them under the 

Copyright Act of 1976. The lawsuits began piling up. A 

striking example of just how bad the copying problem 

was was illustrated when Cinematronics intro- 
duced Naughty Boy. Before the company sold its 
first game, copies were already out on the street. @@ 


‘= Tournament Games Inc. spon - 
sored a highly-touted competi- 
tion during AMOA that would 
go down in history as the “Tour- 
nament Fiasco.” Participation 
was lower than expected leav- 
ing winners going away empty 
handed. 


ts Home games were appearing in 
ever-increasing numbers, 
prompting operators to lament 
that “one thing is certain, home 
video games are here to stay.” 


0 AOE ‘82, the trade show spon- 
sored by Play Meter, was a rous- 
ing success in its third year. In- 


dustry observers conceded that 


AOE offered two things the in- 
dustry was lacking: a spring 


buying show and a wide-ranging : 


seminar program. 
t= The saturation of video games 


brought abnormal national pub- : 


68 


licity and a barrage of ad- 

verse legislation, including high 
taxes for operators. It was jok- 
ingly mentioned on the floor of ~ 
the U.S. Congress that Pac-Man 
revenues could solve the na- 
tion’s economic woes. 


: © Ronnie Lamm, who called her- 


self a concerned parent, be- 
came our most famous anti- 
game celebrity when she de- 
tailed on Phil Donahue how op- 
erators were scum who molest- 
ed children and were only inter- 
ested in making money. 


«= Four operators in Oregon, three 


of them AMOA members, were 
found guilty of promoting gam- 
bling in the first degree for op- 
erating gray area games. AOE 
decided to ban gray area games 
from its show; AMOA voted to 
allow them. 
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Were 
backward thinkers. 


We always look backwards to upgrading 
our past models before we go ahead with 
new models. 

We try hard — very hard — not to obsolete 
our past equipment. In fact, in some ways, 
the task of designing new models is easier 
than figuring out how to upgrade past models. 





“Ernie” is just a recent upgrade example. 
When we added four new games to our 
Cougar® electronic dart machines a short time 
back, including a play-the-computer-feature 
called “Ernie,” we made it available as an 
update kit. Which meant thousands of Cougar 
dart machines already out there could have 
the same games as brand new models. 


The “Cougar IQ” will be the next upgrade 
example. 

At the ‘94 AMOA Show, we pre-announced a 
new “smart” dart machine with a color moni- 
tor, anew overhead display, a card reader, 
and on site & remote communication abilities ... 
among other things. This “Cougar IQ” model 
won’t be in production until around mid-’95, 
but we want Valley operators to know what’s 
coming so they can plan. Just as important, 
we want operators to know that an update kit 
will be available to “smarten’ up” all current 
and past folding models we’ve made in the 
last 3 years. 
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What we’re really saying is that — when 
you select a dart machine — you’re really 
selecting the company behind it. 

You're selecting that company’s innovative- 
ness. Their respect for reliability. Their notion 
of field support. And, very critically, their plan 
for the equipment you’ve already bought from 
them. Now you know why ... 


We always look backwards 
before we go forward 


VALLEY, 


; N 333 Morton Street ¢ P.O. Box 656 « Bay City, MI 48707 
a Toll Free: 1-800-248-2837 
"\ Phone: (517) 892-4536 ¢ FAX: (517) 892-6513 
Canada/Int’l: (617) 894-6175 ¢ FAX: (517) 892-9446 
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tion | Products, inc. * Bay City, * Sycamore, IL * Shakopee, MN 


a 7 
a8 et | 
33 


y, 


GAMES RELEASED 


Arabian (Atari) 

Baby Pac-Man (Bally 
Bagman (Stern) 

Bega's Battle (Data East) 
Blaster (Williams) 

Boom Ball (Meltec) 
Bubbles (Williams) 

Buck Rogers (Sega) 

Bump ‘'n Jump (Data East) 
BurgerTime (Data East) 
Champion Baseball (Sega) 
Chexx (ICE) 

Cluster Buster (Data East) 
Congo Bongo (Sega) 
Cosmic Chasm (Cinematronics) 
Crossbow (Exidy) 

Crystal Castles (Atari) 
Dark Planet (Stern) 
Defender (Williams) 
Demon Castle (ATW) 
Destiny (Data East) 

Discs of Tron (Bally) 
Domino Man (Bally) 

Espial (Venture Line) 

FAX (Exidy) 

Firepower Il (Williams) 
Food Fight (Atari) 

Front Line (Taito) 

Goldball (Bally) 

Grand Slam (Bally) 

Gyruss (Centuri) 

Hardhat (Exidy) 

Hotball Hockey (Namco) 
Hunchback (Venture Line) 
Journey (Bally) 

Joust (Williams) 

Jungle Hunt (Taito) 
Kosmik Krooz'r (Bally) 
Liberator (Atari) 

Little Casino II (Digital Controls) 
Lost Tomb (Stern) 
M.A.C.H. 3 (Mylstar) 
Mappy (Bally) 

Mario Bros. (Nintendo) 
Mazer Blazer (Stern) 
Millipede (Atari) 
Moguchan (Venture Line) 
Monster Bash (Sega) 
Motorace USA (Williams) 
Mr. F. Lea (Pacific Novelty) 
Nibbler (Rock-Ola) 

Pengo (Sega) 

Pit Boss (Merit) 

Pole Position (Atari) 
Ponpoko (Venture Line) 
Popeye (Nintendo) 
Portman (GLAK) 

Q*Bert (Gottlieb) 
Quantum (Atari) 
Quantum (U.S. Billiards) 
Rescue (Stern) 

Roc 'n' Rope (interlogic) 
Sharpshooter (Game Plan) 
Sinistar (Williams) 

Sky Bumper (Venture Line) 
Sky Lancer (Venture Line) 
Star Trek (Sega) 

Star Wars (Atari) 

Super Pac-Man (Bally) 
Super Zaxxon (Sega) 

Time Fantasy (Williams) 
Time Pilot (Centuri) 

War of the Worlds (Cinematronics) 
Xargon (Venture Line) 
Xevious (Atari) 





PLAY METER 


@@ ~=«‘'t was a visibly shaken industry struggling to meet its 
fate in 1983. The shakeout was in full swing prompting 
oldtimers to say “I told you so” and newcomers to ask 
“Why didn't you tell me this would happen.” As video 

game revenues plummeted, other types of equipment took a 

more prominent place in the industry. Operators who had stuck 

with basics like pool, jukeboxes, and even cigarette machines 
readily agreed that this equipment made it possible to survive 
the shakeout. It could be called the year of the conversion kit. 

Although Sega's David Rosen told a highly doubtful indus- 

try in 1981 the effect conversions would have, it wasn't un- 

til Mr. Do! that the industry took his words seriously. aS 





As video revenue continued to slide, 
operators were hopeful that pinball 
was making a comeback. 





'=The Amusement Games Manu- 
facturers Association (forerun- 
ner of AAMA) announced plans 


to start its own trade show to be | 


called Amusement Show- 
case International. 


ts Amid the devastation in the 
video game arena, laser disc 
games were being hailed as the 
“second coming.” Although the 
industry was tantalized by As- 
tron Belt, Dragon’s Lair was the 
first actually out on location. It 
also would prove to be the only 
one even remotely successful. 


70 


| © Harry 


The industry learned a painful 
lesson about rushing technolo- 
gy to market before its time. 
Laser disc technology available 
in 1983 simply was not sophisti- 
cated enough for the video 
game industry. 


7 t‘=In a low profile report, The Na- 


tional Institute of Justice, the 
research arm of the U.S. Justice 
Department, concluded that the 
coin machine industry was not 
controlled by organized crime 
nor dominated by racketeers. 
The industry noted in mock sur- 
prise that this report did not get 
the publicity unfavorable re- 
ports generated. 


: [= D. Gottlieb & Co., the 56-year- 


old game manufacturer, 
changed its name to Mylstar to 
reflect its 
plans to ex- 





The industry lost an in- 
dustry legend when 
Harry Williams died. 


pand its 
opportuni- 
ties in other 
high-tech 
segments of 
the enter- 
tainment 
industry. 


Williams, 
called the fa- 
ther of the 
electronic 
coin game, 
passed away. 
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This table’s for 















Five Card Draw 
and Black Jack. 
If you think 
you got what it 
takes to play 
in this game, 
buy your chips, 


pull up a chair, 





and get ready... 
Bret Maverick 


is dealing! 
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10-Yard Fight (Taito) 

Attila the Hun (Game Plan) 
Big Bat (Bally Midway) 

Black Pyramid (Bally Midway) 
Boomer Rang'r (Data East) 
Cheyenne (Exidy) 

Cliff Hanger (Stern) 

Cloak & Dagger (Atari) 

Cobra Command (Data East) 
Donkey Kong 3 (Nintendo) 
Exerion (Taito) 

Firefox (Atari) 

Galaxy Ranger (Bally Midway) 
Gaplus (Bally Midway) 

Goal to Go (Stern) 

Great Guns (Stern) 

Jr. Pac-Man (Bally Midway) 
Karate Champ (Data East) 
Kings of Steel (Bally Midway) 
Laser Cue (Williams) 

Major Havoc (Atari) 

Midnight Marauders (Bally Midway) 
Mister Viking (Bally Midway) 
Mr. Do!'s Wild Ride (Universal) 
Mystic Marathon (Williams) 
NFL Football (Bally) 
Pandora's Palace (Konami) 
Pennant Fever (Williams) 
Punch Out!! (Nintendo) 

Rat Race (Williams) 

Return of the Jedi (Atari) 
Root Beer Tapper (Bally Midway) 
Seicross (Nichibutsu) 

Spy Hunter (Bally Midway) 
Star Light (Williams) 

Star Rider (Williams) 

Super Bagman (Stern) 
Superbike (Crown Vending) 
Tag Team Wrestling (Data East) 
Tapper (Bally Midway) 

The Games (Mylstar) 

The Tin Star (Taito) 

Three Stooges (Mylstar) 

Tidal Wave (Exidy) 

Track & Field (Centuri/Konami) 
Turkey Shoot (Williams) 

Two Tigers (Bally Midway) 
TX-1 (Atari) 

VS Baseball (Nintendo) 
Vulgus (SNK) 

X's & O's (Bally Midway) 
Zeke's Peak (Taito) 


PLAY METER 
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@@ Even Orwell couldn't have predicted how bad it 
would be. Gross collections for the industry were 
nearly halved from just two years before. The 

shakeout was now taking its toll on distributors. One 

40-year-old distributorship closed its doors saying, 

“Those videos just killed us.” Manufacturers, too, were 

feeling the squeeze. Many faced the reality that the 

video game industry had no need for the production 
capability available. Cinematronics and Stern filed 

Chapter 11; Williams entertained the possibility of sell- 

ing out to Bally; Atari's revenues plummeted 64 per- 

cent forcing parent company Warner Communications 
to sell off the home division; Sente, the new company 
started by Atari founder Nolan Bushnell, was sold to 

Bally; and Mylstar, who just the year before had 

changed its name from D. Gottlieb & Co. to reflect 

grandiose plans, closed up shop. we 


: In June the Federal Communications 

: Commission voted to allow private pay 
: phones to hook up to the national tele- 
: phone system. 


Video lottery was tested in Illinois with- 
out success. Opponents called it “video : 
slaughtery.” 


‘The industry suffered some 
great losses in 1984: Atari’s Don 
Osborne, Al Bettelman of C.A. 
Robinson & Co., Jonn Trucano of 
Black Hills Novelty, and Play 
Meter founder Ralph Lally. 

v="|1N 1984 17 states already hada 
lottery, and another half dozen 
were considering it. USA Today 
called it “the lotterization of 
America.” 
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It’s Hot! Neon Aire has it all— Hot Top Scorer, even Neon lighting highlights the chrome-plated Top Scorer. 
Hotter graphics and the Hottest ever Neon lighting! Both goals are Neon lit, creating a new sense of excite- 
America’s most popular, location-proven air cushion ment. And, Neon-Aire has all the rugged player-proof 
hockey game now incorporates a super-tough Black durability and ease of maintenance you’ve learn 


Mica Top with a high-abrasive overlay for durability to expect from Imagination Leisure’s best-selling SST. 
and long-life. All-new psychedelic Hot pink and green _—Geet in on the heat. Call to place your order today! 
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GAMES RELEASED 


1942 (Williams) 

8-Ball Action (Magic) 
Aerobots (Williams) 

Agents 777 (Game Plan) 

Alien Star (Gottlieb) 
Andromeda (Game Plan) 
Atomic Boy (Memetron) 
Bounty Hunter (Premier) 
Captain Hook (Game Plan) 
Chicago Cubs (Premier) 
Comet (Williams) 

Commando (Data East) 
Complex X (PGD) 

Crown's Golf (Digital Controls) 
Cybernaut (Bally Midway) 
Demolition Derby (Bally Midway) 
Diga Mart (Roth Novelty) 
Driving Force (Magic) 

Duck Hunt (Nintendo) 

Esh (Funai) 

Flicky (Bally Midway) 

Freeze (Cinematronics) 

G.P. World (Sega) 

Galaga 3 (Bally Midway) 
Gauntlet (Atari) 

Gimme A Break (Bally Sente) 
Gridiron (Williams) 

Gridiron Fight (Tehkan) 

Hang On (Sega) 

Hogan's Alley (Nintendo) 
Indiana Jones & Temple of Doom (Atari) 
Inferno (Williams) 

info-Mania (Cinematronics) 
Kixx (ICE) 

Kung Fu Master (Data East) 
LA Trivia (Kramer) 

Lady Sharpshooter (Game Plan) 
Little Casino II (Digital Controls) 
Lizard Wizard (Sunn) 

Lode Runner (Digital Controls) 
Mad Crasher (SNK) 

Magmax (Nichibutsu) 

Marble Madness (Atari) 
Mayhem 2002 (Cinematronics) 
Mini Golf (Bally Sente) 
Pac-Land (Bally Midway) 
Pacer Poker (Digital Controls) 
Penant Fever (Williams) 

Peter Pack Rat (Atari) 

Pitfall Il (Sega) 

Porky (Magic) 

Roller Jammer (Nichibutsu) 
S.W.A.T. (Bally Midway) 
Samurai (Magic) 

Sex Trivia (Merit) 

Sorcerer (Williams) 

Space Shuttle (Williams) 
Speed Zone (Imperial) 
Stocker (Bally Sente) 

Tactician (Digital Controls) 
Tag Team Pinball (Premier) 
Ten Yard Fight '85 (Memetron) 
Terra Cresta (Nichibutsu) 

The Empire Strikes Back (Atari) 
The Shanghai Kid (Memetron) 
The Wiz (Magic) 

Timber (Bally Midway) 
Touchdown (Mylstar) 

Triv Quiz (Status) 

Trivia Hang-Up (SMS) 

Trivia Master (PGD) 

Trivia Whiz Il (Merit) 

Trivial Pursuit (Bally Sente) 
Vertigo (Exidy) 

Video Trivia (Grayhound) 

VS Golf/Pinball (Nintendo) 
Zangus (Funai) 


PLAY METER 





@@ %j~“Whew! We're glad 1984 is over,” operators said as 
they breathed a collective sigh of relief as the devas- 
tation of 1984 seemed to abate. The video bust had 
taken its toll but the survivors were picking them- 

selves up and brushing themselves off. Operators were 

buying equipment again, but not just any equipment and 
they were being very cautious. It was evident that the 
Japanese influence on the amusement industry was secure; 
virtually every video game had Japanese roots. Redemp- 
tion games were beginning to interest operators since they 
were said to be practically immune from declining value. 

The copied game problem was intensifying so much that it 

was estimated that over 50 percent of the video games 

in New York City were counterfeit. AAMA stepped up its 
efforts to thwart bootleggers. 





"= Centuri by- 
passed dis- 
triobutors with 
a program 
called Direct 
Connections. 
One distribu- 
tor, who 
claimed it 
was simply an 
attempt to 
liquidate its ’ , oo 
inventory, é | » eae 
was right; the i i i 4 
company The manufacturers association and the distributors associa- 
soon closed. tion combined to form AAMA. Bob Lloyd was named presi- 

c= Bally ended dent. Pictured are the officers, (rl): Paul Moriarity, Shane 

Breaks, Lloyd, Joe Robbins, John Britz, Ira Bettelman, Frank 








its buying Ballouz, Norm Goldstein, and Joe Dillon. The association, after 
spree Of dis- a gismal first ASI show, merged with Play Meter’s AOE and 
tributing Of- acme was born. 

fices with the EERE 

acquisition of : American Vending added music 
Banner. Itbegan consolidating i andgamestoits vending 

and closed several offices. : — business. 

“= Former Bally employees Stan : «Sega opened its U.S. office and 
Jarocki, Dave Marofske, and i introduced Hang-On. Capcom 
Hank Ross (a founder of Mid- opened a U.S. office and mar- 
way) formed Grand Products. :  keted Section Z. Namco pur- 
Williams entered the paytele- : chased controlling interest in 
phone market. SteveHender- :_ Atari. 


son opened Operators Distrib- 
uting Co. Jerry Marcus and Ed 
Pellegrini opened Atlas. Fred 
Skor purchased World Wide. 


: ©The first Pinball Expo was tout- 
: ed as “the first national gather- 
ing for pinball collectors. 
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WORSHIP 


THE POWER &— 
OF RAGE! a 


PRIMAL RAGE I$ THE 
HOTTEST FIGHTING 
GAME OF THE YEAR! 
WITH INCREDIBLE 
CHARACTERS, AMAZING 
FINISHING SEQUENCES, 
AND COOL HIDDEN STUFF, 
PRIMAL RAGE HAS IT ALL! 





AVAILABLE IN DELLUXE SHOWCASE 33 IN. 


7, AND 251N. UPRIGHT CONFIGURATIONS. ‘ 
INGN- Re \  ackere)-}-10)-7 Walelt 
675 Sycamore Drive 
Milpitas, CA 95035 
408-434-3700 ATA R 
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GAMES RELEASED 





301 Bullseye (Grand Products) 
720 Degrees (Atari) 

Alcon (Taito) 

Alien Sector (Game Exchange) 
Alley Master (Cinematronics) 
Alpha Mission (Tradewest) 
Arkanoid (Romstar) 

Baby Boom Challenge (Status) 
Battle Lane 5 (Romstar) 

Big Bucks Trivia Quest (DynaSoft) 
Big Event Golf (Taito) 

Black Belt (Bally Midway) 
Break Thru (Data East) 

Bubble Bobble (Romstar) 
Championship Sprint (Atari) 
Clean Sweep (Smart) 

Double Dribble (Konami) 
Empire City (Romstar) 

Enduro Racer (Sega) 

Fortune Rotary (Coin-It) 
Gauntlet Il (Atari) 

Genesis (Premier) 

Gladiator (Taito) 

Grand Lizard (Williams) 
Guardian (Kitkorp) 

Halley's Comet (Coin It) 

Hex Pool (Coin Machine Dist.) 
High Speed (Williams) 


Hollywood Crane (Hollywood Cranes) 


Hollywood Heat (Premier) 
Ikari Warriors (Tradewest) 
Iron House (Konami) 
Jailbreak (Konami) 

Kick and Run (Taito) 
Land-Sea-Air Squad (Taito) 
Legend of Kage (Taito) 

Life Force (Konami) 

Mania Challenge (Memetron) 
Max RPM (Bally Midway) 
Midway Crane (FunTek) 
Motordome (Bally Midway) 
New York Captor (Taito) 
Night Stocker (Bally Sente) 
Out Run! (Sega) 

Pin Bot (Williams) 

Play Choice 10 (Nintendo) 
Power Drive (Bally Midway) 
Quartet (Sega) 

Rampage (Bally Midway) 
Raven (Premier) 

Reel Fun (Grayhound) 
Renegade (Taito) 

Ring King (Data East) 
Riviera Claw (Riviera Ind.) 
Road Kings (Williams) 

Road Runner (Atari) 

Rock 'n Roll (Status) 

Rock Encore (Premier) 
Rygar (Tecmo) 

Second Chance (SMS) 
Shooting Master (Sega) 

Skill Crane (Grayhound) 

Skill Crane (SMS) 

Space Harrier (Sega) 

Special Forces (Bally Midway) 
Speed Buggy (Data East) 
Speed Rumbler (Capcom) 
Spiker (Bally Sente) 

Strange Science (Bally Midway) 
Street Football (Bally Sente) 
Super Bear (Grayhound) 
Super Chexx (ICE) 

Super Mario Bros. (Nintendo) 
Super Sprint (Atari) 

Super Triv Quiz (Status) 
Tokio (Romstar) 

Top Gunner (Konami) 

Trivia Madness (Kramer) 
Trivia Whiz IV (Merit) 

Trojan (Romstar) 

UFO Robo Dangar (Nichibutsu) 
VS Gumshoe (Nintendo) 


PLAY METER 





Parallel games were proving to be a problem of equal in- 

tensity as copied games. However, copied games were il- 

legal while parallel games maybe were and maybe 
weren't. The industry was forming battle lines as the legal is- 
sues of parallel imports remained unresolved. AAMA hired ex- 
FBI agent Bob Fay and four other ex-FBI agents to bolster 
AAMA’s attack against counterfeit and parallel boards. Fed up 
with the uncertainty of video, the relentless AAMA cracking 
down on parallels, and feeling the unfairness of having to buy 
dedicated games when other countries were offered kits, opera- 
tors looked even more to redemption. Cranes and merchandis- 
ers revenue soared. About 25 companies showed some form of 
redemption equipment at the AMOA show and an array of sup- 
port companies showed what to stock them with. But all was 
not rosy as states concluded that a game doesn't have to have 
an arm to pull and spinning wheels for the law to classify it as 
a slot machine. With their popularity, redemption pieces 
took their place in the limelight as cities and states tried to 
figure out if they were gambling pieces or just fun. se 


Conference in Washington 
D.C. 


: «= After peaking with 11 offices, 

: Bally decided to exit the dis- 
triputing business. Indepen- 
dents like Active Distribut- 
ing, State Sales, American 
Vending, and C.A. Robinson 
snapped up the assets of the 
Bally offices. 


: «= Williams, who had been fo- 

: — Cusing exclusively on pin- 
balls, announced its reentry 
into the video market. Data 
East, on the other hand, who 
had been a manufacturer of 
video games only, hired pin- 
ball expert Gary Stern and 
announced its decision to de- 
velop and manufacture pins. 


v= Nearly 120 operators from 26 +: "=AMOA formed an Industry 
states joined AMOA and :  §tandardization Committee 
AAMA representatives for and issued its first request 
the first Government Affairs for standards. 


Nolan Bushnell, founder of Atari and 
called the Father of Video Games, said__: 
during AMOA ‘86, “The sparkle is back.” ; 
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RAIDEN DX keeps the proven RAIDEN Mega-missions, death-defying 
mystique alive with three games duels and maniac maneuvers — 
in one. It’s bigger, better and they’re all here. Optional third 
faster than ever! Two new button continuous fire puts 
mystery stages will awesome power at their 
challenge players fingertips. This is the 
Tike they've never hig one! 

been challenged 
before. 


+e 
Sa” 


8434 154th Avenue N.E., 
Redmond, WA 98052 
phone 206-881-0900 

fax 206-881-6503 
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GAMES RELEASED 


1943 (Capcom) 

A.P.B. (Atari) 

After Burner (Sega) 

Alien Syndrome (Sega) 

Arena (Premier) 

Avenger (Capcom) 

Baseball the Season Il (Cinematronics) 
Battlantis (Konami) 

Bionic Commandos (Capcom) 
Black Tiger (Romstar) 

Boot Camp (Konami) 
Brick-Break (U.S. Games) 

Bull Buster (Merit) 

Contra (Konami) 

Crown Jewels (Betson) 

Cycle Shooting (Taito) 
Danger Zone (Cinematronics) 
Darius (Taito) 

Dark Adventure (Konami) 
Dragon Spirit (Atari) 

Double Dragon (Taito) 
Double Play (Leland) 

Dunk Shot (Atari) 

Emperor Rotary (SMS) 

F-14 Tomcat (Williams) 

Fire! (Williams) 

Firetrap (Data East) 
Gondomania (Data East) 
Gradius (Nintendo) 

Hardbocy (Bally Midway) 
Heavy Metal Meltdown (Bally Midway) 
Hyper Dyne Side Arms (Romstar) 
Joust 2 (Williams) 

Karnov (Data East) 

Kid Niki (Data East) 

Kyros (World Games) 

Laser War (Data East) 

Last Mission (Data East) 
Legendary Wings (Capcom) 
Lock-On (Data East) 

Madd Adder (Merit) 
Match'em Up (Merit) 
Millionaire (Williams) 

Mini Skee-Ball (Skee-Ball) 
Mission XX (Hokkaido) 

Monte Carlo (Premier) 
Moonquake (Bally Sente) 

MX 5000 (Konami) 

Ninja Emaki (Nichibutsu) 
Party Animal (Bally Midway) 
Psycho Soldier (SNK) 

Rastan (Taito) 

Redline Racer (Cinematronics) 
Rescue Raider (Bally Midway) 
Revenge of Don Super Qix (Romstar) 
Road Blasters (Atari) 

Rolling Thunder (Atari) 

Skill Dozer (Kramer) 

Sky Shark (Romstar) 

Solar Warrior (Memetron) 
Solomon's Key (Tecmo) 
Spring Break (Premier) 
Spyhunter Il (Bally Midway) 
Super Hang-On (Sega) 

Surfer (Action Surf Video) 
Top Choice (Betson) 

Top Secret (Exidy) 
Touchdown Fever (SNK) 

R.B.I. Baseball (Atari) 

Trik Trak (Betson) 

Up Your Alley (Cinematronics) 
Volleyball (Nintendo) 

VS The Goonies (Nintendo) 
WEC LeMans (Konami) 
Xenophobe (Bally Midway) 


PLAY METER 


The industry was entering the CD revolution. After 30 

years of vinyl, it wasn't a change taken lightly or easily. 

Cranes continued their popularity in spite of legal ques- 
tions. The parallel/copied game problem came to a head when 
just days before AMOA ‘87, U.S. Customs agents, properly armed 
with search warrants, raided the offices of outgoing AMOA 
president Dick Hawkins to seize alleged copied games. While 
AAMA officials staunchly denied they planned the raid right be- 
fore the show, operators were calling it a cheap shot and were 
outraged. To add fuel to the fire, of thousands of machines, only 
12 were seized as suspect, some from his warehouse. AMOA, who 
had earlier issued a position paper against parallel games with- 
drew its stand, citing ‘complex and unsettled questions sur- 
rounding the legal rights of owners, importers, and users." The 
reason that parallel games were so controversial was that they 
were not ‘technically’ illegal. In fact, they were also called gen- 
uine goods. Operators wanted the option of buying games as 
kits (as operators in others countries could do) mainly because 
there was a severe quality-control problem arising about this 
time. Operators resented being forced to buy a shoddy cab- 
inet when they had better ones sitting idle that would be 
perfect for kits. 


aoe 


tives. They established October 
1988 as National Jukebox 
Month, planning a big promo- 
tion. 


«= Sega bought the Time-Out Fam- 
ily AMUusement Center chain. 
Atari bought the Barrel of 
Fun/2001 Entertainment Center 
arcade chain. 2 

: © AAMA introduced its AAMA- 

: — Protect Program, a plan for the 
positive identification of printed 
circuit boards for the purpose of 
eliminating counterfeit and par- 
allel imported boards. 


‘= Tradewest, a two-year old man- 
ufacturer started by operators 
Byron and Leland Cook, bought 
the assets of bankrupt Cinema- 
tronics and renamed it Leland. 


'= Williams Electronics changed its 
name to WMS because of its di- 
versification into fields outside 
of the electronics industry. 


: ©The industry began pushing for 
: a dollar coin. Members of 
AAMA and AMOA joined the 
Coin Coalition, an organization 
formed to promote the dollar 
coin. Operators hoped it would 
give them new hope for increas- 
ing price per play. 


t="Sen. Edward Zorinsky, who had 
sponsored legislation in favor of 
the industry and who was con- 
sidered a true industry ally, died 
Of a heart attack. 


i st was the year of the condom 

: — machine. More than two dozen 
companies were offering the 
equipment. 


°="AMOA formed the jukebox pro- 
motion committee made up of 
AMOA member companies and 
five manufacturer representa- 
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GAMES RELEASED 





Ajax (Konami) 

Altered Beast (Sega) 

Assault (Atari) 

Atomic Runner (Data East) 
Backwater 100 (Bally) 

Bad Dudes (Data East) 

Bad Girls (Premier) 

Banzai Run (Williams) 

Blasted (Bally Midway/Sente) 
Blasteroids (Atari) 

Cabal (Fabtek) 

Capcom Bowling (Capcom) 
Championship Basketball (Grayhound) 
Chase H.Q. (Taito) 

Chopper | (SNK) 

Cobra Command (Data East) 
Cyclone (Williams) 

Devastators (Konami) 

Diamond Lady (Premier) 

Double Dragon Il (American Technos) 
Escape from the Lost World (Bally) 
Excalibur (Premier) 
Extermination (World Games) 
Final Lap (Atari) 

Forgotten Worlds (Capcom) 
Galaga 88 (Atari) 

Gemini Wing (Tecmo) 

Ghouls 'N Ghosts (Capcom) 
Goindol (Sharp Image) 

Haunted Castle (Konami) 

Heavy Barrel (Data East) 

Hot Rod (Sega) 

Kageki (Romstar) 

Last Duel (Capcom) 

Leader Board Golf (Arcadia) 

Lee Trevino's Fighting Golf (SNK) 
NARC (Williams) 

Ninja Gaiden (Tecmo) 

Ninja Warriors (Romstar) 
Nostalgia Bubbler (Rowe) 

Oscar (Data East) 

P-47 (Jaleco) 

P.O.W. (SNK) 

Paddle Mania (United Amusements) 
Pit Boss II (Merit) 

Play Choice (Nintendo) 

Power Drift (Sega) 

Rabbit Punch (Bally) 

Rally Bike (Taito) 

Robo War (Premier) 

Rough Ranger (Capcom) 

Secret Service (Data East Pinball) 
Shinobi (Sega) 

Shoot To Win! Il (Smart) 

Silk Worm (Tecmo) 

Sky Soldiers (Romstar) 

Strike Zone (Leland) 

Super Contra (Konami) 

Super Dodge Ball (Leland) 
Swords of Fury (Williams) 

Taxi (Williams) 

Team Quarterback (Leland) 

The Main Event (Konami) 
Thunderblade (Sega) 
Thundercade (Romstar) 

Tiger Road (Romstar) 

Time Machine (Data East Pinball) 
Toobin’ (Atari) 

Top Speed (Romstar) 

Torpedo Alley (Data East Pinball) 
Truck Stop (Bally) 

Twin Cobra (Romstar) 

Twin Eagle (Taito) 

TX-Sector (Premier) 

V'Ball (Taito) 

Vigilante (Data East) 
Vindicators (Atari 

Viper (Leland) 

VS. Top Gun (Konami) 


PLAY METER 





“Operator concerns were plentiful: high prices for poor 
quality dedicated games, lack of kits, home video sys- 
tems, close-outs, copied games on competitor's routes, 
and parailels they thought should be legal. AAMA contin- 
ued to fight games it considered illegal, maintaining that the 
main purpose behind pursuing them into the routes of opera- 
tors was to stifle demand. Illegal games often came into the 
country through Canada. Bill Beckham of Red Baron in Toledo, 
Ohio, took up the parallel issue and sought a federal court rul- 
ing to settle the matter. Operators asked, ‘Is it fair to release a 
game as a kit elsewhere, but only as dedicated in the Unit- 
ed States?’ Beckham was victorious in August; the decision 


was appealed.” 


t= ACME ‘88 in Reno, Nev., was the 
first major trade show out West. 


t= Business moves: American Tech- 
nos, Jaleco, Fabtek, and Coin 
Concepts opened; Mayoni 
merged with Compuvend, 
Nichibutsu expanded, Betson 


purchased Phoenix Coin-Op (for- : 


merly Bally Southwest), Nolan 
Bushnell opened Axion, and Bal- 
ly Mfg. Co. sold its pinball and 
video divisions to WMS Indus- 
tries. 


'="AMOA and AAMA agreed to en- 
dorse the Berne Convention. 


t= Some parents’ and women’s 
groups objected to the violence 
in Double Dragon. Operators 
said it was no more violent than 
daily cartoons or the front page 
of newspapers. 


"= AMOA sponsored the first Con- 


gressional Pinball Tournament in : 


Washington, D.C. 
t= Trade shows saw CD/45 combo 


units and video jukeboxes, more : 
t= Sen. Robert Kastenmeier spon- 


sports games, a drop in the 
number of cranes but a rise in 
prize merchandise. 

«= The AAMCF honored Dave Rosen 
of Sega. 


t= Al Rodstein and Steve Kordek 


started the Half Century Club for : 


80 





: Taito’s highly successful Double Drag- 
: on became the center of attention dur- 
: ing the parallel controversy. 


industry veterans. 


: © Cranes were legalized in Wiscon- 


sin and Michigan. 


sored the National Jukebox 
Week bill in Congress. 


: os Jukebox Aisle was a new con- 


cept at AMOA Expo ‘88, the last 
one scheduled in downtown 
Chicago. 
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ae Access | 
Up or Down Mounting. 

Front Color LED. 

High Acceptance Rate. 

Accepts $1, $5, $10, $20 USi, we” 
More Affordable. 
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Tel: (905) 669-CASH Fax: (905) 669-CODE - CashCode r 
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All American Quarterback (Leland) 
Apache 3 (Data East) 

Aqua Jack (Romstar) 

Arch Rivals (Midway) 

Atlantis (Bally) 

Big House (Premier) 

Big Mouth (Meltec) 

Big Run (Jaleco) 

Black Knight 2000 (Williams) 
Bloody Wolf (Romstar) 

Bone Busters (Premier) 

Bottom of the 9th (Konami) 
Castle of Dragon (Romstar) 
Championship Bowling (Romstar) 
Crack Down (Sega) 

Crime City (Taito) 

Crime Fighters (Konami) 
Cyberball 2072 (Atari) 

Deluxe 8-Liner (Grayhound) 
Double Clean Sweep (Smart) 
Dynamite Duke (Fabtek) 

Dynasty Wars (Capcom) 
Earthshaker (Williams) 

Elvira (Bally) 

Escape from the Planet of Robot Monsters 
(Atari) 

ESWAT (Sega) 

Gain Ground (Sega) 

Gang Wars (SNK) 

Golden Axe (Sega) 

Golden Tee Golf (Strata) 

Hard Drivin‘ (Atari) 

Hippodrome (Data East) 

Hoop Shot Gold (Doyle) 

Hot Shots (Premier) 

Ikari Warriors Il (SNK) 

Jokerz (Williams) 

Klondike (Betson) 

Mechanized Attack (SNK) 

MIA (Konami) 

Monday Night Football (Data East Pinball) 
Mousin' Around (Bally) 

Nastar Warrior (Taito) 

Night Striker (Taito) 

Operation Thunderbolt (Taito) 
Playboy (Data East Pinball) 

Police Force (Williams) 

Pop-A-Ball (SMS) 

Prehistoric Isle (SNK) 

Rastan Warrior (Taito) 

Robo Cop (Data East) 

S.P.Y. (Konami) 

S.T.U.N. Runner (Atari) 

Sly Spy (Data East) 

St. Dragon (Jaleco) 

Street Smart (SNK) 

Strider (Capcom) 

Super Champion Baseball (SNK) 
Super Mario 3 (Nintendo) 

Super Monaco GP (Sega) 

Super Off Road (Leland) 
Superman (Taito) 

Task Force Harrier (American Sammy) 
Tecmo Knight (Tecmo) 

Tecmo World Cup (Tecmo) 
Teenage Mutant Ninja Turtles (Konami) 
Tetris (Atari) 

The Final Round (Konami) 
Thunder Cross (Konami) 
Tournament Cyberball 2072 (Atari) 
Transporter (Bally) 

Turbo Grafx-16 System (United Amuse- 
ments) 

Turbo Out Run (Sega) 

U.N. Squadron (Capcom) 

U.S. Classic (Taito) 

Vindicators Il (Atari) 

VS. Platoon (Sunsoft) 

Willow (Capcom) 

Wrestle War (Sega) 

WWE Super Stars (American Technos) 


PLAY METER 


@@ =i The entire year honored the 100th anniversary of the 
jukebox. AMOA jukebox pins appeared on every lapel; 
trade press turned out retrospectives on the equipment, 

as well as debates about the future (if any) of vinyl records. Op- 

erators sponsored jukebox promotions and started adding 
more CD units to their routes. The Coin Coalition hoped to over- 
come public inertia and pushed for passage of dollar coin legis- 
lation. Political activism became the call of the day, to 
avoid the chilling possibility that politicians would pass 
laws that adversely affect the industry.” eae 


t= AAMA joined with the FBI to 
heighten public awareness of 
the dangers of drugs byinclud-_ : 
ing this phrase in video game at- : 
tract modes: “Winners Don't Use : 
Drugs.” 


t= Atari and Nintendo clashed over 
home game cartridges and the 
lock-out chip. 





‘= Trade shows saw more CD juke- 
boxes, basketball games, andre- : 
demption pieces; afairshare of : LaToya Jackson visited the Rowe booth at 
good kits and dedicated videos: AMOA Expo ‘89 during the jukebox centen- 


and a rash of jumbo cranes. 3 nialyear. 

o= At the ACME Firing Line seminar : dience was slow to heed the ad- 
operators demanded better : vice. 
quality controlandmorelead — : 
time before games were avail- = ©= The AAMCF honored Bert Betti 
able for the home. : Of Betson Enterprises. 

c= Florida issued strict guidelines |: °* More operators started convert- 
for the operation of cranes. : Ing to computerized route man- 

: agement programs. 


t= South Dakota replaced Montana : 
as the model state for legalized t= Business moves: SunBelt ac- 


video poker when its central :  Quired State Music Distributors, 


computer-controlled video lot- : — graqy Distributing purchased 
tery program beganin October. | — palam southeast 


r= An appeals court overturned : _ 
Red SSrone victory on the paral- "S Negotiations with the copyright 
lel issue; Bill Beckham petitioned ;  S0Cleties were undertaken to 
box license fee. 
t= Frank Seninsky and other re- 
demption proponents explained : "= AMOA Expo ‘89 traveled to Las 


the benefits at seminars; the au- Vegas for the first time. 
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The hard part was engineering-in what 
operators may need over the next 10 to 
15 years ... making sure that the jukebox 


model we’re introducing today can 





ommodate mo rytl 


ing technology 





y come along , 


> 
“I 





ox that °s ready 






the 100-CD jukebox th 


7 | nice d, amazingly 













with t 
efficie und reproduction 


system so perfected, 








ine-cover news 





emenyertt \ 
es from broad- 





in scores 
casting td 


portantly, the So 









™ system is “acco 
aptable to likely cha 
technology. 






& . 
CMe feoarmilamor mimes 
dy for it. 


or a complimentary 
me” booklet describing the 
nd system: 


NSM 


MUSIC. 


RY Bateson rer| 

1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 FAX 5144 



















> - 
~”* 

© Copyright 1994, NSM Companies - Bingen, German 
a ™ Solid Gold & HyperBeam are trademarks of NSM Companies - Bi 





ensenville, IL 
Germany ¢ Bensenville, IL 











GAMES | GAMES RELEASED 





Air Inferno (Taito) 

Alien Storm (Sega) 

Aliens (Konami) 

American Horsehsoes (Taito) 
Arlington Horse Racing (Strata) 
Astayanax (Jaleco) 

Ataxx (Leland) 

Back to the Future (Data East Pinball) 
Bad Cats (Williams) 

Bally Game Show (Bally) 
Battle Shark (Taito) 

Beast Busters (SNK) 

Birdie Try (I-VICS) 

Blood Bros. (Fabtek) 
Bonanza Bros. (Sega) 

Brute Force (Leland) 

Buster Bros (Capcom) 
Cadash (Taito) 

Cal. 50 (Romstar) 

Champion Wrestler (Taito) 
Cisco Heat (Jaleco) 
Combatribes (American Technos) 
Deadly Weapon (Premier) 
Diner (Williams) 

DJ Boy (American Sammy) 
Dr. Dude (Bally) 

Dr. Mario (Nintendo) 

Final Fight (Capcom) 

Fire Shark (Romstar) 

Four Trax (Atari) 

G-Loc (Sega) 

G.P. Rider (Sega) 

Galaxy Force (Sega) 

Gate of Doom (Data East) 
Hit the Ice (Williams) 

Hot Shots Tennis (Strata) 
Hydra (Atari) 

Jr. All American (Coin Concepts) 
Klax (Atari) 

LaserStar Gold (Rowe) 

Lights 

Line of Fire (Sega) 

M.V.P. (Sega) 

Magic Sword (Capcom) 
MERCS (Capcom) 
Moonwalker (Sega) 

Neo-Geo System (SNK) 

Over Drive (Konami) 
Phantom of the Opera (Data East Pinball) 
Pigskin 621 A.D. (Midway) 
Pit-Fighter (Atari) 

Race Drivin' (Atari) 

Radical (Bally) 

Rambo Ill (Romstar) 
Riverboat Gambler (Williams) 
Robo Cop (Data East Pinball) 
Rock-N-Bowl (Bromley) 
Rollergames (Williams) 

SCI (Taito) 

Search & Rescue (SNK) 
Shadow Dancer (Sega) 
Silver Slugger (Premier) 
Skull & Crossbones (Atari) 
Sky Adventure (SNK) 

Smash TV (Midway) 

Snow Bros. (Romstar) 

Space Guns (Taito) 

Strata Bowling (Strata) 
Strike Eagle (MicroProse) 
The Simpsons (Data East Pinball) 
Thunderjaws (Atari) 

Toki (Fabtek) 

Top Landing (Taito) 
Tri-Sports (Midway) 

Two Crude (Data East) 
Vapor Trail (Data East) 

Vegas (Premier) 

WGP (Taito) 

Whirlwind (Williams) 

World Soccer (Leland) 
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or 


“Representatives from ASCAP, SESAC, BMI, and AMOA 


reached a formal agreement on an annual jukebox li- 

cense fee schedule. The Supreme Court refused to hear 

the case of Red Baron vs. Taito, thereby upholding the de- 
cision of the district court: it was legal to buy and sell parallel 
PCBs, but illegal to publicly perform them. The 101st Congress 
amended the Copyright Act of 1990, and made parallels legal to 
publicly perform (effective November 1991 until October 1995). 
Home games continued to be a bone of contention, prompt- 
ing the call for more product that could not be readily du- 


plicated for home use.” 


‘= AMOA hosted the first annual 
meeting of state association ex- 
ecutives and formed the Manu- 
facturer’s Council. 


«=Business moves: Namco-Ameri- 
ca and I.VICS opened, United 
Amusements and Mardi Gras 
Plush closed, Mondial Distribut- 
ing purchased Active Amuse- 
ment, Arachnid and Merit went 
to court over patent infringe- 
ment, and Edison Brothers 
bought Dave and Buster’s. 


t= Atlas Distributing in Pittsburgh 
hosted “National Video Game 
Day” with a dual purpose: raise 
funds for charity and increase 
awareness of video games. 


t= The International Flipper Pinball 
Association was formed on the 
60th anniversary of the game. 


v= $treet operators returned to the : «= AAMA sponsored its first trade 


basics of pool, jukeboxes, and 
darts, and looked closer at 
leagues. 


t= Record Source International, a 
jukebox subscription service, 
was founded to ensure that 45 
rpm records remained available 
to operators. 


v=’Gone were handshake deals. Due 


to the tremendous investment 
in equipment, location con- 
tracts became good business. 


84 








: Signing the jukebox licensing agreement, (I- 
: 1): Vincent Candilora, SESAC; Barry Knittel, 

: ASCAP; Marvin Berenson, BMI; and Rock 

: Ringo, AMOA. 





: © Acclaim Entertainment and WMS 


Industries reached an agree- 
ment regarding the marketing 
and distribution of arcade titles 
for home game systems. 


show in Mexico. 


7 t‘=South Dakota completed a suc- 


cessful first year of video lottery, 
prompting a flood of interest 
from other states. Canadian 
provinces embarked on similar 
programs. 


t= Play Meter’s “Operator of the 
Year” was Jim Hayes of Gem Mu- 
sic & Vending; the AAMCF hon- 
ored Joe Robbins. 
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GAMES RELEASED 


2020 Super Baseball (SNK) 

B. Rap Boys (Kaneko) 

Batman (Atari) 

Batman (Data East Pinball) 
Boogiemen (GaMCO) 

Bugs Bunny (Bally) 

Cactus Jack’s (Premier) 
Captain America (Data East) 
Car Hop (Premier) 

Caveman Ninja (Data East) 
Checkpoint (Data East Pinball) 
Class of 1812 (Premier) 

Clutch Hitter (Sega) 

Desert Assault (Data East) 
Double Axle (Taito) 

Double Dragon 3 (American Technos) 
Dragon's Lair Il (Leland) 
Drift-Out (American Sammy) 
Final Lap 2 (Namco) 

Football Ninja Kids (Taito) 

Fun House (Williams) 

Gal's Panic (Kaneko) 

Galaxy Darts (Arachnid) 
Gilligan's Island (Bally) 

Golden Tee Golf Il (Strata) 
Golfing Greats (Konami) 

Golly Ghost! (Namco) 

Growl (Taito) 

Hammerin’ Harry (irem) 
Harley Davidson (Bally) 

High Impact Football (Midway) 
Hop-A-Tic-Tac-Toe (Data East) 
Hungry Hungry Hippos (ICE) 
indy Heat (Leland) 

Karate Blazers (Mc O’River) 
Laser Ghost (Sega) 

Mad Dog McCree (Betson) 
Magical Crystals (Kaneko) 
Mega Man lll (Nintendo) 

New York 

Off the Wall (Atari) 

Party Zone (Bally) 

Putting Challenge (ICE) 

R-360 (Sega) 

Race Drivin’ Panorama (Atari) 
Rad Mobile (Sega) 

Rad Rally (Sega) 

Rail Chase (Sega) 

Rampart (Atari) 

Rim Rockin’ Basketball (Strata) 
Road Riot (Atari) 

Roller Games (Konami) 
Shuuz! (Atari) 

Slugfest (Williams) 

Sonic Blast Man (Taito) 
Spiderman (Sega) 

Star Trek (Data East Pinball) 
Starblade (Namco) 

Steel Gunner (Namco) 

Steel Talons (Atari) 

Strato Fighter (Tecmo) 

Street Fighter Il (Capcom) 
Strike Force (Midway) 

Strike Gunner (Tecmo) 

Sunset Riders (Konami) 

Super High Impact (Midway) 
Super Mario World (Nintendo) 
Surf ‘N Safari (Premier) 
Terminator 2 (Midway) 
Terminator 2 (Williams) 

The Machine (Williams) 

The Simpsons (Konami) 

Time Traveler (Sega) 

Title Fight (Premier) 

TMNT Pinball (Data East Pinball) 
Trog (Midway) 

UB-QB (National Sports) 
Vendetta (Konami) 

Who Shot Johnny Rock? (Betson) 
WWF Wrestle Fest (American Technos) 


PLAY METER 
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“An exception was discovered to the new (par- 


allel) amendment to the Copyright Act of 1990 

before it went into effect at year’s end, causing 
it to be dubbed, “the issue that wouldn't die.” To op- 
erate any parallels with licensed tie-ins (music or pic- 
tures copyrighted by a third party) would involve 
gaining permission of that party (a rarity). Video 
gaming fever gripped the coin machine community 
as 18 states pursued some form of gaming legisla- 
tion. The recession that spread across North 
America helped create an atmosphere more tol- 


erant of legalized gaming activities.” 


«= Good news: Louisiana legalized 
video poker games ina 
state/operator partnership. Bad 
news: Oregon operators helped 
to ban gray area games hoping 
to pave the way for operator in- 
volved video lottery, then were 
shut out when it came on- 
board. 


v= Jukebox license fees were low- 
ered slightly because operators 
surpassed the revenue bench- 
mark set for the year. 


«= Business moves: Sega and Nam- 
co acquired Deith Leisure PLC, 
Premier purchased the video 
gaming product assets of SMS, 
and Dynamo acquired video lot- 
tery rights from Foxtronix. 


«The presidents of AMOA, AAMA, 


and JAMMA held a summit meet- | 


ing at AMOA Expo '91. 


‘>A grass-roots effort by lowa op- 
erators quelled a VLT experi- 
ment that would have excluded 
operators. 


«When polled regarding the most | 


pressing issues of the day, oper- 
ators responded: government 
regulation, dollar coin legisla- 
tion, and machine costs. 


«= South Carolina faced an attempt 
to repeal the statute that legal- 
ized operation of video poker 


ae 


machines in the state. 


: t="AMOA formed the Regulated 


Gaming Institute to increase the 
public’s perception of video lot- 
tery as a Stable source of non- 
tax revenue. 


2 ‘= Trade shows saw more video 


gaming machines, redemption, 
and driving and shooting videos 
that set a new standard in real- 
ism. 


: t= AAMA and AMOA held separate 


Washington conferences. 


t= Play Meter’s Operator of the 


Year” was Jim Stansfield Jr. of 
Jim Stansfield Vending; the AAM- 
CF honored Ray Galante and the 
late Lou Dunis of Music- 
Vend/Dunis Distributing. 





: Red Baron's Bill Beckham, who asked for a 
: declaration on parallel boards, with AAMA’s 
: Bill Kidwell. 
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Act Raiser (Nintendo) 

Aero Fighters (Mc O'River) 

Air Rescue (Sega) 

Arabian Fight (Sega) 

Arabian Magic (Taito) 

Arm Champs Il Jaleco) 

Art of Fighting (SNK) 

Atomic Punk 2 (Irem) 
B.0.T.S.S. Jaleco) 

Bar Brain (U.S. Games) 

Big Bertha (Smart) 

Black Rose (Bally) 

Bucky O'Hare (Konami) 

Coca Cola Suzuka 8 Hours (Namco) 
Cracky Crab (Namco) 

Cue Ball Wizard (Premier) 

Dr. Who (Bally) 

Dragon Gun (Data East) 
Explosive Breaker (Kaneko) 
Fatal Fury (SNK) 

Fighter & Attacker (Namco) 
Final Lap 3 (Namco) 

Final Star Force (Tecmo) 

Fish Tales (Williams) 
Flip-N-Win (Planet Earth) 

G.I. Joe (Konami) 

Gallagher's Gallery (American Laser) 
Golden Axe Revenge (Sega) 
Grand Prix Star (Jaleco) 
Guardians of the Hood (Atari) 
Heated Barrel (Fabtek) 

Hook (Data East Pinball) 
Hook (Irem) 

Hurricane (Williams) 

King of the Monsters 2 (SNK) 
Lethal Enforcers (Konami) 
Lethal Weapon 3 (Data East Pinball) 
Mad Dog II Lost Gold (American Laser) 
Mad Dog McCree 25” (American Laser) 
Mortal Kombat (Midway) 
Moto Frenzy (Atari) 
Operation Gunbuster (Taito) 
Operation Thunder (Premier) 
Performer Grand (NSM) 

Pizza Roll (Bay Tek) 

Raiden Il (Fabtek) 

Ring Rage (Taito) 

Robo Army (SNK) 

Robo Bop (Coastal) 

Robo Cop 3 (Ocean) 

Scorpion Darts (Merit) 

Seibu Cup Soccer (Fabtek) 
Shogun Warriors (Kaneko) 
Silent Dragon (Taito) 

Skins Game (Irem) 

Space Lords (Atari) 

Space Pirates (Betson) 

Spin to Win (Lazer-Tron) 
Stadium Cross (Sega) 

Star Wars (Data East Pinball) 
Street Fighter li Champ (Capcom) 
Super Mario (Premier) 

Super Mario Mushroom (Premier) 
Super Soccer (Nintendo) 

The Addams Family (Bally) 
The Addams Family (Ocean) 
The Getaway (Williams) 

Time Killers (Strata) 

TMNT Il (Konami) 

Total Carnage (Midway) 
Tumblepop (Leprechaun) 
Undercover Cops (Irem) 

USA Football (Alvin G. & Co.) 


Varth-Operation Thunderstorm (Romstar) 


Virtua Racing (Sega) 

Wall-Mount Cougar Darts (Valley) 
Wizard Fire (Data EAst) 

World Heroes (SNK) 

World Tour (Alvin G. & Co.) 

X-Men (Konami) 
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“The seven regional Bell operating companies (RBOCs 

or baby Bells) sought to enter the information ser- 

vices business as an original programmer, using 
fiber-optic lines to transmit digital video images into loca- 
tions with video games. Initially aimed at the home mar- 
ket, it could move to the game room setting and eliminate 
operators. Oregon experienced a fitful start on its state- 
run video lottery system, while Louisiana's operator-in- 
volved program gained more ground. Later Oregon got a 
better grip on the system and the operator population 


soon dwindled. Other states continued to press for 


gaming legislation.” 


«= Concerns that copied boards 


would be co-mingled with paral- : 


lels were well founded as U.S. 
Customs seized seven such 
shipments early in the year. 


t= For the second year ina row 
jukebox operators paid reduced 
license fees because they ex- 
ceeded the revenue benchmark 
for 19971. 


«= |In the spring dockside gaming 
passed by referendum in Missis- 
sippi; by the fall four vessels 
opened for 24-hour business 
while a growing number await- 
ed licensing. 


t= AAMA planned a trade magazine 
aimed at locations and players 
but gave up the notion. 


=" GAMOA worked hard to pass a 
master license fee in Georgia. 


‘= The 2nd Annual Professional and _: 
t= Rhode Island passed video lot- 


Amateur Pinball Association 
Championships in New York City 
drew national press coverage. 


t= The first entertainment center 
devoted entirely to the Virtuali- 
ty virtual reality system opened 
in St. Louis. 


t= Riots in Los Angeles after the 
Rodney King verdict resulted in 
looting and property damage 
that affected many coin-op 
members. 
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: Bill Stone (r) discussed the RBOC/coin-op issue 
: with Roy Neel, an aide to then-Senator Al Gore. 


: = Business moves: WMS Industries 


opened WMS Gaming and en- 
tered the legal gaming market; 
Skee-Ball bought Vari-Tech. 


: c= Trade shows saw more redemp- 


tion; licensed prize merchan- 
dise; pinballs; and touch screen, 
casino-style video gaming de- 
vices. 


tery, with games to appear only 
in one dog track and one jai alai. 


: t= Vinyl record operator holdouts 


finally admitted: “This CD thing 
is not going to pass. It’s time to 
face up to reality.” 


| ©& Play Meter’s “Operator of the 


Year” was Wally Bohrer of Hast- 
ings Distributing; the AAMCF 
honored Chuck Milhem of Valley 
Recreation. 
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ACME ACTION 


Coupon book offers 
valuable savings at ACME 


e talked with Bill Cravens, 
ACME show committee 
chairman, about an exciting 
new program. Operators 
can save big bucks by being 
in Reno March 23-25, 1995. 
Here's the scoop: 

Many were disappoint- 
ed in AMOA’s operator at- 
tendance. Why will opera- 
tors want to go to ACME? 

For the first time, we will 
offer a coupon book that will 
make it possible for opera- 
tors to go to the show for vir- 
tually nothing! In fact, if they 
are big buyers they may 
even make money! These 
coupons will save operators 
thousands of dollars, but 
they will have to be there to 
take advantage of the sav- 
ings because the coupons 
will be distributed only at 
the show. It’s a way for the 
exhibitors to say to opera- 
tors, “We want you to come 
to the show.” And what bet- 
ter way to say that than to of- 
fer valuable savings on 
equipment? 

Are operators really going 
to use all the coupons? 

They certainly should. If 
they can save $100 on each 
piece of equipment they buy, 
whether it’s a video or pin- 
ball, it is certainly worth a 
trip to Reno. We’ve offered 
the opportunity to all ex- 
hibitors and will likely have 
in excess of $1,000 in 
coupons. 

Is this just a gimmick? 

Let’s just say that these 
coupons are like real money, 
controlled like real money, 
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and have serial numbers. 
Offering operators money is 
not a gimmick. 

How easy will they be to 
redeem? 

As simple as giving them 
to distributors who handle 
the product direct. They will 
treat it like cash. There will 
be a time limit, set by the 
manufacturer and noted on 
the coupon. 

This sounds almost too 
good to be true? 

It is good and it is true. It’s 
a way to encourage opera- 
tors to see new product, 
have it explained, be shown 
new innovations, and save 
money. It’s not just the big 
booths that make the show, 
it’s lots of support and sup- 
ply companies. Operators— 
real operators—that come to 
a show always find a little 
something that makes their 
routes better. It could be 
software, locks, or some- 
thing we don’t even know 
about. I haven’t heard any- 
one saying they didn’t learn 
anything. The exhibitors 
want operators there and 
are willing to pay for their 
participation. With this 
coupon book, everyone 
knows they'll leave Reno a 
winner! 


P.S. Make your reserva- 
tions to Reno early! Stay 
tuned to the ACME ACTION 
page in future issues for up- 
dates on other exciting pro- 
grams you won't want to 
miss! 
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3 Count Bout (SNK) 

Aftershock (Lazer-Tron) 

Air Combat (Namco0 

Alien 3 The Gun (Sega) 

Arm Champs Il Jaleco) 

Blood Warrior (Kaneko) 

Bonk's Adventure (Kaneko) 
Cadillacs & Dinosaurs (Capcom) 
Countertop Champion (U.S. Games) 
Creature from the Black Lagoon (Bally) 
Crime Patrol (American Laser) 
Cybersled (Namco) 

Dracula (Williams) 

Driver's Edge (Strata) 

Drug Wars (American Laser) 
Fighter's History (Data East) 

Full Court Frenzy (ICE) 

Gal's Panic (Kaneko) 

Gal's Panic Il (Kaneko) 

Galaxian 3 (Namco) 

Gladiators (Premier) 

Hat Trick Hero ‘93 (Taito) 

in the Hunt (Irem) 

indiana Jones (Williams) 

Judge Dredd (Bally) 

Jurassic Park (Data East Pinball) 
Knuckle Bash (Atari) 

Knuckle Heads (Namco) 

Last Action Hero (Data East Pinball) 








Lethal Weapon (Ocean) 

Lucky & Wild (Namco) 

Mad Dog II Kit (American Laser) 
Martial Champion (Konami) 
Metamorphic Force (Konami) 
Mortal Kombat Il (Midway) 
Mystic Warriors (Konami) 

NBA JAM (Midway) 

Neck-N-Neck (Bundra) 

NFL Hard Yardage (Strata) 

Night Slashers (Data EAst) 

Ninja Batman Baseball (Irem) 
Numan Athletics (Namco) 

Out Runners (Sega) 

Peek-A-Boo! (Jaleco) 

Pistol Poker (Alvin G. & Co.) 

Pit Boss Superstar 30 (Merit) 
Prime Time Fighter (Taito) 

Raiden Il (Fabtek) 

Reality Rocket (Alternate Worlds) 
Rocky & Bullwinkle (Data East Pinball) 
Run and Gun (Konami) 

Samurai Shodown (SNK) 

Shadow Force (American Technos) 
Shoot Out at Old Tucson (American Laser) 
Slam Masters (Capcom) 
Spinmaster (Data East) 

Star Trek: Next Generation (Williams) 
Street Fighter Il (Premier) 

Super Chase (Taito) 

Super Street Fighter Il (Capcom) 
Survival Arts (American Sammy) 
Tales from the Crypt (Data East Pinball) 
Tee'd Off (Premier) 

The Punisher (Capcom) 

Title Fight (Sega) 

Turbo Pusher (Quick Silver) 
Twilight Zone (Bally) 

Virtua Racing Upright (Sega) 
Virtual Combat (VR-8) 

Virtual Combat (VR8) 

VR System (Visions of Reality) 
Wheel 'M In (Bromley) 

White Water (Williams) 

Wild Pilot (Jaleco) 

Wild West C.0.W. Boys (Konami) 
Wipe Out (Premier) 

World Heroes 2 (SNK) 

World Rally (Atari) 

World Tour (Alvin G. & Co.) 

Zero Team USA (Fabtek) 
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“Utah's Craig Johnson obtained a private letter ruling 

from the IRS on the income forecasting method of ma- 

chine depreciation; the entire operating community cele- 
brated. Scandal involving West Virginia's lottery director de- 
railed video lottery expansion there; Wisconsin voted to limit 
gambling. The absence of any new state legalizing video gam- 
ing dampened operator enthusiasm. An unprecedented number 
of gaming-related proposals were on legislative dockets, espe- 
cially riverboats; Indian casinos continued to multiply under the 
banner of economic justice. Operators embraced redemp- 
tion equipment in growing numbers. A new term entered 


the industry's vocabulary: family entertainment center.” 


‘= Trade shows saw more fighting- 
themed videos, giant gumball 
machines, baseball pitching 
games, and virtual reality hard- 
ware that upstaged available 
software. 


t= Southland Corp. (7-Eleven 
Stores) advocated removal of 
video games from its franchise 
locations to attract “new and 
different” customers. 


«Namco outbid WMS Industries 
to gain the 275-arcade chain of 
Bally's Aladdin's Castle; WMS col- 
lected a break-up fee. 


t= Business moves: American Sam- 
my, Success Plush, and Enter- 
tainment Sales opened; Betson 
bought Atlas Distributing in 
Pittsburgh. 


Nintendo announced plans to 
re-enter coin-op with a 3-D, 64- 
bit home system called Project 
Reality. 


t= Progressive jackpots began to 
appear on redemption games. 


'=Louisiana and Oregon passed 
the first year mark of their video 
gaming programs; the former 
operator-run, the latter state- 
run. 


‘= Florida wrestled with proposals 


fee plan to replace the despised 


oe 


gross receipts tax. 


: © §ega tested the waters for The 


Sega Channel on cable TV. 


| © Cigarette vending hit tough 


times, due to taxes, price in- 
creases, lock-out devices, line- 
of-sight requirements, and bill 
acceptor costs. 


: t= Revenue sharing became a hot 


topic at the height of Street 
Fighter Champion popularity. 


: t= Senate hearings on video game 


violence took place in Decem- 
ber. 


7 v= Play Meter’s “Operator of the 


Year” was Bill Beckham of Red 
Baron; the AAMCF honored Leah 
Bettelman of C.A. Robinson & 


Co. 





: Funland opened in the Chicago area as in- 
for a master license plan ora flat : terest in family entertainment centers took 


: aleap forward. 
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Bawa 


Advanced Games & ee Inc. 


1231 NE 8th Avenue - Fort Lauderdale, Florida 33304 





The Snack Attacker is the "ORIGINAL" 
Winner-Every-Time Candy Crane Game, 
dispensing a prize with every credit. Secure, 
heavy gauge steel cabinet construction. A 
solid dependable money maker that will grab 
big profits for years to come. 


For more information call 


(305) 527-0907 


o 


@@ ‘Video game violence was on everyone’s mind as not 
only the federal but also state government sought to 
limit children’s access to violent video games and es- 

tablish a rating system. Operators lamented the decrease 

in product choices for street locations and expressed alarm 


over the growing number of manufacturer-owned enter- 
tainment complexes. A higher price per play (50 cents) was 
much discussed, but no one wanted to be the first to stick 
to it. Changes in society, the economy, and population 





GAMES RELEASED RELEASED 





Ace Driver (Namco) 











Alien vs. Predator (Capcom) (new baby boom) influenced the continued growth of 
Battletoads (Electronic Arts) family entertainment centers.” 
Bloodstorm (Strata) 
COPS (Atari/TW))) 
Corvette (Bally) 
Cougar 2-6 Walley) v= Passage of fees. 
ruis'n idway = 
Cyber Core System (Taito) the North es The IFPA 
D&D Toweror Onion (Capcom) American died a quiet 
arius alto 
DarkStalkers (Capcom) Free Trade death after 
ed dee oF (Sega) | Agreement AMOA with- 
aytona in (sega 
Demolition Man (Williams) WaS SUP- drew support. 
Dinoscore (Planet Earth) pOsee toe seh ing 
Eagle Shot Golf (American Sammy) blessing but lrem America 
Fast Draw Showdown (American Laser) instead back- and Alvin G. & 
Global Champion (Taito) fired in Mexi- Co. 
Goofy Hoops (Romstar) CO. cs The long- 
Great 1000 Mile Rally (Kaneko) “= Capcom and awaited Na- 
Sin eee aed ES Pnba Data East mane aman 
Home Run Hitter (Coin Concepts) clashed over Captivating, but too much? Concernsover ment Network 
Jurassic Park (Sega) alleged simi- violence prompted formulation ofacoin- —_‘ Inc. was an- 
Killer Instinct (Midway) oP F F : 
Krazy Bowl (American Sammy) larities be- op video game rating system. nounced amid 
LaserStar Diamante (Rowe) tween fight- much fanfare 
Last Bounty Hunter (American Laser) . ’ 
Legend (Antique Apparatus/Rock-Ola) ing-themed games. : but by year’s end the test pro- 
eer did SRC ee v= Business moves: Atarichanged : gramwasnot yet underway. 
Maverick (Sega Pinball) its name to Time Warner Interac- : "= Wal-Mart made a corporate deci- 
erie ead acai tive; Namco and Magic Edge : sion to remove all violent- 
Pairs (Strata) opened a virtual realitycenter; : | themed video games from its 
Phat hen HPL Sega bought Data East Pinball; i stores 
Primal Rage (Atari/TWI) ; . ' : : ; 
Racin’ Force (Konami) Skee-Ball acquired National : = Trade shows were dominated by 
a Sports Games; and Coin Con- : redemption games, licensed 
Red & Ted's Road Show (Williams) cepts purchased Amutronics. =: _ pinballs, fignting-themed 
pevanitionex (wiciway! «= South Dakota's video lottery was : videos, big footprint simulators, 
Ridge Racer (Namco) declared unconstitutional; ma- : fast coin-drop games, and candy 
lage Kacer amco i : 
Poll for Gelli (henchimard chines were shut down Aug. 12. __ cranes. 7 
Rom eumnibls tate, ast) Both South Dakota and South ; C= Play Meter’s “Operator of the 
amurali snoqown i i i : ” j 
Shanghai lll (Sunsoft) Carolina faced video gamingref- ; Year” was Gary Benson of High 
Skee Bal Ughtning (Skee-Ball) erendums in November. Country Games; the AAMCF hon- 
olid Go ici ; ; : 
Sniltalre Challenge (ena) c= Louisiana passed video poker re- ored steve Lieberman of Lieber 
Speedball Rally (Coastal) form laws, finally defining a man Music Co. 
reroll on truck stop but also raising state 


Street Slam (Data East) 

Strike Zone (Purple Star) 

Super Rock-N-Bowl (Bromley) 

Super Sidekicks 2 (SNK) 

Super Street Fighter Il Turbo (Capcom) 
Super Wheel Em In (Bromley) 

Suzuka 8 Hours 2 (Namco) 

T-MEK (Atari/TW)) 

Tattoo Assassins (Data East) 

The Flintstones (Williams) 

The Who's Tommy (Data East Pinball) 
Top Hunter (SNK) 

Twin Eagle Il (Seta) 

Under Fire (Taito) 

V-Zone (Reality Concepts) 

Virtua Cop (Sega) 

Virtua Fighter (Sega) 

Windjammers (Data East) 

Wing War (Sega) 

World Cup Soccer (Bally) 
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BETSONS’ BIG CHOICE 
IS THE SMART CHOICE! 


The Betson family of cranes. The 
most dependable crane in the 
industry. The outstanding work- 
manship that goes into each and 
every part, quarantees our Cranes 
are built to last. Proven reliability 
for over sixty years has made us 
the industry leader. 





We offer a variety of sizes and 
formats to complement every 
location. 


Betson’s Cranes. .. simply the 
smartest choice. 


BETSON ENTERPRISES 


DIV. OF H. BETTI IND., INC. 


303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
IN N.J. (201)438-1300 ¢ TOLL FREE 1-800-524-2343 
FAX (201)438-4837 





NOSTALGIA 


To those we've lost 


"Remember me when lam gone away, 
Gone far away into the silent land." 
Christina Rossetti (1862) 


Over the past 20 years the industry has lost many of its own. Their spir- 
its live on through their accomplishments and achievements in the in- 
dustry they loved and we think of them often. Pictured here are onlya 
few of those we've lost, but to all who have gone from our midst, we pay 
you respect.a 





C.B. Brady Michael Kogan 
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Aide Nakajima rt Simou (t) aud Yack Gordou 
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Gill Arden Doku “hucane Bob Hodges 





PLAY METER 97 DECEMBER 1994 


1974-1994 


CELEBRATING 
OUR 


20, 


YEAR 
PLAY METER 


It was a family interview when we 
talked with Harlow Norberg (I), his 
daughter Tami Norberg-Paulson 
(current AMOA president), and son 
Tim Norberg. 


PLAY METER 





COINMAN WISDOM 


What our Coinmen had to say 
over the last twenty years 


December 1974 
Russell Mawdsley, 
MOA president 


“(TV games) gave the indus- 


try one of the biggest shots in 
the arm that it has had in the 
last five years. And I don't 
think we've even scratched 
the surface yet.” 
January 1975 

John Trucano, 
South Dakota operator 

“With inflation the way it is 
today, the operator who has 


been operating out of his back 


pocket is in trouble. You’ve 
got to know where you re go- 
ing...and (how) every part of 
your business is doing.” 


February 1975 
Millie McCarthy, 
New York operator 


“The awfully big problem in 


the industry right now is apa- 


thy. It’s like each man for him- 


self. And this is dangerous.” 


March 1975 
Joe Barton, 
New Jersey manufacturer 


“The biggest mistake that 
too many distributors are 
making is readily supporting 
operators that are not finan- 
cially stable. I mean over-ex- 
tension of credit to some op- 
erators.” 


April 1975 
Ira Bettelman, 
California distributor 


“Probably the biggest criti- 
cism operators have for dis- 
tributors who operate is they 
are taking all the good spots. 
But I really don’t believe that. 
The operator is usually a 
much better operator than a 
distributor who operates.” 
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May 1975 


Jules Millman 


“About half of our equip- 
ment is rented. IfI think a 
game is really strong and we 
keep it on location for two 
years, then I'll buy it.” 


June/July 1975 


Nolan Bushnell, 
California manufacturer 


“Only a healthy operator 
can make a healthy distribu- 
tor can make a healthy manu- 
facturer. So we try to make 
sure our products don’t obso- 
lete ourselves.” 


August 1975 


Harry Williams, 
Illinois manufacturer 


“I'm glad to see outsiders 
get into the industry, like 
Atari and Digital Games. But 
ifanew company is not strong 
financially and builds a bad 
piece of equipment, it takes 
money out of the industry by 
the operator not getting his 
money back.” 


September 1975 


Len Schneller, 
New York manufacturer 


“Thanks to promotion and 
its acceptance by all involved, 
and the quality of equipment, 
pool is one of the highest of all 
coin machines.” 


October 1975 


Fred Collins, 
MOA president 


“We should change our own 
attitudes and try to change 
our customers’ attitudes 
about the old standards of do- 
ing business and get into the 
new way. We have to use inno- 
vations, new ideas, and new 
types of equipment.” 
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GIVE THEM A FISTFUL OF 


FUN WITH NATIONAL TICKETS! 


Count on National Ticket Company for machine-issued 
tickets for all of your redemption games. Stock “1 COUPON” 
tickets are available for immediate shipping. We can also 
design a ticket just for you with your logo and exclusive 


copy. You'll always win with National tickets! 





| C K 


The Ticket Eater”! 


Don’t forget to ask about 
Ticket Eater, our ticket 

counter/shredder. Counts and 
shreds 13 tickets per second. 





E T 


PRICE LIST Minimum Order 


1 Box 20,000 $57.00 
2 Boxes 40,000 $89.00 
60,000 $121.00 





80,000 $153.00 

100,000 $125.00 

Each Additional 100,000 $100.00 
U.S. Dollars NOTE: In excess of 100,000 must be 
ordered in lots of 100,000. 
Home Office = & 


National Ticket Company 

P.O. Box 547 

Shamokin, PA 17872 

ORDER DEPARTMENT 
1-800-829-0829 

TOLL-FREE FAX 
1-800-829-0888 

Other Information 1-717-672-2900 
Int'l Fax 1-717-672-2999 
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Have a Very Happy 2OLMe HAuntuensary 
from your Good Friends at: M 







Time Warner Interactive 
675 Sycamore Drive, Milpitas, CA 95035 ATARI 
(408) 434-3700 TIME WARNER INTERACTIVE 








A Winner! 
for 20 YEARS! 
Play Meter 


We Salute you for your value 
to our Industry 
on your 20th Anniversary 
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Your friends at: 





TORNADO TABLE SOCCER 
“The Standard of the Table Soccer Industry” 
4949 Rendon Road 
Fort Worth, Texas 76140 
(817) 483-6646 © (817) 561-2899 
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PE ‘ , _ Data East USA, Inc. 
e 2 PLAYER, INTERACTIVE GUN GAME | 260 Stanley St. 
e 3 INTENSE GAME MODES FOR EXCITING HEAD-TO-HEAD COMPETITION — Elk Grove Village, IL. 60007 


¢ SHOOT HIDDEN ICONS TO UPGRADE WEAPONRY ’_. Phone: (708) 290-0070 
e INNOVATIVE NEW GUN WITH UNIQUE MAGAZINE LOADING FEATURE - = cay: (702\ 9an.n404 
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“The Most Insanely Immersive Challenge on Earth” 


Prepare yourself for the most intense arena 
battle in the galaxy. Take on Nazrac the 


ye Eliminator and his Warlords for a chance to \ 
ay become the T-MEK Tournament Champion. ays 
mo hau e Nazrac's Galactic Tour: Worldwide Player > 
; oar | ) Awareness Promotion. @ sh 


e CAGE Total Immersion Audio: Let's you 
a: Feel the Explosions. 

e Link Capability for up to Six Player 
Competition. | 
e Free T-MEK Tournament Kit to conduct — 

Exciting Player Tournaments. 





A 


ATARI 


GAMES 
TIME WARNER INTERACTIVE 





Time Warner Interactive, 675 Sycamore Drive, Milpitas, CA 95035 (408) 434-3700 
TM & © 1994 Atari Games Corporation. All rights reserved. 





e New Software Release Version 5.1 includes e? 
Hidden Arenas and New Challenges. ‘> 








COINMAN WISDOM 





Norm Pink appeared as Play Me- 
ter’s Coinman on two occasions: 
as outgoing AMOA president in 
Dec. 1981 and in Sept. 1990. 


November 1975 
Norm Calfin, 
Michigan operator 


“After our attorney pre- 
sented our case, the judge 
said to us, ‘I know what those 
pinballs are. They are those 
boxes that you crank the han- 
dle and you see naked women 
in them.’ Needless to say, we 
lost our case.” 


December 1975 
Les Montooth, 
Illinois operator 


“It always makes me really 
happy to walk into a place and 
see people playing the music 
machine and having sucha 
good time. The jukebox offers 
some means of identification 
for people.” 


January 1976 
Jon Brady, 
North Carolina distributor 

“I feel the average manu- 

facturer does not understand 
the distributing business like 
he should. They don't know all 
of what is involved.” 


February 1976 
Peter Groom, 
British operator 


PLAY METER 





Play Meter had the pleasure of interviewing two pinball legends: Sam Stern 
in Sept. 1978 and his son Gary Stern, who currently heads up Sega's pinball 
division (formerly Data East Pinball), in Nov. 1980. 


“There are a lot of opera- June 1976 
tors in Great Britain who Neil Beresth, 
would cut their mothers’ Connecticut operator 
throats to get a location. Suf- “I equate profit with the 


fice it to say, operating is a 
highly competitive industry 


bottom line. We’re not con- 
cerned about volume. Or 


here.” we're concerned to a degree, 
March 1976 but sometimes more is less. I 
Izzy Yodlin, am not concerned today as 


much with growth as lam 
with taking care of business.” 


July 1976 
Bud Gettle, 
Kansas operator 
“If you had to single out the 
number one problem that we 


Massachusetts operator 


“We don't want every dollar 
in every way that we can get 
it. We want it in the proper 
way, and we want good rela- 
tionships with the people we 
are doing business with.” 


April 1976 have with equipment, it would 
Thomas Cundieff, be keeping the solid state 
Texas distributor games operating and income 

“Keeping a game clean is producing." 
probably the most important August 1976 
consideration...Service is Vic Leslie, 
keeping the customer happy.” British distributor 


May 1976 “Because of our poor eco- 
Roger Sharpe, nomic state, the people that 
New York player got hurt with the original 


videos, got hurt to such a far 
worse extent than operators 
in America, and it made them 
very wary of video games.” 


September 1976 
Arnold Fisher, 


“All the major industries in 
the United States have public 
relations facilities to counter- 
act any negativity, but this in- 
dustry doesn't, and it should.” 
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Florida manufacturer 


“I think we're going more 
into 2001 type games. People 
want to feel the game when 
they play, to become part of 
the game.” 


October 1976 
Adrian Hoines, 
Foosball player 


“A (foosball table is like a 
new car: when it’s new and 
looks nice, it’s treated with re- 
spect—when it gets old and 
broken down, then it’s not 
treated as well.” 


November 1976 
Ted Nichols, 
MOA president 


“Some operators don’t have 
any success in getting better 
commissions and some are 
successful, but I think most 
operators are realizing they 


Laserstar Eagle 
is coming! 


See ROWE/AMI'S fantastic 
wallhung jukebox 


at the April ACME Show. 


©OROWEMi 
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have to be better bookkeepers 
and better businessmen if 
they want to make more mon- 
ey.” 


December 1976 


Ray Pasziewicz, 
Baltimore operator 


“It’s hard to find mechanics 
in any state and there should 
be a program somewhere that 
would make more mechanics 
available.” 


January 1977 


Masaya Nakamura, 
Japanese inventor 


“The most important thing 
to stimulate and keep this 
business field going is to pre- 
vent copying...I believe the 
video game will retain its po- 
sition in the market just as 
pinball has been retaining 
and expanding.” 
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February 1977 


Norman Little, 
Las Vegas operator 

“The coming of the micro- 
processor will allow more 
flexiblity in designing appeal 
into a game and the manufac- 
turers are going to use that.” 


March 1977 


Joe Isaacson, 
New Orleans technician 

“The flippers are going to 
suffer for the TV games. Be- 
cause the TV games have had 
so much trouble with boards, 
guys are going to be weary of 
the solid-state pins.” 


April 1977 


J.W. Sedlak, 
New York operator 

“Popular video games will 
last a long time. The first real 
video game | bought was Atari 


Congratulations 
Play Meter 
Magazine 
on your 
20th 
Anniversary 


Thank you, Play Meter, 
for your dedication and service to 
the coin-op industry for the 


past 20 years! 


From Rubin Piha, Morris Piha and 
David Capilouto and your 


friends at 


Greater Southern Distributing Co. 
2164 Marietta Bivd. ¢ Atlanta, GA 30318 


(404) 352-3040 
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Gran Trak 20 and it’s been two 


years and it’s still one of the 
top games in the store.” 


May 1977 
Tom Neiman, 
Bally 
“Ifa game gets killed in 
prototype, somebody has 


made a mistake and it should- | 


n't have gotten that far. At 
worst, we should have to 
make some adjustments.” 


June 1977 
Joe Robbins, 
Chicago distributor 


“IT think we’ve come out of a 


boom period. We've passed 
the peak and we re ina 
plateau area. Certainly video 
games have peaked and 
they're in a plateau.” 


July 1977 
Nathan Bush, 
Texas technician 


“The fact that they (manu- 
facturers) sometimes rush 
into something to keep the 
(production) line going does- 
n't really surprise me. In fact, 
it surprises me they don't 
make more mistakes.” 


August 1977 
Wes Lawson, 
Florida operator 


“I never purchase from just 


one distributor. I believe you 
may be able to get a little bet- 
ter price if you ve got a bar- 
gaining point.” 

September 1977 
Morris Nahum, 
New York exporter 


“T have traveled all over 
and have found that coin ma- 


chines have done much better 


in lower class areas than in 
middle or upper class areas.” 


October 1977 
Chuck Farmer, 
Ohio distributor 


“I think some of the blame 
of locations buying their own 
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The late John Trucano and his son 
Jim both served terms as AMOA 
president and appeared as Play 
Meter’s Coinman of the Month— 
John in Jan. 1975 and Jim in Sept. 
1991. 





Bob Nims, a fellow New Orlean- 
ian, served as AMOA president in 
Dec. 1980 when he was inter- 
viewed for the first time. He was 
Coinman again in Dec. 1990. 
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equipment goes to the opera- 
tor. The tables just sit around 
the location. The location 
owner starts thinking if it’s 
that easy, he can do it him- 
self.” 


November 1977 
Garland Garrett, 
AMOA president 


“We know operators are go- 
ing to have to pay $8 for each 
jukebox, but we've been con- 
cerning ourselves with the im- 
plementation of the law.” 


December 1977 
Maurice Terry, 
Texas distributor 


“It seems that when it 
comes to charging a higher 
price or a better commission 
arrangement, the operator is 
his own worst enemy.” 


January 1978 
Vincent Storino, 
New Jersey operator 


“We felt that with the size of 
our operation we needed 
something to keep track of 
our machines...and we felt the 
computer was the way to go.” 


February 1978 
Steve Kirk, 
Illinois game designer 


“I think you'll find that a lot 
of things that were impracti- 
cal with electromechanical 
will now be practical with sol- 
id state. There are a couple of 
things I did with Stars, for in- 
stance, that I couldn't’ have 
done with an electromechani- 
cal game.” 


March 1978 
Martha Foshee, 
Louisiana operator 


“People can see that I make 
my living as honestly as some- 
one who runs a clothing store. 
I think that maybe the stigma 
is leaving this business.” 
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Gene Urso, who was our Coinman in Oct. 
1992 as outgoing AMOA president, also was 


April 1978 
Murray Panitz, 
New York operator 


“One of the problems we're 


facing today is that we're 
oversaturated. I feel we've 
been overexposed because of 


all the cockamamie operators 


that have opened up. You 


have many people getting into 


arcades who, in my opinion, 
don't belong in it.” 


May 1978 
Lee Peppard and Cal Rogers, 
Washington manufacturers 


“We have one product. We 
promote a sport, whereas I 
think they (pinball and video 
game manufacturers) would 
promote an event...Bally’s ob- 
vious success with their pro- 
motion I think shows very 
clearly that that kind of pro- 
motion and not the perma- 
nent tour type is better suited 
for video and pinball manu- 
facturers.” 


June 1978 
Perry London, 
Wisconsin operator 


PLAY METER 


“We maintain a weekly 
record for every collection on 
every machine at every loca- 
tion. We have a data process- 
ing unit with a video screen so 
that we can go back to varying 
periods—primarily, we carry 
thirteen collections on the 
screen.” 


July 1978 


Michael Mendelsohn, 
California operator 


“We have developed a ser- 
vice ratio for each type of 
game, which is actually a ratio 
of how many calls we get ona 
game to how much money 
that type of game makes. 
Right now, out of all our 
games...digital pinballs have 
the worst ratio of service to 
revenue.” 


August 1978 


Craig Singer, 
Texas operator 

“We don’t allow smoking or 
drinking of any beverages. I 
try to make sure the games 
are always immaculate, and I 
want to make sure there is no 
dirt on the floor.” 
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Dick Hawkins had two Coinman interviews: Decem- 
ber 1985 and as outgoing AMOA president in Nov. 

the subject of a father/son interview with 1987. 
his son Tony in May 1987. 


September 1978 


Sam Stern, 
Illinois manufacturer 


“True, the manufacturers 
may be pushing the games out 
too fast for the operators to 
absorb them, but I think the 
operators are keeping up with 
the technology. Manufactur- 
ers, I think, have helped them 
in this regard. I think every- 
one is trying to help the oper- 
ators as far as mechanical in- 
formation is concerned.” 


October 1978 


Bill Nemgar, 
Minnesota operator 

“It (operator-sponsored 
pool leagues) guarantees that 
we have our tables in the loca- 
tion because one of our pre- 
requisites is that a location 
use our table to be in our 
league. So this keeps the loca- 
tion from buying its own ta- 
bles.” 


November 1978 


Don Van Brackel, 
AMOA president 


“I'd say the biggest single 
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problem we have right now is many other qualifications or people have said that the 
the copyright legislation. It’s demographics because it’s AMOA should go out there 
the number one problem, safe to assume that a major and fight some of this legisla- 
without a doubt. Operators regional shopping center has tion at the state level, but 
I’ve talked with are deeply to draw acertain amount of there isn't any way we can do 
concerned, and their concern traffic, and that’s all we need.” all those things.” 
is that if the Copyright Royalty May 1979 August 1979 
Tribunal is leit to go John Estridge, Michael Green, 
portent, ras I probably Tennessee operator British distributor 
BO ae Cae Ones: “Since 1975 we have not set “I think the AMOA should 
December 1978 a location without a contract. take a strong stand on this. 
Dick Johnson, Our contracts run for five They should work to create a 
Canadian operator years and have an automatic situation where legalized 
“As far as music program- renewal clause in them for an gaming by means of machines 
ming is concerned, for the last additional five years unless in street locations is permissi- 
15 or 16 years, we have kept it’s specifically canceled by ei- ble.” 
track of the number of plays of ther us or the location.” October 1979 
every record on every ma- June 1979 Emil Marcet, 
chine. Now I know a lot of op- Jim Calore, Michigan manufacturer 
erators don't keep track of all Pennsylvania technician “Even though we may feel 
this. But we do, and because ‘ 
; Even though a manufac- _ the pool table market is, gen- 
we do, it was easy for us to Seal 1 i] 7 1 
witch over ida commuten? turer may get real valuable erally speaking, a replace- 
operator feedback, it seems ment market, we still feel 
February 1979 he (the manufacturer) gets so there is something that per- 
Michael Stroll, involved in production, and haps we should do in the fu- 
Illinois manufacturer his games are so far down the ture which would help us turn 
“In comparison with June of line, that these ideas can’t be this thing around.” 
this past year, the pinball incorporated for maybe three November 1979 
manufacturers as a whole are or four models afterwards.” Wayne Hesch 
Epona ae — a a . July 1979 Illinois operator 
oe ae ee i ee. ai Fred Granger, “Right now, if we get acall 
eo AMOA executive vice for assistance on a local prob- 
chines that are being pro- ‘dent 
d ' presiaen lem, we refer that person to 
uced has reached parity and pee ae 
’ Dias We ve got our hands full his state association, as they 
is not significantly higher than 
' with the copyright battles. would know a whole lot more 
it was during the electro- ite . 
: * That's why it’s so important about how to handle that spe- 
mechanical days. 
that operators support their cific problem in that specific 
March 1979 state associations. [ knowthat area than we would.” 


Darrel Clark, 
California operator 


“Very often operators are 
afraid of change. If they only 
know how easy it is to go up to 
the dollar jukebox and get 


¢ Simple Instructions ¢ Tamper Proof Coin Counter 


that bottom price P to one ¢ Flashing Test Light ¢ Jam Proof Coin Acceptor 
p lay fora quarter. | _ ¢ Universal Finger Sensor ¢ Self-Calibrating Computer 
April 1979 << Fits All ¢ Large 800 coin Capacity 


Jon Daugherty, . * Precision Engineered ¢ Plugs in Standard Outlet 
California consultant — * Reference Chart ¢ Factory Direct Warranty 
Available Models: 


«“ , MK As Low As : ; 
Generally speaking, the * Physical Fitness | Qa Eagle Machine Manufacturing 
major regional shopping cen- ‘tag den e] $ 1 99 825-A Franklin Ct. * Marietta, GA 30067 


ters can qualify as being suc- * Love Meter 


cessful locations without too ¢ Heart Rate Phone: ( 04) 977-1984 ¢ Fax: (404) 590-1088 
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December 1979 
Howard Dolph, 
Oklahoma operator 


“If you can save much of 
your income by not doing the 
wrong things, then you can 
make it in the jukebox busi- 
ness today.” 


January 1980 
Ralph Lally, 
Play Meter publisher 


“Just because we're not 
afraid to criticize the national 
association or make sugges- 
tions does not mean anything 
other than that we are truly 
concerned about the indus- 
try.” 

March 1980 
Ken Thom, 
Illinois operator 

“As I was giving this talk, I 
would see 17 senators and my 
honest opinion was they did- 
n't know I was there. But 
when I told them a jukebox 
could only earn $1.75 an hour, 
you could have heard a pin 
drop.” 


May 1980 
Ted Olson, 
California operator 


“To figure if a game is worth 


buying, I try to see ifthe game 
is paying for itself in six to 12 
weeks.” 


June 1980 

Charles Ross, 
Texas operator 

“A computer is not going to 
do anything for you you can- 
not do by hand. The advan- 
tage is acomputer can doita 
lot faster.” 


July 1980 
Art Seglin, 
New Jersey technician 

“It Gmanufacturers’ service 

schools) is certainly worth- 
while. I think they do a good 
job. I think you'll find they are 
interested in trying to teach 
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Wesley Lawson gave Play Meter 
his first interview in Aug. 1977, six 
years before his interview as 
outgoing AMOA president in Dec. 
1983. 


_ > it 
John Estridge (here with his wife 
Sandra) gave his first interview in 
May 1979 and his second as out- 
going AMOA president in Oct. 
1985. 





Joe Kaminkow was our Coinman 
10 years apart—June 1982 and 
June 1992. 
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and are doing the best they 
can under the circum- 
stances.” 


August 1980 


Donald Anderson, 
Oregon operator 


“A couple of years ago I de- 
cided I couldn’t afford to bea 
nice guy any longer. I made 
the move to 60 percent and 
even added on service 
charges, and it’s worked for 


” 


me. 


October 1980 


Robert Bloom, 
Illinois manufacturer 


“Gottlieb has pursued ex- 
clusively the pinball market 
for most of its 53-year history. 
It’s a tradition. We would only 
change if there were a darned 
good reason.” 


November 1980 


Gary Stern, 
Illinois manufacturer 


“Without any federal pro- 
tection, everything goes to the 
state and local authorities, 
and I see a disaster in many of 
these areas. I have nothing 
against pure gambling, but it 
is the gray area equipment 
which can cause problems for 
this industry.” 


Bob Nims, 
AMOA president 


“On AMOA not making a 
stand against gray area 
games, the people in this in- 
dustry would know better 
what is legal or illegal in their 
area than a national trade as- 
sociation would.” 


January 1981 


Chuck Arnold, 

Massachusetts distributor 
“The way a lot of smart peo- 

ple are seeing it is that a juke- 

box’s return on investment is 

far greater than almost any 

game.” 
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March 1981 
Sol Tabb, 
Florida operator 


“There’s no question about 
it. Cocktail tables open up so 
many different types of loca- 
tions now that it’s hard to 
count them all.” 


June 1981 
Steve Isaacson, 
Sega vice president 


“Our industry is becoming 
more destination oriented 
than in the past. At one time 
we thought the only place you 
could have a successful 
amusement center was in an 
enclosed mall.” 


August 1981 
Randy Fromm, 
Play Meter magazine 


“People in this business 
tend to want to spend a lot 
more money on repair equip- 
ment than they need.” 


November 1981 
Al Rodstein, 
Banner president 


“Video sales are still up as 
compared to sales last 
year...though the pinball in- 
crease is impressive at this 
time.” 


December 1981 
Norman Pink, 
AMOA president 


“When an arcade is out- 
lawed, or machines are out- 
lawed, operators have got to 
set up a policy of self-polic- 
ing.” 


April 1982 
Jack Mittel, 
Taito president 


“Part of the problem you 
have in the marketplace to- 
day was created by excessive 
inventories at the factory lev- 
el.” 
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June 1982 
Joe Kaminkow, 
That's Entertainment 
vice president 


“We are nearing an anti- 
trust situation in the industry. 
The major companies are 
buying every license avail- 
able—on good or bad games.” 


- June 1983 
Alan Saffron, 
arcade consultant 


“The laser disc games are 
expensive now because they 
are just beginning to be 
adapted into the video indus- 
try. Gradually, as the disc is 
well-adapted and is being 
produced en masse, the 
prices will go down substan- 
tially.” 


- August 1983 
John Farrand, 
Atari president 


“If in 1983 and 1984 we in 
the coin business don't do 
anything to excite our play- 
ers—by way of new machines 
and better presentation—the 
consumer business may start 
to bite into the coin machine 
business.” 


- October 1983 
_ Bob Hasson, 
Oregon operator 


“There is just no doubt that 
home videos have hurt and 
will continue to hurt for a long 
time.” 








Joe Peters, 
Texas operator 


“We should not let a few 
people fight our battles and 
dictate terms to us. We should 
collectively be a group that 
fights the battles and enjoys 
the success together.” 


November 1983 
Sharon Harris, 
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public relations 


“Video games have been 
something that kids can do to 
better their self-image.” 


December 1983 
Wes Lawson, 
AMOA president 


“Any place where you have 
progressive operators who 
have been successful, you will 
find strong leadership and 
strong associations.” 


April 1984 
Chat McMurdie, 
Bally Advance 


“I believe we don't have a 
right to sell an operator a 
piece of equipment at a high 
price that can’t make him 
money.” 


May 1984 
Tom McAuliffe, 
vice president Time-Out FAC 


“When we return to that 
uniqueness that attracted the 
public popularity initially, we 
will be back on track again.” 


January 1985 
_ Mike Macke, 
Digital Controls 

“The optimistic people in 

the industry who want to put 
together good, fair deals, who 
keep coming out with new 
games at fair prices will be 
successful.” 


March 1985 
C.E. McCloud, 
Tornado president 


“The casual player is really 
our bread and butter group. It 
primarily is comprised of 
good players and new players. 
The bulk of these players can 
very easily become regular 
players.” 


April 1985 
Marty Segal, 
pay phone consultant 
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“The pay phone market is 


absolutely immense. It’s going | 


to be another video game in- 
dustry, only it’s going to have 
the longevity of the vending 
industry.” 


June 1985 
Todd Erickson, 
Minnesota operator 


“Tf it’s a brand new game, 
you don’t want to give it away 
and have people playing for 
an excessive amount of time 
on it. But, as the game gets 


older, you have to back it off so | 


the player can get a little 
more for his quarter.” 


July 1985 

Bernie Powers, 

Bally Sente marketing 
director 


“From the street operators 


I’ve talked to, it looks like rev- 


enues are up anywhere be- 
tween 25 to 35 percent. Still, a 
lot of operators are wary that 
that might be short-lived.” 


October 1985 

Bill Cravens, 

Nintendo sales director 
“There still will be dedicat- 

ed games they have to buy. 

The system is only asegment 


of our industry and not the en- 


tire thing.” 


October 1985 
John Estridge, 
AMOA president 

“The new license for 1986 
won't even have a space for 
make or serial number of the 
jukebox. So any license you 
Own will work on any jukebox 
you own. It will be much sim- 
pler.” 


December 1985 
Dick Hawkins, 
D&R Star 
“The problem with the typi- 
cal operator is that they put a 


PLAY METER 


game on the street and do 
nothing. This industry is 
asleep when it comes to pro- 
moting products.” 


- January 1986 


Dick George, 
Ohio operator 

“If the private pay-phone 
business is approached pro- 
fessionally by an established 
operator, he will have a 
tremendous advantage over 
the people...that will start out 
with a half a dozen phones 
and try to pay for them.” 


February 1986 


Paul Beall, 
Arachnid president 


“The dart game has proven 
itself to be a staple of our in- 
dustry just like the jukebox 
and the pool table.” 


May 1986 


Dave Marofske, 
Midway 

“You have to take your hat 
off to the operators because, 
knowing they couldn't go any 
further, [they] cut down the 
size of routes and cut out the 
bad locations...” 


June 1986 


Mark Struhs 
Dynamo Corp. 


“Every product has a win- 
dow, and if that product does 
not get through its particular 
window, it may be the differ- 
ence between success and 
failure.” 


July 1986 


Gil Pollock, 
general manager, 
Premier Tech. 


“The kids who are now 
teenagers and young adults 
who were brought up drop- 
ping quarters in a video game 
are now looking for some- 
thing else. They are looking at 
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pinball machines as anew 
form of recreation.” 


August 1986 
Maury Ferchen, 
Bally Coin-op president 

“I think we can do much 

more in communicating with 
each other. The more we talk 
to each other and the more 
we share information, the bet- 
ter this industry will be.” 


September 1986 
Jim Pierce, 
president, Cinematronics 


“Our number-one priority is 
supplying software to the op- 
erators who have supported 
us by buying our system.” 


October 1986 
Bob Lundquist, 
president, Bally Sente 


“Operators have never 
been bashful, and they will tell 
you exactly what they like and 
what they don't like about the 
product, which is invaluable 
for us.” 


December 1986 
Joel Friedman, 
Rowe Int'l 


“If an operator has a long- 
range plan for building his 
business, he should consider a 
video jukebox. It is a must.” 


March 1987 
Frank Ballouz, 
Nintendo 


“My distributor should 
know me and my route well 
enough that he will sell me 
the right games.” 


April 1987 
Bob Lloyd, 
Data East president 


“We will not ship anything 
until it works. It’s a heck ofa 
lot easier to slap together 
video games, not that I’m say- 
ing it’s asnap, but it is easier 
than putting together a pin- 
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ball machine.” 


May 1987 
Gene Urso, 
Wisconsin operator 


“If the operator learned 
anything out of the video mar- 
ket it is that you have to diver- 
sify and take care of all your 
business.” 


October 1987 
Steve Koenigsberg, 
Baltimore distributor 


“I'd rather sell less product 
but be able to offer the opera- 
tor a trade-in than sell more 
product and have the value of 
the operators’ routes dimin- 
ish.” 

November 1987 
Dick Hawkins, 
AMOA president 


“In the last couple of years I 


think we all have realized that | 


there are other things in this 
business besides video 
games.” 


December 1987 
Jim Stansfield, 
Wisconsin operator 


“I think the typical juke- 
box/coin machine operator 
has had to become more Sso- 
phisticated because of the 
anti-drinking laws. We just 
can't go out like we did years 
ago. We must have a program 
to present to the location.” 


February 1988 
Gene Cramm, 
vice president ShowBiz Pizza 


“Parts and service are so 
important in today’s industry 
that I must focus on it. In fact, 
I feel that all operators need 
to focus very heavily on their 
service.” 


March 1988 
Brad Brown, 
United Amusements 
distributors 


“If you can beat deprecia- 
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tion you can beat this busi- 
ness. But the philosophy of the 
downward spiral where 
games start at the top and 
slowly work their way down is 
not a good system.” 


November 1988 
Wally Bohrer, 
AMOA president 


“I have never seen anything 
take off as fast as our jukebox 
commemorative efforts.” 


December 1988 
Dick Adams, 
Atari Operations 


“Game distributors are 
more involved in buying and 
running route operations 
than are any of the manufac- 
turers.” 


| February 1989 


Jeff Rosenthal, 
accountant 

“Any route that has more 
than 50 machines in its stable 
should be computerized.” 


Ed Velasquez, 
Chicago operator 


“If I buy a 45 jukebox now, 
five years from today it'll be 
obsolete and not worth any- 
thing.” 


March 1989 
Bob Green, 
Georgia operator 


“The good thing about 45s is 
they re almost indestructible. 
With CDs, the least bit of wob- 
ble can affect it to where it 
doesn’t play. I don’t see the 
three-inch CD making it at 
all.” 


Ken Fedesna, 
Williams vice president 

“It’s the fun of playing the 
games with other people that 
can't be duplicated in the 
home.” 
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June 1989 
Harlow Norberg, 
C&N Sales 
“Things are changing in this 
industry; women are very ca- 
pable.” 


July 1989 
Bob Breither, 
Seeburg Corp. 


“The minute I tell people 
what business I’m in I get the 
cold stare.” 


August 1989 
Jane Adkins, 
Take Ten Corp. 


“We have evolved to where 
even the bad operators look 
better than they did 10 years 
ago.” 


September 1989 
Clyde Knupp, 
AMOA president 
“AMOA and AAMA have to 
work together to be able to 
better the industry.” 


October 1989 
Phil Benson, 
Montana operator 


“There are about 35,000 
video poker machines in 
western Pennsylvania that 
are in jeopardy.’ 


November 1989 
Jim Hayes, 
Gem Music 
“Jukeboxes are the driving 
force in many of the locations 
where we have darts and pool 
tables.” 


December 1989 
Russell Mawdsley, 
president Russell-Hall Inc. 

“I don't think the dollar 
coin is dead, but trying to get 
something like that passed 
takes a lot of lobbying anda 
lot of work.” 


February 1990 
Paul Spiegel, 
California operator 
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“Operators need to learn 
the particulars of being ina 
bowling center: more rotation 
of equipment and better ser- 
vice than they ve given in the 
past.” 


March 1990 
Walt Hampshire, 
Tennessee operator 


“The harder times get, the 
more you have to rotate. The 
more a game moves, the more 
it falls apart.” 


April 1990 
Ron Getlan, 
New York operator 


“The major problem for our 
industry is that we have not 
been able to raise our price- 
per-play in 10 years.” 


May 1990 
Ric Stephan, 
Indiana operator 


“Buying games at auction 
helps operators maintain 
fresh games in their locations 
at the minimum possible ex- 
pense.” 


July 1990 
Rich Babich, 
Colorado operator/ 
distributor 


“I operate, but I don’t hide 
it. Some distributors don’t like 
to admit it.” 


August 1990 
Mary Lavine, 
Bullseye president 
“You have to keep things 
somewhat simple, or players 
won't put their money into the 
machines.” 


September 1990 
Norm Pink, 
Minneapolis operator 


“Any time you award a 
prize with the insertion of a 
coin or token, there’s a 
chance it will expand itself 
into gambling. You must be 
careful.” 
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October 1990 
Elroy Wolff, 
AMOA counsel 


“Revenue from video pok- 


ers can be used to fund educa- — “We simply decided to de- 


tional and other governmen- 
tal projects that wouldn't 
otherwise have funding.” 


November 1990 
Jack Kerner, 
AMOA president 


“I don’t know the difference 
between a small and a large 
operator, other than if you 
have someone else collecting 
money for you, you're a large 
operator.” 


Bob Nims, 
New Orleans distributor 
“Ten years ago a relation- 

ship—the ability for operators 

to sit down with ASCAP and 

BMI—was non-existent.” 
January 1991 

Jim Overman, 

Louisiana operator 


business long-term, you have 
to be full service.” 


February 1991 
Roger Westmont, 
WAMO president 


“Because there is no real 


threat of penalty for operating | 


and making money on gray 
area games, they are out 
there in large numbers.” 


April 1991 
! 


Phil Elum, 
Ohio operator 


“The location that is not in- 
terested in giving up alittle 
commission for a better piece 
of equipment is making a mis- 
take.” 

May 1991 


Tony Parina, 
California operator 

“In my opinion, banning 
cigarette machines is taking 
away the livelihood of an indi- 
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vidual.” 


July 1991 
_ Michael Mims, 
_ SCCOA president 


criminalize paying off on 
video poker machines, as op- 
posed to legalizing the activi- 
ty.” 


- August 1991 


Robert Herman, 
AMOA president 


“The opposition wants to 
chip away and chip away, so 
that once no more cigarette 
vending machines exist, they 
can move on to the next 
source of supply.” 


September 1991 


Jim Trucano, 
AMOA president 


“If five states do it them- 
selves,it will be very hard for 
the sixth state to model its 
video lottery after South 
Dakota.” 


October 1991 
“If you are going to be inthe | 


Larrianne Simon, 
Pride Enterprises 


“To be successful, you have 
to be able to put on many dif- 
ferent hats. You may have to 
deal with a redneck bar own- 
er aS well as a sophisticated 
university president.” 


November 1991 
David Goudeau, 
Louisiana distributor/ 
operator 


“Smaller operators are fac- 
ing atwo-fold problem: in- 
vestors are trying to get their 
locations, and they must fig- 
ure out where to get the mon- 
ey to buy the machines they'll 
need.” 


June 1992 


Joe Kaminkow, 

Data East pinball designer 
“We're a ‘50-mile game’ 

company: anybody can buy a 

Data East pinball and put it 50 
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miles from the office without 


worrying about a service call.” 


July 1992 
Bob Fay, 
AAMA vice president 


“I don’t think cries for bet- 
ter games have ever been ig- 
nored. It’s in the manufactur- 
ers best interest to listen to 
complaints and suggestions 
and act on them.” 


August 1992 


government shouldn't be 
pushing any business around, 
let alone an entire industry. If 
we don't challenge them we 
have tyranny.” 


May 1993 


Frank Gumma Jr, 
distributor 


“Music and games opera- 
tors are not familiar with buy- 
ing a product and reselling it, 
which you do with vending. 


nology, in and of itself, will not 
create a good game. People 
don't play games just to expe- 
rience technology.” 


May 1994 


Peter Casas, 
Diversified Coin Services 
president 

“The more myopic we are, 
the less opportunistic we 1] 
become. Change is our future; 
anything that remains static 


David Jackson They are selling time on will probably perish.” 
AAC co-president games and haven’thadtodeal jyne 4994 

“We’ve been telling our as- SUA SE VS OTGRE: _ Ray Shroyer, 
sociation members that one of , AUGUST 1993 _ ICMOA video lottery 
the things people don’t talk Stephen Genco, chairman 


about enough is liability cov- 
erage. But, most people are 
self-insured when it comes to 
the actual equipment.” 


September 1992 


Louisiana operator 


“Women, who may not have 
played pool or video games, 


are finding video poker an en- | 


joyable form of entertain- 
ment.” 





“Street operators will al- 
ways be around if they're will- 
ing to work and give good ser- 
vice. But if you're just going to 
walk in and take the money 
out, the location doesn’t need 


Dale Moore, | . 


you. 
AAC co-president October 1993 
me a Craig Johnson, August 1994 
The manufacturers are the AMOA | 
; president Michael Getlan, 
source of the industry, the dri- ‘ 
Anyone who thinks he can FEC operator 


ving force, not the operators 
or the distributors.” 


October 1992 
Gene Urso, 
AMOA president 


“Unfortunately, I believe 
most governments, if they’re 
going to allow video lottery, 
will want to run it themselves. 
To have to compete against 
sole-source video lottery 
would devastate operators’ 
routes.” 


December 1992 
Mort Ansky, 
U.S. Games vice president 


“There is no other product 
outside of jukeboxes, pool ta- 
bles, and—in some areas— 
darts, that has the continuity 
of a countertop. It earns week 
in and week out.” 


February 1993 
Jeff Rosenthal, 
accountant 


“In a capitalistic society, 
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continue to operate on a quar- 
ter per play and still buy new 
equipment is not spending 
much time on his books.” 


January 1994 


Joey Herd, 
IFECA exec director 


“It’s critical to understand 


that the IFECA is for suppliers | 


as well as operators, though 


the association is certainly op- | 


erator-driven.” 


Larry Salganek, 
New Mexico operator 

“You can still make a profit 
in this industry today, but I 
think it’s going to become 
more and more of an exclu- 
sive club run by people in 
suits and ties.” 


Steve Epstein, 
New York operator 


“T hope the industry doesn’t 
lose sight of the fact that tech- 
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“When you correctly oper- 
ate redemption equipment, 
which means putting in the 
work it takes to run the prize 
center, you can have a very 
profitable niche in your oper- 
ation.” 


September 1994 


R.A. Green III, 
AMOA president 


“I predict that the more 
progressive operator will sur- 
vive and prosper in the fu- 
ture.” 


October 1994 


Ricky Ross, 
Louisiana operator 

“If you don’t think ma- 
chines become obsolete ina 
hurry, please come and visit 
our warehouse graveyard. A 
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CELEBRATING 


OUR 


9 0 What we looked like then: 
— growing up in the industry 


PLAY METER 





One of the fun parts of putting together an anniversary is- 
sue is looking through the old photos from our files. You 
can't help but remember what it was like to be so young! 
We've looked at hundreds and hundreds of photos that have 
accumulated over the past 20 years, but our art director said 
we absolutely could not print them all. OK, Jane, we've 
culled through them and settled on 50, but it was hard to do! 
We hope our readers will enjoy this photo album. We love 
Sharing them with you.A 





Ralph Lally (I) and Frank Sola Pete Entringer 





Al Kress (1), Donna Kress, and Mike From left: Al Stone, Mr. Arakawa, and From left: Jim Roberts, Dave Marofske, 
Rudowicz Ron Judy and John Blouin 
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Tim Jackson Joe Morici Mark Struhs 





Manley Lawson Jean Couter Royce Green 





Eldon Kingston, Don Waters, and Marty Ron Gold and Lila Zinter Phyllis and Rubin Franco 
Cerin 
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Tom Siemieniec Steve Walton Frank Ballouz 





Eddie Pellegrini Bob Haim Garland Garrett Sr. 





Frank Gumma Jr. (I) and Frank Gumma Mark Haim Steve Horniak 
Sr. 
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Ron Carrara Shelley Sax Jim Wittler 





Bill Alter (1) and Earl Heller lra Bettelman John Lotz 





Mel Kaufman Sandy Bettelman John Nicastro 
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Arnold Kaminkow Bob Lentz Lou Rudolph 





Larry Vaughn Debbie Campbell Ed Velasquez 


Ken Fedesna 





Jon Brady Simon Deith (on horse), his dad Bob 
(second from left) and the rest of the 
Ruffler & Deith staff. 
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Jolly Backer 


Darl Davidson 


Michael Green 





Jerry Monday Steve Kordek and a model 





Jack Gordon (I) and Stan Jarocki 
David Snook Jim Brendel 


PLAY METER 119 DECEMBER 1994 


Twelve things 
you never knew 
about 


Play Meter 


i Contrary to popular belief, there are no video 
games in the office. A non-functional Wurlitzer 
Cabaret jukebox is in residence, awaiting repair. 
At one time a Gottlieb Sheriff pinball was on the 
premises, later blamed for a busted eardrum. 
Ralph did set up a game room in his home. 
Games at the workplace would be distracting, to 
say nothing of the eardrum liability. 


2. At the height of the video boom the staff num- 
bered 22: there were two issues a month. Today 

a steadfast 10 handle the 200-plus page monthly 
publication. 


3. One of the early offices was lo- 
cated in a boat house on Lake 
Pontchartrain. When the office relo- 
cated, a mover accidentally 
dropped a window unit air condi- 
tioner into the lake (where it re- 
mains to this day). 


4. Since there is no walk-in traffic, 
the staff comes to work in casual at- 
tire, from jeans to sweat pants to 
shorts. No formality here, a surprise 
visitor will attest. We hardly recog- 
nize each other at trade shows! 


5. The current office is a three-sto- 
ry building constructed in 1982, oc- 
cupied solely by Play Meter. 


6. Bill Gersch of Marketplace, the 
only other coin-op trade magazine 
in existence when Play Meter be- 
gan in 1974, called the office two 
years ago to say he still received 
the magazine and enjoyed reading 
it. Gersch has since passed away. 


7.The Play Meter logo has under- 
gone three transformations, the last 


8. Valerie Cognevich was responsible for adding 
redemption games to the Equipment Poll. A 
stroke of genius! 


9. Manual typewriters were replaced with nifty 
electric ones in 1978. Personal computers came 
on-board in 1986 and the new Macintosh system 
in 1994. 


10. A limited-edition Play Meter T-shirt was sent 
to faithful Equipment Poll respondents in 1992. 


11. Play Meter introduced skeptical industry 
members to the local delicacy of crawfish during 
ACME '87 in New Orleans. Who could resist an 
invitation that said, "Come suck heads and pinch 
tails." 


1 2. Visitors are often treated to po-boy sand- 
wiches from a famous local eatery. Call anead 
and we'll order one for you. Make sure your 
clothes match the color of roast beef gravy and 
hot sauce. Y'all comela 





one in December 1989 for the 15th 


Ralph Lally and David Pierson take shovel in hand to start the building process 


Anniversary. at 6600 Fleur de Lis Drive, Play Meter's home since 1982. (Fleur de Lis is an iris 
chosen for the royal emblem of France by Charles V; it adorns the helmets of 
the New Orleans Saints NFL team.) 
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Pinball Tournament in Washington, D.C. 


At a 1991 AMOA/AAMA Standardization Committee meeting, (I-r): Frank, Mike 


Frank (I) and soon-to-be Vice President Dan Quayle at the 1988 Congressional 


Change, change, change-- 
20 years of change 


lay Meter has been the opera- 
tor's source of industry news 
and information for 20 years! 
Where has the time gone? My 
company, Alpha-Omega 
Amusements, is celebrating its 





Vrettos of Premier, Richard Ditton of Strata, Rick Sonnicksen of Wico (standing), 
and Herb Foss and Cary Mednick of Williams. 


Frank Seninsky 


PLAY METER 


25th anniversary next month, 
and it's hard to imagine that 
during our first five years there 
was no Play Meter. All I can say 
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is, "Thank God" (and Ralph Lal- 
ly) that Play Meter has been 
there to help educate us about 
the amusement business. 

When I first officially became 
a part of this great industry, as 
a 19-year-old college sopho- 
more along with my younger 
brother Richard, the word 
change meant two dimes anda 
nickel for a quarter. Game 
plays were five cents and 10 
cents. People always carried 
change in their pockets. Kids 
could collect empty soda bot- 
tles and return them for 
change. Electromechanical 
pinballs with names like North 
Star, King of Diamonds, and 
Kings & Queens were top earn- 
ers (all Gottlieb) on my small 
pinball route. 

I learned from the elders in 
the business that operating was 
simple: keep the old games in 
top operating condition and 
they will last forever. Repair 
tools consisted of a point ben- 
der, ignition file, soldering iron, 
screwdriver(s), and pliers. 

A used pinball machine 
could be purchased for $25, and 
it could gross $150 per week. I 
didn't know exactly how to cal- 
culate my return on invest- 
ment, but it was somewhere be- 
tween two and three days! A 
new pinball was around $600, 
and some ended up with 
250,000 plays on the meter be- 
fore being gracefully retired. 

Yes, business was great. Op- 
portunities were everywhere. 
Top college graduates were re- 
ceiving starting salaries ap- 
proaching $200 per week. Gold 
was going to hit $35 an ounce. 
My small pinball route had 
grown to 60 games and was net- 
ting a few thousand dollars a 
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week. 

New Jersey arcade owners 
all worked hard six months a 
year, then spent the off-season 
in Florida (many were million- 
aires). It took less than a year to 
save up enough money to buya 
house. Could this last forever? 

We all know that the answer 
to this question is "No." Tech- 
nology can sometimes ruin a 
good thing. In this case some- 
one got the idea that relays 
should be replaced with tran- 
sistors. I thought the word 
diode meant a long happy life. 
Solid-state pinballs arrived. 
They earned much more than 
regular pinballs, but many op- 
erators were afraid of this new 
technology. 

Younger operators em- 
braced the new technology and 
proudly showed off their tech- 
nical skills. Slowly, solid-state 


We have 
what our 


Competition \ ¢, 
Doesn't... 


GREAT AMERICAN BILLIARDS 
S8O00/ 841-2011 


FAX: (401)/463-6673 
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pinballs replaced the old mod- 
els. In less than five years 


Space Invaders, Sea Wolf, As- 
teroids, Pac-Man, Centipede, 
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eight just to keep up with the different 
market segments." 


electromechanical pinballs be- 
came extinct. 

During this time video games 
arrived on the scene. I didn't 
jump on the first bandwagon 
here and didn't buy Pong or 
what I think was the first, Com- 
puter Space. But I did operate 
games such as TV Hockey, Ten- 
nis Tourney, Clean Sweep, and 
the early driving games Wheels, 
Sprint, and Super Shifter. 

These games were great 
earners and paved the way for 


Golf 





‘ei 
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Miniature 








Galaxian, Ms. Pacman, Galaga, 
and Defender. 

Following the space theme 
games were the fighting games. 
And following the fighting 
games were more fighting 
games. And following these 
fighting games were more 
fighting games. And following 
these fighting games were...I 
think you get my point. 

The last 20 years has seen 
many more changes in our in- 
dustry than in the preceding 20 





Course 
Designs 


™@ Putting courses are leading the way in new 
miniature golf course construction. 

HM See the latest hole designs and putting course 
layouts in a free ten minute video and brochure. 

M See how streams, sand traps and waterfalls 
are changing the face of miniature golf. 


Free 
ee | Video 


Harris Miniature Golf Courses, Inc. 
P.0. Box 243, 141 West Burk Ave. 
Wildwood, NJ 08260-0243 

Phone 609-522-4200 

FAX 609-729-0100 
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years. If you take a close look at 
cycles you will note that our in- 
dustry follows a five- to seven- 
year cycle of highs and lows, 
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much like a sin wave or roller 
coaster. 

As the industry cycles down- 
ward, what has always hap- 
pened was that a new technolo- 
gy was introduced and a slow 
climb uphill started. With that 
climb came a healthy period for 
operators. 

It usually takes five years for 
a new technology to be intro- 
duced and slowly accepted. 


PLAY METER 
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Frank gives a seminar on profitability in 1987. 





in the late 1980s, Frank with then-AAMA president Frank Bal- 


louz and Vancie Todaro of TAVS. 


There are a few obvious rea- 
sons for this: 1) It costs a great 


CONGRATS! 
Play Meter 
on your 
20th year 
of 
dedication 
and service 
to our 


industry 


From Brian Crowz, Rico 
Alje, Sandy Chelf & the 
rest of the Playfair 
Shuffleboard Statf 


7021 Bluffton Rd. 
Fort Wayne, IN 46819 


(219) 747-7299 
Fax (219) 747-0470 
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deal of money for operators to 
purchase a new generation of 
games and gradually replace 
older models; 2) There is a 


"As new tech- 
nology takes hold, 
ol Ulm lalelehia a’ mele) ab 

tinues to rise to the 


crest of the cycle. If 
alevealiatemaiciar 
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learning curve for operators 
and their technicians to be- 
come familiar with a new tech- 
nology; and 3) There are many 
initial changes or revisions to a 
new technology before the bugs 
are worked out. Perhaps this is 
why operators wait to see if 
these new- fangled games 
work. 

Another thing you could al- 
ways count on was that a new 
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technology would 
first be developed 
in coin-op before 
being developed 
for the consumer 
market. We are the 
guinea pigs who 
pay the high prices 
for things like laser 
discs and virtual 
reality. As the new 
technology takes 
hold, our industry 
continues to rise to 
the crest of the cy- 
cle. 

If another new 
technology is intro- 
duced, the industry 
grows and contin- 
ues to move up- 
ward to a higher 
crest. After a few 
years, if nothing 
new is introduced, 
we head downward. And if you 
haven't noticed, we- are 
presently in a downward cycle. 

Will we continue to head 
downward? Is there any new 
technology to reverse this 
trend? If we look to video I 
don't see any new technology 
that we are ready to embrace. 
Sure, there is virtual reality, but 
remember it will take a few 
years before this can grab hold 
of our industry. Fighting games 
have run their course; making 
them violent or sexual has 
drawn much negative publicity. 
I believe this trend has come to 
an end. 

I also feel that redemption 
games, when operated in fami- 
ly locations and even adult lo- 
cations such as sports bars, are 
an area where good operators 
can do well. Street operators 
are now getting into redemp- 
tion. Operators must always 
look for new markets for their 
games. We have learned that 
our games must be where peo- 
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Update of "The Crank" in January 1986. 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 





New ORLEANS 
NoverryCo. 





@ In business for 60 Years 


~@International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


each and every game 
beautifully refinished like new. 


¢Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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LED sensors (2) 


Speech synthesizer 
New chips on shoulder 


"New switching 


= Se 
MVE \f) “¢ a New System 


VS. Crank Il 
Vertical or Horizontal Mount 


ple are. Finding the 
people is becoming 
more difficult and 
more expensive. 
Twenty years ago 
there were one or 
two major. trade 
shows a year. Now I 
go to eight just to 
keep up with the dif- 
ferent market seg- 
ments that we must 


eee power supply (tied in) be knowledgeable 
custmaulien about: amusement 
New overlay parks, casinos (land 

included oa 
pcm and river), water 
parks, family enter- 
tainment centers, 


bars, nightclubs, and 
street locations. 

Our industry has 
become global, and 
what goes on in 
Japan and Europe 
has a great effect on 
what happens here in the Unit- 
ed States. Super attraction 
games now cost more than 
$100,000. The price per play 
must increase, but so must the 
value to the customer. We can 
be assured that game prices 
will continue to increase. 

Yes, change has taken on a 
new meaning. Our industry is 
changing almost daily. To keep 
up with these changes, we have 
trade magazines like Play Me- 
ter. It has survived and grown 
over the past 20 years, and Isee 
it growing and prospering in 
the future. 

Those of us who read its 
pages have a better chance of 
riding the roller coaster as it 
bottoms out and starts the up- 
hill climb once again. Our job 
for now is to stay on board and 
accept change. There will be 
plenty of it in the years ahead. A 
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TECHNICAL TOPICS 


A look back plus a proposal 
for technician certification 


his month brings to a close Play 
Meter's 20th consecutive year 
of publishing the who's who and 
what's what of the coin-operat- 
ed amusement industry. I am 
proud to have been a part of the 
Play Meter family since 1976. 
For a bit of a retrospective 
look at the 
way _ things 
were, I blew 
the dust off 
the file cabi- 
net and took a 
look at the 
first technical 
article I had 
written for pub- 
lication. Then, 
as now, the col- 
umn was sim- 
ply entitled 
“Technical Top- 
ics." It begins: 
"“Congratula- 
tions! So 
you've made 
the big move 
and bought 
your first 
video game! 
Which one is 
it? Wheels? 
Gran Trak 10 
or 20? Tank? 
Or maybe 
you've played 
it all the way 
with a Gunfight or a Seawolf? 
Whatever you've got, it repre- 
sents a big investment and you 
are no doubt a little concerned 
about what to do with it if and 
when a failure occurs. Don't 
worry! You don't have to arm 
yourself with all kinds of so- 
phisticated equipment like os- 
cilloscopes and frequency me- 
ters. These all look very 
impressive when your mother 
visits you at work but they're 
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not really necessary for 90 per- 
cent of the things that fail in a 
game. What you must arm 
yourself with is some knowl- 
edge and a lot of common 
sense." 

Sage advice from someone 
so young! Seriously though, I 
still believe this to be true. De- 
spite the apparent quantum 
leap of video game technology, 
not much has changed from the 
perspective of the amusement 
technician. The old adage "The 
more things change the more 
they remain the same" seems 
to hold true here. 

In the early 1970s, the indus- 
try began to make a change 
from electromechanical-based 
games that used relays, motors, 
and stepper units to the micro- 
processor-based marvels that 
are today's fare. Midway Manu- 
facturing began adding small 
electronic modules for gener- 
ating different game sounds. 
Bally Manufacturing (then a 
separate entity) produced a re- 
ally nifty driving game called 
Road Runner that used solid- 
state servo motor controllers to 
govern the speed of model cars 
glued to long belts. Under the 
eerie glow of a blacklight, the 
small, florescent cars gave the 
player a chance to practice 
skillful lane changes and drive 
under conditions that all-but- 
duplicate those of the Los An- 
geles freeway system of today. 

But with the new advance- 
ments came the challenge of 
repair. All of a sudden, we had 
to learn about the real world of 
electronics. If we expected to 
be able to keep our equipment 
up and working, we had to 
make the transition from "pin- 
ball mechanic" to "amusement 
technician." So, we dutifully 
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learned to swap modules, test 
electronic components, and 
solder parts on printed circuit 
boards. We may not have al- 
ways understood exactly what 
we were doing or why we were 
doing it, but we got the job 
done. 

And then there was Pong. All 


Kiddie Whac-A-Mole - : @) 


of a sudden, we had THE 
BOARD. It was covered with 
these things called integrated 
circuits. We had absolutely no 
idea how THE BOARD worked 
or how to fix it. At that time, we 
all depended heavily upon the 
technical services of our dis- 
tributors. When THE BOARD 
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Kiddie Can-Alley ™ 


Kiddie games are hot and we’ve got the best in kiddie games. 
Kiddie Whac-A-Mole®, Kiddie Can-Alley™ and Kiddie Pattie 
Cakes™ are the stars of Family Fun Centers and Redemption 
Arcades around the world. Not too big, not too small and not too 
difficult, they are just right for younger children. 


Like all of our games they are fun, exciting, colorful and profit- 
able. They come with adjustable difficulty levels and adjustable 
ticket dispensers so you can tailor play to your operation. 


We were pioneers in redemption games and we can help you with 
games, redemption centers, redemption systems, cash control 
systems and complete family fun center design services. Give us 


a call! 


Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Designers and manufacturers of games since 1970 
© Bob’s Space Racers, 1993 
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failed, we brought THE BOARD 
into the distributor for repair or 
exchange. 


"Despite the 
eJe)ey-la-jalmeler-laiaeles 
leap of video game 
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aaletolamatcmeatclale(=e 
from the perspec- 
tive of the amuse- 
ment technician.” 





But amusement techs rose to 
the challenge and dutifully 
learned the new technology of 
digital electronics. We learned 
how the integrated circuits 
worked. We learned how to tell 
if an IC was bad. We even 
learned how to change a chip 
without destroying the printed 
circuit board itself (most of us 
did, anyway). Soon we were 
able to repair just about any- 
thing. Even when Midway pro- 
duced Gunfight (the first video 
game to use microprocessor 
technology and the mother- 
board-with-interchangable- 
gameboard configuration) in 
1976, we were able to effect re- 
pairs ourselves due in large 
part to the excellent documen- 
tation provided by Midway 
Manufacturing and its service 
manager, industry legend Andy 
Ducay. Industry giant Atari has 
always provided great service 
manuals with its games. 

But the complexity of today's 
video games, the extensive use 
of custom integrated circuits, 
and the decriable lack of 
schematic diagrams has forced 
most amusement techs to re- 
vert once again to exchanging 
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TECHNICAL TRAINING FOR Textbooks - Videotapes 
OPERATORS AND MECHANICS — - Classroom Instruction - 


This practical, hands-on repair 
class is designed for operators, route Randy Fromm's Arcade School 
mechanics and shop service techs that CLASS SCHEDULE 
are looking for a quick and painless way : 
to slash downtime by making a dra- San Diego, CA December 5 - 9, 1994 : 
matic improvement in their repair skills. Reno, NY Maren 27 - 51, 1995 
You'll get the most out of the New Orleans, LA-— ee 2 = 29, 1995 


class if you already have a bit of expe- 
‘ rience working with games. | don't waste Speer et en 
Randy Fromm yaiuable classroom time covering simple things like joysticks, buttons or coin mecha- 
nisms. However, you do not need any previous electronics training. The main thrusts of the class are: 
How to use a digital multimeter to test circuits and components, step-by-step amusement game 
troubleshooting, power supply repair and video display monitor repair. 
You'll be amazed how interesting and easy it is to fix most power supplies and monitors. You'll 
learn to perform repairs down to the component level and you'll work on monitors and power supplies during 
the “hands-on” portions of the class. 


This is NOT an advanced class that will be over your head. This class 


teaches you to quickly identify the problem in a game, repair it and get on to your next 
location or repair assignment. 


Can’t attend? Randy Fromm’s Arcade School 
is available in a book and videotape series. 


ima Randy Fromm's Big Blue Book of 

Ld Really Great Technical Information $39.95 
All-You-Need Beginning Electronics 

for Operators 2tapes ~—~H_+_+_+____ ¢ 79 95 
Basic Videogame Troubleshooting —— ¢ 49.95 
Diodes, Transistors 

and Other Semiconductors 2 Tapes — ¢ 79.95 
Easy Pinball PC Board Repair $ 49.95 
Conventional Power Supplies 

(used in pinballs and monitors) $ 49.95 
Videogame Monitor Repair 

Made Simple 3 Tapes —~——++-+---_. ¢409,. 95 
Switching Regulator Power Supplies — ¢ 49 95 
Videogame Conversions ___-==____ ¢ 49.95 
Using a Digital Multimeter __v_tmné§_._ ¢ 39.95 
How to Use an Oscilloscope —— —— ¢ 49 95 


Package Deal. All videotapes in this : 
box plus the Big Blue Book ~—_+-_--.. $§ $0.00 |. 
















NEW VIDEOTAPE TRAINING PROGRAMS 
Understanding 

Digital Electronics - 2 Tapes ———— $79.95 
Takes the mystery out of integrated circuits! 
Microprocessor Systems and 
ee Tedinshening a. ses * 
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| gOTHER VIDEOTAPES OF INTEREST. 
ervicing Bill Acceptors ———— 

Industry Servicing Video Lottery Printers Vol. 1 NCR — $49.95 

Sséuce 14580 Servicing Video Lottery Printers Vol. 2 TDC — $49.95 

COD orders gladly accepted. Remember to add $5.00 shipping & handling to all USA orders. 


1944 Falmouth Dr. El Cajon, CA 92020-2827 TEL 619.593.6131 FAX 619.593.6132 
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the board or bringing it to a dis- 
tributor for repair. In this re- 
spect, not much has changed 
since 1974 when Play Meter 
Magazine was born. 

So what has changed from 
the standpoint of video game 
service? In truth, not much. Oh, 
sure there have been refine- 
ments and changes over the 
past 20 years. Black and white 
has given way to color moni- 
tors. XY monitors (like those 
used in Asteroids, Tempest, and 
Star Wars) have come and 
gone. 

Joysticks have gone from 
open leaf switches to mi- 
croswitches with a few, not-so- 
successful attempts at optical 
and even magnetically actuat- 
ed controls along the way. The 
linear power supply has been 
largely supplanted by the ubiq- 
uitous switching regulator or 
Peter Chou-type power supply. 

But all told, service remains 
much the same. It comes down 
to an amusement technician 
and his ability to locate the 
problem quickly, repair it prop- 
erly, and move on to the next lo- 
cation or repair project. 


Coin-operated amusement 
technician certification 

And speaking of abilities and 
technical expertise, I could use 
some feedback on the idea of 
establishing a national certifi- 
cation program for amusement 
technicians. In its efforts to 
benefit operators, the Amuse- 
ment and Music Operators As- 
sociation (AMOA) runs a lot of 
behind-the-scenes stuff that 
most people don't hear any- 
thing about. Ideas are often 
bounced back and forth be- 
tween individuals and commit- 
tees before formal discussion. 
Although I am not an AMOA 
member (as I am just a techni- 
cian and not an operator my- 
self), I like to consider myself a 
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friend of the family. 

As such, I welcome any 
chance to help AMOA wherev- 
er I can. This comes at the re- 
quest of AMOA board member 
Doug Minter (Tip-Top Amuse- 
ments in Reno, Nev.), who is 
charged with presenting some 
ideas for a "Technician Testing 
and Certification" program to 
be administered by the AMOA. 

I have never been fond of 
written, academic testing of 
any sort. Tests make me ner- 
vous; tests have always made 
me nervous, often to the point 
of choking-up beyond any hope 
of regaining my normal thought 
processes until "time's-up" has 
been called. As a result, I feel 
that I have always tested far be- 
low my capabilities. 

However, I imagine that for 
most people, written testing 
does give a good, relative indi- 
cator of how much has been 
learned. And whether you pass 
by an inch or a mile, you can 
still get a license to drive, dive, 
fly, or operate a ham radio 
transmitter. 

But a practical test is some- 
thing else entirely. A good, 
practical test should exactly 
simulate a diagnoses and re- 
pair situation that will likely be 
encountered on the job. The 
technician's ability to quickly 
determine the cause of the 
problem (bad component, open 
circuit, etc.) and repair it prop- 
erly can be readily assessed by 
having a qualified technician 
administer the test. 

I suggest atwo-fold approach 
to technician testing and certi- 
fication. The first is some sort of 
written test. The test I have 
used for my Arcade School cov- 
ers arange of electronic knowl- 
edge, from basic electronics 
and reading schematics to 
component-level monitor re- 
pair. Naturally, such a test for 
AMOA certification would be 
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different. It would have to re- 
flect the candidate's ability and 
experience in such diverse ele- 
ments as: video games, pinball 
machines, bill changers and bill 
acceptors, ticket vendors, re- 
demption pieces, kiddie rides, 
and jukeboxes. I would think 
that such tests would have to be 
formulated with the coopera- 
tion of the manufacturers’ 
and/or distributors’ techni- 
clans. 

This type of testing can really 
examine the candidate's ability 
to read schematic diagrams. 
Schematics can be marked 
with voltages at certain test 
points. Supplied with the symp- 
toms and the voltages, a quali- 
fied tech should be able to pin- 
point the problem. In fact, with 
the schematic marked to indi- 
cate the voltages a good tech 
should be able to predict the 
symptom in many cases. 

The practical test should use 
only "real-world" failures. I sug- 
gest that the practical test be 
administered by distributors 
technicians. The distributor's 
tech can install a bad part in 
something and see how the 
candidate goes about locating 
and repairing the problem. I 
think the distributors will like 
the idea and support it. After 
all, anything that gets cus- 
tomers to come to the store is 
good business. 

Naturally, these tests must 
be exactly the same nation- 
wide. I envision tests such as 
replacing a working monitor's 
horizontal output transistor 
with a shorted one and replac- 
ing the fuse with a blown one. 
These are common parts that 
are often replaced. We pick a 
common monitor like one 
made by Wells-Gardner that 
any distributor is all but guar- 
anteed to have on hand al- 
ready. The candidate is timed 
as he troubleshoots and (hope- 
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fully) repairs the monitor. He's 
graded by the objective quanti- 
ty of time. 

The subjective grading of 
how "good" the repair is (solder 
joints, component mounting, 
etc.) may or may not have a part 
in this testing. I tend to lean 
away from this as it can become 
a point of contention and possi- 
ble ill-will between the candi- 
date and the distributor's tech. 
Naturally, that is not the objec- 
tive here. This is supposed to be 
a fun, learning experience for 
everyone involved. 

Of course, someone must 
produce not only the tests, but a 
study guide as well. You'd be 
pretty pissed off if you went to 
the Department of Motor Vehi- 
cles to take a written driving 
exam and there was no study 
guide available to help you 
learn the answers. The study 
guide can be provided when 
the candidate submits a testing 
fee to the AMOA. 

Along with the study guide, 
the candidate gets a list of au- 
thorized AMOA proctors. A se- 
rial numbered test is mailed in 
a sealed envelope to the proc- 
tor of his choice, who unseals it 
in the presence of the candi- 
date, administers the test, re- 
seals it in front of the candi- 
date, and returns it--ungraded 
or inspected--to the AMOA 
testing guru where it is graded 
and the candidate notified of 
the results. 

The results of the practical 
exams (the time required to 
complete a fixed set of common 
repairs) are also returned for 
grading. 

The AMOA should produce a 
set of embroidered patches 
that techs can proudly display 
on their service uniforms. (I 
like to see all service personnel 
in uniform both in the shop and 
on location.) There should be a 
central or otherwise dominant 
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patch for the basic qualifica- 
tion, with "bars" (fabric or pins) 
that can be added for addition- 
al qualifications such as "juke- 
box,’ "bill changers," etc. The 
manufacturers can have their 
own bars produced that are 
awarded at the end of their ser- 
vice schools. I'm sure techni- 
cians would be proud to display 


their achievements to their 
peers and to our coin-op cus- 
tomers as well. 

Say, readers. What do you 
think of this idea? Got any sug- 
gestions? Comments? Contact 
me at (619) 593-6131, FAX (619) 
593-6132, internet randyfromm- 
@delphi.com, or just yell out 
the window at me!A 


Happy Anniversary 


Play Meter Magazine: 
We Celebrate With You 
On Your Z2Oth Year In The 
Coin-Op Industry 





From Arnold Kaminkow, Al Kress, Ron 
Halliburton and the entire staff at 


Benchmark Entertainment‘ 
2071 North Dixie Highway = Pompano Beach, FL 33060 


800-808-8860 = (305) 781-8080 
FAX (305) 781-7900 
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Sue Monday & 
Shantelle Gaynor 


GUEST COMMENTARY 


The industry's fate should 
be in our own hands 





here's a beautiful 17-year-old 
girl with long dark hair, a warm 
smile, and large blue eyes that 
are innocent and happy. She 
walks the same route home 
from school every day. 

Usually there are a few guys 
on the corner who try to catch 
her attention with whistles and 
yells; sometimes they follow her. 
She speeds up to escape their 
harassment. 

One day as she approaches 
the liquor store, they stop her. 
They tower over her as they 
crowd in. They complain that 
she thinks she's too good to talk 
to them. They verbally belittle 
her by saying she is worthless. 
When she protests and tries to 
get free, one of the guys hits her 
in the face, knocking her to the 
ground. When he starts kicking 
her, his friends join in. They 
knock her teeth out and break 
her jaw. She fights back, but it's 
a futile attempt. They twist her 
arm until it snaps. She looks up 
into the face of one of the guys 
who is holding a knife and real- 
izes that she is going to die. She 
feels the knife plunge between 
her ribs, tearing her flesh, and 
pouring her blood out onto the 
concrete. Her attackers jump 
up and down on her body, cele- 
brating their kill. Her last 
thoughts are sweet, they take 
the pain away, they comfort her: 
“Add coin to play." She'll live 
again next game. 

The thought of seeing a young 
girl murdered in such a ruthless 
manner would bring tears to our 
eyes if we were seeing it on the 
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news or reading it in the paper. 
However, as a theme on a video 
game, the bloodier the better. 

The problem: Violence sells. 
It sells a lot and money is more 
attractive than anything else. 

Solution A: We continue to 
build more and more violent 
and bloody games. 

The pros: $ (for now anyway!) 

The cons: The industry main- 
tains a bad name in the eyes of 
parents and politicians. Local 
communities ban violent games, 
warning operators that licenses 
will be pulled if they put these 
games out. 

Senator Lieberman (who has 
been heading all action against 
violent games) succeeds in his 
push for government censor- 
ship concerning who can play a 
game and who cannot. This, in 
turn, limits what manufacturers 
can produce, making it subject 
to government approval. 

Solution B: Curtail the cre- 
ation of bigger, badder, bloodier, 
bolder games. Explore different 
avenues of creativity for game 
development. 

The pros: The industry main- 
tains its integrity. There is no 
longer a need for government 
intervention and Congressional 
reviews. In other words, the in- 
dustry will not be censored. 
Family entertainment centers 
will not be forced to rely on clas- 
sic games like Galaxian, Cen- 
tipede, and Pac-Man to add vari- 
ety to their mix, while keeping 
parents happy about game se- 
lection. Operators are happy, 
politicians are happy, parents 
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are happy, we re all happy! 

The cons: Revenue may not 
be quite as high. Then again, 
maybe it will be higher--remem- 
ber Pac Man? 

There are those in the indus- 
try who would rather introduce 
as many violent games as possi- 
ble until government action is 
inevitable instead of taking re- 
sponsibility for our product now. 

Senator Lieberman feels so 
strongly about violent video 
games that he calls them a form 
of child abuse. He wants people 
to show proof of age before rent- 
ing certain games from the local 
video rental stores. The industry 
is at one extreme; Senator 
Lieberman is at the other. We 
have to meet somewhere in the 
middle or we will loose all con- 
trol over our industry. 

AAMA and AMOA both have 
committees working to find a 
solution to dealing with this vio- 
lence issue, but it is ultimately 
everyone's responsibility. As an 
industry we have to be responsi- 
ble for the games we produce 
and how they affect the commu- 
nity. There is nothing long-term 
to gain by continuing the push 
for violent games because soon 
operators won't be able to buy 
them anyway because those ob- 
jectionable games will be 
banned in various communities. 

We need to balance customer 
demands with the repercus- 
sions of those demands. The way 
things are now, it wouldn't sur- 
prise me to see the next power- 
house blood bath of huge rev- 
enues called "O.J.'s Revenge." 
The violent possibilities are 
endless: a blood-stained Bronco 
dodging the police, players 
shooting at blond ladies and 
younger men for points, collect- 
ing the bloody evidence, etc. 

But we have to ask ourselves 
truthfully: Is this where we are 
headed? Can we sit back and al- 
low ourselves to be led in this di- 
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rection? I'm afraid the answer is 
painfully clear; this is exactly 
what we're doing. 

We know that profit margins 
do not care about our obligation 
to communities or customers. 
Profit margins are oblivious to 
the effect a handful of games 
can have on the entire industry. 
But we know. 

This is not an argument for 
artistic expression. It's not even 
a discussion on the perils of vio- 
lence on our youth. We are talk- 
ing about retaining our right to 
do business without govern- 
ment interference. To do so we 
will have to appease concerned 
parental groups who are active- 
ly working with their lawmak- 
ers. 

This does not mean simply 
pulling all violent games from 
locations that complain. It 
means producing games that 
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don't all look alike, or kill alike. 
If a certain type of game is earn- 
ing unusually high revenues, it's 
too easy to overlook others. Dri- 
ving games, shooting games, 
fighting games, etc. Whatever 
happened to amusing games or 
fun games? 

Why can't this industry create 
non-violent games with the 
hype and quality that offers a 
wide range of choice. Has the 
one-track money mind of the in- 
dustry forgotten that cryptic 
warning about placing all of 
your eggs in one basket, or the 
one that advises against going to 
the bathroom where you eat. If 
you need more cliches to drive 
home the point, I can arrange it, 
and I'm not afraid to use them!A 


Congratulates 


Play Meter 
Magazine 


on 20 Years of 
Dedication and Service 


To our Industry 


303 Paterson Plank Rd. 
Carlstadt, NJ 07072 
201-438-1300 
(800) 524-2343 
Fax: 201-438-4837 


141 Lakeville Rd. 
New Hyde Park 
NY 11040 
516-354-4647 
Fax: 516-354-2947 
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2707 W. Carson St. 
Pittsburgh, PA 15204 
412-331-8703 
(800) 858-2705 
Fax: 412-331-0712 





103 Oliva Dr. 
Syracuse, NY 13211 
315-455-5400 (800) 541-1142 
Fax: 315-455-2598 


32 Higgins Dr. 
Milford, CT 06460 
203-878-6966 
(800) 423-8766 
Fax: 203-878-4712 
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Stamp It a success 
say Atlas employees 


hen asked how their open 
house went on Oct. 18, the 
Atlas staff said, "Stamp it a 
success!’ The head count 
reached 350, as operators 
ambled in from early in the 
morning until last call at 6 
p.m. 

What was on their minds? 
They complimented the fac- 
tories on the appeal of the 
new equipment, but bristled 
at the frighteningly high 
price of most--not all-- 
games. Operators lament- 
ed, ‘looks good, but how can 
we afford it?" A couple of 





Here's a group of operators from #1 
Fun Arcades. 





From left: A friend of John Poulos, John Poulos, Scott Lipp- 
man, Dennis Georges, and Steve Joyce. 





Peale 


Atlas' Jerry Marcus (r) welcomes Howard Harkins of Howard 
Music. 
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Pete Gustafson of Data East hears a few comments from 
Gladys Georges of Dennis’ Place for Games. 


roast beef and turkey sand- 
wiches and a cold drink 
temporarily eased their an- 
guish and a lox platter did- 
n't hurt! 

Operators were in a buy- 
ing mood, noted the Atlas 
staff, but selective, re- 
strained, and economical. 
But Atlas had the bargains 
they were looking for with 
plenty of show specials. In 
fact, a concurrent flea mar- 
ket was so well received 
that Atlas has vowed to ex- 
tend it indefinitely. A 





Atlas' Scott Lippman (c) chats with customers. 
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Al Kress (Il) of Benchmark shares a story 


and a drink with Lazer-Tron's Ron Car- 
rara. 





From left: Steven Toranto and Larry 
Vaughn welcome Jeff Richman. 





These operators came dressed for the 
denim and diamond theme. Rowe's 
Joel Friedman (r) loves those shirts. 





Jane Hutchinson and Charles Caplan 
with the winner of the diamond ring, 
Frank of Grand Slam. 
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Birmingham's denim and 
diamonds celebration 


Birmingham Vending in Or- 
lando hosted an open house 
on Oct. 1 with a denim and di- 
amonds theme. Guests came 
dressed in cowboy or country 
western dress; cowgirl Jane 
Hutchinson of Birmingham 
served as emcee for the day. 

Sales executives Larry 
Vaughn and Richard Gersh- 
man chartered a bus for the 
operators from the Miami 
area. They tell of having a 
great time on the four-hour 
ride with refreshments and 
stories. Operators dazzled 
each other with their tall tales 
of what great collections they 
are receiving on Rowe's new 
Diamante jukebox (all true, of 
course). 

In all, over 400 people en- 
joyed the food, new games, the 
elaborate vending display 
(machines were full of food, 
snacks, and cold drinks), re- 


demption, darts, counter 
games, pool tables, and the 
latest pinball games. "The in- 
terest in vending was excit- 
ing,’ declared Kevin Dunn, 
Orlando sales executive. 

There was a drawing for a 
diamond ring and a diamond 
bracelet--real diamonds, said 
president Al Toranto. "We had 
a great year. Birmingham 
Vending customers are the 
best." 

Other comments included, 
"The manufacturers’ reps 
were great; they helped us sell 
a ton of equipment,’ said 
Charles Caplan. "It was our 
best open house ever,’ noted 
Steven Toranto, vice presi- 
dent. ‘We sold darts, pool ta- 
bles, counter games, pins, 
loads of music, video games, 
and used games. It was great,’ 
affirmed Gary Gouse, general 
manager.A 





with Kevin Dunn (I) and Bob Castaro of Island Hopper. 
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OPEN HOUSE 


Seminars highlight 
Betson open house 


reaking from the traditional 
open house, Betson offered two 
redemption seminars at its 
post-AMOA open house held in 
early Oct. "Redemption is a 
growing percentage of the in- 
dustry right now and we want 
to help our customers prepare 
for the future," said Betson's 
Chris Cirillo. 

Over 400 people gathered at 
the Carlstadt, N.J. offices to eat, 
drink, view equipment, buy 
equipment, talk with manufac- 
turers’ representatives, and 
learn a little more about re- 
demption.A 





Betson's Chris Cirillo (c) with Peter and 
Max Cohen (r) of Cohen Amusements. 





Ken Anderson of Sega (r) and Betson's 
Bob Boals (I) chat with Steve Epstein of 
Broadway Arcade. 
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Betson's Tom Faranda (r) welcomes Bri- 
an and Marty Shapiro of Gateway 26. 





John Kritikos (r) of J.K. Automatic Ven- 
dors with Betson's Joe Ingui. 





Betson's Bob Boals (r) with Mark Row- 
land of Billmar. 





Operators Dan Toskanee (I) and Joseph 
Tolve (r) of Tolve's with Betson's Ben 
Toro. 
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Betson's Lou Larson (c), looking hand- 
some as ever, greets Chris Brady of Dy- 
namo (I) and Dave Hart of H. Lazar & 
son. 





OPEN HOUSE 


On the road with 
Betson Pittsburgh 


hen the folks at Betson Pitts- 
burgh throw a party, they really 
throw a party. The latest, held 
in early October, was promoted 
as a "Road Show" because of 
the strong new driving games 
like Cruis'n USA and Corvette 
and Red and Ted's Roadshow 
pinballs by Williams. Some 75 
operating companies turned 
out for the event. 

The open house was com- 
plete with a shiny new black 
Corvette parked in the middle 
of the show floor surrounded by 
Corvette pinballs. There was 
Joe America's Hubcap Muse- 
um, where the road theme was 


accentuated by hubcap history. 
The door prize ticket stubs 
were actually numbered 
Matchbox cars and the manu- 
facturers contributed gener- 
ously with door prizes. Cus- 
tomers won show discounts on 
that day's purchases or free 
CDs supplied by Mobile 
Records by spinning the Lucky 
Wheel. 

While Betson's Lou Larson 
called Corvette the hit of the 
show, he readily pointed out 
that operators are very im- 
pressed with the number of 
new pieces available for their 
street locations.A 





Jim Wittler of Betson points out the 12- 


jacket display on Rowe's Diamante to 
Gary Kelchinsky of Big Vending. 


Betson's Bob Busche finds Gene and 
Marsha Guillotta of Tri-State Vending 
checking out the Rowe phono lineup. 


Jim Butler of Lou George's Vending 
throws another token at Sega's Sonic 
the Hedgehog as his family looks on. 





Betson Pittsburgh's road show pit 
crew. 
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Betson's Lou Larson (r) gives a big wel- 
come to Joe Signorello of J.D. Vending. 
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Bob Dipipi of Merit presents Bob 
Busche of Betson an award for out- 


standing sales of Merit product. 
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Betson Pacific's Phoenix, 
Ariz., office hosted an open 
house on Oct. 6 for its cus- 
tomers who weren't able to at- 
tend the AMOA in San Antonio, 
Texas. Of course, even those 
who did attend AMOA took the 
opportunity to take a second 
look at some of the exciting 





Premier's lovely L.J. Greene surrounded by, (I-r): Rowe's 
Dave Hall and Jerry Gordon and John Reckas of Betson Pa- 
Cific. 





Betson Pacific's Sal DeBruno (I) and Lennie Olofson (r) with 
Rick Caldwell of Video Roundup. 
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EAST 


Betson Pacific's Lennie Olofson (r) welcomes American Laser 
Games' Jim Jarocki. 


OPEN HOUSE 


Tex Mex buffet and 
all the newest games 


new equipment. 

Guests were treated to a lav- 
ish buffet and had plenty of 
time to chat with the many 
manufacturers’ representa- 
tives who joined the Betson Pa- 
cific staff in welcoming good 
customers.A 


pa 








From left: Jason and Scott Gross of Gross Games with Cap- 
com's Dennis Sable. 
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From left: Bob Lentz of Williams, Miss Corvette, Eddie Ve- 
lasquez of Velasquez Automatic, and Leo Finn of American 


Vending Sales. 





From left: Emilio Cabrera, Rick Rochetti, and Maria 
Fotinopolous of American Sammy with Joe Franta of Just 
For Fun. 
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American Vending hosts 
post-AMOA open house 


American Vending Sales in 
Elk Grove Village, Ill., invited 
its customers and manufactur- 
ers representatives to a post- 
AMOA open house on Sept. 30. 

While the conversations and 
festive atmosphere dominated 
the day, the equipment took 
center stage. Those who at- 
tended the AMOA Expo in San 
Antonio, Texas, got a chance to 
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scrutinize the games a little 
better; those who didn't go to 
AMOA were delighted to see 
what's new. 

Ron Bolger of American 
Vending Sales said he was very 
pleased with the turnout, 
adding, ‘We have some great 
customers and it was a plea- 
sure to show them some excit- 
ing products. A 


THN 





American Vending's Frank Gumma Jr. (r) welcomes Dy- 
namo's Chris Brady. 





Ron Bolger (r) of American Vending Sales welcomes Mark 
Chan of Tickets & Things and Jolly Backer (c) of Jaleco. 
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Mountain Coin shows 
its customers a good time 


On Oct. 18, Mountain Coin in 
Phoenix invited customers, 
friends, and manufacturers to a 
post-AMOA open house. And 
come they did. Operators spent 
time taking a look at the latest 
equipment, asking manufac- 
turers’ representatives ques- 
tions they had on their minds, 
and even stocking up on parts 
while they were there. 





"These little tykes just loved Smart's 
Candy Crane," said Larry Berke. 





: i 
From left: Operators Buddy Gray and Marvin Gray of Gray 
Vending with Bill Baldwin of Baldwin Music. 





Mountain Coin's Don Waters 
was pleased with the turnout. 
He said, "There were operators 
from San Diego, Sacramento, 
Los Angeles, and even Mexico. 
We do quite a bit of business 
down in Mexico and have a 
good rapport with operators 
down there. We may be the 
smallest office but we do a 
great business. ' A 


From left: Debbie Gonzalez of Planet Earth, Don Waters of 
Mountain Coin, Kristine Montgomery of Data East, and Mar- 


vin Gray of Gray Vending. 





Fm 


We can't even imagine what Dennis Sable (I) of Capcom is 
saying to Kristin Montgomery of Data East and Larry Berke 
of Smart. 
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Operators decided to stock up on a few parts while attend- 
ing the open house. 
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| ry = 
"| don't know whether to eat or look a 
the new equipment!" these operators 
seem to be saying as they grab a bite 
to eat while glancing at some 
brochures. 


BEST QUALITY 
& LOWEST PRICE 


- Parts 


- Original New and Used PC 
Boards, Cartridges For Video 


Games 
- Ticket Dispenser 


OPEN HOUSE 


Plan a party and 
they will come 


astern Distributors of Philadel- 
phia hosted a successful post- 
AMOA open house on Oct. 4. 
Operators from Pennsylvania, 
Delaware, and New Jersey 
were out in force. 

Guests had the opportunity 
to see and drive the new 
Cruis'n USA and hear seminars 
on the exciting new Rowe juke- 
box, LaserStar Eagle. Manufac- 
turers representatives spent 
the day talking with operators, 
listening to comments and 
compliments, and showing off 
some exciting new product. 

A special thanks is extended 
from the Eastern staff to Bally 
Midway, Merit, New Image 
Technologies, and SNK for con- 
tributing door prizes.A 


- Power Supplies With Display 


Why Not Earn More? 


Cheapest In Taiwan 
Contact Us Now. 
Compare And We Win! 


CLE-lectronic Co., Ltd. 


P.O. Box 20-146 


886-6-2895901 (Rep.) 
FAX: 886-6-2896575 
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Williams’ Rachel Davies demonstrates 
Cruis'n USA to Chris Carzo of Monarch 
Amusement. Eastern's Phil Sternberg 
looks on. 





Rowe's Joel Friedman gives a seminar 
on the new Eagle jukebox. 


Billiard 
Cloth 


PN] Cy ¢- lo (=s-- lave m Oxo) (0) ¢ 3 


Wiel 


ORDER DEPT: 


TOLL FREE — 800-223-6468 


NEW YORK— 212-475-4960 
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FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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Margaret Carnahan in a lively conversation with Charles Jones (I) of Fun Challenge 


and Bill Wojcik (r) of McDivot's Sports. 
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Bonnie Theard 


FAMILY FOCUS 


Sage advice gleaned 
at Fun Expo seminars 


ducation is the calling card of 
the Fun Expo, a young-in- years 
trade event that has made a 
name for itself in family enter- 
tainment center circles. 

Nearly 40 informative semi- 
nars strong, with a growing list 
of exhibitors, it affords 
owner/operators and novices 





an opportunity to learn from ex- 
perts in a number of fields from 
financing to promoting to man- 
aging a multifaceted facility. 
Three sessions of particular 
importance to the coin machine 
community are capsuled here. 
Day-to-Day Operations 
Speakers: Margaret Carna- 
han of Recreation and Enter- 
tainment Consultants, Bill 
Gustafson of Dynamic Technolo- 
gies, and Michael Getlan of 
Recreational Amusements. 
Carnahan couldn't say 
enough about organization, 
clearly the key to her company's 
successful FECs. She advised, 
"Filter your know-how down to 
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your staff. Look at jobs from the 
doer's eyes, gather directives, 
and prepare checklists by area 
of the attraction. 

"You can't get organized ina 
day," said Carnahan. "Take the 
necessary hours for prepara- 
tion." 

Her employees know exactly 
what is required. She warned, 
"If you set no expectations that's 
exactly what you will get." 

Her agenda includes bi- 
weekly staff meetings that elicit 
Suggestions, and task-oriented 
and descriptive checklists that 
play a large role in making the 
jobs of the managers and staff 
easier. 

Carnahan is not one to stand 
still after a thorough communi- 
cations plan is in place: "Once 
you've completed your system, 
you must keep re-evaluating it." 

Also high on her list: lead by 
example, motivate with creative 


in-house competitions, and 
stress cleanliness from back to 
front. 


Gustafson said he has noticed 
a trend in the industry from 
smaller street operators to larg- 
er FEC operations requiring 
specialized computer systems. 
Automating day-to-day opera- 
tions is becoming more com- 
monplace, said Gustafson, who 
compared using manual sys- 
tems to building a house with 
hand tools. 

He discussed game control, 
cash control, planning, and ac- 
counting. Gustafson said he 
concurred with Ben Franklin's 
methods of increasing profits: 
cut expenses and increase rev- 
enues. ‘Automation can help 
obtain this goal," he explained, 
by tracking customers through 
membership clubs, keeping a 
handle on expenses, and gener- 
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ating detailed reports without 
going to accounting school. 

When searching for software, 
Gustafson commented, "A lot of 
people find technology threat- 
ening. The computer does not 
run the FEC, you do. But a com- 
puter system will help you. 
Don't choose based on price; 
look for a program that is flexi- 
ble." 

Getlan believes in good cus- 
tomer service. "The only way to 
know what is happening is to be 
on the floor," he said. "You've 
got to love the customers be- 
cause they are hard to find." 

He turns problems into cus- 
tomer service challenges. His 
rule: "The customer is not al- 


ways right; sometimes he is 
wrong. But what's more impor- 
tant is that he is satisfied." 
Getlan noted that it takes 12 
positive service incidents to cor- 
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Phil DeAngelo (r) discusses additional fun center attractions following the semi- 


nar on staying competitive. 


rect one negative incident. You 
hear from only four percent of 
dissatisfied customers. He advo- 












* Looney Tune Clocks 

* TV’s, Camera’s, Watches 

* Stereo Radio, Alarm Clocks 
* Walkman Radios, Speakers 
* Sport Clocks, Phones 

* Binoculars, Flashlights 


“SOFT QUALITY” 


* Poodles, Lions, Cubs 
* Bears, Monkeys, Cats 
* Elephants, Dogs, Tigers_2 
* Looney Tunes, Gorilla’s 
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cated quick response to cus- 
tomer needs, going the extra 
mile for customers, and teach- 
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({ CHRISTMAS ITEMS 


* Pins, Jewelry, Necklaces, 
Rings * Musical Plush Toys 
* Talking Mr & Mrs Santa 
Ax Musical Watches * Stocking Hats 
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* Footballs 
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* Remote Control Cars 

* Plush Pak’s 80¢ to $3 average * Talking Robots * Talking Parrot Plush 
* Sport Pak’s *% Football Pak’s » Musical Ice Cream Truck’s 

* Candy Crane Mixes * Racing Slot Car Sets 

* Christmas 100% Pak’s * Fire Engine Trucks 
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ing with slogans and leading 
with ideas. 

A sample of Getlan's cus- 
tomer-based philosophy: ‘If a 
customer asks where the rest 
room is in your location, give 
him a free game. Why? Because 
it means he has not been there 
before, and you want him to 
have a good first-time experi- 
ence and return." 

Advanced Redemption 

Speakers: Rorie Keller of 
Ace/Acme, Sandy Adler of Cir- 
cus Circus, and Bob Snyder of 
Bob Snyder & Associates. 

Debunking the adage, ‘If it 
ain't broke, don't fix it," the 
knowledgeable panel suggests 
there is always room for im- 
provement. 

Keller focused on the display 
of prize merchandise, remind- 
ing the audience to keep bins 


and shelves full for maximum 
appeal. One of her credos: 
"Don't allow theme and decor to 
overwhelm or impede showing 
merchandise." 


visible and well-lighted, know 
your customer base and gear 
the prizes to those customers, 
offer a good variety of prizes 
and don't allow them to become 


m (0) 0 a(-Kelo} m ven (o)'(-Baal-moetive) pila 


because they are hard to find." 


Recommendations: use slat 
walls and hooks to attractively 
display prizes, add mirrors for 
depth, and take advantage of 
every available space to display 
prizes and remind customers of 
what they can win (suspend 
prizes from the ceiling or place 
on shelves above games). 

Other thoughts: be sure the 
redemption counter is highly 





stale, prominently display tick- 
et value signs, and be flexible in 
merchandise selection. 

Adler asserted, "If you want 
your center to prosper, work 
smarter, not necessarily hard- 
er." He acknowledged that there 
is no magic formula because 
each location is unique. But he 
did want listeners to try new 
games, bank or stack successful 


Laserstar Eagle 
is coming! 


See ROWE/AMI'S fantastic 
wallhung jukebox 


at the April ACME Show. 


COMPETITIVE PENTES PLAY 


Adults, teenagers, kids compete against the clock or each 
other— individually, one-on-one or in teams— while 
building confidence, fitness and high self-esteem. 


Call or fax for new catalog information. 


PENTES DESIGN INC. 


1346 Hill Road ¢ Charlotte, NC 28217 * 704 552-5400 
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games, consider different lay- 
outs, and rethink ticket payouts. 

"It's easy to experiment with 
prizes, just keep in mind a high 
perceived value," said Adler. 
“The investment can be minimal 
if you get the lowest order and 
see what happens." 

He added, "Don't let your ego 
get in the way; think of what 
your customers would like. Go 
to every trade show and semi- 
nar you possibly can. You never 
know when you're going to find 
that little nugget of useful infor- 
mation." 

In addition, keep tabs on di- 
rect and indirect competition-- 
not only the guy down the street 
but also locations outside of 
your area. Regarding good im- 
pressions: “The redemption 
counter is vital. Make sure the 
last exposure to your centerisa 
good one.” 

Snyder stressed the impor- 
tance of finding out about local 
regulations, permits, and li- 
censes. "Don't appear before 
city officials only when you want 
something. Know them and in- 
vite them to your facility." 

He noted that law enforce- 
ment has no special training in 
amusement devices, and that 
there are 40-year-old laws on 
the books in many states that 
pertain to games. He cautioned 
that laws enacted to prevent 
game abuse have been used 
against redemption games. 

Skill vs. chance is the proving 
ground, according to Snyder. 
“The more. skill the _ less 
headaches for you. Tickets have 
a friendlier look than tokens 
(similar to hard currency). Re- 
member, many laws say ‘any- 
thing of value, which does not 
necessarily mean cash rewards. 
Keep in mind the reality of the 
street: if your crane has dia- 
mond rings in it, there will be an 
inquiry into that game. If you 
have milk caps in the same 
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crane, no." 

Snyder predicted that player 
tracking would be the wave of 
the future. 

Staying Competitive 

Speakers: Norm Sheya of 
Norm Sheya Enterprises, Philip 
DeAngelo of TW Sports, and 
Dave Haness of Country Club 
Lanes. 


“Listen to your guests, spend 
three hours in your own facility. 
Lead with your head, not your 
heart. You're not doing it for 
yourself but for your guests. 
Guest perceptions are the 
truth. 

While traditional planning 
looks to the past, present, and 
future, he recommended look- 


"Know every facet of your business. 
s{0imelo)amemge)om’e)0lac\-)jme)mulanlsmch ich, 


Koko a-\-]u-m-lalemualial oe 


While it is hard to determine 
exactly how many FECs exist, 
Sheya estimated there are 
nearly 1,000 centers that offer as 
many as five different attrac- 
tions. Facilities are opening ata 
rate of 200-300 a year, 90 percent 
as one owner businesses. 

Commented Sheya: "The 
business is getting so demand- 
ing and so competitive. If all 
things are clicking, the net prof- 
it margin could be 35-50 per- 
cent. There aren't many kinds of 
businesses that produce that 
kind of profit." 

Adding new elements can 
help existing attractions in a fa- 
cility; that decision involves 
change. 

"Change is inevitable," re- 
marked DeAngelo. "But first 
consider who you are, what you 
are, where you are, and what 
you have to offer. After clearly 
defining your facility you can 
consider adding new elements, 
being careful to evaluate how 
the new element will impact op- 
erations. 

DeAngelo advised: "Whatev- 
er you decide to do, keep it sim- 
ple. If it's complex for you to cre- 
ate, define, and sell, then it will 
be the same for your customers. 
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ing to the future first. "Ask your- 
self where you want to be five 
years from now; anticipate the 
future." 

DeAngelo said when adding 
something new, be sure it can be 
marketed as a permanent vehi- 
cle in your sales program for the 
entire center. Besides attrac- 
tions, he suggested a mascot to 
create excitement. His basics 
for business today: creativity, 
entrepreneurship, courage, and 
hard work. 

"The reason why you have to 
change, he confided, “is to 
avoid becoming comfortable in 
the ‘90s or you will be out of 
business as the world evolves 
around you." 

Haness presented creative 
solutions for generating interest 
in traditional recreations, such 
as bowling, that have "fallen on 
difficult times." 

Said Haness, "You have to 
find additional product mix be- 
cause the traditional bowler, for 
instance, is no longer there. A 
one-time high of 32,000 league 
bowlers has eroded to 17,000. 

“All industries grow, mature, 
peak, and decline. You have to 
know how to deal with each cy- 
cle." Coin-op games have hada 
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system that’s packed 
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From left: Rorie Keller, Bob Snyder, and Sandy Adler with attendees seeking more 
information about redemption. 


positive impact in his business 
and he recommended them 
highly. 

When thinking of ways to at- 
tract customers, Haness cau- 
tioned, "Do not give away your 
main core activity (as in free 
bowling). Don't do it because it 
tells your customers it isn't 
worth anything. Give them oth- 
er things. 

Some of his creative thinking 
resulted in a vacation voucher 
program for trips to Las Vegas (a 
rousing success), discounted 
food items while bowling at the 
regular fee, and the addition of 
an upscale billiard room where 
a cocktail lounge had previous- 
ly been located. 

“You want to create reasons 
to come into your facility," he 
explained. "People don't have to 
have entertainment. They will 
pick and choose what they see 
as valuable." 

Redemption is one area that 
can be a draw. He advised 
against stocking all expensive 
merchandise, but avoiding 
cheap junk. Look for close-outs 
but don't price items up to the 
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Sky. 

"Know every facet of your 
business,’ he said. "But don't 
rob yourself of time away to cre- 
ate and think. Creativity is what 
separates some businesses from 
others. With failure comes the 
chance to succeed. I prefer one 
success and one failure instead 
of no failures. Learn how to 
maximize opportunities.’ 

Elements commonly found in 
FECs include bumper boats, 
bumper cars, batting cages, 
game rooms with plenty re- 
demption, miniature golf, party 
rooms, paddle boats, soft modu- 
lar play systems, food and bev- 
erage service, outdoor rides, 
midway games, go-karts, and 
laser tag. Trampolines, water 
Slides, volleyball courts, billiard 
rooms, and motion simulators 
may also be viable. The jury is 
still out as to what works and 
what doesn't work. Only careful 
study of individual markets and 
customers can reveal the an- 
Swer.A 
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& LEAGUES 


BullShooter Tour kicks 
off in St. Petersburg 


rachnid's BullShooter ‘Tour 
kicked off the 1994-95 season 
with its first $7,000 qualifier tour- 
nament at the Howard Johnson 
Hotel in St. Petersburg, Fla., ear- 
ly this fall. 

The eight-event qualifier was 
sponsored by Arachnid distribu- 
tor, Southern Sound Music. 
Arachnid's 
state-of-the-art 
Galaxy game 
was the official 
tournament 
board used 
throughout the 
Sept. O-1i 
weekend event. 

Players came 
from the sur- 
rounding area 
to try their luck 
at qualifying for 
the BullShoot- 
er finals, which 
will be played 
over Memorial 
Day weekend 
in May 1995. 
The eight main 
events played 
were Women's 
Doubles, Men's 
Doubles, Mixed 
Triples, Open 


Women's Doubles first, second, and third place winners Cricket, Men's 


from Orlando. 
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Singles, Pro 

Singles, Women's 

Singles, and 
Mixed Cricket. 

Peter Mills of Largo, Fla., and 
Mick Hedges of Tampa, Fla., 
were the big winners, taking first 
place together in Men's Doubles 
and Open Doubles Cricket. Mills 
also won first place in Pro Sin- 
gles by edging out his partner 
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Hedges in the finals. The two 
also won the Mixed Triples with 
their partner Tee Leeson of 
Palm Harbor. 

While not a first-place win- 
ner, avid English Mark Darts re- 
gional player Bob "Bumper" 
Benter of Waukesha, Wis., flew 
down for the event and 
achieved a decade-long goal. 
Bumper has travelled to a 
grand total of 19 regionals over 
the years, but this was the first 
time he qualified with a third 
place in Men's Singles. 

Bumper's comment: "Cooool!" 

The St. Petersburg event is 
the first of 16 U.S. qualifying 
tournaments in the $200,000 
BullShooter Tour culminating 
in the $80,000 finals. 

Others events were held in 
Kansas, lowa, Wisconsin, and 
New York during October and 
September. 

Upcoming events will be held 
in Hartford, Conn., on Jan. 6-8; 
Houston, Texas, on Jan. 6-8; 
Columbus, Ohio, Jan. 20-22, and 
Scranton, Pa., on March 3-5. 

Other winners in the St. Pe- 
tersburg event included: 

Women's Doubles: 1st--Mera- 
dith Rowland of Orlando, Fla., 
and Jennifer Nadiak of Cler- 
mont, Fla.; 2nd--Patty Arden 
and Debbie Shutt both of Orlan- 
do; 3rd--Theresa Bush of Cler- 
mont and Jann Noble of Orlan- 
do. 

Men's Doubles: 1st--Peter 
Mills of Largo and Mick Hedges 
of Tampa; 2nd--Brett Wightman 
of Tampa and Steve Diaczyk of 
St. Petersburg; 3rd--Jerry 
Driskill of Altamonte Springs, 
Fla., and Jimmy Sullivan of 
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Mick Hedges and Peter Mills with Jeanne Penney, BullShoot- Debbie Shutt with J.D. Fako, Arachnid's Southwest sales 
er Magazine editor. manager. 


Clermont. -Lee Roberts of Seminole, Fla. 2nd--Lee Roberts and Pat He- 

Pro Singles:  1st--Peter Open Doubles Cricket: 1st-- witt of St. Petersburg; 3rd-- 
Mills; 2nd--Mike Hedges; 3rd- Peter Mills and Mike Hedges; Walter Spach and Mark Liford 
both of Newport Richey, Fla. 

Women's Singles: 1st--Deb- 
bie Shutt; 2nd--Jennifer Nadi- 
ak; 3rd--Patty Arden. 

Men's Singles: ist--Bryan 
Carroll of Tampa; 2nd--Shawn 
Webster of Tampa; 3rd--Bob 


ieicianel tiatalie erators ‘Bumper’ Benter of Wauke- 
P sha, Wis. 


Wie Successful Operators 
buy only high quality 


pnailiany scndshos Success Plush. 


uy only from 
companys that care 
about their success - 
Success Plush. 
a 





The Place Where 
Successful 


Crane Operators 
Buy Plush! 


knowledgeable sales 


Plush, Inc. Houston, TX 
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ay Successful Operators 


buy from courteous & 


people - Success Plush. 


Call Today! 


1-800-396-8888 
LICCELSS 10660 Kinghurst Drive 





Mixed Triples: 1st Tee Lee- 
son of Palm Harbor, Fla., Mick 
Hedges, and Peter Mills; 2nd- 
-Pat Hewitt, Meradith Row- 
land and Lee Roberts; 3rd-- 
Jerry Driskill, Jimmy 
Sullivan, and Theresa Bush. 

Mixed Doubles Cricket: 1st- 
-Pat Hewitt and Meradith 
Rowland; 2nd--Walter Spach 
and Cherie Dymond of St. 
Petersburg; 3rd--Mark Liford 
of Newport Richey and 
Heather Bennett of St. Pe- 
tersburg. 

High Noon Shoot: 1st--Wal- 
ter Spach; 2nd--Mark Liford; 
3rd--Doug DiMichel of Gain- 
seville, Fla.A 
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Coin-op interest wanes 
at convenience store show 


hile attendance at this year's Na- 
tional Association of Conve- 
nience Stores (NACS) exposition 
in New Orleans may have hit 
record highs, interest in the 
coin-op displays there was tepid. 

The NACS show was held at 
the Ernest Morial Convention 
Center on Oct. 16-18. Approxi- 





A potential 
customer, Bill 
Clifford (1) with 
BC Ventures, 
talks to Richard 
Mann, sales 
manager with 
Hamilton Mfg. 
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? AAMA's Angela 
Orlando was 
joined at the or- 
ganization's 
convenience 
show booth 

by Namco's 

Tom Siemieniec (r) 
and Jaleco's Mary 
Hermanson (I). 
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mately 14,000 people attended 
the convention, according to the 
association. 

A slow but steady stream of 
visitors at the American Amuse- 
ment Machine Association 
(AAMA) booth was an indication 
of what some show attendees 
were Saying was a lack of enthu- 
siasm for the future of coin 
games in convenience stores. 

That seeming lack of enthusi- 
asm seen in conjunction with a 
move earlier this year by the 
Southland Corp. to have 7- 
Eleven franchise owners remove 
video games from their stores 
could spell bad tidings in the 
coming years. Southland argues 
that video games can attract loi- 
tering and project an unsafe en- 
vironment. 

But others say that issue can- 
not and should not be linked di- 
rectly to the placement of games 
in convenience stores. 

"It's really a management is- 
sue,’ said Ken Schreffler with 
Ajax Philadelphia Inc., who de- 
signs convenience stores and 
was attending the show in New 
Orleans. "You've got to have con- 
trol. Management is responsible 
for that. I always make a spot for 
vending (and other coin-op) ma- 
chines when designing a store.” 

Schreffler said that while the 
potential for problems may be 
present, coin-op games also 
bring with them the possibility of 
generating revenue not only 
from play but also through new 
customers, and the resulting ad- 
ditional purchases, that the 
games attract. 

Another issue to be consid- 
ered, according to NACS 
spokesperson Lindsy Hunter, is 
the trend among convenience 
stores and gas stations of bring- 
ing in fast food chains or pre- 
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Ken Schreffier with Ajax Philadelphia tries his hand at a game displayed at the 


AAMA booth. 


pared food services as a part of 
their operation. 

“That does require square 
footage," she said. "You wouldn't 
trade away (complimentary 
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items from) your snack section 
or your fountain drink section. I 
think there is a lot of examina- 
tion of the store format going 


on. 


However, in the midst of this 
debate over the future of coin- op 
in convenience stores, some at- 
tendees at the show were still 
looking for good games--and 
they apparently came with 
checkbooks in hand. 

"Everybody wants to talk 
price," said AAMA booth staffer 
Tom Siemieniec, regional sales 
manager for Namco-America. 
"We're just here to introduce the 
organization. A lot of these guys 
don't understand that. They 
want to buy something." 

Games being shown at the 
AAMA booth included Lethal 
Enforcers II from Konami, Mini 
Hunting from Jaleco, Godzilla 
Wars Jr. from Namco, and Circus 
Hi-Rise from Skee Ball Inc. 

Also exhibiting at the show 
was Hamilton Mfg. Corp., which 
designs and builds currency 
changers and allied systems.A 
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LOCK & HARDWARE 


BATON CAN FUT 
TOGETHER THE 
PIECES OF YOUR 
DEFENSE AGAINST 
THIEVES, VANDALS 


& OTHER CREEPS 


14275 COMMERCE DRIVE 
GARDEN GROVE CA 92643 
iat 714-265-3636 
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Digitized backgrounds give Atari/Time Warner Interactive's 
Primal Rage the look of a painting. 


Greg Reeves 
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~ Unusual fighters, bowling, 
anda sports car legend 


wenty years ago Play Meter be- 
gan the task of providing oper- 
ators with information neces- 
sary for their businesses. Since 
then many changes have oc- 
curred in the industry, namely 
improved game technology and 
graphics. 

One aspect that has not 
changed over the years is the 
public's fascination with video 


games. What was once enjoy- 
ment for kids only is now expe- 
rienced by all ages. Each of this 
month's offerings pay tribute to 
the past in theme; all were suc- 
cessful at AMOA Expo '94. 


Primal Rage 
Theme: Atari has been ab- 
sent from the video game scene 
for well over a year, recently re- 
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turning with anew name, Time 
Warner Interactive. The first 
new releases show outstanding 
quality, with Primal Rage as my 
favorite. The overused, yet pop- 
ular theme of fighting has a 
new twist. 

Seven dinosaurs can be cho- 
sen to do battle in various cli- 
mates and terrains. The game's 
attract mode presents the 





America's first great sports car is honored in Bally's pinball, 
Corvette. 


game scenario: in the near fu- 
ture, Earth collides with an as- 
teroid and changes dramatical- 
ly. The continents shift, cities 
collapse, and survivors are 
forced to live as cavemen. 

The biggest change comes 
when the Draconians, a race of 
mythical dinosaurs, are born 
into the world to rule the seven 
continents. The player chooses 
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American Sammy brings back the track 
ball controller and the fun of bowling 
with Krazy Bowl. 


a ruler and engages in (lateral 
fighting game-style) battle with 
six other creatures on this New 
Erth. A final endurance/con- 
quer stage awaits the player at 
the end of the game. 

Graphics: The best displays 
of screen graphics are hard to 
describe. Primal Rage's visuals 
are so good that it is nearly im- 
possible to understand how it 
looks if you haven't seen it. 
Backgrounds are all digitized, 
with a painted quality. 

Scenes include a jungle, cave 
hollows, and a frozen cliff. The 
most beautiful scene involves a 
Greek temple on a sand beach 
viewed during sunrise. The 
most detailed background 
award goes to the city ruins 
that depict crippled skyscrap- 
ers and a grounded ocean liner. 

The characters themselves 
are digitized from stop-motion 
animated clay models, much 
like King Kong in the old 
movies. This makes them ap- 
pear 3-D on the screen, with 
natural movements. Blood and 
gore are plentiful, but can be 
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shut off with a dipswitch. The ti- 
tle screen looks like it is right 
out of the movie "Jurassic 
Park," and the attract mode it- 
self is interesting enough to 
watch. Finally, the inclusion of 
all necessary details such as 
spectators, shadows, and vio- 
lent reactions to special attacks 
indicate the amount of work 
put into this game. 

Controls: Primal Rage is 
available in a dedicated two- 
player cabinet, or a larger 
deluxe showcase model with 
better speakers and more 
room for the controls. The joy- 
stick allows right and left move- 
ment, crouching and jumping, 
and defense from attacks when 
the proper direction is used. 

Four buttons are utilized-- 
two high attack and two low at- 
tack. The first of each set deliv- 
ers a minor damage rapid 
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attack; the second is a slower 
fierce blow. Pressing both but- 
tons on each set causes a power 
attack for maximum damage. 
This game has the most moves 
of any fighting game; fewer but- 
tons and the simplicity of their 
use allow smooth execution of 
moves. 


"Krazy Bowl 
conveys the feeling 
oymc)lanle)(cmmlalalerecyaye 


aUlamlamcmalanicmeys 
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games.” 


Game Play: Sauron, Talon, 
Armadon, Chaos, Vertigo, Bliz- 
zard, and Diablo each control a 
continent of New Erth. The 
player must choose a creature 
and win two of three matches 
against each opponent until all 
areas are dominated. Then a fi- 
nal conquer stage in a dinosaur 
graveyard takes place, with no 
rest between opponents. 

A player power gauge is dis- 
played in the form of a heart 
and vein. When damaged, the 
vein slowly drains of blood and 
the heart beats faster until ex- 
ploding in a bloody mess. At 
this point the enemy has a few 
seconds to execute a finishing 
move. Special moves are a big 
plus, from the hypnotic stare of 
Vertigo to the spike-throwing of 
Armadon. 

Hidden features abound, in- 
cluding a dino volleyball match 
accessed by certain control 
combos. Even background 
spectators get into the action, 
as human worshipers move be- 
tween the creatures. If players 
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can accept the unusual di- 
nosaur fighting theme, this 
game will be the next Mortal 
Kombat. 


Krazy Bowl 
Theme: American 
Sammy's newest kit 


brings back two old fa- 
vorites, bowling and the 
track ball controller. 
Bowling themes are 
scarce in video, due to 
some low collections in 
the past. I fail to see 
why this is so since 
these games are sim- 
ple, fun, and have a nos- 
talgic feel. 

Here the player is 
treated to good bowling 
simulation and charac- 
ters with personality 
and humor. Ten frames 
are played per game, Regula- 
tion or Sweeper. Regulation fol- 
lows the same rules as real 
bowling; Sweeper varies the 
pin configuration each frame 
for more skilled challengers. 
League bowlers and other char- 
acters react on the screen 
when good and bad shots are 
taken. Even the pins have per- 
sonality. 

Graphics: The screen is di- 
vided into three parts: a long, 
top view of the lane in use; a 
score sheet; and a close-up of 
the pins and character reac- 
tions afterwards. 

The graphics are simple 
enough to convey the idea, but 
detailed enough to be believ- 
able. The lane floor has a nice 
wood finish, and the ball 
changes color for each succes- 
sive player. Pins will sometimes 
explode or burn on the close-up 
screen when hit, and game 
characters often get knocked 
on the head or kissed on the 
cheek, depending on the result 
of the frame. Graphics seem to 
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make all the difference in cur- 
rent games; I hope Krazy Bowl 
is noticed because its graphics 
suit it just fine. 

Controls: The track ball has 
returned! Realistically colored, 





The King of Fighters '94 by SNK combines characters from 
other fighters with a host of new ones. 


like a striped bowling ball, it 
controls the speed and move- 
ment of the ball on-screen. The 
only other controls are the 
right and left hook buttons that 
determine the amount of curve 
for the ball once it is rolled. 

Game Play: Krazy Bowl con- 
veys the feeling of simple, inno- 
cent fun in a time of complex, 
aggressive games. It seems to 
fit well in bar locations, as well 
as restaurants, bingo halls, and 
bowling centers, rather than in 
large arcades. The game does 
end after 10 frames, with only a 
high score table to reward the 
player. The fun comes in the 
limited play for a final score, 
not in game progression. 

Up to four people can join in 
for further realism. The game 
also serves as a cheap way to 
learn the rules of bowling for 
first-timers. If anything, Sam- 
my has successfully captured 
the bowling experience in a kit. 


The King of Fighters '94 
Theme: SNK's Neo-Geo sys- 
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tem is the source of the most 
fighting games, created by SNK 
and other companies. The King 
of Fighters features two new 
ideas in fighting games: com- 
bining characters from several 
former games and us- 
ing the "team battle sys- 
tem." Favorite warriors 
from previous games-- 
Fatal Fury, Art of Fight- 
ing, and World Heroes-- 
have been thrown in 
with many new charac- 
ters to form eight teams 
of three people each. 
Although 24 characters 
are present, the player 
chooses only one of 
eight teams. Once the 
nationality is chosen, 
the computer allows a 
decision as to which 
fighter is played first, 
second, or third. 

The interesting aspect of the 
team battle system is that two 
of three rounds must be won to 
progress, but all fighters have 
an opportunity to participate. If 
the first round is lost by the 
player, the second round com- 
mences with the next choice of 
fighter. In this manner the 
teams battle in various locales, 
including inside a bar, near a 
junkyard, and deep within a 
jungle. 

Graphics: The SNK look has 
been enhanced to 200 megs, 
which allows deeper colors for 
believable texture, more move- 
ment of background charac- 
ters, and extra animation. | 
think this game has the best 
scenery yet from SNK, includ- 
ing minute details that aren't 
necessary but show the amount 
of work invested in the game. 
Other than Samurai Shodown 
2, King of Fighters has the most 
impressive graphics in a fight- 
ing kit. 

Controls: All four Neo-Geo 
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buttons are used: A causes a 
rapid jab, B performs a fast 
kick, C allows a slower punch, 
and D releases a power kick. As 
always, combinations can be 
used to launch special energy 
attacks, even ones used by 
characters from _ previous 
games. The joystick once again 
manipulates a fighter's move- 
ments (forward, reverse, 
crouch, and jump). 


mlal-n(@e) al{-1 5 1-)Bel-[0,.G 
glass artis a history 
lesson in itself; the DCS 
sound system perfectly 


mimics a revving 
sale llateeclalemnelacsealiale 
tires." 


Game Play: Players who en- 
joyed past SNK fighting games 
will probably like this one the 
most since the borrowed char- 
acters still have the same attire 
and moves as in the original 
games. 

Once credits are given, the 
player moves to the team selec- 
tion screen. Then a fighting or- 
der and locale are chosen. One 
of the interesting details is see- 
ing the other two team mem- 
bers in the background during 





the fight, urging you to win. 

If half of your energy meter is 
left when you defeat the first 
opponent, your second oppo- 
nent comes out with full energy 
ready to finish you off. The win- 
ner's final decisive move caus- 
es the action to go into slow mo- 
tion and the screen slowly 
whites out, which enhances the 
dramatic impact. 

Judging by the team battle 
system designation, this is the 
first of many character pairings 
to come. Combining fighters 
from three or more games is a 
great idea, although SNK may 
be the only company with 
enough kits to accomplish this. 

Corvette 

Theme: Bally's latest pin ac- 
complishes two things, other 
than a great playing experi- 
ence: it pays homage to an 
American legend (the first 
great American sports car) and 
starts a possible new trend in 
pinball themes. 

Corvette is the title and trib- 
ute of this game, as one look at 
the backglass and playfield will 
attest. The player's goal is to 
collect 10 different models of 
the car from the last 40 years, 
each won by competing on sev- 
eral international race tracks. 
Other goals include testing the 
skid pad, setting the world 
speed record, and building an 
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LT5 engine part-by-part. 

Features: The observer will 
notice that the body of the 
game is more narrow than oth- 
er pins, which enhances the ap- 
pearance of the field. The back- 
glass art is a history lesson in 
itself, and the dot-matrix 
screen below it displays amber- 
colored animation. 

The DC8 sound system per- 
fectly mimics a revving engine 
and screeching tires, as well as 
upbeat tunes during play. A 
long dragstrip with two hot 
wheel-sized cars side by side 
can be found on the right side of 
the field. 

The player's car, a 1963 
Grand Sport, can accelerate 
ahead of the game's 1994 SRl 
by hitting lit targets with the 
ball. The most eye-catching fea- 
ture of the field is the large en- 
gine sitting atop aramp in the 
rear. 

The ball can go into the cen- 
ter of the engine, where it is 
buffeted within by the right and 
left flipper buttons. Chrome 
sidepipes and numerous 
Corvette model drawings also 
adorn the field, completing the 
tribute to Chevrolet's most- 
loved car. 

Game Play: As mentioned 
before, this pin plays like a nos- 
talgic experience. Also, the 
look of the game seems more 
suited to a Corvette showroom. 
Figuring out game play for a 
theme of this sort is easy: 
choose the best ways to show off 
the good qualities of the car. 

The dragstrip represents 
speed, the rocking engine dis- 
plays quality mechanics, and 
the model collection shows the 
long history of the car. Future 
themes could honor other great 
vehicles, such as Porsche, Fer- 
rari, or Lamborghini. I think the 
tribute theme is a great idea 
and I hope it continues.A 
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Sega has taken the 
issue of ticket tender 
to another level with 
its debut of Tickee 
Tickats, afamily game 
that is colorful and 
cute. 

The player's job is to 
save the main charac- 
ter, Tickee Tickats, 
from the clutches of 
Bad Harry the Spider 
and his band of 
naughty friends. 

Either one or two 
people may play the 
game at the same time, 
and the game is pre- 
sented in a non-violent 
manner making it suit- 
able for younger play- 
ers. 

Operators have total 
control over the aver- 
age number of tickets 
issued per credit. 
Game times are ad- 
justable between 15 
and 45 seconds per 
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credit. 

Tickee Tickats 
comes in a bright at- 
tractive cabinet with a 
red strobing police 
light and rich sounds 
that spring to life dur- 
ing jackpot payouts. 

The game has large 
ticket bays, easy ac- 
cess to controls, com- 
prehensive test and 
setup features, anda 
complete account of 
coin input, usage, and 
ticket output. A mini 
jackpot system also 
generates player an- 
ticipation and added 
excitement. 

For more informa- 
tion, or distributor re- 
ferral, contact Sega 
Enterprises Inc., 275 
Shoreline Drive, Suite 
201, Redwood City, CA 
94065; (415)802-3100; 
FAX (415) 802-3120. 


Bromley has re- 
leased the redemption 
game Turf Champ, a 
fast-paced horse rac- 
ing game that is 
framed in a colorful 
graphic design. 

Players can insert 
up to seven coins, and 
are able to select one 
of seven horses for the 
race. Up to 1,000 tick- 
ets can be received. 

Game features in- 
clude an automatic 
ticket count on the dis- 
play board, easy ticket 
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adjustment, a low tick- 
et light indicator, BSP 
quality stereo sound, 
state-of-the-art elec- 
tronics, and 100 per- 
cent plywood tongue- 
in-groove cabinet. 

The game measures 
22 1/8" wide x 57 1/4" 
high x 47" long. 

For more informa- 
tion, or distributor re- 
ferral, contact Bromley 
Inc., 3231 W. Victoria 
St., Chicago IL 60659; 
(312) 267-6030; FAX 
(312) 509-9508. 
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Coastal Amuse- 
ments is debuting its 
new and unique roll 
down game, Speedball 
Rally. 

In Speedball Rally 
players must roll as 
many balls as possible 
into a spinning wheel 
in order to complete a 
100-mile journey be- 
fore the time of 60 sec- 
onds elapses. 

The game demands 
that players race 
against the clock, not 
allowing them to occu- 
py the game indefinite- 
ly. This makes the 
game unlike other 
products. 

Grand Prix race 
sounds accompany the 
fast paced action, and 
as the player races to 
the game's finish line 
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the wheel changes 
gears and increases 
speed. Players com- 
pleting the journey are 
awarded bonus tickets 
based on the seconds 
remaining. 

Game features in- 
clude a mechanical 
clock odometer and 
runway lights posi- 
tioned vertically down 
the playfield. Multiple 
games can also be 
linked to an optional 
progressive jackpot 
display. 

For more informa- 
tion, or distributor re- 
ferral, contact Coastal 
Amusements, 601 
Prospect St., Lake- 
wood, NJ 08701; (908) 
905-6662; FAX (908) 
905-6815. 
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Time Warner Inter- 
active/Atari premieres 
a new form of enter- 
tainment with COPS, 
an interactive simula- 
tion of the popular TV 
show. 

The game is a one- 
player sit-down, which 
features a 33-inch 
monitor, realistic po- 
lice car seat, official 
looking handgun, and 
feedback steering. 
Digital sound effects 
and music are maxi- 
mized by high-quality 
Bose speakers. 

A one-year warranty 
on parts comes with 
the Sony laser disc 
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Speedball Rally COPS 


player. Update discs 
will be available. 

Additional operator 
benefits include a tick- 
et redemption option. 
COPS has a built-in 
plate ready for stan- 
dard ticket dispensers, 
and operators can ad- 
just the number of 
tickets based on score 
thresholds. 

For more informa- 
tion, or distributor re- 
ferral, contact Time 
Warner 
Interactive/Atari, 675 
Sycamore Drive, Milpi- 
tas, CA 95035; (408) 
434-3700; FAX (408) 
434-3776. 
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International Laser kids from age three to 
Productions an- 13 plus. 
nounces the release of Kids Mini Kwiz is 
Kids Prize Kwiz, anew also currently avail- 
dimension in chil- able. Intended for 
dren's entertainment. leisure centers with 
The totally interac- redemption counters, 
tive game is education- Kids Mini Kwiz mea- 
al and dispenses a sures 6.5 feet andisa Benchmark Enter- art sound and music, 
prize every play. Multi-  smallerticket dispens- t#inment's Golden full bookkeeping and 
ple choice question ing version of Kids Goose, a skill redemp- diagnostics, an all ply- 
combinations total Price Kwic: tion game for all age wood cabinet, and 
2,800, and new ques- For more informa- groups, is now avail- front view glass that 
tion programs are tion, or distributor re- able. . eliminates the need for 
available utilizing CD ferral, contact Interna- The game is opera- a step stool. 
ROM technology. Honal Laser tor-adjustable and lo- For more informa- 
Featuring voice over | Productions Inc., 2166 cation-tested, with ei- tion, or distributor re- 
and colored pictures of | S. Mannheim Road, ther token or ticket ferral, contact Bench- 
the answers, Kid Prize Des Plaines, IL 60018; redemption options. mark Entertainment, 
Kwizisrecommended | (703) 803-0400; FAX Dual coin chutes in- 2071 N. Dixie Highway, 
at a 50 cent vend for (708) 803-2910. crease game strategy. | Pompano Beach, PL. 


Other included fea- 33060; (305) 781-8080; 
tures are state-of-the- FAX (305) 781-7900. 
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The Whip 





The Weenie Ride Co. 
has a blast from the 
past for FECs around 
the country. It's The 
Whip. 

A kiddie ride that 
borrows from one of 
the classic amusement 
rides of years past, The 
Whip nevertheless ac- 
commodates the size 
requirements of FECs 
with limited space. The 
ride can occupy as lit- 
tle as 160 square feet. 

The Whip is also ide- 
al for indoor malls and 
outdoor arcades. It has 
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a capacity of six to 
eight cars that carry 
up to two people each. 
Custom colors, a 
one-year warranty, 
and special lease plans © 
are available on this 


easy-to-set-up, vari- 
able-speed attraction. 
For more informa- 
tion, or distributor re- 
ferral, contact The 
Weenie Ride Co., 409 


N. Warwick Ave., Balti- | 


more, MD 21223; (410) 
233-2600; FAX (410) 
233-2602. 








Meltec unveils Cave- 
mania, a ball roll re- 
demption game witha 
stone age theme. 

Players try to time 


the release of balls in 


order to stop the 
game's spinning 


| wheels. The big ticket 


payoff comes when this 
happens three times in 
a row. 

Simple to play and 
easy to maintain, 
Cavemania is well 
suited for all family 
centers. 

Features include 
digital sound and 


_ voice, a Deltronic tick- 


et dispenser, modulat- 
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ed infrared scoring, 
multiball reservoir, 
and insta-lock wheel 
design. The game is 
fully operator- ad- 
justable and can be 
linked to Meltec's pro- 
gressive Super Ticket 
Bonus Display. 

The games is 48" 
long (72" with the seat), 
23 1/2" wide, and 52" 
high. 

For more informa- 
tion, or distributor re- 
ferral, contact Meltec 
Inc., 15425 S. W. 
Beaverton Creek Ct., 
Beaverton, OR 97006; 
(800) 356-4777; FAX 
(503) 643-8312. 
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Doyle has gone 
Western with the addi- 
tion of six theme 
games that include all 
new graphics and 
sound to suit their 
mode. 

The games are Wolf 
Hunt, Li'l Western Hat 
Dunk, Rattlesnake 
Round Up, Bandit 
Shootout, Condor At- 
tack, and Western Hat 
Dunk. Also being in- 
troduced is Pop Goes 
the Weasel, the game 
family's newest addi- 
tion. All the games are 
UL listed. 


Pop Goes the Weasel, 


where players throw 
plastic balls at moving 
weasels, comes with 
Doyle's newest graph- 
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Doyle's new Western games 
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ics, sound, and stan- 
dard universal CPU 
board. The game mea- 
sures 80" high x 34" 
wide x 84’ long. 

In Wolf Hunt, players 
try to knock over as 
many rotating wolves 
in the allotted time as 
they can. The game 
measures 80" high x 
34" wide x 84" long. It 
includes western 
theme digital sounds, 
dynamic graphics, and 
universal parts. 

Two players com- 
pete against the clock 
in Li'l Western Hat 
Dunk, using minibas- 
ketballs. The game 
measures 80" high x 
51" wide x 74° long. 

Players are chal- 





lenged to knock over 
three rows of snake 
targets in Rattlesnake 
Round Up. If done be- 
fore the time is up, the 
targets automatically 
reset. The game mea- 
sures 86" high x 34" 
wide x 109" long. 

Screeching condors 
are the targets in Con- 
dor Attack, which is 
also equipped with a 
new jackpot feature. 
Game dimensions are 
86" high x 34' wide x 
109" long. 

Bandit Shootout 
gives players a chance 
to see how many mov- 
ing villains they can 
knock over in their 
quest for the jackpot. 
Features include a uni- 
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versal CPU board. The 
game measures 86" 


_ high x 34" wide x 109" 


long. 

Western Hat Dunk is 
a takeoff of the Hoop- 
shot Rally basketball 
game with a Western 
flavor. A jackpot fea- 
ture, along with west- 
ern sounds, is includ- 
ed. Game dimensions 
are 84" high x 54' wide 
x 108" long. 

For more informa- 
tion, or distributor re- 
ferral, contact Doyle & 
Assoc., P.O. Box 49467, 
Sarasota, FL 34230- 
6467; (813) 366-3735; 
FAX (813) 366-5197. 
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The Great 1000 Mile Rally Catch-N-Win 
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Kaneko's new game, 
The Great 1000 Mile 
Rally, is a fast paced, 
heart-pounding, dri- 
ving experience. 

All players have to 
do is beat each course 
record of 60 seconds in 
order to continue play, 
working their way up 
to increasingly difficult 
racing tracks. 

However, to give a 
course another go, 
players can deposit an- 
other coin or token 
within 10 seconds to 
try again. Players are 
also offered the option 
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of choosing from 12 
classic cars in which to 
conquer the 12 chal- 
lenging tracks. 

The Great 1000 Mile 
Rally is part of the 
Kaneko System board 
line, and all that is re- 
quired is the subboard 
to operate current and 
future games. 

For more informa- 
tion, or distributor re- 
ferral, contact Chugai 
Boyeki (America) 
Corp./Kaneko, 55 Mall 
Drive, Commack, NY 
11725; (516) 864-9700; 
FAX (516) 864-9710. 





Xytek debuts Catch- 
N-Win, the first in a 
new line of Vendgame 
machines combining 
the fun of game play- 
ing with the value of 
receiving vended 
goods. 

The play is similar to 
Pachinko, with players 
attempting to drop 
plastic balls through a 
maze of pins while si- 
multaneously moving 
the catcher back and 
forth to try and catch 
them. While at least 
one gumball is vended 
every play, the more 
caught balls equates to 
more gumballs. 

Catch-N-Win, which 
is fun for people of all 
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ages, has been er- 
gonomically designed 
for children between 
four and 12. The game 
also offers a wide se- 
lection of option set- 
tings to maximize prof- 
itability in different 
locations. They in- 
clude: price per play, 
vend type, attract 
mode, maximum win, 
number of catches per 
vend, and difficulty 
level. 

For more informa- 
tion, or distributor re- 
ferral, contact Xytek, 
P.O. Box 518, 5033 In- 
dustrial Road, Wall, NJ 
07719; (908) 919-7878; 
FAX (908) 919-7880. 
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Quick Silver Devel- 
opment presents two 
new redemption 
games, City Cats and 
Hollywood Stars. 

City Cats, a familiar 
roll down game with 
cute non-violent char- 
acters, a humorous 
story line, and attrac- 
tive themed graphics, 
satisfies the need for 
an increasing kiddie 
game market. 
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The game is avail- 
able with capsule vend 


_ for non-redemption lo- 


cations, and facilitates 
adjustable scoring and 
payout. An exclusive 


_ feature is the City Cats 
| pop-up award signal. 


Game dimensions 


_ are 72" high x 25.5" 
| wide x 64.5" long. 


With Hollywood 
Stars, Quick Silver has 
captured the image of 


Hollywood Stars, City Cats 


legends Elvis Presley 
and Marilyn Monroe in 
a theme game. Players 
shoot for the stars as 


_ their coins or tokens 


pass through the fig- 
ures’ dancing legs. 
Hollywood Stars is 
operator-adjustable, 
available with capsule 
vend, and comes ina 
plywood cabinet. Pay- 
out ranges from zero 


— to 250 tickets, and each 


game comes witha 
free decal kit. 

The game's dimen- 
sion are 62" high x 24" 
wide x 45.25" long. 

For more informa- 
tion, or distributor re- 
ferral, contact Quick 
Silver Development 
Co. Inc., 620 San Lean- 
dro, CA 94577; (510) 
895-9699; FAX (510) 
895-9747. 
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Jaleco presents Al- 
ley Cats with a promise 
of more "fur-flying ex- 
citement’ than ever 
before. 

The goal of this roll- 
up redemption game: 
try to knock over all 12 
target cats which are 
arranged in three rows 
at the end of the ramp. 

Alley Cats features 
adjustable payouts. 
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The game's dimen- 
sions are 2.43' wide, 
6.6 high, and an ad- 
justable length of 13.06' 
or 103. 

For more informa- 
tion, or distributor re- 
ferral, contact Jaleco 
USA Inc., 685 Chad- 
dick Drive, Wheeling, 
IL 60090; (708) 215-1811; 
FAX (708) 215-2642. 


Skee Ball Lightning 





Skee-Ball intro- 
duces Skee Ball Light- 
ning, the next genera- 
tion of redemption 
roll-up games. 

Skee Ball Lightning 
has an exciting new 
look, great sound, 
unique play features, 
and many operational 
upgrades. 

New features in- 
clude a tri-color dot 
matrix display which 
adds graphics and 
messaging to the game 
play experience. The 
game's sound package 
is complete with thun- 
der and space-age 
sound effects. 

“Double Flash," an 
optional game play 
feature, adds an excit- 
ing new dimension by 
providing players with 
a unique challenge. A 
series of six LED lights 
and one lightning bolt 
LED pattern are 
imbedded into the bot- 
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tom of the target 
board. The six smaller 
lights flash inward un- 
til the center lightning 
bolt is lit and continue 
to chase inward while 
the game is in play. If 
the ball crosses the 
plane while the center 
lightning bolt is lit, the 
player's score for that 
ball automatically dou- 
bles. 

Operational up- 
grades include a single 
ball system which al- 
lows the game to oper- 
ate with as little as one 
ball. This feature elimi- 
nates the down time 
caused when the alley 
has fewer than nine 
balls. 

For more informa- 
tion, or distributor 
referal, contact Skee- 
Ball Inc., 121 Liberty 
Lane, Chalfont, PA; 
(215) 997-8900; FAX 
(215) 997-8982. 
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WHAT'S NEW 


Maverick 


Sega Pinball an- 
nounces the release of 
the pinball game, Mav- 
erick, which being pro- 
duced in conjunction 
with this year's hit 
movie of the same 
name. 

It's based on a four C 
theme: cards, cowboys, 
country music, anda 
classic title. 

Maverick's trump 
card is the new high- 
definition, high-quality 
wide 6 1/4" x 16 1/4" 
screen display, which 
is 75 percent larger 
than most current 
screens. HDHQ isa 
player-visible, techno- 
logical breakthrough. 
Game sound is provid- 
ed by the BSMT 2000, 


PLAY METER 





and the sound track in- 
cludes Clint Black's "A 
Good Run of Bad 
Luck." 

Seventeen card 
drop targets are 
spread out on four 
banks, and the player's 
goal is to knock down 
the targets which con- 
stitute Bret Maverick's 
hand. Multiball is facil- 
itated through the use 
of anew mechanical 
device, the Lauren 
Bell's Riverboat Pad- 
dle Wheel. 

For more informa- 
tion, or distributor re- 
ferral, contact Sega 
Pinball Inc., 1990 Jan- 
ice Ave., Melrose Park, 
IL 60160; (708) 345-7700; 
FAX (708) 345-7718. 


M-4 Motion theater 


Adventure Quest 
Ltd. introduces the M-4 
Personal Motion The- 
atre. This compact, 
portable, two-passen- 
ger motion simulator 
offers full 360 degree 
rotation to create real- 
istic flight and motion 
sensations. 

The theater features 
the latest laser disc 
technology, digital au- 
dio, and a large 50" 
viewing screen. The 
device requires low 
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power, and no hy- 
draulics, so operation 
is smooth and quiet. 

The M-4 measures 
6'8" high x 4'6" wide x 
11'7' long, and weighs 
1800 lbs. It requires a 
single 110 volt AC, 20 
amp circuit. 

For more informa- 
tion, contact Adven- 
ture Quest Ltd., 2220 E. 
Main Ave., West Fargo, 
ND 58078; (701) 277- 
1332; FAX (701) 277- 
0358. 
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Lazer-Tron intro- 
duces four new games, 
including Pogger, The 
Flintstones Bedrock 
Games, Super Bank-It 
IT, and Pirate's Gold. 

Pogger is a unique, 
four-player rotary 
merchandiser that al- 
lows players to win 
Pogs, milkcaps, slam- 
mers and kinis. Pogs 
are collectible printed 
caps with which chil- 
dren and parents alike 
can play asimple, 
highly entertaining 
game. 

Lazer-Tron has 
signed up with the 
World Pog Federation, 
leading designer, man- 
ufacturer, and promot- 
er of Pogs, to bring 
these products to op- 
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erators. 

In the Flintstones 
Bedrock Games, play- 
ers can increase the 
speed which Fred and 
Barney ascend the 
board by the swiftness 
and accuracy of their 
ball tosses. To increase 
the competition, play- 
ers can make the other 
player move backward 
by tossing balls into the 
middle bucket. 

The game features 
include color recogni- 
tion technology, ad- 
justable play, UL list- 
ing, and the potential 
to link games for two, 
four, six, or more play- 
ers. Dimensions are 
43" wide x 72" deep x 
87" high. 

Super Bank-It II of- 


fers players three ways 
to win: each basket 
wins tickets, all coins 
that push over the 
edge win tickets, and 
making shots in each 
of the three baskets 
can bring thousands of 
tickets. The player that 
lights the last basket 
wins the progressive 
jackpot. 

The game comes in 
a laminated plywood 
cabinet with coin and 
ticket meters, is fully 
operator-adjustable, 
and equipped with a 
tilt alarm. Conversion 


| kits are available. The 
_ games dimensions are 
_ 26" wide x 36" long x 


73 high. 
Players must use 
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Four new games from Lazer-Tron 


WATCHED 


‘Ort pwi? 


their skill in Pirate's 
Gold to guide their 
coins through the pins 
into target holes. The 
reward for hitting the 
target in this fast- 
paced coin drop game 
are tickets, including 
the jackpot if all six are 
hit. However, the game 
features a play-until- 
you-win format. 
Pirate's Gold is UL 
listed and fully opera- 
tor-adjustable. It mea- 


| sures 25.25" wide x 22" 


long x 61" high. 
For more informa- 


_ tion, or distributor re- 
_ ferral, contact Lazer- 
| Tron, 4430 Willow 

' Road, Pleasanton, CA 


| 


94588; (510) 460-0873; 


FAX (510) 460-0365. 
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JCM introduces two 
new bill validators, 
both of which are de- 
signed exclusively for 


amusement, gaming, 
and lottery applica- 
tions. 

The company is also 
debuting its DBC-30 
high speed Portable 
Bill Counter. 

JCM's two Black 


Stallion Series DBA-0O1 
and DBA-02 bill valida- 
tors offer long life, con- 
sistent performance, a 
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socketed software chip, 
easy access to the bill 
path, and an anti-pull 
back cheat device. 

The DBA-01 will ac- 
cept only U.S. $1 bills 
face up either direc- 
tion. The DBA-02 will 
take both $1 and $5 
bills. 

Accessories’ avail- 
able include DC power 
harness, mounting kit 
hardware, label mount- 
ing plates and bezels, a 
12VDC power supply, 


and an AC power har- 
ness. 

The DBC-30 | bill 
counter offers con- 
tinuous or presettable 
batch-feed modes, au- 
tomatic restarting, and 
an error code display. 

While it weighs only 
14.3 pounds and in- 
cludes a carrying han- 
dle, making it truly 
portable, the DBC-30 
can count aS Many as 
100 bills in eight sec- 
onds. 
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It has a hopper 
stacker capacity of 250 
bills, and an LED dis- 
play providing count 
information. The 
counter's dimensions 
are 10.83" wide x 6.10" 
deep x 9.65" high. 

For more informa- 
tion, contact JCM, 3940 
E. Craig Road, Suite 
101, North Las Vegas, 
NV 89031; (702) 651- 
0000; FAX (702) 651- 
0003. 
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Video game cabinet 





Big Electronics has 
created a new JAM- 


MA-compatible sit- 
down video game cabi- 
net. 

The 50° cabinet fea- 
tures a stereo 50-inch 
Hitachi projector TV 
with two remotes and 
on-screen picture and 
sound adjustments. A 
full JAMMA wiring har- 
ness with extra-long 
leads for the driving 
controls and gold-plat- 
ed, heavily shielded au- 
dio and video cables 
are included. 

An RGB to NTSC 
converter board is also 
included. The unit also 
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has a 15 amp power 
Supply. 

Constructed entirely 
of Formica on 3/4" ply- 
wood, the cabinet sep- 
arates into manage- 
able pieces in order to 
fit through standard 
doorways. The monitor 
is covered by a full 
tempered plate glass 
cover, and the elec- 
tronics are accessible 
through a hinged door. 

For more informa- 
tion, contact Big Elec- 
tronics Inc.., 8222 
Jamestown Drive, 
Suite 122, Austin, TX 
78758; (512) 719-4361; 
FAX (512) 835-2506. 
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Peninsula Vending 
has licensed charac- 
ters from the hit TV se- 
ries Samurai Syber- 
Squad to be added to 
its exciting line of pris- 
matic stickers. 

The new sticker line 
will join classics like 
Disney, Hanna _ Bar- 
bera, Looney Tunes, 
and Star Trek, as well 
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as sports groups from 
MLB, NHL, NFL, soccer, 
and the World Wrest- 
ling Federation. 

For more informa- 
tion, contact Peninsula 
Vending, 3801-C Char- 
ter Park Court, San 
Jose, CA 95136; (408) 
978-3588 or (800) 266- 
3589; FAX (408) 978- 
9694. 
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Flat Flex-A-Lite 


The P & H Company 


presents Flat Flex-A- | 


Lite, the newest addi- 
tion to its line of deco- 
rative outdoor and 
indoor lightning. 

Flex-A-Lite is a par- 
allel arrangement of 
bulbs spaced 1" apart 
and sealed in solid, 
flexible weather, and 
wearproof PVC-1/2" 
cylinder, 3/8" cylinder, 
or new flat strip design. 

The non-neon UL ap- 
proved decorative 
lighting is featured on 
Bob's Space Raders 
Sidewinder game and 
over 70 other models 
made by various manu- 
facturers throughout 
the coin-op amuse- 
ment industry. 


Unlike neon, the 
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lighting will not 
with the loss of one. 
bulb, and sections can | 


be easily replaced. 


With an approxi-| 
mate 30,000 hours of. 


fail | 





life and availability in | 
white and eight colors, | 
Flex-A-Lite is ideal illu- | 


mination and game. 


self-attraction. 
Flat Flex-A-Lite has 
pre-drilled holes 





which simplify product | 
installation in indoor | 
and outdoor applica- 


tions. 
For more informa- 


tion, contact P & H | 
2880 | 
N.E. 7th Ave., Pompano | 


Company Inc., 


Beach, FL 33064; (800) 
468-8673 or (305) 946- 


0420; FAX (305) 946-_ 


0433. 
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A new manual coin 
acceptor from Imonex 


_ processes coins with- 


out moving parts to re- 
duce jams and other 
sources of downtime. 
The acceptor is free 
of rockers, cradles, and 
electronics, and great- 
ly enhances the accep- 
tance rate for damaged 
coins. Constructed of 
rugged ABS material, 
the unit is also engi- 
neered to resist van- 


_dalism and _ provide 


long-term service even 
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in high-volume loca- 
tions. 

Designed for easy 
and quick retrofit in- 
Stallation and _ fully 
adaptable to a wide 
range of equipment, 
the acceptor repre- 
sents Imonex's entry 
into the video market. 

For more informa- 
tion, contact Imonex 
Marketing Dept., P.O. 
Box 519, Katy, TX 77494; 
(800) 446-2719; FAX 
(713) 391-4239. 


DECEMBER 1994 


WHAT'S NEW 


Fo) ame aiigelcmelelel as 





Coin Controls is in- 
troducing two new new 
doors, a Dollar Bill Val- 
idator door and the All- 
In-One Door, as well as 
the CTD 100 ticket dis- 
penser, an upgrade of 
the popular CTD 10. 

The Dollar Bill Val- 
idator door is the 
newest in the compa- 
ny's Double Frame Mini 
Door line. It includes 
separate cash and coin 
validation doors. 

Manufactured to fit 
the majority of bill ac- 
ceptors on the market, 
the product is being of- 
fered as a complete 
package or as a retrofit 
kit. Features include 
extra deep security 
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channels on the frame 
and an optional steel 
locking bar to protect 
against theft and van- 
dalism. 

Designed for high 
security, the All-In-One 
Door features easy ac- 
cess to coin validation, 
cash box, and ticket 
dispenser. There is 
also a separate lock in- 
side the door on a high- 
capacity cash box that 
is 25 percent larger 
than existing models. 

The All-In-One Door 
was designed to fit in 
what has evolved as 
the industry standard 
aperture and complies 
with the AMOA stan- 
dardization recom- 


mendations. 

With the new up- 
grades, the new CTD 
100 dispenser will now 
dispense tickets at a 
faster rate. There is 
also a dual payout 
mode available, giving 
the option of single or 
continuous payout. In 
order to accommodate 
machines with smaller 
power supplies, the 
ticket dispenser also 
has a working current 
of just 500 mA. 

The dispenser main- 
tains the security fea- 
tures of the CTD 10, 
such as teeth to pre- 
vent intentional jam- 
ming and self-cleaning 
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optics that ensure an 
accurate counting of 
tickets. 

In the event of a jam, 
the CTD 100 facilitates 
easy access to the tick- 
ets through the remov- 
able ticket guide. The 
dispenser also features 
a standard wire har- 
ness, the ability to ad- 
just ticket size, and an 
automatic feeder but- 
ton. 

For more informa- 
tion, contact Coin Con- 
trols International, 
1850 Howard St., Elk 
Grove Village, IL 60007- 
2450; (708) 228-1810; 
FAX (708) 228-1833.4 
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agazine 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 
tion today. 

PLAY METER MAGAZINE * P.O. BOX 24970 * NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


(1) Mr.CO Ms. Name 
Street 
City 
Zip Telephone 
Signature 
Title 
Company 
[] Payment Enclosed (1) Billme 
Charge my: LJ Visa () MasterCard 
’ Card No. Card Exp. Date 
USA *Canada *Foreign 
[) New O 1yr. $60.00 $60.00 $150.00 


[) Renewal EJ 2 vr. 110.00 110.00 
O13 yrs. 150.00 *Payable in U.S. currency only 


Check One: 


() Manufacturer (} Route Operator (} Support & Supply 
() Distributor (} Arcade Operator () Technician 


() Other 


Please Specify: 








CLASSIFIED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 
complaints. 


66 @ as READERS/ REVOLUTIONARY 
Rebuild ADVERTISERS NEW PATENT TOOL! 


your old We do not knowingly accept David Pressman’s 
ads for copies or licensed PATENT IT 
KLOPP. games involving a third party. NRE YOURSELF 
We do not print prices on VOURSLL | SOFTWARE 
at the factor ¥ games currently in production. ee a Developed by Nolo Press & EDS 
MANUAL y, We encourage advertisers to in- 


cecrric (er clude their name, address, and eee Seeerstine ron owed 
> ae” phone/FAX numbers for the ee 


us S. patent application without a lawyer. 


purpose of credibility. We do Full stand-alone program. 
not accept ads from companies gc cok gail Ui a 


“ . instructions. 
who consistently advertise pro- ¢ Fully searchable version of 


David Pressman’s bestselling book, 
ducts they do not have or from Patent it Yourself. 


Fast ot a — Call For Details companies that we receive Convent teaniae, online legal 
Raul econipsente aba Resmapaescr 
CALL ($13) 855-6789 . PL AY M ETER To order or for more information: 
KLOPP INTERNATIONAL, INC. 


225 Dunbar Court — Oldsmar, FL 34677 MAGAZINE 219-256-1138 


offs 
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and accessories fast. 


HM integrated production and assembly 

M@ LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible a a 
with most High security, as well as, Panel Guard 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 
Choice of custom locks, common key 
systems or restricted key styles A High Security Padiock 
Manufacturer of a complete line of : inside Protective Shield 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 











For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 
dag (714) 373-2993 


Full Metal Jacket 
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Ss ECU RIT i ! FROM THE LEADER IN SECURITY 
: FOR COIN OPERATED EQUIPMENT 


Inexpensive, Reliable and 


Versitile Protection for ALL ® 
COIN-OPERATED MACHINES | 
SUCH AS: , 
eCurrency/Coin Changers ai 7 


eCan Vending , EIntergrated Impact Detection Alarm System 

«Snack Vending F os 

eBottled Water Vending 4 we PEAT RES: 

ePinball Games Serie 

“Jukeboxes 

«Crane Machines as af dB ¢ 

«Any many custom : 3 fa : ba Ve, BeMery Pack 
PrReEne py ereee” pees Door Contact Switches 
yplications 

application Ad Key (lO2OKA only) 

n-Site Installation 


Security Conteotio, 
Bay Contras Systems ine. 


BRW Control Systems Inc. ) 
j a Model 1020 DA 
1747 East Avenue Q, Ste. D-6, Palmdale, CA 933m Model 1020 KA 
(800) 235-6740 ¢ (805) 947-8800 ¢ (805) 947-8859 (FAX) , Model 1050 MAXIMUM 





PROFESSIONAL QUALITY 


MAXIMUM SERVICE 
Monitors 
M3400 14” Monitor Base Mount Frame Design 
M5100 19” Monitor Face Mount Frame Design 
M5900 (Euro) 25” Monitor Face Mount Frame Design 
M6300 25 ” Monitor Face Mount Frame Design 


“New Auto-Sync Circuitry” on all models! 
14” & (Euro)25” No Isolation Transformer Needed! 


Other Models Available! 


PS100 Switching Power Supply 
DC Output Voltage 
+5 volts 15 Amp 
-5 volts 1 Amp 
+]2 volts 2.5 Amp 
Dimension:6 1/2” x 5° x 2” 


Chassis (Monitors Boards) 

C1000 Upgrade Chassis Replaces * Electrohome G07 19” 
Replaces * Disco ADI 19” 

C1002 Upgrade Chassis Replaces * Hantarex MTC 9000 
C1003 Upgrade Chassis Replaces * Wells Gardner 49k Series 
C1004 Upgrade Chassis Replaces * Wells Gardner 79k Series 
C5001 Upgrade Chassis Replaces * Wells Gardner 71k Series 
*Electrohome, Hantarex, Wells Gardner are names and trademarks of 





NEw their respective corporations. * x == —" on e Phone: 800-800-3946 
; a l-. eV? al . . e Phone: 214-721-0258 
crREY TEAC 1 Year Limited Warranty eFax: 214-721-0363 





Monitor Manufacture & Milk Cap Source! 
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High Performance, Security 
and Reliability From 
Kevin Sharp Enterprises. 


Authorized Distributor of Mars Dollar-Bill Acceptors 














Mars Electronics International Mars Electronics International 


GL5 Series Bill Acceptors § VFMS5S Bill Acceptors 
> Heightened Security > Programmable 

> Superior Performance > Lighted Bezel 

> Fast Bill Transport > Buili-in Diagnostics 







ee Sharp 1-800-624-3779 


(615) 895-9099 


BIN ERE ROE Oo oT 
264 River Rock Bivd., Suite B, Murfreesboro, TN 37129 Fax: CS 5) 895-91 at 
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19" Wells-Gardner Monitor - Polished Chrome Door 
Dollar Bill Acceptor w/ Stacker - 230W Power Supply 
Printer and/or Hopper Support 
Configurable Button Panel - Wiring Harness 





CALL FOR DETAILS 





ime 5 0 Printer Interface Kits 
SUP 2k" Cherry Master Lucky Bank W17 ocerewe aamaunigad abe 
Respin Bonus Roulette Bank Bonus 
16 Lines To Play Double-Up Bonus Poker 
Center Cherry Hold Bonus 3 Types Of Double Up 
Cherry Jackpot Bonus 





Completely User Proogrammabie 
Supports Several Types Of Printers 
RE ae Ld} Time & Date Functions 


Kevin Sharp Enterprises, Inc. Mars 


264 River Rock Blvd. Electronics 
Suite B jalan al as 


Murfreesboro, IN 37129 
1-800-624-3779 Fax: (615) 895-9184 





— 7-7 ACTIONMATIC Ltp 
= Real P.O. Box 326 
Chatham, Ontario 


N7M 5K4 


TALKING VENDOR ® 
Records in 3 languages 
7-English 5- French 
Vends 

1.3" Capsules or Large Gum 
1" Items 

Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) 
Machine Size - Height 25" (63.5 cm), 
Width 8" (20.3 cm), Depth 8" (20.3 cm) 


5 - Spanish 


Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 


different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 





WANTED TO BUY 
Used 18’ Shuffleboards 


Rowe “45” 
R.P.M. 
“Bubbler” 
1015 
Look-A-Like 
1980s Pins, 
Videos 


Call 
703-764-1122 











phone 219-256-1138 
Fax 219-256-1144 

STAND ALONE 

PROGRAMMER 


( 2732 - 276080 ) $345 






Your Source for ... 
1.3" Capsules 
(Mixed Colored Tops with Clear Bottoms) 


SLAMMERS 


Filled or Empty & 


Rings in Holders 


relia MILK CAPS 


Jy 
* In-Capsule-ltems 
. | * Rings & Holders - Bulk & Assembled 
: 2.3" Round 


LOW PRICES 
Big Variety 
800-265-8363 
Actionmatic 


Clear Capsule 


Small Em Eggs 
pty Egg Both Halves Same 


6 Colours - Red, 
Blue,Green, Yellow, White, Gold 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 


coo ------------- 


Play Meter Magazine 
UPCOMING Classifed Deadlines 


--- -EARLY”--- (due to holiday seasons) 


JANUARY 


i 

i 

' 

I 

[| | Reservations and Raw Camera Ready Art for 
i Copy Reserved Ads 
Dec. 12 Dec. 19 

i 

i 

| 


Don't be left out!! 


Contact: Carol Lea 
(504) 488-7003 ® Fax: (504) 488-7083 


00 Fleur de Lis -- New Orleans, LA 70124 
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= 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day shipping — Phone for Quote. 
( ( (_) INNOVATIVE 
| iil INDUSTRIES, 


800-344-7467 


FAX (417)358-1849 


INCORPORATED 


2605 Grand Ave ® Carthage, MO 64836 
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Slate mover 
& Covering Table 


The Ultimate 

Pool Table Mover inc 
Reid Sales President 
412 Cottage St. 
Delphi, IN 46923 
317-564-4838 
1:800:925:9275 




















ORDERDIRECT 


from “The Factory’ —The Component Factory 


Now there is ONE source for all We stock JCM bill acceptors — 
your coin-op entertainment the finest; Wells-Gardner 
components — bill acceptors, monitors and a full range of 


power supplies, game boards, 
monitors and more. TCF sells 
it all —for less! 


The Component Factory carries the 
complete line of JCM Bill Acceptors. 
We are a factory authorized service 


center for your JCM products. : a 


JCM “Black Stallion” 

“It runs and runs and runs... 

For the money, nothing can catch it.” 
Low Cost $1 and $1/$5 Bill Acceptors. 


LS 
pts 1” 7 
Accel oop ONLY 


¢ Maximize Your Choice 
Wide selection of components 


© Maximize Reliability 


We sell only the best 


E 
seg Von, 





¢ Minimize Downtime 
We offer fast, competent repairs 


¢ Minimize Problems 
Buy only the best from TCF 


¢ Maximize Your Profits 


If we don’t have it, you don’t need it! 


* “The Best for Less, 
Every Day” 


Call Xaviar Bridgetti Today! 





800-517-7711 


705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 
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game boards and power supplies 
all at direct savings to you! 


TIL 


Come to TCF for service too. - 
We specialize in fast factory 
repair. We’re an authorized 
JCM service center. You'll be 
surprised at our quick 
turnaround. 
















RERT FACE UP OR DOWN 


lig 


bie Ae iat ‘ : Ar 
ee 
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INSERT BH, | 3 


LP OR Down 





Wells-Gardner and 
Other Fine Monitors 





TCF 15 Amp 
Switching 

Power Supplies - 
and Many Others! 

























Game Boards 
and Kits ~ail, 


THE COMPONENT 
FACTORY, INC. 
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CRANE MERCHANDISE 


CALL 
A.L.D. SERVICES, INC. 
1-800-77-PLUS 


— _ 
VISA 
ap 


74) | 


At Ze 
=< U4. 


Same Day Shipping 


ve SLOT MACHINES 


DAVID 


, : CHERRY MASTERS 
eAII7 o¢ & 25¢°¢ Fruit & Bars 
WITH SECURITY ) 2\ | 7a, Specializing in Bally E POKERS 


when you use.... \\e | 1000-2000 SALES & 


A-1 PRODUCTS CONVERSIONS 


Phone TOLL FREE: 1-800-849-7763 - 
one Skyline Amusement Company 


OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 All Types of Coin-Operated Games 
pr Nn mtra NRE peaer eer ere 685 N. Charlotte Ave. * Waynesboro, VA 22980 


(703) 942-3368 Fax (703) 949-5060 


“Someday you'll need us!” 


When was the last 
ate cele elel ele lame (lela 
rides at 
Great Prices? 


Krppie Rives & Mort Inc. Jet Fighter 
2739 W. 79 St. #10 


Hialeah, FL 33016 i 
1-800-676-0231 or = 
1-800-255-6559 we 
FAX (305) 558-5694 Stock Race Car 


For More Information, Prices and a List of 
Other Rides, Call Now! 


ee -Ask for David Vega- 
ores Volume Discounts ~ 


Also: Used Rides, Parts & Refurbishing oC 
The Jolly Lion 





| 


Concept 2001 
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Pinballs (used) 


ARNG scsiscticciessenicecrscdsnanenescaseeiacaatereains $1,295 
Cue Balll Wizard .......ccccccccccsccccccsccccccssscees 1,475 
BE URRTIOUGE asiiccininiscissasisstssearetasasssircariavesorse 1,295 
Gameshow ........cccccceees iicioekcivesuuipsiscacends iucaanes .- 875 
COAWAY ccmnincniiincmiicecionunmns 1,395 
AOU S seieracnasecsycamnnciiaescrmnciiardnaes 1,500 
Hurricane .............000 eid pavapueavattulseieatiindwuts 1,375 
Jurassic Park .............000 judicaniateaneusanawaetseed 1,795 
GSCUG OLE scvinicctssxntévaseneneres cicuusdusieaeen 2,100 
NU GIOSE sisssaccnsecasssainssssancscsonseass ssVabenseeneeeees 1,295 
Beal Vals nuscninnuwaknammmaaenns 1,295 
Streellishter UT scscssssssssscsssssssevscssssesscscasses 1,350 
Super Mario Bros. ........cccccccccccssssossseseeees 1,150 
OUD ETRE CON RE Biv opasiiscnsinscnesitannavanesasannavsransaninies 875 
Tales From The Crypt ..............sccccsssseees 2,050 
Terminator II .............000 iiebeuiiceiataniebauss 1,695 
The Machine........... Seseninabaeuresueeasebiie 1,150 
TOO COT GONE sissisciecsvnccssssesarsenensiatecsssanse 1,675 
TMNT Turtles ............... (kaa eamsomeiee 800 


Pinballs (new) 


Rescue 911 ............2,375 
Freddy Krueger ...... Call 
Maverick ............... Call 


MUNT EO cedcseceveadsesecek ore 
Pool Tables 


Valley Cougar ZD-4 31/2 X 7....cccssoeee $1,480 
Valley Cougar M 31/2 x 7....... iesekerveaaaes 1,425 
Cooper S12 7 scsiésmiuareiecieiinniwac 00 
Dynamo Model 37 37/2 X 7.......cccssrereeeee 1,380 


Plus 
ROWE WALL STARS. ... 





WE ARE THE BEST WAY T 


G-Loc Dlx (S/D) ....... ein cl saublentiedeapmmdutieas $3,950 
Leta HBG Or CG? sccccacecccostsanesssveidedsacsenssavs 1,795 
Lethal Enforcer IL .............cccccscccsssssscceeees 3,395 
PRAY: POM cccccosinscemneseninseiweuseunicanienecss 1,875 


Racin FOrce........ccccccccceees iidaieipasaitibs ieeaetins 2,950 
BORAGE 1D secacassasacaixciesessresansessaraveseaienesteenns 1,850 


Run & Gun single ............ccccssssrressssssssees 1,995 
DN dsissmsanieacinees iasaenseanaaeeaeaaies siveiani 975 
Stadium Cross (S/D) .........ccccccsssssssseeeeees 7,500 
RG. PIGIG scnicsterrnsicavsseonnesiansniininniomaes 3,995 
ViGlent SHOE sccsissssscsnscsccdsssevessvssesince inn LSZ5 
Virteie Pighter sccscsssssssscssocssssesenssass ideonsea 4,250 
Virtua Racing (U/R & S/D) ..........cceseees $ Call 
PPC (4: PL.) cececssesscasiaracessssansnsecvessaoenves 1,195 


Bouncing Bandit .............ccccccccssssssssscsssees 1,975 
Circus Hi Rise .............ccsee0 valiguaiiduasauavalis 2,595 
Cops 1 RObDETS ..........cccccccccsccscsscssssccsesees 2,495 
COST CATE ciseiscsecsaneesinaxirtnmnccnniaencens 3,360 
DTI De UP ccccvesssocssscessscrvecescessnecasese 3,395 
Full Court Frenzy 2 .........(MEW) ......000 $ Call 


Flintstone Kiddie Pinball...(new).......... $ Call 
Half Pint Frenzy ............ (MEW) .......00. $ Call 
Home Run Hitter .............. Leia tatpiumastit 3,750 


VCS TE Pinal ssiicseccosnescoversccvveavnicenseess 1,795 
Pop-A-Ball .......... endecesehesdsassaneasas ssssestenesess GOW 
Ribbit Racin .............. spiipaiaiasicuisaannamuanatins 5,150 
Rock n Bowl ..........ccccseeee cidkauseesuebencetninaten 3,400 
Roll For The Gold ..........(mew) ...... .. § Call 
Shoot To Win 2 Hoop. .........cccccsccssssssscseees 1,880 


Shoot To Win 1 Hoop. ............cccrsccceeeee 1,080 
Simple Simon ............ sivanniwincactlanee coneeessus 3,000 
Smart Candy Crane ........... sednisavsssesesse .- 1,895 
Skee Ball Tic Tac Toe 2 Player ............... 5,700 


Skee Ball Tic Tac Toe 3 Player ............... 6,150 
Skee Toss BC .........cc000 yeadbbactesiviaeis ey | 


eeekieceee eee 










































Z2=00 2mmna 


MACHINE 
DISTRIBUTORS 
INC. 


Ww 


2961 Drywall Drive 
Myrtle Beach, SC 29577 
(803) 626-1900 ¢ FAX 448-9899 
Ask for Royce or Ed 


Ww 


2560 Overton Crossing 
Memphis, TN 38127 
(901) 353-1000 FAX 353-1155 
Ask for Jan 


% 
3701 1-55 South 
Jackson, MS 39212 


(601) 371-1000 FAX 371-1259 
Ask for Jay 


Ww 
PEACH STATE 
COIN MACHINE EXCHANGE 
1040 Boulevard S.E. 
Atlanta, GA 30312 


(404) 622-4401 © FAX 622-7972 
Ask for Riley 






O STRETCH YOUR EQUIPMENT DOLLAR 


BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 

¢ $1/$5 Acceptance 
¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 


LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, Halo- 
gen Tape Light & Architectural Lighting. 
Direct Importers: Rope Lights, Belt Light- 
ing, 24V Tapelight, Bendable Neon-Like 
Products-Solid State & Mechanical 
chasers. Bulbs all kinds. Quick Service 
with dependable continuing interest in our 
Customers. 


ACTION 
LIGHTING, INC. 
800-248-0076 


8-LINE 
POKER 
BOARDS 
800-966-9873 


WINTER SPECIALS 


Bay Coin Distributors, inc. 
132-10 Jamaica Ave. * Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 ¢ Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
Welcome Export Customers...Se Habla Espanol 


UPRIGHTS: 


Dark Stalker (Special Price) 
Cruisin USA ¢ Killer Instinct 
Primal Rage ¢ Revolution X 

Virtua Fighting 
Neo Geo 2 and 4 Slots 
Mortal Kombat | & II 
NBA Jam | & Ile Run & Gun 
Terminator II 


KITS 


Samauri Shodown Il 
Dark Stalker (complete/update kit) 
Aliens Vs. Predators (complete/update kit) 
Great Thousand Mile Rally (kit) 
Krazy Bowl (kit) 
SNK Aero Fighters II Cartridge 
SNK King of Fighters ‘94 Cartridge 
Greatest Sluggers (kit) 
Double Eagle Golf * Neo-Geo « 
Solitaire 


Slam Master 
Time Killers 
Fighters History 
SF Il Champ 
Mortall Kombat | 
Mortal Kombat II 
NBA Jam 


Punisher 
Super SF Il System PCB 
Super SF II Turbo 


Large Selection of $50.00 PCBs 


PINBALLS 


Freddy Krueger 
Road House 
Maverick 

Corvette 

Guns & Roses 
Rescue 911 

Star Trek 

Addams Family 
Twilight Zone 

Tales From The Crypt 
Creature From Black Lagoon ..1995 
Jurassic Park 


Getaway 
Checkpoint 
Cyclone 


“Brand New" 
Cabinet w/25” Monitor 
w/sliding drawer, 
JAMMA harness and 
power supply 


We Have “Brand 
New” and Used 
Pool Tables, Air 
Hockey and 
Shuffle Alleys 





USED SITDOWNS/ 
DELUXE VIDEOS 


New Daytona Twin s/d 
Lucky & Wild 
Outrunners 

Race Drivin’ Cockpit 
Ridge Racer Single 33” 
Star Blade 

Moto Frenzy Ride On 
X-Men 6 player 

Line of Fire 

Virtua Racing 


‘BRAND NEW’ 
top earning 
Candy Cranes 


MUSIC 


ROCK-OLA BLOWOUT!! 
e 4000 Trilogy - $2495 * 
* 5000-X - $2695 * 
Pioneer CJV-55 2 pl 
Used Rowe CD-100 
Used Rowe AMI 
Combo & Vinyl 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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“~ CIRCUIT BOARD: 
USED e TRADE 
EQUIPMENT SALES CALL!! 
4355 Hill Ave. ¢ Nashville, TN 37210 
CALL: 1-800-535-8981 ¢ TOLL FREE 
Phone: (615) 256-7748 - FAX: 615-256-7523 


8:00 to 5:00 Monday thru Friday (C.S.T.) 
CALL ABOUT OUR FREE DELIVERY! 


THIS MONTH'S SPECIALS 


New Lucky 8-Lines 


























ALL NEW “RAVE REVIEWS” 





















w/HSV-300 SUPER CHERRY MASTER NEW CASH CODE 

“AMAZING” BILL ACCEPTOR 
1-5......91,155.00 (1-20) $250.00 EA. 
4-6.....91,050.00 NEW 8 LINES 









NEW FOXTRONIC 
POKERS w/HSV-300 
$1,875 each 


NEW DRAW-S8O 
POKERS w/HSV-300 


7 and up....$995.00 
ALL PARTS BRAND NEW 


“AMAZING” 
The Probiem Solver 


with HSV-300 
+ Ticket Dispenser 
$1,395.00 


NEW 19” GAMES 









1-20 Bill Acceptor 
Call Now for Details - velba gael = $1,950.00 ea. 
Cherry Master PCB...$139.00 64 "295.00 gy fi om a ory 














Cherry Master Kit 215.00 





NEW CHERRY ANGEL «: e<é ives vas 

NEW Foxtronic PCB ........se0se.:. 450.00 
NEW Merit Riviera Kilt .........000.. 950.00 
NEW Turbo POKer KIC «ccaxcskecnaa. 480.00 
Ticket Dispensers ................. 525,00 
Ticket Printer - Interface Kits ....... 














NEW Magical Tonic PCB..............0.0cceccesuces $775.00 
NEW Magical Odds PCB............ 0.000 cee eee 700.00 
NEW Super Cherry Master PCB.................00000. 475.00 
NEW Super Dual 8-Line/Poker ..............0.0 00008. 400.00 
Reconditioned W-4 PCB .......... 0.0.00 cc eee 111.00 
Reconditioned W-6 PCB ......... 0... eee eee 1425.00 
















New & Used Pool Tables/Dynamo or Valley ..Call | Isolation Transformers ..................... 
















New Jukeboxes/All makes .................. Call | Empty 8-Line Cabinets ................0.... 250.00 
New & Used Pokers/All makes ................. Call | JCM Bill Acceptor $1-5-10-20 .............. 260.00 
Full Line of Pool Table Supplies ................. Call | Mars GL-5 DBA $1-5-10-20 ............. 0005. 399.00 
KlOpD CON COUNTESS «. as io kuscaedeasus das $650.00 | Mars VFM-4 DBA $1-5-10-20 .............06. 325.00 
Tommy Gate w/7" extension ............... 1000.00 | Mars VFM-5 DBA $1-5-10-20 ............00.. 340.00 
19” Sharp Monitor ....................... 195.00 | Mars VFM-4 w/stacker 400 ...............005. 499.00 
413° Shar MONG «4ccas ces ¥ha-a 6 6 a4 eA Oe bo 185.00 | Mars VFM-5 w/stacker 400 .................. 440.00 
19” Wells-Gardner Monitor ................. 235.00 | CBV $1-2-5-10-20-50-100 DBA .............. 299.00 
13" Wells-Gardner Monitor ................. 225.00 | HSV-300 $1-5-10-20 ....................... 189.00 
Coin Mechs & Channel ...................00. 11.95 | Tekbilt DBV-35/$1-5-10-20 ............ 00005. 299.00 
POwWer SUDDIIES 2 o5o.50 ccd ede bd ea vad sae oad 32.95 | AllLucky8 Plexis... 0.0.00... eee 25.00 
150 W Computer Power Supply .............. AAS 1 ICKY S Harness « 65 ov sca wan davrdaveeae eek, 38.00 
VOY WIGTEIS: cs ck pec dueea wands anbesuaeeaveade G.ou 1 LUCKY S BULEGN SOC uso ncodadnd b4o-Qaed one bw haces 24.00 
BO LING PULSES 6. o6 bos ook eeu HS 45h ode dR RES 5.00 | A” SDECQKErS 2... icc cee cecaneusentaeancawas 4.00 





Phone: (615) 256-7748 ¢ FAX: 615-256-7523 
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Eldorado Games 


Flat-Rate 
Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


Dramen Electronics 
Call (800) 638-7772 
FAX (919) 859-0297 


PINBALL DISPLAYS 


4 Digit 13.25 
6 Digit 13.25 
7 Digit 11.50 
7 Character Alpha 19.25 
14 Digit Bally 31.50 
14 Chara. Data East 28.25 
16 Character Alpha 30.25 
Dot Matrix 

DM 128x16 48.75 
Dot Matrix 

DM 128x32 (tube only) 49.75 
Dot Mattrix 

DM 128x32 Assembly 113.50 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Toro ii Mae), 
price quote 


714-555-3500 
(**new address**) 
911 South East St. 

Anaheim, CA 92805 


Displays Used in Data East, Bally, Williams, 
Gottlieb and Premier. 
Call for Quantity Discounts (919) 859-0188 (800) 638-7772 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 
MANUFACTURERS MAY VARY DUE TO AVAILABILITY AND PRICE. 
WE GUARANTEE PARTS TO BE COMPATIBLE. 


Looking for a 
Colour Duplex or a 
4 Player (Ruleta) 
Roulette, Made by 
Oper. Coin, S.A. 
Vitoria Spain 
Please Call 
(717) 342-5268 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight « Durable Weatherproof 
American made replacement parts ¢ Universal base for all rides 
High-security coinbox ¢ Heat-treated strips for construction 


Wal-Mart Truck 

Your Wal-Mart managers will love to have this 
truck welcoming customers to their stores. 
Children will love to imagine they are “‘truck- 
ing” favorite toys to their local Wal-Mart Store. 
It’s availabe only to authorized Wal-Mart ven- 
dors. 


ae > 
«= =e. 


The foghorn’s roar will summon young riders 
to a magical voyage in the company’s newest 
piece. As with other Dudley rides, it fits on a 

universal base and has a high-security coinbox 

and post. 


Kiddie Amusements 


P. O. Box 939 ¢ Florence, MS 39073 


601-845-7501 °¢ 800-647-6460 
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1642 Piedmont Hwy. ¢ Piedmont, SC 29673 


Phone (803) 422-0250 or 1-800-306-4265 FAX (803) 422-8903 


Countertops 
with Ticket 
Dispensers! 











Printers and 
Interface Kits 
Available 







CALL for PRICES on GAMES with 
Ticket Printers or Ticket Dispensers 
Super Cherry Master, Cherry Master 
Cherry Bonus Ill, Magical Odds 
Magical Tonic, All Wing Boards 
Turbo I Cherry Game 


..and many more with 





19” Wells-Gardner Monitor 


: . « HSV 300 DBA 
Single Progressive Units $395.00 din inuteeniea maine 


$1,195.00 
Buy 12 get 1 Free 


Grayhound Five in One 





and 
Super Poker Distributors of: 
Turbo II CABINETS Mars Dollar Bill 
yes be Upright Acceptors, 
Sitdown Wells-Gardner 
Monitors, 
Mini Grayhound Dyna 
Pot of Silver Pushers c Games, JCM, CBV 
: ounterto 
Call for Price e and HSV 





One Year Advanced Replacement Warranty on all Merchandise 
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KWM 100 
DROP COIN 
MECHS 


aia TO QUARTERS OR TOKENS 
HOLIMS JINLIATA HLIM ALATAWNOO 





“Yow $14 Q5e 


“ volume orders 


MONARCH 
1-800-462-9460 


1 5/32" x 2". MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TIGREE shies avs issasdhedae 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED 


to your specifications. 


ATER” 
“TICKET EA 
Cou unter /Shredee! a 


Shr ed 13 Tkts. Pet 


Call for details. % 
Cou 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 
feast SHAMOKIN, PA 17872 
yu t formation 1-717-672-2900 
nt'l. Fax 1-717-672-2999 
TICKET CO sae Fax 1-800-829-0888 


Ae 
2ARRA 
Seer 
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Dollar Bill / Debit Reader 





P.C.B.’s 
* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 







10,000 BOARDS 
CALL FOR LIST 





© Top Quality 
@ Insist on the best 
@ Give us a Call 

@ Patent #5,227,226 


ICPProducts* age: 
It Clean! 


800-818-1932 


REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 


kkk kk | 0000000000 
Ne’ | {SKEE-BALL|5 
Lots 
STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000.......$1.25y 
OVER 300,000... $1 00g STOCK TGKETS AVALABLE NEXT DAY 


CUSTOM PRINTED 


160,000 to 480,000 $1.60 
480,000 to 1,000,000....$1.10m 


1,000,000 or More.....$1.00. 


ALL PRICES PER 1000 


FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 
Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 
MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 





| Manufacturers of Quality Tickets for Over 50 Years | 


(Roll Tickets Also Available) 





180 DECEMBER 1994 


NEW...NEW...NEW 


Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 


ALSO...ALSO...ALSO 


Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re- 
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 





TAXES... TAXES... TAXES 


FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$! 


Now the bad news... 


You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now. if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office... 


Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciationper- 
centages, and retains in a special log all details needed for tax returns. Works in conjunction with 
SILENT PARTNER program or as a STAND-ALONE PROGRAM. 


Distributed Exclusively By: 


SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


217/793-3350 © Fax: 217-793-1842 





PLAY METER 181 DECEMBER 1994 


RS a an = SPSS, 
micro distributors incorporated 


Universal Video Game Cabinet ‘MICRO MUSTANG’ Pool Table 


a? ee FEATURES 
FEATURES eran si WW 7’ Pool Table 
tw 25" Monitor Pe tw 3/4" One Piece Slate 
Seo eaeaas: Adjustable Pricing 
ww 2 Or 4 Player — Wf Up To $1.00 
Control Panels 7 [¥ Magnetic Cue Ball 
te One Piece Ball 
tf Jamma Harness Return System 
INCLUDES 
w Kit Ready [W 4 Pool Sticks 
Ball Rack 
[w Belgian Balls 


’GRIPPIT?,Crane GALAXY 
Electronic Dart Machines 
FEATURES 
Adjustable | fren | FEATURES 


Ww Length Of Play .: a. ww Displays Top Ten 


Ww Level Of Difficulty Location Players 


, ceed i Patented Arachnid 
oF Price Per Play 4 Super Spider With 


ged ite Square Entry Holes 
OPTIONS © . = And Thin Ribs. 


iw Sound . 
2 : lw Displays Team Names 
w Lighting es And Individual Names 


During League Play. 
W Dollar Bill Acceptor g League ray 








MICRO DISTRIBUTORS, INC. 


P.O. BOX 1103 
LaVergne, TN 37086 





Daa NR Ae | Ta eS ST LES ie 
micro distributors inc. 
ae eS PS ES TT Pe ee) 


| “TS Whi the month before Christmas 
a wee And all through the shop 


































Cash Code 
DBAs 






i Bees a were bustling 
f. With no time to stop 








Harnesses were hung 
In the cabinets with care 
And quality components 
Were also in there 





Advanced Optical Recognition The buttons were nestled 
> $1, hed na US. All snug in their places 
Plus Fi ee More! The plexis were polished 





And put in their spaces 








13" MINI CABINETS TICKET PRINTERS 
Turbo Pokers two by tw 
AFTER HOURS Magical Odds Citas ave CHERRY POKER 
TECHNICAL SUPPORT Cranes, Kit Cabinets, and Pool Tables 8 LINE & POKER 
(615) 862-9224 ne en 
KITS AVAILABLE tes codieiie oan eae METAL CABINETS 
FOR ALL GAMES The kits were all ae 
WING GAMES The employees were beaming SERVICES PROVIDED 
Skill Chance (W-7) 7) Bonus Chance (W-8) Their work was all finished FOR THE SA-20 
Lucky Gold (W-10) Lucky Star (W-11) ‘ mene 
Seas Si er forenol aguas 
pies (W-17) That they knew would soon come 
NEW FROM PAL 
SIT DOWN CABINETS rash ae ie ng eos MAJOR POKER 
Disappeared out of sight 
The employees were proud 


Of a job they'd done right 






As always our customers 
Would relax with a sigh 

For again Micro pulled through 
In a blink of an eye 






Seasons Greetings to you 
Best wishes from us 


\ , These Games Are For Amusement Only. Not For Sale Or Use In States Or Municipalities Where Prohibited By Law. 
y peveny MICRO MANUFACTURING, INC. peop 
NOW AVAILABLE 535 Old Nashville Hwy. LaVergne, TN 37086 


oon Rios 


Vee 1-800-277-6136 (615)793-5510 Fax(615)793-5512 





BELITA II 


PORTABLE t 
COIN COUNTER 3. 


Electric or 
Manual 220 V 
or110V 


e Automatic stop ¢ Inexpensive 

¢ Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

¢ Long lasting—requires very little 
maintenance 

¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 








EPROMS ~- 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 







S-LINE 
POKER 


BOARDS 
800-966-9873 
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| American Lock Company 


MODEL 2000 es ee 
AS LOW AS $ 17.97 Se 
SHOWN WITH 825 HASP | | = / gum,’ SERIES H10 


a AS LOW AS $ 13.17 


SECURITY BAR HASPS 

4-1/2" AS LOW AS $ 1.27 
12" AS LOW AS $ 2.45 
pm 616" AS LOW AS $ 2.69 
a. AS LOW AS $ 3.98 
















5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 


















HASPS 
825 AS LOW AS 
875 AS LOW AS 
885 AS LOW AS 
525 AS LOW AS 
535 AS LOW AS 



















NO. | AS LOW AS $ 5.69 
NO. 3 AS LOW AS $ 4.83 
NO. 5 AS LOW AS $ 7.17 
. 7 AS LOWAS $ 4.13 


Fi Fi Fi: iH 
&hww 
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INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 






















SERIES 700 
AS LOW AS $ 14.54 
SERIES 702 

AS LOW AS $ 13.34 


SHROUDED PADLOCK 
MODEL 5300 
AS LOW AS $ 18.93 
MODEL 5360 
AS LOW AS $ 22.05 













- SEND US A KEY - WE CAN KEY ANY - 99% OF ALL AMERICAN ORDERS ARE 


PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 (312-939-7616 


Pachinko 


Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit the 
jackpot. 






























Machines will vary slightly. 


Dealer Cost Weight: 
Approx. 













Almost 2 ft. by 3 ft. 


é 99 95 52 Ibs. 
-BE-CUE 
ASK ABOUT OUR anid Hang tarp aed Fire-Brick 


SKILL STOP $179.50 


TOKEN MACHINES 


Republic Industries 


11440 N. Central Expwy., Dallas, TX 75243 e Since 1951 


te: (214) 368-1359 «Fax (214) 692-0914 
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CGI Manufacturing & Distributing 


2 ia0l (a California Games, Inc. Company) gs, 


Se , , Mab| 
egpan 1235 E. Francis, Ontario, CA91761 Espane® 


(909) 930-5828 Fax: 909-629-4090 


BEST BUY THIS MONTH!!! - Samurai Shociown 2/1-Slot Super Specicil 





25” VIDEO GAMES NEO GEO SYSTEMS 


(Lmtd. Qty.) Turbo Cabinets in PEON ‘xc uswiecccdiavadends $430.00 
Dark Stalker ...........0.000. $1750 13”, 19" 27", 33" & 38 BBLOTHAT oo ovc oeienne sew cre 695.00 
Neo Geo .... 6... eee eee eee 950 ROD cexckedxccwssesaudanaer 799.00 
Ld has ete e eee eens pier COMPLETE 25” TURBO W/GRAPHICS ADD ........... 30.00 
Wodhiy ;g0, | SYSTEMCABINET SPECIALS | 1-SLOT/SAMURAI SHODOWN II CALL 
Aliens vs. Predator ............1595 The “CGI | 1-SLOT/SAMURAI SHODOWN| .. .525 
33” NEOGEO 05 6s20cdc0s enews 1640 $895 © CALL FOR TODAYS COMBO DEAL! 
38” Dungeons & Dragons ....... 2800 THE ABSOLUTE NEO GEO CARTRIDGES 
CALL US FOR OTHER NEW & pores et Samurai Showdown! ........... 125 
USED GAMES AT INCREDIBLE PICTURE Samurai Shodown ll .......... Super 
PRICES! AROUND!!! ASO FIGMCIS Wl sinececsancunees 295 
New 4-Player eee World Heroes! .................. 45 
eee Cabinet - $995 B World Heroés JGU 2266. cscnceaes 185 
a Available In: co’? oo aa Fatal Fury| .................000- 40 
DARK STALKER he ee oO fe ee Shwe a ew @ #1 Red, Black, , on F t F ry T 65 
SUPER SFIPE” .icsensiees 595/120 Blue, Gray | - sce Acetate 
ALIEN VS. PREDATORS ... .995/700 1 pee : BUIMINGTION caavcciccedeenudens 50 
DUNGEONS & DRAGONS ...... 850 Poe LOMA «+ «ec nedwes eenes ews 45 
i 1050 Crossed SWOMd 3..wccccnanceasenc 45 
FEE cxcdsundaddvbawseres de 425 MANN (6204544 wa Caw aeawdee ese 65 
MAIO 6a cdict enrmiew snares 950 : CVDGHID. 2ocdcccusceunawecae anced 40 
SUNSET RIDERS .............. 495 TURBO” Cabinet Mutant Nation................... 80 
DUNGEONS & DRAGONS ...... 850 ; 
WING UAMING! 6scicevntasacvever 195 
LETHALENFORCER ........... 999 | AFTERYOU'VETRIED THE OTHER | - ete. 4 
DOREY 24h rhahbadoaseeeeiteons 390 CABINETS, GET A REAL CABINET! at es 130 
SLAM MASTER ...........-.--. 400 BUY A CGI-TURBO TODAY!! SEN AON RaSh eSR ENN YESS 
MORTAL KOMBAT II........... 1495 
BLA BG. ssc ndet qvaseewea 450 FINAN ILABLE! 
TWIN EAGLE Il ................ 695 CING AVA ° 


POGS « POGS ePOGS 
New “POG” Pre-Packs 


WE TAKE TRADE-INS 
NATIONWIDE FINANCING 


Watch This Ad 
New Type of 


For Your Cranes!! 
Double Your Income 
*OJ. SLAMMERS * 





=olUilelaatsyaimeelaniiare 
WE ARE WHEELIN’ & DEALIN’!!! CGI-TURBO SYSTEM CABINETS 
IF THERE'S A WAY TO MAKE A CGI-25 25" 2-PLAYER .......... sg05 Mv elo)am ne) am balms ia as-is 
DEAL...WE'LL FIND IT! CGI-25 25” DELUXE ............. 995 , 
CGI-33 33” SYSTEM CABINET .. . .1395 Wofor-} [eo] he] ol-1-] Ke) 
CGI-38 38” PEDESTAL CABINET . .2250 $$sss 
NEW & USED CGI-CT 25" COCKTAIL TABLE ..... 795 


PINBALLS CGI-MC 25” MINI CABINET ....... 850 
SELL ¢ SERVICE ¢- TRADE CGI-BT 13” BAR TOP 
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DISCOUNT VALIDATORS 
For Pinball and Vending 
Machines 


Ardac USA’ -= *285°° 


We Also Offer The 
Coinco BA30O and 
Mars Validators as 
well as Changers 
for Vending 
Machines 


Contact us fora 
Complete List 


Capital 
Vending Inc. 
(301) 419-3189 
FAX (301) 419 3661 


ABSOLUTE 
AMUSEMENTS 
(303) 452-6452 


S49 MPU REPAIRS 
Pac Man Tron Tapper Kickman 
Williams Series 4, 6, & 7 
All Bally Pinball 
All Stern Pinball 


S59 MPU REPAIRS 
Defender Scramble 
Q*Bert Donkey Kong 
Williams Series 9,11, & 13 
All Data East Pinball 
All Gottlieb Series 80 


All Prices Include Parts and Labor 
Call For a Complete Price List 


We Moved to a More Central Location 
Please Note our New Address 


Absolute Amusements 
1200 Kennedy Drive 
Northglenn, CO 80234 


Quality 
Assorted 

— Toys for 
Crane 
Machines 


INC. 


“For all the Eastern European Countries” 
Hungary - Romania - Bulgaria - Poland - Prague 
“For all the Middle-Eastern Countries” 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


We can supply you with new and superb 
reconditioned video machines, gambling 
machines, simulators, pool tables, pinball 
machines, and losts more... 
PCB Used & New 
All kinds of spare parts.... 
Pleasecontact our company of more than 20 
years of experience in your area 


FAX: 416-444-2137 


100 Rowena Dr. 


Suite #707 
PLAY METER 186 


Se) OTE 
$100.00 DISCOUNT 


250 Toys Free If You 
Buy 5 Boxes 


(BMC) Best Mfg. Co. 


414-547-5051 ¢ Fax 414-547-0905 


Don Mills, Ontario 
Canada M3A-1P9 
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Amusement 





S 


- 1994 - 


Clementon, NJ 
(East of Philadelphia) Route 30 Mart | Our Land Pavilion 
1-295 Exit 29 to Route 30 East 6 miles | Indiana State Fairgrounds 
To Route 30 Mall on right Cellular: 317-432-7626 


December 


Reorder Tone Dial: 502-551-1866 





Auction SZ 


Indianapolis, IN 


The Nation’s Leading Auctioneers Of: 
Video Games ¢ Pinball Machines 
Juke Boxes ¢ Kiddie Rides ¢ Darts 
Pool Tables « Redemption Games 





All Auctions 
Begin At 


10:00 a.m. 
Local Time 








- 1995 - 















Louisville 


Armory sign. Cellular: 502-551-1866 


4 











295 


Cellular: 317-432-7626 Cellular: 813-623-7626 


Reorder Tone Dial: 502-551-1866 


4 

1 
Columbus, OH 

3 


1 
Columbus, OH 


3 
Indianapolis, IN 

















Auction Information 


e All auctions begin at 10 am local time. 

¢ To consign games for sale: bring to 
the Auction site on the Friday before 
the auction between 9 am and 9 pm. 

¢ Inspection: day of sale 9-10 am. 

¢ Removal of all equipment by 
midnight day of sale. 


e Please, no cigarette machines or candy 
machines older than two years. 
e Phone numbers listed for 
auctions are for Friday and 
Saturday only. 
¢ Contact Ric Stephen 812-333-9939 
for special hotel rates. 


Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company 
Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 

4% Byers Premium 

4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. 


19 thru 21 


195 
Buechel National Guard Armory, Progress Our Land Pavilion 
Blvd. (at the corner of Progress and Buechel Orlando, FL Indiana State Fairgrounds 
Bank Rd., across from GE Appliance Park. : Cellular: 317-432-7626 
Take Bardstown Rd. to Buechel Bypass 1.6 e Not An Auction e Reorder Tone Dial: 502-551-1866 
miles South of l-264 (Watterson 
Expressway). Turn right at National Guard Visit Us At Booth #215 


Houston, TX Tampa, FL 
Ft. Bend County Fairgrounds, Bldg. ‘C’ | Florida State Fairgrounds 
Hwy 36, 9/10 mile South of Hwy 59 _| Special Events Building, Highway 301 
(Rosenberg) off Interstate 4 


Reorder Tone Dial: 502-551-1866 


Indianapolis, IN | ACME Trade Show 





Tampa, FL 





















Indianapolis, IN 






















11 295 thru 25 


Reno, Nevada 


29 
Indianapolis, IN 





8 


For further information contact: 


Auctioneer: Bill Hughes, P.O. Box 4819 
Louisville, KY 40204. Phone: 502-451-1263 


Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded 
in favor of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882, 
in Kentucky, KY/P1597; in Indiana, IN AU08700280; in California, 
A-2586; and in Texas, TX10171. 


Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 


Advertising Manager: Ric Stephen 
812-333-9939 


REWARD YOURSELF WITH 
THE GIFT OF GOLD 


Ze ce, SD 
aumms Solid 14Kt.GoldJewelry “S 
Designs by Tommy ¢ Hand Crafted 14Kt. Gold 
Exclusively for the Vending Industry 
¢ Compact Disc Player 
¢ Pool Table 
e Dart Board 
* Cherry Master 
¢ Poker 
e Lucky 8-Line 


e Cigarette 

¢ Gumball 

e Pinball 

e Video Games 

e Soda 

¢ Custom Orders 


For Orders and Information 
(305) 826-5717 


1-800-241-2366 


Distributed By: Other People’s Affairs 
18524 NW 67th Ave. #119 * Miami Lakes, FL 33015 





GOOD NEWS! 


Now you can make 
‘1° on every long 
distance collect and 
credit card calls. 


Sign up for Dollar 
Sticker Program 





lf your desktop payphone 
looks anything like any one of 
these, you can offer long dis- 
tance and make $1.00 on 
each and every call. 





4) Just Plug It In 
OR ) Stop Unauthorized Calls 
BUY YOUR OWN 1 Year Warranty 
PAYPHONE! 


LU) FCC Approved 
_) Line Powered 


| Pp "3 Phone Industries 
800-332-9939 

2415 W. Amherst, Bloomington, IN 47404 

812-333-9939 Fax: 812-333-8951 


Celebrating Our 11th Year 
of Service 
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XYTEK 


SIMPLY 
THE BEST MACHINES 
IN THE BUSINESS! 


= | ad or] 
CS fein 
- ORs oonee 


THE PROGRAMS YOU WANT 
THE PRICES YOU NEED 
THE SUPPORT YOU DESERVE 


908-919-7878 


Bally's * IGT’s * Sigma's * Universals 
Top Quality, reconditioned or 
as is condition machines 
Service after the sale 


7 


Become a distributor today 
Ask about our discount prices when 
purchasing over 5 slots 
Visit our 45,000 square foot facility 
See for yourself why we are becoming 
One of the largest slot distributors in the world. 


7 


Give yourself the best present available this holiday 
season and find out why we say 


Hit the Jackpot with our Slots 
7 


249 BLUE RIDGE DRIVE 
ORANGE, CA 22960 


(703)672-4500 * Fax (703)672-4563 
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ALPHA-OMEGA SALES, ING. |Your independent source for all your 


coin-op needs. From individual 
equipment sales to full set-ups... 
Exporters & Domestic Sales Alpha Omega is your answer. — 
Call the Experts Representing most manufacturers in 
equipment, money handling, tickets 
and token sales. 
Consulting is also available. 


Rich Ganeles, Ken Schwartz or 
Frank “The Crank” Seninsky 


at 
12 Elkins Road 
East Brunswick, NJ 08816 


(908) 254-3775 
FAX (908) 254-6223 


FINANCING AVAILABLE 


SUPER REDEMPTION SPECIALS 


Alligator Kiddie Ride Chase the Rainbow ...995 ROcK‘NBowl........ 3290 

2Seat (Whittaker) ...2795 CircusHiRises’ ..... 2495 Shoot Out (Meltec) ..1695 
Animal Land......... 2495 Dragon Kiddie Ride Sidewinder ......... 2995 
Battery Up (Doyle) ...3495 2-Seat (Whittaker) ..2795 Skee-Ball13’ ............. 1795 
Big Bertha .......... 2395 Fiddlestix ........... 2395 Super Pro Quarterback .1595 
Boogie Man ......... 1995 Ken/Barbie Water Race .8900_ TinCan Alley (Bob’sS.Rac)3995 
Bozo Basketball1 PL. 1695 PerfectLanding ...... 595 TUMOPUSNE! . 2c .c<s0050. 3495 
Cat ‘N Mouse ......... 995 POpABall........... 2208. UD vvcceavenwnadavewnas 2995 












VIDEO SPECIALS VIDEO GAMES PINBALLS NEW REDEMPTION- 
Afterburner s/d 5 Beast Busters Addams Family Call for Discounts 
Cisco Heat s/d (twin) ...2795 Cue Ball Wizard Around The World 
Cisco Heat s/d (del.) ....3895 GP Rider u/r Demolition Man Big Bertha/Buddy Bear 
Cybersled s/d Golden Axe II (ded.) Chuckles The Clown 
Double Axle s/d Gun Busters Getaway Dinoscore 
Driver’s Edge s/d High Impact (kit) Gladiator Home Run Hitter 

Hit The Ice (kit) Judge Dredd Kids Adventure Dome 
Grand Prix Star s/d Indy Heat Jurassic Park Pogger 
Hard Drivin’ s/d In The Hunt 25” Last Action Hero Rage in the Cage 
Lucky & Wild s/d Knights of Round Lethal Weapon Ribbit Racing 
Moto Frenzy s/d (twin) ..3395 Martial Champion (ded.) . Rocky & Bullwinkle Roll For Gold 
Moto Frenzy s/d (del.) ..2995 NeoGeo2pl. ......... 1095 Star Wars Skee-Ball/Lightning 
Outrun s/d (std.) ....... 2995 Neo Geo 4 pl./6 pl. Street Fighter II Smart Candy Crane 
Outrun s/d (del.) ....... 3995 Outrunu/r Super Mario Bros Super Rock N Bowl 
Race Driving s/d Primal Rage Surf N’ Safari Wheel Em In 
Rad Mobile s/d Punisher (ded.) Tales From The Crypt. ..1795 
Ridge Racer s/d : Racing Hero s/d Tommy RECONDITIONED 
Ridge Racer s/d (twin) 15,495 Rad Mobile u/r Terminator II Air Hockey 
Road Riot s/d Raiden II Twilight Zone 
Steel Talons s/d Rowe BC 25 MC Basketbal-Smart-Single .1295 
Virtua Racing s/d Rowe BC 35 AUXILIARY PRODUCTS Crane-Big Choice-Single .795 
Hard Yardage (ded.) Space Gun Coin Counters/Sorters/Wrap-___ Five ‘N Line Skilbingo .. . .795 
Lethal Enforcer Space Harrier s/d p Full Court Frenzy 
Lethal Enforcer II Space Lords Mad Dog McCree 27”... 
Mortal Kombat (ded.) ....995 Steel Gunner Powerhouse 
Mortal Kombat II (ded.) .2795 St. Fighter Il (ded.) ...... 595 Downey Johnson Quartermile 
NBA JAM (ded.) St. Fighter Il CE (ded.) ...995 | Currency Counters/Scanners _ Silver Ski 
NBA Tourney Ed (ded.) . Super Chase Cummins C Skee Toss 
Revolution X Time Killers Lynde-Ordway Super Chexx 
Slam Master (ded.) Title Fight Ticket Eaters Super Pro Q’Back Jr. ... 
Under Fire X-Men 4 pl Ticket Scales Treasure Island 
Virtua Fighting AMONG Di soe cecewe ys 1895  Tickets/Tokens Troll 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 
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F 
Gti sao pee a 
¢ Counter Top Ready For Board 
e 25” Wells Gardner Universal 
Cabinet Ready For Kit $850.00 
e 8-Lines & Cherries P.C.B. 


U.P.S. SHIPPABLE 


CALL TOLL FREE 


1-800-800-3903 


S-LINE 
POKER 


BOARDS 
800-966-9873 


U-LIFT.. 


Pool Table Mover 


800-526-0080 


United 


Recreation Equipment, Inc. 





S-LINE 
POKER 


BOARDS 
800-966-9873 


PLAY METER 





BIRMINGHAM VENDING 


your One Stop Shop For Coin-Op 


SUPER COUNTERTOPS 
WINTER SPECIALS 
U.S. GAMES BAR BRAINS 
$549 & UP 
Merit Mega 30 Pushbutton 
w/Solitaire and Run 21 
$799.00 


New Image Street Games 
Closeout 
Merit Run 21/Solitaire Kit 
Tami wereld 
Used Darts 
Valley All Models 
Arachnid From $699 
Merit Pubtime 





RACIN FORCE 
NEW Upright Driving Game 
Call for Special Price 


SPECIAL OF THE MONTH 
Merit 15 N 1 Update $129 
Superstar 30 Update $399 

Neo Geo 2 Slot Cabaret $1300 


NEW & USED JUKEBOXES 
Rockola 490-2 ............... $899 
CD-100 Fully Updated ........ 3299 
CD«10GA. saws vdnoesenparnes 3499 
Res | 2th baceecaeneek einen CALL 
PS: 6a sch a he Red SRE w kee awd 449 
et ond. cy hu ead ceeae hues ees 499 
Pe oc ndek oes ctadid nen ene nd 549 
ME onan oie aes ae weed 599 
Fe: xin aah nak bnche ce eeen en 699 
Ona kk wank ehank awl Nae eas 799 
FE seca ede th A nde gk Pag ee 899 
Pee gdudud. ed nd-adiwarsacevieh es 999 
Fee vcrcacoeshd bende weve Res 1199 
M-O2COMDO 64«kidawscwdanevc 1999 
eas: diweed a eneeiter cud eanen 1599 
e833 COMDO: occscccckeesndan 2099 
Fe dn ceases ak eeaeas saa 1699 
SPS): 3699 
H-9S4 COMDO: cc. icececweas vas 2299 
Wurlitzer One More Time ...... 2999 
Rowe CD 100C .............. 3899 
AOWe CD TO0D) sccisdccewres CALL 


Neo Geo Hardware N Software 


Starting at $50.00 
All New Software in Stock 
World Heroes Jet, Aero Fighter Il, Super Side 
Kicks(World Cup Action), King of Fighters, 
Samarai Showdown Il, Street Slam 


New & Used Kit Specials 


FO See ch Sac wakes $999 
One and Two Slot Neo Geo... .CALL 
Capcom Punisher ......e.ss00. CALL 
Namco Great Sluggers ......... 999 
Capcom Aliens and Predators .CALL 
DUIVIVALAINS 6 csancduweivenadows 299 
KMUCKIGDASN 1c ccesacsasaeens 199 
KIA2V OW sovesdkcce seen CALL 
Eagie SNOtGoll vcececvacnescs CALL 
Super Street Fighter Turbo..... 1099 
Super Street Fighter ll.......... 999 
Dungeons and Dragons ...... CALL 
Capcom Dark Stalkers ........ CALL 
Atari World Rally............. CALL 
Super Off Road Bd. w/Track Pk. .299 
Sate Or DOG «cies stneauvawann 99 
Eke. |); ie orree CLOSEOUT 
Strata Bloodstorm ............. 795 
NEW & USED PINBALLS 
Tommy (New) ............ Reduced 
WWF Royal Rumble (New) .. .$1799 
Maverick (New) ............. CALL 
TNE SIMPSONS 26 ca cewcisvesws 1299 
OF ¢enecavasccsberupsee ey ei CALL 
Gladiators (New) ............. 1699 
Freddy Krueger (new) ........ CALL 
OE Te cae katwriigh Saw awsnnan 1899 
FPIQUDOY 6¥<cntssarenesse ar aes 899 
Bee. vsuueees ce caehh bawewes 1599 
LNOCKDONN ¢52 beck cades x eden 1199 
The Game Show .............. 799 
BOUNAG ccs tbee cape casaaaes 1599 
JUNSSSIG FOR. ic cewetadyusws 1799 
Phantom of the Opera ........ 1099 
PONCE POMS é sib iwi aind cake en 799 
PION see iri eb nace ae eee 399 
WIN ‘dene agendcdhawaadaeass 999 
MOUSINATOUNG 2. cc00 ese scwees 799 
Rocky N Bullwinkle ........... 1799 
SUTIN GAIAM sc cccesendcoanea 1199 
SVeSt FIGNtEr I). ccavewnenews 1899 
LASTACION AGO siacsccee asda 2199 
LASOl WANG. pacvs estes banenace 499 
OO pA bake ke abba bevaueds 1599 
NENG PIA 2926 5eeunmneses 979 
POOSNGING ave vic kby wa bexas 999 
BIG! WES 4.000 4neeeneesannes 1699 
Lethal Weapon Ill ............ 1599 


Call for Quantity Discounts 


BIRMINGHAM VENDING CO. 


Established 1931 


General Office 
540 Second Ave. N. * Birmingham, AL 35204 


(205) 324-7526 
SE-800-238-8363 


Florida Division 
4524 L.B. Mcleod Rd. ¢ Orlando, FL 32811 


(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-7635 « Fax (205) 322-6639 
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3 GIANT COIN MACHINE 


PANE og gd fe] jh 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
OVER 1200 GAMES AT SEPTEMBER AUCTION 





e JUKEBOXES e FLIPPERS 

e VIDEOS ¢ PINBALLS 

e BINGOS e CRANES 

e POOL TABLES e REDEMPTION 


ATLANTA, GA 
SAT., DEC. 10, 1994 - 10:00 A.M. 


Location: DeKalb-Peachtree Airport 
Directions: |-85 to Exit #32 (Clairmont Rd.-DeKalb Peachtree Airport Exit) Go North 
2.8 miles to DeKalb Peachtree Airport. Turn right on 6th St. First Hanger on the right. 
Georgia License #NRO01894 


KNOXVILLE, TN 
SAT., JAN. 14, 1995 - 10:00 A.M. 


Location: Knoxville Convention Center 
525 Henley Street - Telephone (615) 544-5371 
Motel Reservations: World’s Fair Holiday Inn * 615-522-2800 


WINSTON-SALEM, NC 
SAT., FEB 4, 1994 - 10:00 A.M. 


Location: Dixie Classic Fairgrounds 
Local Phone: (910) 727-2236 





* TERMS-FULL PAYMENT DAY OF ACUTION - CASH, CASHIER’S CHECK, OR COMPANY CHECK WITH BANK 


LETTER OF GUARANTEE (No Exceptions) 
* EQUIPMENT MAY BE CHECK IN: Friday--Noon until 9 PM or Saturday--8 AM until 10 AM 
* Applicable state & local sales taxes must be collected unless you provide a current copy of your Sales & Use Tax Permit 


CALL FOR EXPORT INFORMATION 
FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-TN LICENSE NO. 1623 
CALL TO BE ADDED TO OUR MAILING LIST: 


TOLL FREE 1-800-551-0660 
FAX 615-685-1126 
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S-LINE 
POKER 


BOARDS 
800-966-9873 





FOR SALE 
asia ti E 


*400” Each 


Batter a 

Complete Lights, Tickets, Netting 
8 Complete-Lots of Extra ts 

F.12,500° For All _ 

Some Kiddie Rides *400” 
Race Cars, Train, Boat 
1-800-846-4263 
Games Etc. « Dallas, TX 











C&P 
DISTRIBUTING 


Phone 219-256-1138 
Fax 219-256-1144 


pay eo) Ee] 














D ot 


Aero Fighter II Cartridge 300. 
Alien vs Predator 1195. 
Dark Stalker Call 
Dungeons & Dragons 1195. 
King of Fighters 94 350. 
Mortal Kombat Kit 595. 
Mortal Kombat IIT Kit 1795. 
NBA Jam 995. 
NBA Jam II Kit 1595. 
Neo Geo 1 Slot Kit 495. 
Neo Geo 2 Slot Kit 795. 
Raiden II pcb 995. 
Raiden DX 1395. 
Samurai Showdown 150. 
Street Fighter II pcb TDs 
Street Fighter I] CE pcb 150. 
Street Slam 595. 
Super Side Kicks IT 300. 
Super Street Fighter II Kit 695. 
Turbo Super Street Fighter 1195. 
World Heroes II Jet 200. 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 


International & Domestic Fax Line: 


Us 


A 
YY Y 
Sy) Y AMV QU Yy IN CCUS Uf Ls Ms Wi Ys Y 
WE STOCK OVER 500 PCBS 
FROM THE OLDEST TO THE NEWEST 


CALL US FOR IMMEDIATE SHIPMENT! 
SAMURAI SHOWDOWN II CALL 


WLLL IW 
























Call For Complete Inventory Listings 


1(800)456-7277 









(810)542-5452 








- 


FROM LEISURE 


PLAY METER 





15 AMP SWITCHING POWER SUPPLY 
FEATURES: ¢ Compact Size 
e Anodise-Aluminum Case 

High Power Efficiency 
Low Ripple and Noise 
SS 

Over Load Protection 
sGtrmmiecircuit Protection 


LEISURE 
15 AMP SWITCHING POWER SUPPLY 


Simply The Best $1-5-10-20 Bill Acceptor on the Market Today! 


MODEL #HSV-300 


GOLD SERIES aa caerulea INSERT BILL ANY DIRECTION 
; DO NOT FOLD BILL DO NOT FOLD BILL 
e Simple one piece unit U. S. DOLLAR U. S. DOLLAR 


e Simple installation $1. 5. 10. 20, BILL 


e Simple to use-accepts 
bills in any direction 

e Same day shipping 

e Prompt service 

e Quantity prices available 





LEISURE ENTERTAINMENT. LTD. 
25 Hutcheson Place « Lynbrook, NY 11563 


516-593-5050 © Outside NY state 800-645-2162 © Fax 516-593-5896 
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AUTHORIZED PARTS AND 
SERVICE DEPOT 


Factory Trained Service Technicians 
The Source for Complete Seeburg 
CD Service--Sony Players 
Minor Tune Ups or Complete 
Overhaul 


1-800-531-1250 


QUALITY SERVICE 


LOW COST 


48 HOUR TURNAROUND 
From Your Authorized Seeburg 
CD Service Center 
Large Library of Service Manuals Available 


Western Reserve Games Inc. 
21651 Tungsten Rd. e Euclid, Onio 44117 


THE GREAT MANAGER 
$42,000 + INCENTIVE 


We are in search of “The Great Manager,” who has the 
strategic ingenuity to manage indoor amusement opera- 
tions and the financial prowess to assume full P/L ac- 
countability. 


The Great Manager we seek will have the following 
mgmt. experience, ideally in the pizza/entertainment 
busines: 
e Excellent F & B (Pizza) skills 
e Electronic game & ride operation skills 
e Demonstrable bottom-line results/accountability 
e Strong mechancial & analytical/quantitative skills 
e Group sales/management 


Previous experience as a general manager in the 
amusement industry. Bachelor’s degree a definite as- 
set. 


We offer a complete benefit package and on going 
growth opportunity. 


If you’re results-oriented and talented, please send 
your resume and salary history to: 


Executive Recruiter 
Play Meter Magazine 
Box-124A 
P.O. Box 24970 ¢ New Orleans, LA 70184 
FAX 504-488-7083 
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Middie Tennessee 


Games inc. 
Shelbyville, TN 


1-800-848-0256 
Low Overhead--Low Prices 


BOARDS 
CM, CBIIl, SCM, 
MO, MT, Cherry 

Delight, Super 2 in 
1, W6, W7, and 
many new and 

used boards 


BILL 
ACCEPTORS 
Mars V3M-5 
JCM 
HSV-300 


Complete Cherry Games 
Call For Prices 
Used Jukeboxes, Videos, Pool Tables 


We Deliver Free To 
Many States 


Call Brian Riddle 


L, 
v, SEY 
BR IRADE 


WHOLESALE SLOTS 
and PARTS 


Bally E-2000 
Bally E-5000 Plus 
Bally V-2000 Pok- 
er 

IGT-Universal 


All Parts & Glass in 

stock for Bally, Jen- 

nings, IGT, Summit, 

JPM, Universal and 
PN gt) Coler ge: 


e Slots & Pokers for 
South America 

¢ Custom work 
available 

e Bally board repair 


EAST COAST COIN-OP 


106 W. Jefferson St.eFalls Chruch, VA 22046 


703-534-4208 
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(Phil) 


658 West Market St. - York, PA 17404 


se Habla Espanol 


M & P AMUSEMENT 


(Terry) 
(Mike) 


(717) 848-1846 Fax (717) 854-6801 


§100.00 prepays freight on any video game in continental United States 


Coin Scan Coin Counter....................00.. 295 
Hoop Shot Basketball ..................ceeeee 700 
La ONO OE cpucteiesiocsusuersvascuacdenuetoness 2495 
PIONS) ROMBRE UP vscsvicexecseacrecmemcrends 495 
MOftal KOMBAE | DOG wise iissisicessnasanssrncnnicons 995 
Mortal Kombat II Ded...................ceeeeees 2395 
PRON IG vniecnatuec aula cniicale vakewanemaa ie! 2495 
Rowe MC-25 Changet................cccceeees 1250 
Rowe MC-35 Changer Kit Transport, 
Harness, Power Supply, CPU................ 395 
OWS Ge TO ei catindavsievercewtextomanncns 3195 
TAPING TONG wicnivsicsinintesiansntieanindnicderasiseemssaxan 695 
Valley 3.5 x 7 Cougar Pool................... 1295 
Pinbalis For Sale 
PORES FEIUME icesasctsizisatnensiciommensiaians 2195 
NO es eo aca saizraiisias ui sdasihaedaicauatidnncmiays 845 
Gy CANIS wscoivcacsiravsvccbuncivicsouelincecanstaniinedunssnsvat 595 
ERs PRU execewevcnnesvercscamadgoniteeeniiauaaneis 995 
BI I cchicceisernatacemocnaraaneiaeaaas 695 
BACK ONE BOUG wiivertnatiernnanmnrenniens 895 
8] fo) dl a, | || oe ee ee 995 
80) | ne ee a eT PN EO 595 
CORGGTONG LOIN soc isesienanerdstnndedincesevane 1995 
CUGIONG cusacismcnneniarnunvnnnennwineds 995 
LJOITIONTIONY WIA ss cnscuscaseucarcounosneussucnadncs 2695 
COE caiccx sin wuinnearanenceeeasinueciaeveeiionds 1795 
Shag ig: 1095 
BIG Ball CGN iiscicncinansorremecnimnines 495 
PEIN cavansnis eacdceipun@ianesuaa¥asseaseaancniieats 1295 
PP crus raaeeeuse acannecmaihenaeiaetniinbaueeans 595 
Bly hel) |: nr rn een 1295 
CEI SOT ieainsousccaccaareerecatvacasancsemnnats 995 
Gladiator New Pre. ............cccccsecssccossees 1750 
BUI CN i Oe sniceaitachistsbanicauncaeohonaienncceete: 2195 
SE ho Gcntladenidenanrtesdnedscetlenmnnaubaion 745 
AUR BIN asians snaps tineanentinrenaaenneeneovan 1995 
UTES GIS Fr GU Res eeteoveninmncwioeaceneeus 2095 
Pr gt By | 0.2) | anh no nee 1295 
PCI a:.6snsrascaimanicnntacsnnsivanemeaaamenvannal 595 
POLISH FOU csocnscisutewcaunacsmcmacwecsiancav 995 
FP  crtcrercéacdaiedubsininieedalnlentuiianenneeteniakscicial 695 
a2) | 2 ol ge ||: ne re se eee arene 995 
ere gt) a eee 1250 
PE NS fastawsuscanserestteateusanivacnccmesedeeest 495 
FRC CIS aac cen pcsin stssacausecdtnceonsedsuenseceues 895 
SIO SSIS consciccciendwsssnabncrsbermrmacnanda 495 
See ONT win cacoteanacoanshomnaewatonaneroacace 895 
lar 116k (Data EASH) sissivcississsspnceiaossencs 1395 
SSCA BONG (aN iaaaiisssevevandeduinntGanecanbecanerpecives 2795 
SEPEEAL WALI siccce desciers giiutSdaveulincactatinriresinetiedens 1595 
SPE FIO cise sess dacceceantengeenieenete 1495 
IDG PABNG BIOS seviscacicassaroxianiiinnrsnzues 1395 
WER site Verestaantatiwieitedidkketintakeniuctixieeanaes 745 
ETO IEOE PUD so cccesneccducaniancsaneuvitdyswanmovks 1795 


WS SSO Se siiessasinocecnapcenrcavonevapceomnnasins 795 
WOU S FM iciccarvsssncesiemenganaansneremaienacnsnays 795 
TWIG ZORG sivisdsicisincrtessteramnecorsans 1795 
MELE scsaicividecceednsidancsicjasiancnausieitetsaanane 1095 
WO Cy SOC wecicaviciixaecvinvencomnesnerees 2795 
wanted 


Arm Wrestling (Jaleco) 
Batting Cages Pacer 
Big Choice Triple Crane 
Carousel Chance * Majestic Bumper Cars 
Merlin Magic Stadium Cross 


Redemption Eq. Specials 


PTET SOG ss sccreresnsuniaievivisehanciervermiaide 3295 
EAH OUR lvikcacisivieanreancibnensnnnireiepeeemeneas 2500 
O26 BASKGIOON siadccsccahosinatdnmumatansaninewns 1995 
OBO OI cacarssciinaresceasavincetinneemianie 2995 
CH BD ccaveidersnnniesisstionad 4250 
PSIG SIS SONOS crsccxsexsnnacncsnaxersonnnnanions 795 
Prey: HOP Wan cs anistlg ei nacesauicnindereniedindiaioteas 4500 
Hoop Shot Basketball ..................:cceeee 700 
EOD TSENG wivsaicisnznssenrondedsicivanateaneonnciaenes 895 
Knock Down (Like New)...............:08 2250 
New York New York.............:ssssccceeseeeees 3500 
Skee Ball 13” Model H ....................00008 1595 
I TORS CO niscsaxdcssvassanivarskexsavancensann 995 
VEG AGIOR avsncesrvsrwnanadniapientrneny 4250 


Dedicated PC Boards 


with used accessories 


SAE TIEN CONEY daicisicrvesiariorcnaniscrrnaxewess 295 
IONEGE FOTTIO RE W srssiesic casicioniaiawincvcarnsimanusatavnd 495 
UEP i sienaessovsedasicuasvenousnaagnmaurin 100 
REN tte a aires npensGaveoiiiveoreakavcerckareavedean(ars 100 
WAT AMON -vxciexcariamenincssninessconieabSimendtranneduncsnets 295 
Videos For Sale 
Fe EP OS canicaaineisnstunsantrarencsrinishanttin 395 
PRT danieca donde onpieiunnncarmanteibitemmiedwtamsindnns 395 
PAG? UP IGT UT cicccesssaessavacasexemsadectavranss 395 
Oo. 1 || eee oro no en ee ene mee BE eee 395 
ES OS sc vaicisesiccsascieisiicedednsidomiiennniens 1295 
NE FAUT siccascspcsecnnearaadasnrnsuvemasacsouecinanes 1395 
NAMPIONSNID SONI svsccavcscecsnveatinseseans 395 
RS PUG: <cicknvinivicnnsenveanaciaxesatencandnins 1295 
GID FANG ehasaniccnacsaivedeouksonvernnsuase 395 
"CORE MONTAl CIPCUIE iciicicicccswonsvutewnnananwnens 795 
CVOTDGN nsncesssvareistsxiavineccemnemnainconessuass 395 
PPLE BPN ccs scaece crane na natededinocumaaacaiin 395 
RE OT CIO ceassosnevnsanzeapaniweSe pia vawanetunte 395 
PAONIOW PANO es ncaucnstescceucsckuroumersediuvinnisaere 395 
Pett CT secss cident adiesonmaaonarin’ 650 
Heavyweight Champ..................0c00ceeee 395 
PUA cents dsiedsninsiviinrarcnsantbakensannasas 395 
Mortal Kombat | Ded. ...............ceeeeeeeee 995 
Mortal Kombat II Ded..........0.000... 2395 
RIGIAUONE VUON isiccsuoicricesmavenibcensatnawpucaceas 395 


CPEET TAU A vicdnenccavaireciteientinineeramecwanvasdasea teins 1195 
PIS FIO Ys icreuncavlenuna sant vaiwinad senmeaeianedvn 395 
gle) ai 395 
Bio lg 67) | Sa ace eee eee ese eee 1195 
PROC aU cecaccucosdensanceanasenseaassoeitdncen 395 
SORT ET I VOIIUENY AP cacaisiwacacntnnanncancnconnsnnaues 395 
Super Off Road w/Track Pack.............. 750 
SEC! geo] || || ee ee ee 395 
TOAM QUAMOIDAGCK vccciiccecccssavesesccsscncoss. 550 
ie) 6c ee re 1995 
PRT THRONE ask asactcsacerkseiineacedisntensesiass 895 
SNE hs oa dantiecnacendusanchoxe sibs aawedesapestaces 395 
Le CO dik ciathecvincwerunsccenseaieciseeauntansds 395 
Sit Down Games 
PPR COT IO E iis vie ici ciisestccsitnasunvtictavuadananeas 2995 
ee crs aars sae deewnwinshirraniiadenacueeadeseamamcs 2995 
od ae a ae 3995 
Cyber Sled (NGW))....issscsssessvnecsasaccseanass 6500 
POSTER AAU) Nes cscesnicewpannnbinenaian Wadwanerenvan: 3750 
RN ONG io a aaisecssincianrecuasincaan veneasanys 2995 
Re 6 ats auto tint alealevesnes pescsiantd anateestaa teenth 3995 
eo alt S| ae ne ee 4250 
eh a | ns 2750 
Moto Frenzy 2 Player.................sss0008 3995 
Pe ana ig icons tnteeiicitasannianiateniananaied 4495 
BSED RMN Uiaeis a ctuacasccaienanianuennanacdancateies 3750 
SHEINGD FRAME AI wacannacseannnarwacsnamsnasnanauns 1695 
SUPE MONECOGP sccccarconsssccsieusenses 3995 
AE I tc os ccticavns ancwuncsuinsascumcatwens 3995 
WAU FICO os sricatencncsnccatserenaninascneines 8500 
Videos in 25” Cab 
Dedicated 
RpeE, PPT VEIN GA ss acescsan vaiiawcscitawenchw ueenaatuetaat 795 
CADE COMING essiscancariniiseazxcasdazeussiis 795 
ETTORE VIG a iesnassinancnntcancuietzcnnnnes 695 
Rs ANID main asitucaitnectnctesanaspsintncatidmasient ices 795 
PROT PIE acai acancnsvnichateuseancsuvecneniaas 695 
Is bio haunts toepeniccamsiacaieseateaeeneaniers 795 
RAQOEE WV icciiciitriiciiuchinecicknctieusavedeuicaseasd 695 
PL OCUELE USC HOSN EU siicavicnisnctasandnuissenidaxesauncons 995 
Mortal Kombat Il.............ccccccceeeeeeeeeeeee 2395 
PUPS AIELT AL: scnancadvadencancicruusentitesce:tpaaxradunicnas 1695 
FE ROE ccessctinsncoandsanaxiadn hes aninaioatvaninans 795 
PICPIOMe! scctsodioniiernanvenmanaen 795 
BOSE cieseditsasnnusctennnteanvnaentbacawocoacents 795 
RSTTRENST TU Mi <ciscas eaaudiciconnedsaaeaneiddiondbncebe: 695 
DE IG MEr WNTIIG soncmsccnntensiiaengusers 795 
TEGHDOW! 2 TV GAMO a ccciinisssnsncsascvcanss 395 
Ba. ee ee aa 795 
PEN diuitenipdeescbanndesadace ntinietaadibabenenaeacass 795 


(717) 848-1846 . Fax (717) 854-6801 
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$10,000 


per 
Minute! 


Coins, that is! 

; The DMC-230L Electronic 

Coin Counting scale can provide 

arcades, family entertainment centers, and 

street locations accuracy and speed when counting 

both coins and tokens. Counts all seven coin denom- 

inations as well as a programmable memory for 90 

other items (coins, tokens, chips, etc.). It can also 

piece count any item of uniform weight such as bags, 

boxes, or wrappers. Using the tare function, coins or 

tokens may be counted in prewrapped, boxed, or 
bagged combinations. 


The DMC-230L features a spacious 12”x14.5” platter 
surface. The scale brightly displays net weight, 
denomination, and actual dollar value. Battery opera- 
tion is also available with a built-in optional nickel 
cadmium battery. Easy to use, just press one of the 
preset coin value keys, and start counting money! 


Call 1-800-831-4175 Ext.22 
Ameritech Direct 


26A Worlds Fair Drive ® Somerset, New Jersey 08873 
Fax (908) 469-3996 = (908) 469-9540 
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New & Reconditioned 
Rowe «Hamilton * Standard 


, PRINT! 
1-800-338-7031 


$SiR BREN 


$1, $5, 
$10, & $20 
Acceptance 


ee 
HAMILTON STANDARD 


COINTROL EC: 


“We Service” 


398 Commercial St., San Jose, CA 95112 
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T KEEP ALY > 
oS It's Here 


0 ep 
\ ide 92-99-94 Q 
Ss o) 


a) CD COMBO KIT DP 


10 Disc CD player added to your jukebox 
Kit includes: Sony COPC 910 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available * 


Sb. Call or Fax: g 
%  C&CGames $ 
Se,  800-551-KITS RY 
2p 219-238-4028 ..¥v 

CPs: . o* 
40n on loca© 


TWO BIT SCORE has the YOGI board to install a standard 
TICKET DISPENSER in any POKER or 8-LINE $99. 

TWO BIT SCORE has RGB to NTSC converter boards to 
drive a TELEVISION set from yor VIDEO GAME. $199. 
TWO BIT SCORE has POGS! MILKCAPS! SLAMMERS! 
Beautiful assortments in any quantity. Sample kits for $25. 
TWO BIT SCORE has Ms. PacAttack to put new mazes in 
your Ms. Pacman game! Speed-up Chips $25. 

ABC kit convers Pacman to Ms. Pacman. $100. 

TWO BIT SCORE has original Ms. Pacman overlays to fit 
Pacman or Ms. Pacman uprights. $20.@, 3 for $50. 
TWO BIT SCORE has every gameROM for every pinball! 
TWO BIT SCORE has the COIN DOUBLER to set new 50¢ 
per play pinballs to 25¢ per play. $40.@, 3 for $100. 
TWO BIT SCORE has TEST CHIPS and fixtures to help you 
diagnose problems on your electronic pinballs. 

TWO BIT SCORE has in stock every electronic component 
used on every pinball circuit board induding GAME ROMS. 
TWO BIT SCORE has the expertise to repair your flipper 
pinball boards efficiently, accurately, and inexpensively. 
Free estimates, fast turnaround! 

WANT TO KNOW MORE? Send us a LSAS Envelope and 
we'll send you our latest flyer and put you on our 
mailing list! 


TWO BIT SCORE 


4418 Pack Saddle Pass Austin, TX 78745 
512-447-8888 Voice 512-447-8895 FAX 
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Happy Holidays uae Thank You 
for a Great Year! 


World Famous 
Mother Lode Pusher 





We gladly accept 
trade-ins 


Trade in your Merit 
Riviera Boards! 








Y the 
“per Chey. Ot Ney 
qSter 
CALL TOLL FREE CALL TODAY 
-enn.Acc. FOR FREE 
1-800-456-6882 BROCHURE 
GAMES OF TENNESSEE 
1220 West Jackson St. e Shelbyville, TN 37160 
Phone (615) 684-0100 Call About Our 


FAX (615) 685-0144 Free Delivery 
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kiddie ride 


Sound & Control 


Give your kiddie ride a Mouth Lift! 


Why settle with the same old boring music when you 
can have fully digitized kiddie songs (with voice too!) 
for the same money! If the look gets kids to ride the 
first time, our music will get them to ride AGAIN. The 
board is sosmall that it fits easily into any new or used 
rides. Our controller board also features multiple 
coin input, coin meter output, 20A timer and more. 


Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 


Pre-paid Debit Card System 
_as Low as $199. 


ai ane 
BAT: * Tea ye et eee ae ar a Se 
sElminate tickets and tokens with a pre-paid debit ard system. XCP’ S 
paper or plastic VendaCards® store pre-paid credits and redemption 
points on magnetic stripes. Installs on virtually any video or skill game, 
soda machine, parking ticket dispenser, etc. Rental $15. per month. 


Manufacturing: XCP Inc., 40 Elm St., Dryden NY 13053-9624 

Tel: (607) 844-9143 Fax: (607) 844-8031 

Engineering: XCP Inc., 7212 US Highway 19, New Port Richey, FL 34652 
Tel: (813) 841-6630 Fax: (813) 845-3640 
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LOW COST ¢e HIGH RETURN 
DESK TOP COIN PHONES 





BESTWHOLESALEPRICESINTHEUS.. 
WEWILLNOTBEUNDERSOLD! 
FORGETTHEREST CALLTHEBEST! 


G-TEL 












713-550-5592 
Fax 713-550-1028 






GREAT WESTERN zine. 
TRADING POST 


480 Shelley St. Suite E 
Springfield, OR 97477 

(503) 726-1813 FAX (503) 726-7413 
(800) 466-2424 


WANTED! 


YOUR OLD 
PC. BOARDS 























WE BUY, SELL, AND 
TRADE NEW AND USED 
P.C. BOARDS AND 















TRADE YOUR OLD KITS. 
BOARDS FOR NEW OR 
TURN THEM INTO asa ae USA 


CASH! 














ITS HERE! 


SAMURAI SHODOWN 2! | 
| AVAILABLE AT A SPECIAL PRICE WITH A NEO 1 | 






SLOT BOARD! 





















Guaranteed!!! 
We are committed to your 
100% satisfaction! 

30 Day Warranty 
No hassle, No Questions, 
7 Day Return Policy 
Try it and like i or send it back. 





WE EXPORT! 
FAX YOUR REQUEST TO 
503-726-7413 
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QUARTERMASTER 


5499-1 Murfreesboro Rd., LaVergne, TN 37086 
Ph: (615) 355-9681 e TOLL FREE: 800-955-9681 ¢ FAX 615-355-0213 


WE’RE TRADING FOR ANYTHING!!! 
PINS « VIDEO « JUKEBOXES 


COMPLETE GAMES STARTING AT $1095.00 
ALL CABINET SIZES & STYLES AVAILABLE 
* ADVANCED REPLACEMENT WARRANTY 

* KIT READY GAMES FOR $699.00 


SUPER {SINGLE GAME WE 
CHERRY IPROGRESSIVE  /(pe0GRESSIve) | HAVE: 


MASTER 
BONUS [777 7]| | russes 
ee Give New Life To Any Video Game CRANES 


POOL 
CHERRY , OO 
ANGEL wet Q bra Does a, TABLES 


VIDEOS 
Pia PINBALLS 


MAGICAL MULE 
a RIDES 
z DARTS 


— MINI-PROGRESSIVE FOOSBALLS 
SKILL moe OMEGAS 
CHANCE * EASY TO INSTALL OVERHEAD GT's 
DRAW 80S 


ALSO: BONUS POINTS AWARDED ON SCREEN MERIT 















*** WE HAVE WHAT YOU NEED *** 
ASK ABOUT OUR QUANTITY DISCOUNTS AND 
OUR FREE DELIVERY PROGRAM!!! 


THANKS FOR PARTICIPATING IN OUR FREE GIVEAWAY PROGRAM AND 
FOR STOPPING BY OUR BOOTH IN SAN ANTONIO 


CALL TODAY!!!! 1-800-955-9681 
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DOUBLE UP 




















4 GAMES IN 
CABI u LET 
— ge Se 
$2795.00 FOR bi le eg PP degre 
GA 
Guaranteed the 


bo 
ROFITS & SUCCESS! 





lowest prices! 
















































aa WE HAVE 
oe EXTRA! | L 
eee gag feel 
EIGHT USED CBV CHERRY 
LINERS! Ivo'S & GAMES 
S Ill 


CALL 
TODAY ! 
ANGEL 





FOR QU 
ALITY P 
ROD 
saeco PRICES 

































ETE 
STARTI NG AT CALL TODAY! 
$1 1 00.00 eee, GALORE! 
aN a USED! 
fis BN KERS _ 
sesh. ctnee CHERRY’S 
W-7 










DEBIT C 
AR 
VENDING inl 












S.E.D. IN C. 


1651 
an ee eee Ro 


DEBIT C 
AR 
VENDING UNITS 
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VIDEO GAMES * PINBALL MACHINES * JUKE BOXES * DARTS 
KIDDIE RIDES * POOL TABLES * REDEMPTION GAMES 


RUGEON 


SATURDAY, DECEMBER 17,1994 11:00 A.M. 


Atlanta, Georsia 
LOCATION: Dekalb County Armory, 3736 Durham Park Road, Decatur, GA 














TERMS: Full payment day of auction - cash, cashiers check, or company check with bank letter of 
credit. 

* Equipment may be checked in Friday from 12:00 Noon til 10:00 P.M. or Saturday from 8:00 A.M. til 
10:00 A.M. 

















<n Call | 
TIONWIDE AMUSEM a yw I -8O0O-6G24-1 782 
AUCTIONEERS, eaaerenianenes 
S JAMES FE. BRAMBLETT CURTIS HARDIN 


Auctioneer Amusement Specialist 


Office 502-769-1655 e Fax 502-765-2238 e Nights 502-737-4328 


Only One Kiddie Ride 
Company Is (.) Listed 


~~ 


» / 
Sy Five 


\ 
Ve 
GA) 


= 


CALL 
TOLL 
FREE 


1-800-448-6888 Mage 


REWARD YOURSELF WITH 
THE GIFT OF GOLD 





7 
wumams Solid 14Kt. Gold Jewelry 
Designs by Tommy ¢ Hand Crafted 14Kt. Gold 


Exclusively for the Vending Industry 


¢ Cigarette 

¢ Gumball 

e Pinball 

e Video Games 

¢ Soda 

e Custom Orders 


¢ Compact Disc Player 
¢ Pool Table 
e Dart Board 
* Cherry Master 
e Poker 
e Lucky 8-Line 
For Orders and Information 
(305) 826-5717 


1-800-241-2366 


Distributed By: Other People’s Affairs 
18524 NW 67th Ave. #119 * Miami Lakes, FL 33015 
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DARTS 


ENGLISH MARK DARTS 
ARACHNID SUPER SIX PLUS TWO 
SHOPPED-LOCATION READY 


$775.00 


8-LINERS & POKERS 
COMPLETE GAME - LOCATION READY 
FROM $300 


Black Knight 

Cactus Jack 

Party Animal 
Street Fighter . . 


$1795 


$1895 . .§1995 


Fish Tales 


REDEMPTION 


Monkey Mole .. .$2995 
Pitch Hitter 
Skill Roll 


Sweet Licks 


Awesome Rat ... .$995 
Bank It 
Hi Tension 

$2895 


Mating Game ....$795 


STANSFIELD VENDING, INC. 
P.O. Box 157 - La Crosse, WI 54602 
CALL MAX - 608-782-7181 


Mortal Kombat 
...Mortal Kombat II 
Super Hang On 

... lurbo Out Run 

...dard Drivin U/R $1,850 
Hard Drivin S/D $2,150 
Race Drivin S/D $2,750 
Road Riot 4wd S/d ... .$2,950 

....Lucky Wild S/D $3,950 


CLEAN - READY - CAN DELIVER 
Money Order - VISA - MC - NO COD 


Indianapolis 800-332-9939 
Fax 812-333-8951 
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aS a i | 
™ FALL — i — —. - — — 


4010 Winnetka Ave. 


Rolling Meadows, IL 60008 DI RECT F RO Mi STRATA G ROU P, IN Cc . 
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The new standard in fighting games. Extensive Character moves for challenging game strategies, 
combined with hidden combination moves that enhance the game play and increase earnings longevity. 
A 2-Player kit installs easily into anv existing 5-button or 6-button control panell configuration. Players 
can search for many secret enemies. weapons, locations, and events. Interchangeable weapons and 
ne improvements increase gameplay variety and player strategy. Player password system, stores individually 
created fighters for increased repeat play. Operator adjustable, violence DIP switch settings for any type of location. 
2-player simultaneous play with continuousbuy-in. Complete kit available for all JAMMA compatible cabinets with 
horizontal mounted monitors. 





A street-oricnted video game that combines irresistable game play with sensational digitized graphics 
and sounds. Players try to remove all of the cards from the screen to reveal the picture and advance to the 

: next level. Three versions of this clever matching game are available. The Adults only version reveals 
sexy pictures as the cards are matched. The All Ages version offers a competetive scoring system, and displays hilarious 
riddles as a reward to players who complete a round. The Redemption version has cute cartoon graphics and fast game 
action that will appeal to kids of all ages. 





An officially licensed product of the NFL. Players choose any of the 28 NFL professional teams in 
both home and away uniforms. Up to four players control incredibly realistic digitized players in 

a continuous buy-in, head-to-head play. The unique behind-the-plaver view allows for realistic and 
intuitive game play, while the camera zooms in on the play action. Actual NFL game footage appears after plays to 
add a TV-like quality to the game experience. Special joystick and button combinations allow for exciting special 
moves that players can discover and learn. 









Strata “System” Trade-In Policy 
Strata will convert any of your current BloodStorm, Pairs, or NFL Hard Yardage 
games to a new game listed above for only $199.95! Call today for details. 






ORDER YOUR GAMES TODAY! 
Call John Cassiday, Elaine Ditton, or Mike Hanson at Strata for more details. 
Cash, Checks, Visa/MC/AMEX Cards accepted. 


1-800-262-0323 or Fax (708) 870-0120 
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FLIPPER SWITCH ASSEMBLY (L/R) 
MSA-L03/MSA-RO3 $2.75 



















FLASHER | 












BULBS | 
#67 
ROLL-OVER SWITCH (L/R) 
RSA-002/RSA-003 $2.75 $15.00 FER 
HUNDRED 





RAMP MICRO SWITCH 
MSW-009 $1.95 







SPINNER SWITCH 
SPS-001 $1.50 












<> MINI ROLL-OVER SWITCH (L/R) 
és MSA-005/MSA-006 $1.95 








SPEAKER BLOWOUT! 
SPK-002 (6") $3.25 
SPK-004 (8") $5.95 | 


SPK-001 2X6) $3.95. 


DOUBLE CONTACT FLIPPER SWITCH __ 
LSW-001 $2.95 


END OF STROKE SWITCH i 
WILLIAMS/BALLY/DATA EAST = 
ALVIN G. im 


ROUND TARGET STAND UP 
STR-003(BLUE) TARGET SWITCH 
STR-004(YELLOW) 











THUMPER BUMPE? 


REPLACEMENT ASSEMBLY 
FOR DATA EAST & ALV'N G. 


$12.95 LOTS OF 40 


$14.95 Lors oF 3 
$15.95 EACH 























C&P DISTRIBUTING = 


Ko ‘a ; » e @ 1OMF Op 

QUANTITIES LIMITED AND TEL: 219 25 6-1138 y Gy 
PRICES ARE SUBJECT TO 219-256-1144 

O-| CHANGE WITHOUT NOTICE. FAX: 219-256-1144 \ ae 


© «copyright 1994 
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PLAY METER 


CLOSEOUT 


‘“Winner’s Choice” Lucky Lotto 
Number Machines. 

900 Machines Brand New in the 
Box For $10 Each in Lots of 100 
or $7,650 for all. 
Mechanical, Coin-Operated, 
Steel Construction, 

Ready to Make you Money! 


Call Now (407)636-3434 
Won't Last Long 


SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 





COINS or BILLS 
Count/Sort/ Wrap 







PARTS—REPAIRS 


ABC COIN (214)377-71 ae 
8524 Fifth St. - Frisco, TX 75034 





BOARDS 
800-966-9873 


PLAY METER 





OFF ROAD TRACK PAK 
SUPER OFF ROAD 

PIT FIGHTER 
VENDETTA 


2UmrOw AY 


§ S$8bseseeissé 


C&P DISTRIBUTING 
TEL: 219-256-1138 


= FAX: 219-256-1144 x) 


waaay, 


REDEMPTION 
TICKETS 


ain Phone 800-428-8640 
Fox 317-288-3434 


OvVO88cr 


TICKET AVENUE 
ee 
TICKET CO. 77000600 
ONE COUPON 


FOR ALL MERCHANDISE 
REDEMPTION TI TICKETS CALL 


NATIONA!. TICKET CO., SHAMOKIN, PA 





Looking for a 
Colour Duplex or a 
4 Player (Ruleta) 
Roulette, Made by 
Oper. Coin, S.A. 
Vitoria Spain 
Please Call 


(717) 342-5268 
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MONITOR 


GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with in- 
structions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome G07-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome G07-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
oy MeleKeyam--lelak diam uielat=\\m erie 4 
guarantee. We pay S&H. 


Chassis (NE Hie 
ce) Flyback 
#A29951-B 


Electrohome GO7CBO) Replacement 
$94.9 


2SC3039 ..$1.39 2SD1138 ...1.22 
2SD1398 ...3.59 STR381 ....7.97 
2NS71 .acess 1.95 STR3123 ...6.26 
2NS792 06.505 1.95 STR30130 ..5.29 


ZANEN ELECTRONICS 


ERE EEY/ 
FAX 806-793-9136 
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IMONEX* 


Coin Validating Equipment 





TIRED OF COIN RELATED SERVICE CALLS? 
INTRODUCING OUR NEWEST COIN ACCEPTOR 
NEW FOR THE ARCADE AND VIDEO GAME INDUSTRY 
THAT PROCESSES BENT OR DAMAGED COINS 
WITHOUT ELECTRONICS OR CRADLES 


U.S. MODELS 
AVAILABLE FOR THE 
FOLLOWING 
CONFIGURATIONS: 

e@ UNDERSIZE TOKEN 


@ QUARTER AND 
UNDERSIZE TOKEN 


@e QUARTER ONLY 


e QUARTER AND 
OVERSIZE TOKEN 


@ OVERSIZE TOKENS 
@ FOREIGN COINS 


AVAILABLE -- CALL 
FOR DETAILS 


ADAPTS TO A VARIETY OF MACHINES: 


- ARCADE AND VIDEO GAMES - CAR WASHES, 
- PINBALL - KIDDIE RIDES 
AND MORE 
FOR EXCEPTIONAL SAVINGS 


ON SERVICE AND 
EQUIPMENT DOWNTIME 


CALL 
1-800-446-2719 


THANK YOU FOR YOUR BUSINESS 








SIGNIFICANTLY REDUCE 
SERVICE CALLS AND 
MACHINE DOWNTIME. 


MAINTENANCE NOT 
REQUIRED WITH IMONEX 
ACCEPTORS. SAVE THE 
TIME AND MONEY SPENT 
SWAPPING OUT, THEN 
REPAIRING AND CLEANING 
ROCKERS AND CRADLES. 


REPLACES MECHANICAL 
COIN ACCEPTOR. 


INCREASE REVENUE BY 
REDUCING MACHINE 
DOWNTIME! 


REDUCE CUSTOMER 
COMPLAINTS AND 
VANDALISM. 


RELIABLE - NO MOVING 
PARTS OR ELECTRICAL 
REQUIREMENTS. 


CONTACT IMONEX 
OR YOUR 
DISTRIBUTOR 


P.O. BOX 519 

KATY, TX 77492-0519 
PH. (713) 391-4704 
FAX (713) 391-4239 


© 1994, IMONEX SERVICES, INC. 


LATINO Jukebox Top 30 


ER 1994 


G ddd 
FOR MONTH ENDING OCTO 


COMPILED FOR COMPACT DISC 


JUKEBOX OPERATORS 


LAST 
CHART 






TITLE ARTIST 
No. 1 
GRACIAS MUJER BANDA MACHOS 
, L | 
Harness of Quality | [2 [2 [remmacen anon zeva | 


Amusement and Industrial EN CONCIERTO LOS TEMERARIOS 


LOS DOS PLEBES LOS TIGRES DEL NORTE 


NA EXPLOSION MUSICAL LOS HURRACANES DEL NORTE 


CUSTOM, JAMMA, 8-LINE 


ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


AYER Y HOY ANA GABRIEL 


S 


STIMA QUE SEAS AJENA VICENTE FERNANDEZ 


RECORDANDO A LOS PANCHOS VICENTE FERNANDEZ 


Louise’s Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


~] 


vrsperet ee ett fat ft sfefe tole tati [oti 


16 KILATES MUSICAL LOS TIGRES DEL NORTE 
VIAS PORCONOCER LOS RIELEROS DEL NORTE 






MI TIERRA GLORIA ESTEFAN 


BC’D)K) || |[!'/'='’'w '*ée&@ 


AX 


1-800-365-1941 


EXITOS DELA DINAMTA CON MARGARITASONORA DINAMITA 


z 
9 






= = THIS 
Ad ed Mined Fd Bod Bed Bd ad Bal CSD d= 7 WS Bd Rd ad dd 


Yj 

Y 

F AX 1-205-3 81-61 80 a LOS BATAZOS DEL ANO VARIOUS ARTISTS 
4 DE FIESTA EN CENTRO AMERICA VARIOUS ARTISTS j 

o Yj 

7 ie - ES UN ESCANDALO SONORA DINAMITA YY 

5 PURA SALSA VARIOUS ARTISTS ] 

a Yj 

0 MERENGUE EN CALLE 8°94 VARIOUS ARTISTS | 

- Yj 

A MI ESTILO TiTo Rosas | 

THE BEST GRUPO NICHE j 

Y 

Yj 

ONE-PERSON POOL TABLE LIFT OTRA NOTA MARC ANTHONY / 
= Yj 

SEGUNDO ROMANCE LUIS MIGUEL ] 

Y 

AMOR PROHIBIDO SELENA ] 

Y 

TE CONQUISTARE LOS FUGITIVOS 7 

VANIDOSA LOS FUGITIVOS j 

: Yj 


SN 


A 


7 SUPER EXITOS LA MAFIA 


| 


CONVENIENTLY STORES UNDER TABLE 
¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 56 pounds 


THE BEST ANA GABRIEL 





LOS FANTASMAS DEL CARIBE LOS FANTASMAS DEL CARIBE 






4 | SUPER EXITOS LIBERACION 


MQ K 







CARINO DE MIS CARINOS LUCERO 


\ 


A\AXQXQ.KQKQ QQ KQKAKA.VUUXY 






~ | VIDA LA MAFIA 
SAMPLING BY THE LATIN JUKEBOX, G. GROVE, CA. BASED 


ON ACTUAL JUKEBOX PLAY REQUESTS. To orber CALL 1-800-LATIN-C 
=r Onno”! 


Lit] Rome bah he 


| 
XE 


WW 


Order Yours Today! 
218-741-6075 =VORTECH 
Made in the USA nonce) waA| 
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VIDEO CON IN eECcTION 1150INDUSTRIALPL., #1 10, DXONCA95620 





COMPLETE FACTORY KITS 


Great 1,000 Mile Rally (Driving Masterpiece)....... 1750 
Raiden DX (2 PI., W/ Continuous Rapid Fire) ....... 1395 
NBA Jam... 895orNBA Jam Tournament Ed. .. 1395 
Mortal Kombat Il (2 PI., #1 Hit Kit for 1994)......... 1395 
Dark Stalker (2 Pl., Capcom's Latest 6 Button Hit) . 1550 
World Rally (Incl. Steering Wheel, Shifter & Pedal) 1295 


Run & Gun (2-4 Pl., Basketball w/Link Kit) ............. 1250 
Alien VS Predator Full Kit .... 1195 or "B Kit" ........... 450 
Krazy Bowl (Newest Bowling Action) ..............::00 1095 


Eagle Shot Golf (Excellent for Bar or Tavern) ....... 1095 
Gals Panic Il (Vert. Digitized Models Strip to Buff) 1050 


Raiden Il (2 Pl., Ex. Sequel for vert. monitor) ......... 995 
Twin Eagle Il (2 PI., Vert. Digitized Heli Shoot'um Up) . 895 
NBAJam Tournament Edition (Software Kit) ............. 850 
Battle Toads (2-3PI., UniqueCartoon Space Action) .. 695 
Mortal Kombat (2 PI., #1 Hit - Full Kit) ..........00000.. 495 
Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) ....... 495 
Raiden (2 Pl., Excellent Flying Masterpiece) .......... 475 
Tetris (2 Pl., Finest Novelty Piece Ever!!) .............. 495 
9 Ball Shootout (Excellent New Pool Game) ......... 495 


Super Street Fighter Turbo ("BKit"withexchange) 450 
Capcom Bowling (ExcellentTavemPiecew/T rackball) 495 
Aero Figher (2PI., Excellent Airplane Shoot-um Up) ... 450 
Time Killers (2 Pl., Warriors Battle to the Death) ......... 395 
Survival Arts (2 Pl. Simularto Mortal Kombatl) ......... 295 
Total Carnage (2 PI., Cartoon Style War Games) .. 350 
Captain Commando (2-4PI., TopCapcom Piece)...... 350 
Martial Champion (2 PI., 10 Fighters w/AllNew Moves) 350 








U.S. Classic (Top Notch Golfw/trackball) ................00 325 
Assault (Tank Driving Challenge) ...............::seseseeee 295 
High Impact. . 195 or Super High Impact (2 PI.) .. 295 
Slam Masters (2-3-4 Pl., Top Wrestling Adventure) ..... 295 


Spiderman (ComicBookWebof Intrigue) .................. 295 
Simpsons (2-4PI., Americas FavoriteCartoon) ............ 250 
Bubble Bobble (2 Pl. Top Novelty Piece) .................... 250 
Arkanoid. ......... 1950orToumamentArkanoid. ....... 250 


Street Fighter Il Champion Edition (Full Kit) ....... 225 
Midnight Resistance (2PI.w/2newRotary Joysticks) 195 
Karate Blazers (2-4 PI., 1 Kit Links 2 Cabinets) ..... 195 


Ninja Kids (2-4 PI., 1 Kit Links 2 Cabinets) ............. 195 
Captain America(2-4Pl.,ComicBookHero Action) .... 195 
Magic Sword (Medieval Magical Trek) ...............:00 195 
Growl (2-3 PI., IndianaJones Adventure Trek) .............. 195 


Final Fight (2 Pl., Super Street Fighting Action) .... 195 
Relief Pitcher (2 Pl., Ex. Realistic BB Home Run!) 195 
Escape from Robot Monsters (2 PI., Wierd & Wild!) .... 195 
MVP. .. 195o0rClutch Hitter. .. 350 or MajorLeague. .. 195 
Wrestle Fest (2-4 Pl., Superstar Wrestling 
Neo-Geo 1 or 2 Slot (with one free cartridge)... 
Samuari Shodown ll (Hottest New Cartridge) ......... 450 
King of Fighters. .. 385 or Super Side Kicks Il. ... 350 
Gururin (like Tetris) ..275 or Samurai Showdown...95 


Wanted: Mortal KombatPC Boards 
EXPERT VIDEO GAME REPAIR 















COMPLETE LOCATION READY GAMES (Shopped Out) 








Mortal Kombatll (Like New Ded. w/25" Monitor) .2295 G-Loc U/R (Fabulous Flying Game) ....................0 750 
NBA Jam (4 PI. Dedicated w/25" Monitor) .......... 1895 Afterburner U/R (Ultimate F-14 Flying Game) ........ 650 
9 Ball Shootout (Ded. Brand Neww/25" Monitor) 1395 MS Pacor Centipede or Milipede Tables ............. 595 
(2) Neo-Geo 1-Slots in Nintendo Duel MonitorCab.995 Badlands(w/2steeringwheels &pedals) .................0 495 
WEC Lemans (w/ steering wheel & 2 pedals)......... 995 PolePositionll (w/steeringwheel, shifter& pedal) ......... 495 


Chase H.Q. or Super Off Road 3 P| ...................... 895 


FREE--FREE--FREE 


Buggie Challenge orSpeedBuggy orAPB. ............. 395 
Se Habla 
Espanol! 






We do Expert Conversions 

Call Toll Free: 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 | 


SD BUY-SELL-TRADE ZE& 






New Catalog--Just Printed 
FREE--FREE--FREE 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 








~ CALENDAR 


e December 7-10 
Forain Expo '94, Le Bourget 
Parc des Expositions, Paris, 
France. Contact Forain 
Expo, +33-147-4292; FAX +33- 
142-66-1428. 


e January 6-9, 1995 
Winter Consumer Electron- 
ics Show, Las Vegas, Nev. 
Contact Consumer Elec- 
tronics Group, (202) 457- 
8700; FAX (202) 457-4985. 


e January 19-21 
Leisurexpo ‘95, Orange 
County Convention Center, 
Orlando, Fla. Call (305) 448- 
7976; FAX (305) 448-4630. 


e January 24-26 
ATE International, British 
Leisure Trade Show, Earls 
Court 2, London, England. 


Contact ATE Ltd., 40 Moor 
St., Coventry, UK, CV5 6EQ; 
FAX +44-71-713-0446. 


e January 25-28 
IMA '95, German Amuse- 
ment and Vending Exhibit, 
Frankfurt Trade Fair Centre, 
Frankfurt, Germany. Con- 
tact Blenheim Heckmann 
GmbH, 49-211-901-9134. 


e February 8-12 

TAE '95, Taiwan Amusement 
Exhibition, China External 
Trade Development Center, 
Taipei, Taiwan. Contact Cre- 
ative International Public 
Relations, 02-746-6860; FAX 
02-746-6875. 


e March 7-8 
AmEx '95, 16th Irish Amuse- 
ment ‘Trade Exhibition, 


ADVERTISER'S INDEX 


PIG. candy ecaeey tecereeeas 47 
Advanced Games and 
ENGINCCIING 5 i.e ee wwne wees 91 
American Changer.......... Si 
American LaserGames ..... at 
American Sammy ........... 59 
American Vending Sales ....28 
PEACH. 644.t6n00nc0e pagans 61 


Atari Games/ Time Warner 
Interactive .Cov. 4, 75, 100, 102 


BELOD LOCK bs3:4en eee wa wanes 148 
Week}: DOIG os cacndevadardoxss 49 
Benchmark 

Entertainment ......... 51, 129 
Betson Distributing......... 131 
Betson Enterprises ....... 19, 93 
Bob's Space Racers ......... 126 
Brady DistVipuUting o1scsa eens 50 
POGHOY : ond Cudccecescwa eevee 29 
C L E-l@Ctromnics: ...ieeis«eas 139 
COO Neate cased oGcaeus 27, 43 
CS COS kbc ese kodedas . 81 
Century Vending ............ 22 

PLAY METER 


Chugai Boyeki .............. 57 
Coastal Amusements........ 13 
COM CONNECXION. 6 isk dkewesese 7 
JOE LORD <6 doko db sc tdw dow nue 101 
DSMTONIC LADS 6624403040245 36 
Fagie Co. Lid. 2s css swwnes 85, 87 
Fagie Machine ...4..6.6es005 107 
PONE «4reene es care neeeedede 77 
Fun Center Software ....... 144 
Pan. MIGTCOATICG «ses onsen Cov. 2 


Great American Billiards .. .122 
Greater Southern 


DIGITIDULOLS 5 iced bv gases 104 
HEP GCONtTOIS cscadescicedanes = 
Harris Miniature Golf ...... 122 
Hoffman & Hoffman .......... 4 
LBS IVOR.. ciehoexsadndas 55, 63 
Machine-O-Matic ............ 5 
Wie Cee. viaviende decease 139 
DEES ives Oe h-ek nner aebewee es 65 
Midway Manufacturing ...... 67 
NaMNCO ANICTICS <5 666i cceaans 17 
National Ticket ....4.cseeasss 99 


Green Isle Hotel, Naas Road, 
Clondalkin, Dublin, Ireland. 
Contact Susan Feery, 045- 
21190 or +353-45-21190; FAX 
045-21438 or 353-45-21438. 


e March 23-25 
American Coin Machine 
Expo, Reno Convention 
Center, Reno. Nev. Contact 
William T. Glasgow Inc., (708) 
333-9292; FAX (708) 333-4086. 


e April 20-22 

National Automatic Mer- 
chandising Association Na- 
tional Convention and Trade 
Show, Reno/Sparks Con- 
vention Center, Reno, Nev. 
Contact NAMA Convention 
Dept., (312) 346-0370. & 


New Orleans Novelty ....... 124 
NSM- America ........... 35, 83 
Pentes Design .............. 142 
Playfair Shuffleboard ..123, 152 
RanGy Fromm «oss eis encase 5 127 
Roger Williams Mint .......... 6 
Rowe Inter- 

national ....... Cov. 3, 104, 142 
Sega Enterprises ............. 9 
SCOPE Pinal jis cave cnse ae 71 
Smart Industries ....79, 118A-D 
IiG.. daca n eee nk ek ewes 21,00 
car lrack PIS scsexse ves 141 
Struve Distributing .......... 22 
Success PIUSH 6.1666 6556 e006 146 
TAGS 2 bdacdbaktdvianeenkes 39, 48 
Tornado Table Soccer ....9, 100 
Valley Recreation ........... 69 
Van Brook of Lexington . .45, 150 
WMS INGusStries. «i ciaviccvus 25 
World Wide Distributors ..... 28 
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® 
Introducing asel al ldiVdan C 
If you think the Rowe/AMi LaserStar series got atten- i o* 
tion in the past, wait until you see the Diamante. This ROWE il 


new jewel of the LaserStar line is so beautiful it will 


75 Troy Hills Road, Whippany, NJ 07981 U.S.A. 


immediately grab center stage and never get off. This 
! Ianrely 9 g ver g 'S (201) 887-0400 Fax (201) 887-2851 


spectacular diamond will play and play to the tune of 
Rowe International Sales 


203 Swan Road, Hanworth, Middlesex TW13 6LL 
See your local Rowe/AMi music operator for details. | Great Britain 081-893-8300 Fax: 081-893-8600 


increased profits. Now, that’s a really beautiful sound. 











COPS 


"What 'ya gonna do when they come for you?" 


THE FIRST LIVE ACTION SIMULATOR BASED ON A HIT TV SERIES. 


COPS is a new form of entertainment: 


== Built-in recognition and appeal across all ages. 
=e Players select driving or shooting action. 

ae Over 30 minutes of start to finish game play. 
ae Features the popular "Bad Boys” theme song. 


Unique cabinet and controls: 
=== 33-inch monitor simulates a big-screen TV. 


=== Realistic gun control and feedback steering. 
== High quality Bose speakers. ° 


Operator Benefits: 
+ eae Update disc,”COPS IN NEW YORK" 
: in Production. 
a= Operator selectable ticket redemption feature. 
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Atari Games/Time Warner Interactige 673 Syectimore Drive Milpitas, CA 95035 
Phone: (408) 434-3700 Fax: (408) 434-3776 


COPS ts a Barbour/Langley Production USA. 








